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WHAT NATIONAL CONTAINER HAS TO OFFER YOU 


All in one hand—everything for the shipping container that meets your actual n 
What is behind National Container? 400,000 acres of timberland 7 mills producing 
500,000 tons of Kraft board a year 23 converting plants producing corrugated shir 
ping containers and multiwall bags—one of them close to your shipping platform. A 
sales-service office close to your office to work out your special needs with you Yes, 
here is stability: more than a quarter-century of experience, and more than $80,000,000 
in assets. All this——-at your service! 


NATIONAL CONTAINER CORPORATION 


Executive Offices * SEVEN CENTRAL PARK WEST, NEW YORK 23, N.Y. 


CORRUGATED PAPER CONVERTING PLANTS ~« Ationto, Go. + Avrora, tnd. + Brodford, Po. + Bristo Ph 

delphia} Po. + Chicogo, tl. + Delles, Texes * Detroit, Mich. + jJocksonville, Fie. + Long isiond City, N. ¥ 

Los Angeles, Colil. *« Madison ($1. Lowis) it. « Memphis, Tenn. * Miomi, Fle. + Milwovkee, Wisc. * Newark, N. J 
Oetiend, Calif. « Rock Hill, $. C. © Selisbury, N.C. © St. Poul, Minn 


MULTIWALL BAG PLANTS ~ joite, Obio + Kansos City, Mo. * Voldoste, Ge 











Want your carton to fit your market 


as well as your product ° 
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creative engineering in packaging 


‘ FOLDING CARTONS « SHIPPING CONTAINERS 
Gf PAPERBOARD « KRAFT BAGS AND WRAPPINGS 


BERT GAIR COMPANY, INC. * 155 EAST 44TH STREET 





* NEW YORK 17, NY 
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Philip Morris’ bold change-over 


Why they did it and how they did it; a revealing insight into modern merchandising 

A new pump dispenser 

Hind’s polyethylene-rubber combination is economically attached to bottles in regular production. 
Swift's frozen-meats bid 

Answer to brand-identity problem is carton package with realistic picture on sparkling foil wrap 
Jewelry 

Industry Survey. \ts packaging ranges from the grandeur of precious gems to the glitter of baubles. 
Wet paint samples 

Sears transparent unit packages of liquid paint 

An all-plastic blister 

New method of vacuum forming eliminates the card, locks parts in a sheet of transparent butyrate 
Design Histories 

Pre-sliced margarine glamorous elastic stockings (Canadian tea in foil more new packages 
Curity’s cotton balis ’ ’ rrr 
Even an ethical product pac kaged lor consumer convenience can attract impulse buying 
Faster vial capping 

An imported machine applies aluminum seals to Squibb antibiotics at twice former rate 
Packaging Pageant 

Lava soup's new wrap Kayser's holiday hosiery gift liquor cartons other new ideas 
Pre-punched cleanser 

Kon Ami sifter can is ready to sift on removal of seal of pressure-sensitive tape 

Display Gallery 

Vacuum-formed flasher toy demonstrator . .. three-way display musical lantern 
Self-sealing trays 

New principle for set-up of baked-goods packages without lock tabs, glue or heat sea 
Packaging Institute Forum 

Report of proceedings at the 17th annual New York meeting 


Technical 


Slip ratings for films 

Iwo methods of measuring coethcient of friction of plas ic filme and laminates. By Walter Egan. 
Development of beverage cans 

How corrosivity problems are being overcome. By H, T. Johnson, A, W. McAlpin, A. M. Schenck 
New film laboratory 


Duplicates actual operations and works on practical problems of printing and sealing 


Questions and Answers 


Departments 


Equipment and materials 201 Manufacturers’ literature 
Plants and people 205 U. &. patents digest 


For your information 2\4 Index to advertisers 


Modern Packaging Executive and Editorial Offices 575 Madison Avenue, New York 22, N.Y. 


Modern Packaging published monthly by Modern Packaging Corp., at Emmett St., Bristol, Conn, Modern Packaging Encyel tia leeue publ 


as second issue in November by Packaging Catalog Corp. at Emmett St Bristol, Conn. Second-class mail privileges authorized at Bristol, Conn 
Subscription rates (including Modern Packaging Encyclopedia leeue, which is not sold separately). payable in U.S 
te possessions, end Canada, | year 66. 4 years S11. 3 yvyeare $15; Pan-American countries, | year $10, 2 years $17, 3 years $24: all other 


tries, 1 year 815, 2 years 825, 3 years $35. Single copies thie issue 75 cents each in the U.S. ite possessions, and Canada; all 


urrency: In United States 
coun 


ther untries $1.5¢ 
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Abbott Labordforles 
AC Spark Plug Division, 
General Motors 
American Crayon Company 
American Safety Razer Corp. 
Amm.-i-dent, Inc 
Angier Chemical Company 
Ansco Division of 
General Aniline & Film Corporation 
The Armour Laboratories 
The Arner Company 
Avon Allied Prodyets, Inc. 
M. Backes and Sens, Inc. 
The Barbaso! Company 
The Bayer Company Division of 
Sterling Drug Inc. 
Bernardin Bottle Cap Co., Inc. 
The Best Foods, Inc. 
Block Drug Company 
John H. Breck, tne. 
Brillo Manufacturing Company, Inc. 
Bristol-Myers Company 
The Bunting Chemical Company 
Joseph H. Burnet? Division 
American Home Foods, Inc. 
The Centaur-Caldwell Division of 
Sterling Drug Ine. 
Campana Corporation 
The Carter's Ink Company 
Chemberlain Sales Corporation 
Chef Boy-Ar-Dee Division, 
American Home Foods Inc 
Chesebrough Manufacturing Co. 
Clairol inc. 
Colgate-Palmolive-Peet Company 
Commercial Solvents Corporation 
Conrad Razor Blade Co., Inc. 
Corega Chemical Company 


‘A there is no endorsement 


like a REPEAT ORDER! 


We are proud of this list of some of the 
“BLUE BOOK” manufacturers of cartoned 
products who have repeatedly purchased 


JONES CARTONERS 


and in many cases are using dozens of these machines. 


Crescent Mfg. Co. 

E. C. De Witt & Co., Inc 

Carroll Dunham Pharmacal Company 

E. 1. Du Pont de Nemours & Co., Inc. 

Eastman Kodak Company 

Esso Standard Oil Company 

Ex-Lax, Inc. 

Frank H. Fleer Corporation 

C. B. Fleet Co., Inc. 

Foster-Milburn Company 

The R. T. French Company 

General Foods Corporation 

Gillette Safety Razor Company 

H. Clay Glover Co., Inc 

M. K. Goetz Brewing Company 

Griffin Manufacturing Co., Inc. 

The Grove Laboratories, Inc. 

Henry Heide Incorporated 

George W. Helme Company, Inc. 

The Charles E. Hires Co. 

Hollywood-Stars, Inc. 

H. R. Laboratories, Inc. 

Hudson Pulp & Paper Corp. 

ledent Chemical Company, Inc. 

Johnson & Johnson 

Kerr's Butter Scotch, Inc. 

The Kilgere Manufacturing Co. 

Kimberly-Clark Corporation 

Knomeark Manufacturing Co., Inc, 

Lambert Pharmacal Company 

The Lavoris Company 

Lederle Laboratories Division 
Americon Cyanamid Co 

Lehn and Fink Products Inc. 

Lever Brothers Company 

Lewis-Howe Company 

Eli Lilly & Compoany 

P. Lorillard Company, Incorporated 

Manhattan Soap Company, Inc 

The B. Manischewitz Company 


The W. H. Marvin Company 
McCormick & Company 
McKesson & Robbins Incorporated 
Mead Johnson & Co 
Menley & James, Limited 
The Mennen Company 
The Mentholatum Company, Inc 
Merck & Company, inc 
Wm. 5. Merrell Co 
Miles Laboratories, Inc 
The John Mueller Licorice Company 
The Musterole Company 
National Biscuit Company 
National Toilet Company 
The Nestie-Lemur Company 
Newskin Company 
New England Confectionery Co 
Northam Warren Corporation 
The Norwich Pharmacal Company 
O-Cedar Corporation 
Old Dutch Industrial Prod. Co., Inc 
Pal Blade Co., Inc. 
Parke, Davis & Compony 
Patagonset Finishing Co., Inc. 
Pecheur lozenge 
Pepsodent, Division of 

Lever Brothers Company 
Perfection Stove Company 
Personal Products Corp 
Pharmaceuticals, Inc 
The Pharma-Craft Corporation 
Pillsbury Mills Inc 
Plough, Inc 
J. L. Prescott Co 
Procter & Gamble Co. 
Q-Tips, Inc 
The Quaker Oats Company 
Rexall Drug Co 
Rit Products Corp 
Rochester Germicide Company 


1. Rokeach & Sens, Inc. 

Roux Laboratories 

The C. F. Saver Company 
Schenley Distillers, Inc 

A. Schilling & Company 

The Scholl Mfg. Co., Inc 
Seeck & Kade, Inc 

Shorp & Dohme, Incorporated 
Smith, Kline & French Laboratories 
E.R. Squibb & Sens 
Strietmann Biscuit Co 

Sulliff Tobacco Company 
Table Talk Pastry 

Tampax, Inc 

The Toni Company 

The Upjohn Company 

Vick Chemical Company 
Wagner Electric Corp 

Hiram Walker and Sons Inc, 

L. E. Waterman Company 
The J. R. Watkins Compony 
West Disinfecting Company 
Western Cartridge Company 
White Leboratories, Inc 
Whitehall Pharmacal Company 
Wilbert Products Co., Inc 
Wildroot Company, inc 

The J. 8. Willlams Comper~ 
Wyeth, Incorporated 

Zonite Products Corporation 


Aspro Limited (England) 

Canadian Cellucotion Prod. Co. Lid, 
(Canada) 

Gloxo Laboratories Lid. (England) 

Meiji Seika Kaisha Lid. (Japan) 

Nicholas Proprietary Lid. (Australia) 

E.R. Squibb & Sons (Argentina) 

Sterling Drug Mfg. Lid. (Canada) 


The eminence and notable success of these concerns, and the wide variety of their cartoned 
products, suggests the wisdom of bringing your cartoning problems to Jones. 


JONES Constant Motion CARTONERS 
FULLY AUTOMATIC 


Feed and open cartons; insert single or multiple loads 
glue or tuck flaps ot cartons 
Fold 


print or stencil code: are 


airplane or reverse tuck 
booklets 


convertible to different sizes 


and insert leaflets corrugated liners; 


of cartons and loads. 


R. A. 


P. O. BOX 1295 
CINCINNATI, OHIO 


JONES “CMV” CARTONERS 


Feed and open cartons reverse, straight or airplane 
type tuck bottom laps carry carton: upright in con 
stant motion past loading stations for manual insertion 
of load; tuck top flaps CMV Cartoners available to 


handle cartons from 4” x 4” x 9’ v Ny 9 


& COMPANY, INC. 
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How super is your selling? 


Bas long has the supermarket been regarded by food manufacturers as an 
insatiable giant, capable of taking on every brand of every kind of product 
The impression has been fostered both by the obvious growth in physical siz 
of the average store and by the well-publicized increase in number of item 


tocked, from around 1,000 in 1940 to as high as 8,000 today 


The fact is that the supermarket operator is, like everybody else, primarily 
interested in making money. His shelf space is not unlimited. He jealously 
guards every foot of it, with a cold eye on the cash register. His recent 
excursion into a dozen lines of non-food items has been strictly in search of 
a bigger net per sales dollar. Non-foods have been primarily responsible for 
the growing length of his inventory list, and now he’s beginning to worry about 


that and to be increasingly selective of both foods and non-foods. 


Iwo recent items should serve to raise the warning flags for the grocery 


manutacturers 


> A survey of grocery operators attending the annual convention of th 
National Assn. of Retail Grocers indicated that practically all were looking 
to a 10 to 20% sales increase in non-food items in the next six months to 


counteract steadily dwindling profits on foods 


p> Vuick Frozen Foods reports that no less than 19 leading chains now sell 
frozen foods under their own label, including A & P, Safeway, Kroger, Ameri 


can Stores, First National, Grand Union and Food Fair 


Hlow are the grocery operators going to get increased volume in non-food 
They made it clear that they were keeping a critical eye on turnover of foo 
items and eliminating slow movers in that department to make space for 
carefully selected, fast-moving, high-profit non-foods. They have only so mu 


space and they intend to use it to the best profit advantage 


The trend to chain private brands in frozen foods is only one evidence of 
1 resurgence of private brands in all kinds of foods, and in large chains and 
small. The private brands are assured of shelf space. The national brands wil! 
get only what is left-—and what is left is steadily being whittled awav b 


non-loods 


The answer is clear: the national food brands will maintain their posi 
only if they maintain irresistible consumer demand through powerful adver 


tising 


Contents copyrighted 1955 by Modern Packaging Cory A rights re 
eerve ding the right t reprod © st k rf portion thereol 
any form. The name Modern Packaging is registered in the U.S. Pater 
Office. Printed in U.S.A. by Hildreth Press, Ir Bristol, Conn. Member 
Audit Bureau of Circalations. Member, Associated Business Publications 
I lex 
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backed up by a powertul package 





Dobeckmun 
creates... 





a jar cap liner that keeps vapors (and customers) from escaping! 


Packagers of foods, drugs, cosmetics and chemicals are tpping their caps to Dobeckmun’s Excello-Seal 
facings for jar cap liners. Excello-Seal prevents volatile vapors from passing through, or being absorbed by, 
pulpboard and cork liners. A practically perfect barrier, Excello-Seal helps keep products stored in the pantry, 
the medicine cabinet or the boudoir drawer as fresh, fit and effective as when they left the store. 
Dobeckmun makes Excello-Seal by plastic coating laminations of aluminum foil and paper. Its one of a 
seemingly infinite range of new produc ts that Dobeckmun 1s creating by laminating, extruding, and slitting 
papers, films, foils and cloth. The list reads like science fiction —but the sales we are helping our customers 
to build are matters of fact. For a picture of what Dobeckmun is doing, and a preview of what Dobeckmun 


can do for your produc ts. call or write 


Dobeckmun Company, Cleveland 1, Ohio + Berkeley 10, California 


Laminating Plastic coating... Slitting... Printing of flexible papers, foils, films and cloth 
d 4 g ; par 








cin skied 


Complete Accessibility of the Ki er gravure pre is one 0 
ré 


advancements that make it easier for your operator 
top-quality f j jou want 


Kidder gravure has earned 
its leadership 


Large Converter Writes: Press prints the entire etch 
“T am especially pleased with gives an exact reproduction of the 
| workmanship... original 


the wonderful Lt _— - - 
You are to be highly complimented KLeonomy Revolutionary doc- ce 
n exceptionally fine job of tor blade control doubles cylinder wd 
engineering his pre ha life controlled inking and dry- MW (1 C} 
everything our pressmen have ing reduces solvent loss / 


been asking for Ask us for the whole story on 
1,000 f.p.m in per- how the Kidder Gravure will print , 
Le! fully dried uc- your product at the lowest overall Letterpress, Flexographic 
y rewound cost... Kidder Press Company, and Gravure Presses 
y—A Kidder Gravure _Inc., Dover, N. H. Slitters and Rewinders 








PRINTABLE ‘TS’ 


GER-PAK 


POLYETHYLENE | 
SHEET and TUBING 


to PROTECT IT! 
SHOW iT! Specify GER-PAK, Ger ngs Printable Polyett ylene Film. You can be 


sure every inch of Sheet ar d Tubing will be printable as well as 


SELL Tr! odorless, tasteless, non-toxic, heat-sealable and resistant to acids, 
_ 


alkalies and alcohol: 

GER-PAK film eliminates the guess-work in your packaging problems 
saves you Time Money Materials. Costs you NO MORE and 
GIVES THE MOST for the LEAST EXPENSE 


GER-PAK is the perfect answer to the need for 


Smart, Colorful, Protective packaging of almost 


ar y product especially yours! 


Complete information 
and price list avail 


able on request 
The Plant Behind The Product 


SERVICE 


ae Droits Ine 


KENILWORTH, W. J. 





PROTECTED BY 
RIEGEL 


LORILLARD 5S WELL KNOWN BEECH NUT 
TOBACCO USES A TRANSPARENT OVERWRAP 
OF BIEGEL S DIAFANE, HEAT SEAL COATED 
WitTH A SPECIA FORM A 


130 PACKAGES PER MINUTE WRAPPED ON 
MODEL SF SCANDIA MACHINE 
a 


Protecting the sales-winning qualities of fine 

products is only one of the many functions of Riegel 
papers. Saving money is important, too. Riegel 

does it for you by creating the right combination 

of the most efficient packaging materials . . 

and by “‘tailor-making” the paper to run and seal at 
high speeds on your machines. Tell us what you want 
paper to do for you. Riegel Paper Corporation 

P.O. Box 170, Grand Central Sta., New York 17, N. Y. 


PROTECTIVE PAPERS FOR PACKAGING 


PLASSINES AWN GREASEPROOFS 


Plain « Wexed « Printed « Lacaquer-Coated + Laminated 





e g The package insert can be a star salesman for your product. 


NATIONAL CAN 


ON THE MARCH... 


...can manufacturer, 
housewife and canner 
all have an 
important stake in 
the development and 
manufacture of 





better cans 

At NC management 
talks your language 

and wants to serve you 





NATIONAL CAN 


sae ee ae 
HICAGO +» NEW YORK SAN FRANCISCO 











The pac kage insert can be a star salesman for your produc ’ 
It makes friends, tells of new uses and introduces com- 
panion products in your line. In today’s fast-moving, highly 
competitive markets it pays to have a colorful, attractively 
designed insert working for you in your customer's home 
Ask your Oxford Merchant to show you some outstand 
ing examples 

TWO VALUABLE AIDS. (/) 7 he new OXFORD PAPER SELECTOR CHART, 
a time-saving master guide to the right grade for each purpose 


(2) The new OXFORD PAPER COST CALCULATOR for finding the 


exact cost per 1000 sheets. Ask your nearby Oxford Merchant or 
write us direct. 





xford Papers 
dp Build Gals 


> 
eve ryct | OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N. Y. 


OXFORD 


OXFORD MIAMI PAPER COMPANY, 35 J ast Wacker Drive 


MILLS AT RUMFOR MAINE, AND WES ARR 


. Chicago I, Vs 


ul NN HIO 











Gift probl 


_ beautifully sewed up 
in TRI-STATE show window packagi 


Holiday remembrances are a major proj 
The 
for 66 


ect in company relations today 
Heminway & Bartlett Mfg. Co., 
years makers of threads for industrial and 
home sewers, has come up with a gift solu 
tion that is a veritable “treasure chest” of 
TRI-STATE Hinged Lid Box * 600 good will. It’s this TRI-STATE jewel-like 
6-5/16" x 914" x 1%" 
From a huge variety of stock 
sizes and shapes, or we will 


container filled with bright-colored 


nylon threads that look so gift-y in the 


mold large quantities to your crystal clear box 


specifications 


This is one of many areas in which 
rRI-STATE rigid plastic boxes have added 
dimension to the most staple products. To 
day, in practically every type of merchan 
dising and promotion, TRI-STATE “bonus 
boxes” have become a symbol of better 
product display, product protection, and 
increased sales 

Look into the world’s greatest assort 
ment of rigid plastic boxes for a new lift for 


your product 


TRI-STATE PLASTIC MOLDING CO.,, ix. 


HENDERSON 6, 


wew york: 12 E. 4ist St., MUrray Hill 3-8743 CHICAGO 
petaorr: 18401 E. Warren Ave TU xed 


176 W Adan St 


5.5500 SAN ncisco: 1385 Market St... KLondike 


KENTUCKY 


FRanklin 2-5367 


Place, PArkview 45-1089 











HIRAM WALKER 
SPARKS THE 
BRIGHTEST GIFT 
IDEAS ...IN SPARKLING 
REYNOLDS WRAP 
ALUMINUM PACKAGING 








Hiram Walker & Sons, Inc.,go much farther than gorgeous 
holiday gift-wrapping for Canadian Club, Walker's DeLuxe 
and Vodka. They ring the Christmas sales bells with 






QUALITY 
PROTECTED WITH 





these really novel features... 





¢ Labels are on the cellophane only — remove the : ~e* 
cellophane and you remove all advertising! wm 

© At the top of the gift carton, is a pressure-sensitive Building Sales-Power with 
“TO AND FROM” seal. Lift it up and open the package the Reynolds Wrap 


to put your personal card inside — then just press Aluminum Packaging Seal! 


the seal back in place. 
ae Reynolds promotes this Seal continu- 
Ihe result is a personally wrapped effect — with the handsomest ously—in four-color, full-page mago- 


wrapping known—Reynolds Aluminum color-printed foil. zine advertising and weekly on the hit 
Your product might also brighten Christmas and year-round dramatic series, “FRONTIER,” Sundays, 
NBC-TV Network. Stores also feature 
Reynolds colorful “rainbow” display of 
all foil packaged products. Look for it! 


sales with eye-arresting Reynolds Wrap Aluminum Packaging. 
And if your product requires protection — this is the best! 

Get full details from the nearest Reynolds Sales Office—or write to 
Reynolds Metals Company, General Sales Office, Louisville 1, Ky. 


REYNOLDS 28 ALUMINUM 


FRONTIER Reynolds new dramatic series Sundays NBC-TV Network 











12 ACK AGING 








4 NS ed > >33, 


77??? > 2d, 
“aa097” S35, 3 3 
>> 
Fn Fae | 
“97” 355597” 
| 77??? 23. 
ie. 














a 
There's a pax Package for products 


that cannot afford to be in 


a \ 0.011) DA i 








a ‘ PLAX CORPORATION 


HARTFORI 
















|, you want positive protection against breakage 
switch to Kimpak Interior Packaging ! 

Kimpak’s outstanding shock absorbency shields 
your product from rough handling Protects it 
from movement within the carton or crate, and 
from dirt and cinders that sift into the container 
And this superior protection costs you no 


hice 


than ordinary pac kaging materials ! 


For immediate delivery — 


JUST CALL, THAT’S ALL! 


Your local supplier is now prepared to deliver 
in quantity a wide variety of Kimpak widths 
and thicknesses to fit your exact specifications 


Call him today! 











BROKEN? J ~~ 


Not when you package with 








ae 


POW NERD BSvleOeOe Comer reer 





KIMPAK 








r Kimberly 


Clark product for your shop 


> 


es Industrial 4 ipers 





\ 
ev re oft lisposable 


Ih i 

7 ‘ thar roar ’ wil 
saterial,. And Kimw pen Wipe 

~ . i ean without lintin 


) 











3 Kimberly-Clark Corporation « Neenah, Wisconsin 








IMPROVE SLITTING AND WINDING 
WITH DUSENBERY LATEST MODELS 

















MODEL 601 HEAVY DUTY CENTER REWINDER 
with AIR-OPERATED SLIP CLUTCH FOR 
REMOTE CONTROL OF REWIND TENSION 
Used on Coaters, Laminators, Printing Presses, 
Bonders, Embossers, Calenders, Liner Rewinding 








cS 


MODEL 704 AIR-OPERATED UNWIND STAND 


A new approach to web guiding & tension control 








For use behind Slitters, Printing Presses, Lamina- 
tors, Coaters and any web processing equipment 
































MODEL 694 HARDENED ROLL 
SCORE CUTTING MACHINE 
Designed for use with our Model 654 
Air-operated Score Cut Slitting Knife Holders 


For Edge Trimming, Slitting or Perforating on 


Laminators, Coaters, Printing Presses, Embossers, 


Spreaders, or any web processing machinery 





MODEL 590 BD HEAVY DUTY AIR-OPERATED 
UNWIND STAND WITH ‘‘ROLL-A-WAY FEATURE’’ 
For use with Slitters, Laminators, Waxers & 
Printing Presses to secure maximum efficiency 

& production 

















MODEL 635 SHEAR CUT AND 
RAZOR BLADE SLITTER 
For Plastic Film, Laminated Foil, 
Tape, Glass Cloth and Paper 














MODEL 690 SHAFTLESS SURFACE 
CONSTANT TENSION UNWINDER 
For Precise Unwinding Applications 
For use with Slitters, Waxers, 
Laminators, Rewinders & Printing 
Presses 





The above models are of the very latest design, 
incorporating exclusive features which will improve 
operation of your present equipment or methods. 

Complete data and literature available. 























JOHN DUSENBERY COMPANY, INC. 


275 GROVE AVENUE, VERONA, N. J. 


Tel: Verona 8-3915 














no glue # no staples. 





Send for ‘The 6 tz § 
How they save 30% on pi ng 
Field tes and now ing nal distributié 


ie, 
CLUSTER-PAK 
y 
Cluster-Pak, revoluti 


merchandising 
continuous 
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pack and — in t es by WiIRZH 
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IDEAS THAT INDICATE THE GROWING LIST OF PRODUCTS SUCCESSFULLY PACKAGED FOR GREATER SALES IN COLLAPSIBLE METAL TUBES BY wiR7Z 





THE PERFECT SINGLE USE CONTAINER — 
THE COLLAPSIBLE METAL TUBE WITH BGREAK-OFF 
APPLICATOR TIP — A VARIETY OF TYPES 
AND GIZES TO FIT EVERY NEED. 


PRPEPEerereett 





Armstrong Kwik-Geal is packaged in Wirz tubes with special nozzie tor 


easy epptlication. Hard piastic or polyethylene caps insure air-tight 


seal, preserve Kwik-Seal indetinitely. 


A 
RAINBOW FOR 
EVERY PALETTE 
IN WIRZ TUBES 
ARTIST COLORS 








a 
4, 
gSVABLISHED 1836 “> 
‘N 
COLLAPSIBLE METAL TUBES AND PLASTIC MOLDING 
41H & COLE STS., CHESTER, PA Wew York 7,41 Chicago 4, ti Memphis 2,Tenn. Los Angeles 48, Calif Hevene, (ube Export Div — 1610 Schell Bidg 
BRANCH PLANT CARROLLTON KENTUCKY 50 £. 42nd St 80 E jockson Blvd. Wurzburg Bros 435 S. Le Cienega Bivd. Roberto Ortiz&Sen Philadeiphie 7, Penasylvenie 
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I noppel 
need a transparent wrap for protection 
visibility 
textiles —toys or dried fruit 


ing meats 


you need a transparent wrap like PLIOFILM 


Goodveal 


vides a wonderful see-all view of the contents. But 


more than that, PLIOFILM is exceptionally 


doesn’t split or run, even after vigorous handling 


by choosy customers. It prevents soilage 


are inclined to paw your product, you 
as well as 
And that’s true whether you're packag 
In short, 


’s moisture-resistant packaging film pro 


trong, 


So you have a touchy Packaging Problem 


dairy products 


rewraps with PLIOFILM packaged item 


GOOD THINGS ARE BETTER IN 





Instruction Manual for 
Self-Service Meat Packaging 


thanks to its moisture and gas 
the natural flavors and juices in all kinds of fresh, 
frozen, smoked processed meat as well as 


ult: mighty few 


PLIOFILM adapts easily to automatic 
machinery, prints clearly in multicolors 
over with the Goodyear 
PLIOFILM wrap, de 
And be the answer to a lot of problems 


igned especially for you, could 








control, it seals in 






returns or 







packaging 
Talk it 
Packaging Engineer. A 










GOODSYEAR 


PACKAGING FILM 








Packaging Films Dept. L 6418, 
The Goodyear Tire & Rubber Company, Inc 
Akron 16, Ohio 







Gentlemer 








Please send me free copy of your meot 
packaging manval 









Name 


¢ 





ompoany 






Address 





City & Stote 
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CONTAINERS INC 














more to it 


than looks! 


It seems fairly simple ... package a product in EKCO-ALCOA 
containers and sales rise because the containers are 
brilliant and convenient. But even more responsible for 
increased sales is EKCO-ALCOA'S experience and 
technical skill. Before your product is packaged, our tech- 
nologists, production experts.and package engineers 
arrange a perfect marriage of product and container. 
EKCO-ALCOA'S engineering experience has 

developed more sales successes than all others together. 


Send us your present package today for a complete 
analysis. No obligation. 


1900 North River Road . River Grove, Illinois 


IN CANADA: EXKCO PRODUCTS COMPANY (CANADA) LTO, TORONTO 13, CANADA 











iT 
ADDS 
UP! 


Loleme) eam le), )] -m@eote) be Vi. | 4..- 
PER $ WITH PAPER WOUND a 


CANS, CORES AND TUBES 


Knowlton machines are paying off TWO 
WAYS for leading manufacturers who have gone “paper- 
wound” as the most logical way to solve their container cost 
problem: (1) Paper wound containers not only cost less 


to produce—they offer definite profit making advantages to sales, 


+ 


display and shipping. (2) Cost conscious package people know that 


Knowlton machines are proven money savers that up output, last longer and 
cost less to maintain! Call a Knowlton man and get the 


complete paper-wound profit stor) 


NO. 77 KNOWLTON SPIRAL TUBE WINDER 

AND CUT-OFF. Winds paper tubes from 2 to 5 plies NO. 4 SPIRAL TUBE WINDER 

and from 4” min. to 1” max. in diameter. 
Winds paper tubes from 34” to 10” diameter depending 
on number of plies: 2-5 plies up to 10” diameter; 3-11 
plies to 8” diameter; 12-22 plies to 6” diameter. Avail 
able with cut-offs and glue stands to fit all needs. Optional 
machines for cutting tubes in single or multiple lengths, 
rough or finished cores, or cutting light and heavy side 
walls up to 2” thickness 


AUTOMATIC CONVOLUTE 
PAPER CAN WINDER 


Winds paper can bodies from 1%” to 8” 
in diameter on the round and from |'” to 
8” across diagonal corners on irregular 
shapes such as square, rectangular, oval, etc. 


DECPMEER 1955 














Nees Oe 


HAMILTON "4 | 
401 DUPLEX GANG TRIMMER 
& Peg 


Page ee 














proven cost-cutters 


HAMILTON 40! Duplex Gane Trimmer and Slitter 





solidly on a massive, heavily reinforced base prevent 


is about 40 faster than other new slitters, easily distortion and misalignment. Greater accuracy is 
meets the need for higher production rates. Its assured by its ruggedness and precise gauging. It 
treamlined, simplified design provides maximum ac 


exactly duplicates litho press gauges. It'll cut your 


ibility and easy adjustments. Both units mounted rejects, improve your product quality 


22 











HAMILTON 
301 SCROLL SHEA 
PMG AS WY 





HAMILTON 301 Scroll Shear cuts costs by boosting 
strip output and saving 4% to 7% in tinplate re- 
quired for can ends, bottle caps, screw caps and other 
closures. It's capable of handling sheets from 25” to 
36” square up to 125 strokes per minute. Long die 


slide and sturdy frame design assure true die 

ment, maximum die life and ex 

spacing as each cut is exactly sockiuanls It's 
equipped with all the latest safety devices including 
a ball-loaded slip clutch and magnetic brake, 


for can-makers 


Lory Hamilton Division 


pm nt that can cut drastically 

ost of every step in your can-making line 

Hamilton Division, Baldwin-Lima 
ulton Corporation, Hamilton, Ohio 


ew BALDWIN-LIMA-HAMILTON 








NOBODY HAS AS MUCH EXPERIENCE 
AT MOLDING POLYETHYLE 


—TurPER! 


The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than 


any other molder to make molded polyethylene a 
practical reality 


Aside from having designed, patented, and pro- 


moted successful seals, closures, and dispensers for 


polyethylene containers, the Tupper Corporation 


has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 


your product, in reducing your costs, when Tupper 
goes to work for you 


Tupper’s combination of experience, technical 


ingenuity, and the most modern equipment is at 


your service for the custom molding of your product 
in polyethylene. You can do no better than the best 


and the best at molding polyethylene is Tupper! 


[UPPER / 


[UPPER CORPORATION 


Manutlacturers of — CONSUMER, INDUSTRIAL, 
PACKAGING AND SCIENTIFIC PRODUCTS 


ATTN 


factories, Laboratories and Sales Offices: 
Fornumsville, Meass., Ortende, Fle., i'Epiphante, ?.Q. 
Shewreome: 295 Fifth Ave., HM. ¥. C. 
Address all communications to 


Dept. MP-12 


: TT 


Tupper Seals cre air and 
liquid-tight flexible covers 
The famous Pour All and 
Por Top covers are designed 
for easy dispensing. They 
are made in sizes to fit all 


Tupperware containers. 


When equipped with Tup- 
per Seals, Tupper Canisters, 
Sauce Dishes, Wonder 
hws Cereal Bowls and 
Funnels in various sizes are 
the most versatile reusable 


containers you have ever 


seen 
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MAILING 


BOX 


“Weew cavers * 


PUTS ‘‘SELL’’ IN SHIPPING 


A Personalized MailMaster is the in- 
expensive answer to today’s small 
package shipping. Not only is it easier 
to fill, simpler to close and cheaper 
to mail — but, it arrives safely, quickly 


bearing your sales message. 


While cost depends on quantity, most B MPANY 
orders for Personalized MailMasters ox CO 
bear no extra cost over the ever popu- ATTLEBORO FALLS, MASSACHUSETTS 
; ae NEW YORK 175 FIFTH AVENUE 
lar regular MailMaster — America’s 


+1 Mailing Box. Always a Million in 
Write Dept. M-12 for colorful free catalog 


Stock for immediate order. showing over 65 stock sizes and price list 


4 4 4 7 ? 
pp , mn. $ 5 j 
7 7, a 77, ~ 7 > 4Y - ‘ i P " 

4 fA A y A 
GS m / ’ ; # a 
, 


A COMPLETE LINE OF STOCK MAILING ‘AND ‘DISPLAY BOXES 
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TWO GREAT 


MEW STAPLERS STAPLE YOUR CARTONS 
THE DUAL STAPLE FROM THE OUTSIDE 
AFTER THEY’RE FILLED 


Faster, simpler, more efficient. Staples tops ana 
bottoms simultaneously, of average carton in less 
than 3 seconds. Instantaneous setting for cartons 
from 5” to 36” high 


> SR, 


rie ene staPLER with International Staplers 


Solve your carton closing problems with International Staplers 


Whether you pack bicycles, beauty creams, beds, sofas, or kitchen 
cabinets—whether your product is large or small, there is an Inter- 
national Stapler to fit your needs. 
They are easy to install, easily adapted to close different size 
cartons—they meet Rule 41 requirements of the General Freight 
Classification and Parcel Post Regulations. Remember, International 
Staplers can close tops and bottoms simultaneously—after the cartons 
are filled. Standard units close up to 1000 cartons per hour, special 
models will handle almost any packaging requirement. Contact your 
A new high speed unit—has no electrical connec nearest representative or write for literature and full details to 
tions—operates on 60 Ibs. air pressure. Specially 


International Staple & Machine Co. 
designed for end-opening, full overlap, partial 


overlap, telescope and many other types of cartons 


STEEL STAPLES SEAL SECURELY—PACKAGE FOR PROFIT WITH 


faplers 


806 East Herrin Street, Herrin, Illinois Distributors in principal cities 
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May the (. jifts of eace 
and Happiness ¢ Youn 
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OUR LATEST HIGH SPEED PACKAGER 


mm |) 


ne + 


le | 


i 
Ri Te 


Rimi) ti 


PACKAGES PER MINUTE 


@ Write! 
FR.HESSER MASCHINENFABRIK AKTIENGESELLSCHAFT, STUTTGART - BAD CANNSTATT 
Eastern USA CANADA and LAKE DISTRICT 

GEVEKE & CO., INC. PER AGS ee 8 

25 Broadway, New York 4, N.Y USA Limited 24 Willowdale Street, Willowd: Ontar fe) 
Western USA 

JAMES HALE & CO. 

282 Seventh Street So Fran ) 
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YOUR CONTAINERS AGAINST WILT... 


use MEAD ODORLESS NE 


MIAO 
ooh 
. RESISTS HIGH HUMIDITY; ¢xce//ent 


for {ruits, ve erable , Metals, ather 
foods 
EXTRA RIGIDITY of //ll Board 
put / ighert p to-bort Wi and end 
end « mm pre ion into containers 
. IT'S ODORLESS! [ree of substances 
thatimpatr nient lt snon-t 1 
. COSTS LESS and cases can 
replace d uble-wall board 


° PERFECT BOND. babricates asta ily 


ther board. Perfect run 


in many 


as any 
ability 


. DISPOSABLE AS WASTE. No foresen 
substance to contaminate or render 


waste unusable 


MEAD RESEARCH created this HH Corrugating Medium 
to help containers combat the ravages of high humidity 
Much of the extra rigidity of HH Board remains at 
even 90 per cent relative humidity, giving containers 
higher compression top-to-bottom and end-to-end. As 
more and more commodities are stored and shipped in 
refrigeration, this is a vitally important addition to 
all the other qualities which have made Mead Chestnut 
corrugating medium famous and a favorite throughout 
the years. Whether you are the container maker or the 
shipper whose customers demand that food be delivered 
odorless, it will pay you to get all the facts about the 
efficiency, safety and economy of Mead odorless new 
HH Corrugating Medium. 


Mead Board is a standard product of 


THE MEAD CORPORATION 


Seld direct by MEAD BOARD SALES, INC., 3347 Madison Road, Cincinnati 9, Obie 
CHICAGO 30, WLLINOIS.... 6124 N. Milwaukee Avenue 
NEWARK 2, NEW JERSEY. 10 Commerce Court 
DETROIT 35, MICHIGAN.. 18045 James Couzens Highway 
BOSTON 10, MASSACHUSETTS 43 Leon Street 
LYNCHBURG 2, VIRGINIA... River Read 








ingenuity 





Ingenuity is the most successful 
commodity developed ot S&V. Although 
we do not actually sell it off the shelf, 

it is quickly relayed to every S&V customer 

in new formulations, new applications, and 
sound technical assistance. This same “ingenuity” is the active force 

that enables S&V to continually produce the finest printing inks on the market, 

and it's this “ingenuity” thot offer printers the increasing benefits of S&V's research, 
production and technical advancements. If you want to be certain 


of achieving the best results every time, it's time to try S&V! 


Sinclair and Valentine Co. 


Main office & factory: 611 West 129th St., New York 27, N. Y. 


Ht PROVIDE | ROM COAST TO COAST 
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(Made uitth the shill 


Cua abdul piiblecliow 


This breastplate is a product of skillful 16th 

) Century armor-making. The expert fitting and 

forming of this sturdy garment permit all the necessary mobility, 

while the superb carving and embossment reveal it as a tru 

work of art. And most important of all, the studied design 

and careful workmanship assure maximum protection to the 
wearer 

Jones & Laughlin Steel Containers provide dependable 

protection for your products. They are built of sturdy, high 


quality J&L Steel Sheet. Careful manufacture assures accuracy 


CONTAINER DIVISION 


in all fittings and closures. J&L containers have a trim appear 
ance which can be decorated attractively with colorful designs 
and illustrations by means of J&L’s lithographic process 

Coatings and lacquers are evenly applied —both inside and 
outside. J&L pails and drums are chemically treated to keep 
all surfaces clean and dry 

Depend on J&L Steel Containers for the protection your 
products require 

Order them through plants in leading industrial centers 


You will find J&L service prompt and efficient 


Sones ¢ Laughlin 


STEEL CORPORATION 


‘ 


405 LEXINGTON AVE 


NEW YORK 17 N.Y 





For All Packaging and Production Needs <== 


Seely PAMARGO r- 


und finished SZ — 


-precision made by experts 
to the most exacting specifications 


FVENHLO Engraved surface meters ink aut¢ 


matically, makes time-consuming 


FLEXOGRAPHIC adjustments unnecessary Save 
. time, ink and rejects, Also recom 
INKING mended for applying all types of 


ROLLS coatings by rotogravure 


gr0 


atin, Can't flex or whip 
FLEXOGRAPHIC ieisdadaniieta ‘weeleans 
PLATE | 


PAMARCO iy Accurate core or base cylinders tor 
; : , rotogravure process reproduction 
ROTO- ln ; Recommended for long service in 
GRAVURE : continuous printing production 
Each roll carefully inspected prior 

ROLLS to shipment 


 PAMARCO Cores by Pamarco for rubber c« 
ered rolls are supplied for every 
RUBBER industrial application. All cores are 
COVERED machined from the finest grade 
nd finished by 


shafting and grourn 


ROLLS expert mechanics 


‘ sit sity ’ Precision ground plain steel rolls by 
 PAMARCO one ’ , ’ ’ ’ ' ; “ Pamar¢ o can be supplied for ever \ 
' pec’ , , ol industrial pury All sizes am 
PLAIN ' ve en! y ’ shapes are made by Pamarco to 
STEEL ' toile pecit exact specifications including finist 
ROLLS ing to desired tolerance _ 


PAMARCO ROLLS ARE AVAILABLE FOR EVERY n the R 
PRODUCTION AND PROCESSING PURPOSE INCLUDING Depend PRE 
LIGHT DUTY ROLLS ENGRAVED ROLLS ~~ 
TUBULAR ROLLS —_- HEAVY DUTY ROLLS h EVENFLO om jependability on 
CHILL ROLLS == WARM SURFACE ROLLS | 
IDLER ROLLS © CHROME PLATED ROLLS your Bow 
RUBBER COVERED ROLLS ‘Ask for the facts. 


PAPER MACHINERY & RESEARCH, INC. 
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Revolutionary New Development 
In Unit Packaging 





Unfold the fascinating facts about 
an entirely new and versatile unit package 
that holds a wide variety 
of liquid and cream products 
far better than has ever been 
possible before. 
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After four years of constant and thorough res e Corporation 








has developed the Unette dispenser, an individual ¢ iin wall . + 
extruded Saran in tube form—made expressly to hold anc rit 
dosages — or applications of light-medium and heavy liquids anc 

. 


for sales and sampling. 





This packaging innovation offers new and wide opportunities in diver- 
sified fields where product protection, quality and quantity control in 
packaging are necessary. Thin wall Saran Unette dispensers are excep- 
t.onally suitable for packaging pharmaceuticals, cosmetics, chemicals, 
food and other products. They are highly impermeable to water vapor 


and are resistant to and unaffected by most chemicals. 


Unette dispensers can be quantity controlled. Fill volume can be con- 
trolled up to limits of plus or minus 0.01 cc. The dispenser provides 
maximum product protection with barrier characteristics generally 


superior to all other packages, including glass. 


The service of Unette Corporation consists of the packaging of your 
products in Unette dispensers, which are then top welded with a specially 
blended seal. This seal is broken by firm pressure of thumb and fore- 
finger as the product is about to be used. The Unette dispensers are 


available in a wide choice of sizes and colors. 





The Touchette Applicator , 


In addition to Unette dispensers Unette Corporation offers 
the Touchette applicator. This is a specially designed 
cotton cap which is affixed to the top end of the Unette 
dispenser. When the seal is broken the Touchette applicator is 
thoroughly saturated with the liquid contents of the dispenser for use 


in “dabbing” or other surface application. 





How can Unette 


» Pp 

. , 

Cosmetics and Toiletries As small unit introduc 
tory combination or sampling pra kages for perfumes, 
(where it is essential to protect and lock-in delicate 
fragrances ) lotions, creams, and wherever quick, sure 


and easy application is desired 


Drug and Pharmaceuticals—The Unette dispenses 
is an ideal carrier for such products as eye, ear and 
nose drops, vitamins, mouthwashes, toothpastes, alco 


hols, ointments and other medicants 


In this broad field Unette dispensers and Touchette 
applic ators are espet ially important to ac hieve product 
identity, for sampling in doctors’ offices and bags and 
for complete product protection and quality control of 


every dosage or application. 


Foods and Other Products—Here Unette dis 
pensers in various sizes, can be used as unit or sample 
servings for condiments, liquid teas and coffees, oils, 
syrups, solt drink essences, chocolate drinks, extracts, 
liquid soaps ind deterge nts and numerous other items 
In addition to constant and complete product protec 
tion and convenience, the Unett dispenser (with im 
printed product name) 1s a unique attention getter on 


retail shelves 


Paints and Hardware —Unette dispensers can be 
and are used for oils liquid oli polishes ind waxes 


paints varnishes, thinners pigments cleansers 


Here again Unette dispenser ire perfect sales and 
sampling containers because in addition to other 
advantages. Unette is impervious to most types of 


{ he mile als 


<4 






















(Questions and Answers 


Q. Is Unette Corporation in production now? 


- A. The Unette Corporation is now engaged in providing a contract service for its customers. 
Sales headquarters are located at 280 Madison Ave., New York City with production facili- 
ties in New Jersey and California. 


. (). Why is Saran used in the manufacture of Unette dispensers? 
A 


- Saran is a transparent thermo-plastic, strong, light and durable. It is leak-proof and odor 
proof to firmly lock-in the fragrance of delicate oils and perfumes. Saran also has a very low 
MVT factor (moisture vapor transmission) and other outstanding properties which make 
it exceptionally suitable for packaging foods, pharmaceuticals, cosmetics, chemicals and 
other products. 


- What are the other packaging uses of thin-walled Saran tubing? 

The Unette Corporation is the first, and at the present, only user of Saran seamless tubing 
the packaging field. This development is a result of 4 years of research and tests. 

h protection do Unette dispensers give from water vapor, gases, air and acids? 
A. Sa is highly impermeable to water vapor. It is resistant to and unaffected by 


most c hus it makes an ideal carrier for difficult packaging. 


How are Un s sealed? 





> © 









They are sealed b t-weld which hard-fuses the Saran to itself. The dispensing 


end is double sealed w prepared compounds. 





How are the Unette dispens flected by heat or cold? 


» to 120° Farenheit, and is impervious to cold 


> 2 





This Saran package will remain und 
down to sub-freezing temperatures. 






How much pressure is required to break the 


>< 
















Unette dispensers can be regulated to withstand a 
seal is generally designed to open by firm pressure of 
. be engineered to meet the specific requirements of the prodf 


of pressures. The dispensing 
nd index finger, but may 
turer. 






How about color choice? 









> © 


Unette dispensers are available in 175 different shades in transpare nt, and 


opaque Saran tubing. 


How about quantity control in the filling of Unettes? 





Unette Corporation guarantees fill volume can be controlled up to plus or minus 0.0 


How about quality control? 


> PS 


Unette Corporation maintains rigid quality control of the Unette dispensers, its seal and 
contents. 






How about product identification? 


> © 


Your brand name can be printed on both sides of the Unette dispenser at a small 
tional charge. 


Is stringing Unettes together through the use of tape a separate operation from the filling 
operation? 


> © 


Yes, this is a separate operation, for which there is an additional charge, depending upon 
the size, style, and type of tape selected. Tape which can be printed on both sides is avail- 
able in a variety of colors and in widths of % in., % in., % in., and 1 inch. 


er” - 

















are 


Questions and Answers 


If my product is a special formula how can I learn if it is suitable to 


the Unette type of packaging? 

At a nominal charge Unette ( orporation will engineer a small quantity 
run for test purposes. 

What procedure do I follow for a production run? 


\ Unette representative will work out with you desired quantities and 
necessary bulk product to ship to our nearest plant. When production 
is completed, the filled Unettes are shipped in bulk to destinations desig 


nated by you. 


What about the containers in which filled Unettes are packed? 


. The kind of packaging will depend upon the type of product, how it will 


be distributed, dispensed and sold. Because of its versatility the Unette 
dispenser is easily adaptable to various forms of packaging such as 
plastic containers, cardboard boxes, vacuum forms or styrofoam plat 
forms. Although Unette is not directly involved in this phase of pack- 
aging, the Corporation will be happy to cooperate fully with their 


customers in this regard, 











How can Unette 


dispensers be used ¢ 


Cosmetics and Toiletries—As small unit introduc- 
tory combination or sampling pac kages for perfumes, 
(where it is essential to protect and lock-in delicate 
fragrances), lotions, creams, and wherever qui k, sure 


and easy application is desired. 


Drug and Pharmaceuticals—The Unette dispenser 
is an ideal carrier for such products as eye, ear and 
nose drops, vitamins, mouthwashes, toothpastes, alco- 


hols, ointments and other medicants 


In this broad field Unette dispensers and Touchette 
applicators are especially important to achieve product 
identity, for sampling in doctors’ offices and bags and 
for complete product protection and quality control of 


every dosage or application. 


Foods and Other Products—Here Unette dis- 
pensers in various sizes, can be used as unit or sample 
servings for condiments, liquid teas and coffees, oils, 
syrups, soft drink essences, chocolate drinks, extracts, 
liquid soaps and detergents and numerous other items. 
In addition to constant and complete product protec- 
tion and convenience, the Unette dispenser (with im- 
printed product name) is a unique attention getter on 


retail shelves. 


Paints and Hardware —Unette dispensers can be 
and are used for oils, liquid glues, polishes and waxes, 


paints, varnishes, thinners, pigments, cleansers. 


Here again Unette dispensers are perfect sales and 
sampling containers because in addition to other 
advantages, Unette is impervious to most types of 


( hemi als. 








They do everything 
but 
jump off the shelf... 


Bags made of 


white! 





At the very heart of today’s supermarkets 
the point of sale. hays made of Nibroe White 


millions of them— really have sales jumping. 


They stand out! Clean. brisk. bright printing 
is their dish! For you and your customers. 
they mean faster sales of your coffee. flour. 


rice. dog food. or whatever! 


They’re stronger! From the grocers shell 
all the way home to the pantry. tough-yet- 
flexible Nibroe White bags safeguard thei: 
contents —deliver your produets fresh 


and sound, 


Our customers will make any bag you desire 
from Nibroe White. For samples and more 
information, write or phone our Paper Sales 


Dir msion., Dept RD z. our Boston office 


BROWN 1 tesin Sew tiampsnir 


General Sales Office: 150 Car iv Street. Bostor i. Ma 


OLKA PULPS «*© SOLKA-FLOC -« BROC PAPE 


NIBROC KOWTO® . Ron 1 if BERMI« 
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e7 , ++? + + 

; ; ++ + + 4 4 + + | + 4+ 1-?-?+ + rs 4 ’ 4 + 

; +—4--4 4 4 + 4 + > > + 44 4+ + 4 +++ 4-4 4 + > 4 it 
; +++ 4-4 + + | ?—+-+—+> +—_4+—_+-_+—_4 o> an + T ; t | Ht 
+e +e + + 4 > ; 4-4 4 44 4 +--+ + ++ ? + > + 
; ; + 4 + + 4 4 $+ + + + +++ + + } ++ ? t t tt 
pth + bore be oe hoo 44444 T + 

; + + —+— 4 > <=: mp an | a | + + 











| 
t 
it 





oO 


we prove THE MARKET ! 
we prove THE MACHINE | 


Changing a package calls for important policy 
| regarding marketing plans and the purchase 
! pital equipment. In these wide areas of pos 
lity the dest pre eived judgment may not 

e much more than a gue 

We are in the | nm of producing and selling 
{ t Packaging machine As businessmen we recog- 

e the gi t f important capital investment in ma- 
hinery. As specialists in the packaging machinery field 

! Vv e that there an eminently ‘right’ ma- 

} | production method for every packaged prod- 
. Ee metin re re ome experimentation to 
a e} 

For these reasol we offer prospective purchas 
ers of our Roto-Wrap machines the double opportunity 
of market testing their new package and of studying 
the relative efficiency of making it before they make an 


capital expe ndit ire 


rhiqgtie ervice 


nad hine 


wan you want 


for 


will be available to you even 


Mou? 


the 


ir engineel 


©) ou are wre that thi j fhe 

d / par kadged and fat thi i fhe 

bh. You will have established a continuing relationship 
ith vhich will enable you to draw on ot 
ng skill and production facilities for 


e Standby emergency service 
e Accommodation of unusual extra demand 
. 


as developed by product changes. 


/ ry additional inforn ation, call ov 
ROTO-WRAP Division, 


write 


Counsel for key production personnel and for problems 


CONAPAC CORPORATION 


1L/ IGENT 
120 Ea 


FOR ROTO-WRAP 


; ’ ; 


1 COMPLETE RANGE OF UNIT 
OR MULTIPLE PACKAGING 


PACK 
IN 
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WVACHINE CORP. 
t 18th Street, New York 3, N. Y 
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Model “B” dt 
The Completely New ee 
t @ Limp, fragile and irregular objects handled with rry 
| equal facility. een 
+ @ A basic machine that lends itself to adaption —++—+-+ 
1 to the peculiarities of particular products. rT 
+ + +-+—-+ 
| @ Can use different materials in combination by eas 
t forming packages trom two webs. 2a. 
+ + + + + + +—+ + + --+ > > -~ + + + + + +> _ + , + + +> ? 
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| PACKAGING ageeee: 
+ MACHINE cot 
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; : 4 | + + + 
| Model sy) CI a 
| = aa eee ee | 
+ Packages Tablets, t ttt 
| Capsules and seeees 
+ Other Small Articles teeta 
| Up To 1” in Diameter jaaeene! 
++ + +-+-+ 
| © Most Sanitary — jeeeeen 
{| The Only Unit @e8a88 
\ Protection Method! Ssana 
| @ High Speeds up to een 
+ 600 Tablets Sarge 
' Per Minute Same 
+ @ Handles Aluminum Foil, +4 , 
! Cellophane, Glassine SSee2 
T and Laminations ae , 
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Any way you look at it—sheet for sheet, pound 
for pound or bag for bag—VISQUEEN now is 
not only the best packaging film you can buy. 
It is also the cheapest. You actually pay less 
money to get all the advantages VISQUEEN film 
gives you. 

VISQUEEN polyethylene film is being used with 
outstanding success for packaging fruits and 


—+>—_+—++ +--+ + + + wet +—_+—_>—_ +++} -+—_+_+—_+-—_+—_>—+>- 


vegetables, frozen foods, meats, dairy products 


Get all the facts! 


There are converters 


of VISQUEEN film serving your area 


> 
T 
Bi 
+ 
+ the facts about VISQUEEN and 
Name 
} 
+ your product, clip coupon, paste Title 
> 
+ on your letterhead and mail. Products 


and industry. For names and | 


DECEMBER 1955 


LESS 





example:| visqueeN polyethylene 


1% mil yields 24,000 sq. in. per Ib. ] 56 
¢ Ib. 


1% mil yields 20,000 sq. in. per Ib. f 


and a wide variety of foods; for sweaters, 
blouses, shirts, underwear, hosiery, purses and 
other apparel and accessories; for candy, flow- 
ers, toys, gifts, gift cards, phonograph records; 
for chemicals, hardware, notions, dishes; in 
fact, for almost everything that is packaged to 
display it better and protect it from dirt, mois- 
ture damage or drying out, or to promote an 
impulse sale. 


World's largest producers of polyethylene sheeting and tubing 
In Canada: VISKING Limited, Lindsay, Ontarie 
In England: British VISQUEEN Limited, Stevenage 








Moisture proof cellophane yields 21,000 sq. in. per Ib. 5Q¥¢ Ib. 


mY, WY LLY si a product of 


THE VISKING CORPORATION 


Plastics Division, Box H12-1410, Terre Haute, Indiana 
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CLEVELAND CONTAINERS a 
A MOVE IN THE RIGHT DIRECTION 











EIGHT TYPES 


their 

1. PLAIN ALL-FIBRE CAN 
2. SLIP COVER CAN ECONOMY ... EFFICIENCY . . . DURABILITY 
3. FRICTION PLUG CAN 

CLEVELAND CONTAINERS are made of quality fibreboard bodies, 
4. TURN-SIFTER TOP CAN providing the rigidity and strength needed for your particular re- 
5. SCREW TOP CAN quirements. 
6. METAL END TELESCOPE CASE EYE-COMPELLING APPEARANCE, so important in today’s self- 
7. UNIT PACK CAN serve markets, warrants the most serious study. 
8. CONVOLUTE LABELED CAN Our Creative Design Department is at your service. 


x**et LINERS . Moisture and grease resistant . . . and anti- 
corrosive liners are available. 


CLEVELAND TUBING 







LABELS .. . Pre-printed wrappers, direct printing or plain 
We manvfacture tubing of every kind color wraps. 
type and size in chipboard, jute or kraft 
in diameters up to 24” . . . in lengths Why pay more? For Good Quality ...call CLEVELAND! 
and wall thicknesses as desired. Also all! 


electrical grades of tubing 


ih wen ~. CLEVELAND CONTAINER .::2:-°. 


WRITE The Cleveland Container on COMPANY bd ws AST MARTPORD, 


plent nearest you for a copy of our CHICAGO 


new PACKAGING folder mamews 6201 BARBERTON AVE., CLEVELAND 2, OHIO 


LOS ANGELES 


PLYMOUTH, WIS. « ALL-FIBRE CANS « COMBINATION METAL 
JAMESBURG, NJ AND PAPER CANS + SPIRALLY WOUND 
*~ * OGDENSBURG NY TUBES AND CORES FOR ALL PURPOSES 


Agaasive CLEVELAND CONTAINER CANADA, LTD 
OtvisiOn 


Plants & Sales Offices: Sales Office: 
CUIVELANOD TORONTO AND PRESCOTT. ONT MONTREAL 
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Feeycthiylome cgéting wing a Ruray battle 


HOLDS MICROORGANISMS IN 


a" 


y 


© sdinary paper is no match for the 


deteriorating effects of organic ferti- 
lizers. Microorganisms in leaf molds 
peat moss and humus eat right through 
conventional bags. But an interior coat- 
ing of Bakevite Brand Polyethylene 
changes all that ... makes paper-pac k- 
aged fertilizer more practic al than ever. 

Microorganisms have virtually no ef- 
fect on the tough polye thyle ne coating 
Applied to an inner bag, it provides ef 
fective defense against both the micro- 


organisms trying to eat their way out 


Vinyl, Polyethylene, Polystyrene, Phenolic, and Epoxy Resins for Packaging 


BAKELITE COMPANY, A Division of Union Carbide and Carbon Corporation (90 East 4 


The term Baxewrre and the Tref 5 ‘ ‘ tered 


DECEMBER 1955 











Package printed and 
fabric ated by Shell- 
mar-Betner Division, 
Continental Can Co 
from paper coated by 
Guardian Paper Co 
Oakland, Calif, 









protected by 





and moisture vapor trying to seep In. 
The coating strengthens the paper, too 
It won't se parate, flake or peel off the 
bag liner —won't crack or become po- 


! 
rous “ he n folde d 






Every day Bakexite Polyethylene 
finds new pack ging uses a a“ he at 
sealable coating for paper foil and fab 
ric, a pach iging film and molde d tubes BAKELITE 
and bottle That's why it 80 popt BRAND 


That's why you should know more 
about it. For detailed information, write 
to Dept LL-105 


Polyethylene Resins 






d Street, New York 17, N, Y. 
wrks of UCC 
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BAKELITE COMPANY, A Division of Union Carbide and Carbon ( 


Dit ¢ orporation Garwood, N | found 
that the marketing success of individual 
their DIF hand 
cleaner rested squarely on the depend 
ability of the pou hes 


portion pou hes of 


“ al 

They found the answer ina pou h of 
foil with a laminated liner of Knrens 
Brand Cast Vinyl Film. The foil pro 
stiffness for pene h ive Shape 


ease of tearing open for use 


vides ind 
and the 
Knene film prot cts contents and he Ips 
assure pi kage air- and moisture-tight 
hess 

According to |. R. O'Meara 


pre sident, Ivers-Lee (¢ OM pany 


Vice 
One ot 
the reasons we partic ularly specify the 
use of your vinyl film in all of our lami 
nations where vinyl is called for is that 
excellent heat se aling quality is offered 
and thus in the millions of unit cream 
ointment and liquid packages which 
we have put on the market we have ex- 


pt richnce d moO Se aling proble m.” 


WHAT ABOUT YOUR PROBLEMS ? 


Kn NI (last Vinvl 
guing benefits 


Ave dl food 


many other produc ts. It's different trom 


Film offers intri- 


‘ spe cl ally for pack 


hardw ine sott Coos ind 


other flexible films. Its unusual strength 





combined with remarkable clarity and 
gloss is unique, It is easily heat-sealed 
easily fabricated by many methods, and 
offers many advan 
tages. W hy not investigate today? F¢ 

samples and an informative booklet 
write Dept. LZ-105 


other attractive 


INVESTIGATE 
BAKELITE’ 


Cast Vinyl Film & Sheeting 


RnUuCcC 


orporation [ag 30 East 42nd Street, New York 17 


The terms Baketrre and Knene are re gist red trade-marks of UCC 
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At McCormick & Company, Inc. 
famous brand name jokes & Sate ee ee ae 
cuts packaging costs ii caneman 10"elhy aha 


with STOKES & SMITH 
Automatic Fillers! 


c 
Whether your product is a sticky powder, free- 
flowing granules or hard-to-manage flakes, the Average Accurecy—plus or minus 1% 
° versatile Model HG-86-87 Automatic Filler will for most products 
reduce your packaging costs by increasing accu- Versatility —handies a wide variety of 
racy of fill at high speed. It fills cans, jars or products 
cartons by volume, gross weight or auger-vacuum Sane A HER, Cosy cChongeover 
. 7 . ” ” on irom one product or container size to 
in sizes ranging from 142” to 6” wide, 142" to plese ace 
4” thick, and 142” to 8” high. It is ideally suited Sesed—up to 148 contetans cor alae 
not only for spices and other foods but for drugs Clennllacss ~ eunst, honest, dat vibe 
and cosmetics as well. design assures dust-free fill 








S) STOKES €& SMITH CO. 


4904-D SUMMERDALE AVENUE, PHILADELPHIA 24, PA. 


Pacific Coast: SIMPLEX PACKAGING MACHINERY, INC., 534—23rd AVE., OAKLAND 6, CALIF 





DECEMBER 1955 45 








Prize catch in this fish story is the Gairkraft carton 


The fish ar 
by Gorton-Pew Fl isheri 
Then they're 
hotels, restaurants and hospital 

Gairkraft, particularly treated for this use, is the 
board that New England boxmaker Stone & Forsyth 
of Everett, Ma chose for thi 
5-pound pack 

Problems Cairkraft solve in 
coloration 


ocean perch, packaged wet and frozen 
Ltd., of Gloucester, Mas: 
hipped CTOSS-¢ to West Coast 


yuntry 
relatively large 


sand di 
it the bottom 


weak 


Previous carton bulged 


GAIR Af bobo 


~— 


ROBERT GAIR COMPANY, INC 


155 EAST 44 


when filled —Gairkraft strength put a stop to that 
‘lo keep the liner white and bright and minimize dis 
coloration after cold water waxing, the board is sp 
cially treated 

Happy ending stems from the attractive appearance 
and rigidity of the new Stone & Forsyth carton. You 
can find a happy ending to your packaging story by 
asking your regular carton supplier about Gair’s wide 
line of boxboards— cach designed to solve a particu 


lar packaging problem 


SPRINGBOARD TO more SALES 


STREET - NEW YORK 17, N.Y 
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Good looking...easy to store...and sturdy! 
Clear...opaque...in any color you name! 
For berries, cookies, vegetables and fruit. 
Where to get them? 
write to Koppers for 


free Directory of Plastic Package Suppliers 


SALES OFFICES: NEW YORK «+ BOSTON ~~ PHILADELPHIA ATLANTA + CHICAGO 


Dylene* 
polystyrene 
is made by 


KOPPERS COMPANY, INC. 
CHEMICAL DIVISION 


PITTSBURGH 19, 
| oe 





. DETROIT HOUSTON -* LOS ANGELES 


in Canada: Dominion Anilines and Chemicals Ltd., Toronto, Ontario 





butt splices 


IN LESS THAN A SECOND 
WITHOUT STOPPING YOUR PRESS! 


Staude’s Automatic Butt Splicer gives you: 


@ Continuous, uninterrupted press operation . . . 
eliminates splicing downtime . . . increases 
production. 


Staude’s Automatic Butt Splicer keeps your 
presses rolling even while the web is being spliced. 


It works this way: 


The Butt Splicer is placed in line between the 
roll stand and the press and straddles the web. 
When it is necessary to splice the old and new 
web, the splicer clamps them together . . . cuts 


both webs . . . removes waste ends . . . tapes old 


Ud 


e Web waste limited to narrow splice area only. 
© Designed for all web-fed paper board presses 
..» handles webs up to 46”. 


and new webs together top and bottom . . . makes 


a butt splice .. . releases clamps... all in less 


than a second! 

During the splicing interval, the press is fed 
from a free loop. The Staude Butt Splicer can 
be used on any continuous web fed operation. 

Get complete details on this big money saver 


... write for specifications. 


MANUFACTURING COMPANY, INC. 


2675 UNIVERSITY AVENUE «+ 


EASTERN OFFICE: 

35 Beechwood Ave. 

Mt. Vernon, N. Y. 

Phone: Mt. Vernon 4-3753 


ST. PAUL 14, MINNESOTA 
EUROPEAN OFFICE: 


33 Firs Drive 
Cranford, Middlesex 
England 





SALES OFFICES West 


San Diego Son Francisc 


FIBREBOARD CREATES’ 


shipping cases that carry your product safely. 


FIBREGOARD PRODUCTS INC. Head Office: San Francisco 11, California 


Fibreboard Products (Eastern Division) inc., Philadeiphia and Baltimore 


Sacramento Salerr Salinas Solt t 


Lancoster New York Philadelphia 


are 


‘ 


Read 


ty 


¥ 











| Ss 2 



























































f 


Heekiniss 
RODUCT 
e 4 | Hi pranntro COMMS 
g = ) 
THE HEEKIN CAN CO. PLANTS AT CINCINNATI & NORWOOD, OHIO, 
CHESTNUT HILL, TENNESSEE: SPRINGDALE, ARKANSAS 

















Yt atever your canning needs, 
Heekin can better meet your metal 
packaging problems because Heekin 
Cans are Product Planned. At Heekin, 
you will find laboratories where metal 
packaging research is years ahead 
..in every field. You will profit by 
Heekin's fifty-four years of metal 
packaging experience. Heekin Cans 
... plain or lithographed ...are prod- 
uct planned...planned for your profit. 





il ineered for sales... 
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La= J 











Let DIXIE’S Packaging Specialists in on your Plans 


When 


ou use Dixie's experienced Packaging Specialists, you get 


i laboratory tested pac kage custom-built for your own particul r need 
but mor than that 


you geta package that’s 


dressed up” to shout “Pick me up! 
on any 


lisplay rack! 


Chat's because Dixie’s Art Department is a vital part of Dixic 
team of Packaging Specialist 


and is experienced in creating package designs that sell 


Just call or write your nearest Dixie Piant for information 


on how Dixie's Packaging Specialists can help you. 


DALLAS, TEXAS «¢ MEMPHIS, TENN 7 


WASHINGTON, N. J. @© BURLINGAME, CALIF. © MEXICO, D. F. 
52 





Light and attractive, yet strong 
and rigid, this transparent 
package is designed to 

display and protect 

ils contents 


What a perfect package 

for shears and a couple of 
scissors! Vichek Plastic Boxes 
show and sell, protect the con 


teuts and please the user 
\ 


cae 
The round plastic box serves many 
a q purposes. How well it holdsand shows 
= 


; - fly line is shown in the i)lustration 
/ 
a ? , / 


/ 
/ 


XS a 
~ ” ery ~ 
ae prey, Ors - ; 
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Pe ed 


<a 


™~s 


’ 


wage 
VW L Bee * K ‘Another type, yet a standard Vichek 
Plastic Box 


is this one supplied in 


opaque black, lined with green felt 

- ~ ~ having a traneparen! cover for 

PLASTIC BOXES aiken tedaa 
4 ‘ 
»veral standard sizes, also in special fy . \ 

sizes n any partition arrangement 

in practically any color or color 

combination Vichek Plastic 


Boxes are tailored to the need 


} 

‘ 

a 
One of the large uses for Vichek 
Plastic Boxes is for displaying and 
holding during use--an assoriment 
of small products or parts, Shown 


are stove bolts and nuts 


oa 
~ “ 
~ “ 
7 re ee 


PROPER PACKAGING PROMOTES PROFITS ... let's talk it over 








i eA\e PEA 


is buy appeal! 











Our job is quality 

labels tailored to your 

quality products . . . like this 

SKRIP eye-catcher on SHEAFFER'S 
fine writing fluid. Use our design and 
production know-how to give your 
products i-APPEAL! 





For the right labels to do the job right, write to aittmottit 
iC 
APPEAL, 


PARAMOUNT PAPER PRODUCTS COMPANY 
4401 North 23rd Street Omoha |! 1, Nebraska 
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MUL 
CHRISTMAS 
itl GREETINGS 
to our friends... 
vv 
= H. H. HEINRICH COMPANY 
111 Eighth Ave., New York 11,N. Y. 
LILLIPUT 
dD REIFENHAUSER 
EXTRUDERS FOR 
PLASTICS 


Cuts any material  - 
from rolls 





CHARLES BECK INE CORPORATION 
20 CHURCH ROA OF PRUSSIA, PA. 


Pacemakers since 1864 in the ENGINEERED APPLICATION of SHEET CUTTERS AND SLITTERS 
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Bright, Clean-Cut Packaging 


by CLARK for JOHNSON & JOHNSON 


For over half a century Johnson & Johnson has 
been recognized as a leading producer of fine 
Surgical Dressings and Baby Products. Through- 
out the forty-eight states, products of this com- 
pany have been known and respected for their 
unexcelled standard of quality. However, with 
steadily increased volume came the need for an 
additional primary source for lithographed metal 
containers—one which would provide increased 
AM a 
leadership. 


So it was that in 1933 Johnson & Johnson came 
to J. L. Clark Manufacturing Co., where the ex- 
perience and ingenuity of both customer and 
package supplier were welded into a close- 
working partnership. The first order — metal 
spools and shells for adhesive tape — set the 
pace for J & J's exacting specifications: litho- 
graphic accuracy beyond challenge plus pre- 
cision fabrication that insured full product 
protection. 


Working with practiced efficiency, Clark engi- 
neers planned and built special precision tools 
and equipment. Techniques were developed to 
insure the closest tolerances in internal dimen- 





sions and external decoration yet reduce costs 
while meeting rigid standards of quality. The 
result—attractive, efficient metal packaging that 
has helped to make J & J adhesive tapethe most 
successful on the market. i 


With its confidence in Clark proved by the ad- 
hesive tape package, Johnson & Johnson soon 
called on Clark to produce cans for their famous 
baby powder. In this exacting job Clark played 
an important part in the development of con- 
tainers with all-lithographed parts which are 
a 
world. Then came metal cans for BAND-AID 
BANDAGES—the familiar product so indis- 
pensable in the treatment of minor injuries. 


Today, Johnson & Johnson continues to lead in 
its field; and precision-made lithographed metal 
containers, produced by Clark, are helping this 
company’s fine products to retain their position. 
We hope this story suggests that a solution to 
your own packaging problems might be pro- 
vided by Clark's complete metal packaging serv- 
ice. Remember: the experience gained through 
51 years of specialized manufacture is yours 
for the asking. 


4. b. CLARK MANUFACTURING CO., ROCKFORD, ILL. 
Liberty Division Plent and Seles — Lancaster, Pa 
ee ee, ee eee ee, 


YL. CLARK 


Lithographed Metal Containers 
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THE fit TRE Mies 
WITH THE . 
FINEST FLAVOR! 





al 
( J HE package that compels attention and jogs the buyer's 9 
memory is an automatic salesman in the casual purchase class. On 
the other hand, an attractive package helps to clinch the choice ‘ 


of more deliberately chosen products involving larger expenditures. 
In both roles — reminder selling or sales closing — our PLANNED 
PACKAGING is influencing ultimate consumers for many of 
America's best known manufacturers. 


Manufacturers of paperboard, folding boxes, corrugated and fibre shipping 
containers, and converted specialties. 


SALES OFFICES 


RITTMAN, ©. * AKRON, O. * CLEVELAND,O. * COLUMBUS, O. 
YOUNGSTOWN, O. « CINCINNATI, 0. * TOLEDO, O. 
MANSFIELD, O. * CANTON, O. * PHILADELPHIA, PA. 





Ps, PITTSBURGH, PA. © ERIE, PA. © LOCKPORT, N. Y. 
aa NEW YORK, N. Y. * CHICAGO, ILL. * DETROIT, MICH. 
THE OHIO BOXBOARD CO. §& = 
RITTMAN, OHIO ‘ RITTMAN, ©. * CLEVELAND, ©. * CUYAHOGA FALLS, O. 
a NORWALK, O. * YOUNGSTOWN, O. + PITTSBURGH, PA. 





ey: SOUTH BEND, IND. * LOCKPORT, N. Y. 
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3 REEDS 


catches her eye...opens her purse 


— another successful 
CELLU-CRAFT package! 


The Reed Candy Company of Chicago sent chain grocers, super marts and chain drugs.” 
us their original package for improvement. Improve your package for selling in today’s 
Our design engineers not only modified it highly competitive market. Send Cellu-Craft 
for greater ease of filling and handling, but your present package for expert analysis or 
increased its impulse sales appeal. send us your product so that we may design 

As the Reed Candy Company says: “Cellu- an original package to best suit your needs 
Craft modified the design (on these bags) your market. 

Sales... have constantly been on the increase Better yet, call for a Cellu-Craft Packaging 
A very well accepted package distributed by Consultant today! 


CELLU-cRAFT 


PRODUCTS CORPORATION 


Designers, Converters, and Color Printers of Flexible Packaging Materials 


General Offices & Plant: 1401 4th AVE., NEW HYDE PARK, WN. ies PRIMROSE 5-8000 Branch Plant ADDISON, WLLINOIS + Sales Of fice 


s in principal cities 


BAGS + ENVELOPES + SHEETS + ROLLS + CELLOPHANE » POLYETHYLENE ~« PLIOFILM + FOILS « ACETATE + PLASTIC FILMS + GLASSINE 











for example: 


Multiple-unit ““handy-packs” are creating 
new volume sales opportunities in the food, 
drug and allied fields. 





ideas that create ata 


new marketing concepts ee 


Carton ideas that will be the talk of the trade 
tomorrow are on Gaylord drawing boards today. 
They'll play a vital part in solving sales problems 


* 
and stimulating merchandising campaigns. Further- 
more, you'll find that these new Gaylord carton 
ideas are as practical as they are ingenious... . 


engineered for fast, efficient packing, reliable pro- 
tection and long-lasting good looks. 


For the freshest carton ideas in your field... and 
for assistance with your specific problems .. . call 
your nearby Gaylord sales office today. 





$5} 
+a - Pies 
“ PAs - em: 


e 


eat ATS: 


GAYLORD CONTAINER CORPORATION - ST. LOUIS 


Sales Offices From Coast to Coast * Consult Your Local Phone Book 
FOLDING CARTONS + CORRUGATED AND SOLID FIBRE BOXES « KRAFT BAGS AND SACKS + KRAFT PAPER AND SPECIALTIES 
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BAGS » ENVELOPES » SHEETS + ROLLS * CELLOPHANE + POLYETHYLENE * PLIOFILM ~« FOILS + ACETATE + PLASTIC FILMS + GLASSINE 





Next best thing to selling your product in person 
STYRON PLASTIC PACKAGING 


Select your star salesman from Dow’s Catalog of Packages = ~~ ~~~ ~~~ Se a ee eee 


1 
for the eye-catching, visual selling that boosts volume. Plastics Sales Department, PL 477CC-| | 
. . The Dow Chemical Company, Midland, Michigan ; 

sell your product wht af 
volume ile tod marh ee _ | 
otyt | Macka 
lal ilesn W he / ! " | 
itical metal | 
I r pach " ) ( ; 
P lt ind d 6 
exciting me lditions, plus long-established best s¢ { 
Send for the catalog today. And D mplete Pach | 
Servi i ilwa it your disposal. THE DOW CHEMICAI F | 
company, Midland, Michigan, Plastics Sales PL4770C-1. Hou a 


you can depend on DOW PLASTICS 
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What the consumer had to say 
aerosols would fill a book, and 





Which type of room deodorant What kind of personal 
deodorants are purchased? 
Cream, stick, squeeze bottle or cerosol—the Du Pont 


survey has the facts on consumer purchases. Find out 
what the consumer buys, why and where she buys it. 





is preferred? 


Get the answers to this and other questions on house- 
hold product preferences. New Du Pont survey tells 
what the housewife looks for in an aerosol product. 


Why best-selling aerosols use Du Pont “Freon” propellents 


k.ver since the original “bug bomb Du Pont “Freon” has issistance and market surveys like the new 1955 consumer 


best-selling aerosols. ‘Today serosol survey 


been the best propellent for 
lreon”’ propellents are the most widely used of all aerosol If you're in the aerosol business or plan to be, take advan 
propellents, The reasons are simple—quality, purity, safety tage of Du Pont’s vast background of experience and inti 
ind service, No on better able to supply just the right mate knowledge of all phases of aerosols. Take advantage 
serosol propellents than Du Pont — manufacturer of “Freon’’ too, of Du Pont’s ability to supply just the right combina 
Quality and purity are assured by Du Pont's nearly 25 years tion of one or more “Freon” propellents best suited to your 


to strict laboratory stand aerosol product 

fe because they are nonflam For more information or technical assistance, mail the cou 
Du Pont has pon or write to E. I. du Pont de Nemours & Co. (In 
“Kinetic’’ Chemicals Division, Wilmington 98, Delaware 






experience manufacturing “Freon 
ards, ‘Freon’ propellents are sa 
mable, nonexplosive and virtually nontoxik 


served the aerosol industry since it started with laboratory 
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it did... 





\ 
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Does the dispenser affect 
hair-spray use? 


How well do consumers like aerosols for hair sprays and 
other personal products? New survey gives you the facts 
to rate and improve acceptance of your product. 


<> 


HERE’S SALES-BUILDING 
HELP FOR YOU 


e Du Pont’s new survey outlines the buying 
pattern for a variety of household and personal 
products. Preferences and buying habits; likes 
and dislikes here’s everything you need for 
your aerosol marketing plans. Send in the cou 
pon below and get the facts about today’s con 
ierosol market 


sumer 


MAIL THIS COUPON TODAY FOR FREE 
CONSUMER AEROSOL MARKET SURVEY 





' 
\ | 
Kk. 1. du Pont de Nemours & C« lin 
120 Nemours Building, Wilmington 94, Del ur 
| | 
| Please send your new 1955 market iw ] ide the Consumer | 
| 
SAFE PROPELLENTS Aerosol Market 
** Freon” is Du Pont's registered trade-mark | | want to learn ho ] wn echnical a im mn aerosols } 
for sts fluorinated hydrocarbon propellents | | 
| Name Po n | 
| 
Company | 
' 
Add 
| Address ’ 
Better Things for Better Living... through Chemistry City tate | 
Y | 
DECEMBER 1955 63 
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from every angie 


Round and square face powder boxes 
Dusting powder boxes in three diameters 
Talcum powder boxes 

Guest soap and sachet set-up boxes 








N. Kowell Cone 


BATAVIA, NEW YORK 


DECEMBER 1955 





EXCELLOPAKE “400 X-TRA” is BBD's newest im- 
portant development in flexographic inkmaking—an 
ink with all the versatility and superior performance 
characteristics of earlier “400 Series” multi- 
purpose or universal inks... plus many added x-tra 
features. 


EXCELLOPAKE White “400 X-TRA” has many 
outstanding x-tras. Just check the x-tra properties 
BBD has engineered into this new white and you'll 
see why it’s your best choice for cellophane, poly 
ethylene, foil and various specialty papers 


X-TRA WHITENESS AND OPACITY 
EXCELLOPAKE White “400 X-TRA” gives x-tra opacity 
with maximum hiding power and sets a new standard in 
whiteness. When other colors are overprinted on EXCEL 
LOPAKE White 100 X-TRA” you get more and 
sparkle. For reverse printing, because of its x-fra opacity 
you add beauty to the underlying colors with White “400 
X-TRA” 
X-TRA STRONG ADHESION 
EXCELLOPAKE White “400 X-TRA” gives x-tra 
it room temperature or at both extremes of temperature 
For printing anchor-coated stocks used for meat packaging 
or for printing heavier grades of moistureproot cello 
hane which contains more plasticizer per square inch or 
> winting treated naieulielees EXCELLOPAKI 100 
X rha flexographic inks insure trouble-free results 
X-TRA BLOCK AND HUMIDITY RESISTANCE 
100 X-TRA” will not block — ink to ink or ink to face —at 
temperatures up to 130°F even in the presence of high 
humidity on anchor-coated or moistureproof cellophanes 
foil or polyethylene. Because “400 X-TRA’” inks are so stab 
to heat, various stocks printed with them run smoothly 
without jamming—on automatic wrapping and bag machines 


our 


contrast 


ihe spon 


“400 X-TRA” ink also available in colors 


CELL 


ace 


OPAKE'400 X-TRA'INKS 


... featuring EXCEL LOPAKE White“400 X-TRA” 
an outstanding white with X-TRA exclusive properties 
that give trouble-free flexographic printing 





X-TRA HEAT RESISTANCE 
“400 X-TRA” 


releases from heat-sealing elements at tempera- 
tures to 275°1 


doesn't smudge, stick or smear. 


X-TRA MOISTURE RESISTANCE AND 
X-TRA LOW-TEMPERATURE RESISTANCE 
EXCELLOPAKE White “400 X-TRA” withstands the low 


and moist temperatures used in dry or wet refrigeration. Test 
its x-tra water resistance by submerging prints on either 
anchor-coated ce llophane or polye thylene in a mixture of 
water and ice overnight 


X-TRA VERSATILITY 


You can use “400 X-TRA” —with your regular alcohol sol 
vent—to print any standard type of ce llophane, treated poly- 
ethylene sluminum foil oes 
away with inventory in using 
special inks for special stocks. Then too, in many instances, 
i switch from one stock to the other can be made without 
changing fountain 


glassine and specialty paper. 
ind other problems involvec 


X-TRA MILEAGE ON THE PRESS 
You will find that “400 X-TRA 


contents ind extra opac ity goes 


flexographic inks, giv 


because of its high solid 
further per pound than other 
ing you more for your money 


EXCELLOPAKE “400 X-TRA” has been thoroughly 
field-tested and proved, You can depend on it to 
print beautifully every time to increase produc- 
tive need for wash-ups 

to eliminate those bleeding, offsetting and block. 
ing problems that frequently result in spoiled jobs 
and lost accounts. EXCELLOPAKE “400 X-TRA” is 


the x-tra good ink for x-tra good results 


press time by reducing the 


featuring the x-tra properties 


of stronger adhesion and greater resistance to blocking, heat, moisture and 


lou temperatures 


@For printed samples and complete 
information about BBD EXCEL 
LOPAKE “400 X-TRA” INK, con 
tact your nearest BBD office or 
Bensing Bros. and Deeney, 330! 
Hunting Park Avenue, Phila. 29, Pa 


pec ialists 
SAM LEANORO, CAL. 
MONROE, LA 


LORA, LT 
co” Switzerland 


PHILADELPHIA * 
CAMBRIDGE, } 


ANTON eros 
\ada 

Toronto Cane 
Export McLAURING) 


TRENAL CO 
tus , a 





GAIR container strips for selling action ! 


Valk about quick change in second cul iminates tedious shelf stocking for busy clerk 
tear strip converts this Gair contaimer into 1 pow \nd customers never have troubl potting thi New 
of-sale display Y ork Special Brew label—its bright red and bli 

According to Cleveland-Sandusky Brewing Corp olors speak right up on the pecial platinum coa 
Ohio's oldest brewery, the Gair container is an ideal ing of the Gair liner 
merchandiser for their new brand of near beer. On If your product isn’t getting the display 5 
the way to market and on shelves of retail outlet eserves —look at your shipping container. If it 
it does a full-time promotion job for New York hard to open or says nothing for your product 
Special Brew fresh ideas on container design and printing 1 

It's easy to see why this Gair container curri well be the answer for vou, too. Write your ne¢ 
fa | around. Th pecial convertible feature (a ntamer plant 


‘ 


YOU'RE LIVING NEXT DOOR TO THE EXPERT 
GAIR CONTAINER PLANTS: Atlents, Ge. © Cambridge, Mass. © Cleveland, Ohio © Holyoke, Mass. © Jackson, Miss. ©@ Los Angeles, Cal. @ Martinsville, 
Ve. @ New Orleans, ls. © No. Tonawanda, N.Y. © Philadelphia, Ps. © Plymouth, Mich. © Portland, Conn. @ Richmond, Va. © Syracuse, N.Y. © Teterboro, W.! 


gnc! We, 
an % TR SHIPPING CONTAINERS * FOLDING CARTONS 
PAPERBOARD * KRAFT BAGS AND WRAPPINGS 


ROBERT GAIR COMPANY, INC, eo 155 EAST 44TH STREET © NEW YORK 17, N.Y 
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TRY 
POLY PACKAGES 


BY MILPRINT! 





For building a fire under lagging sales, 

try Milprint polyethylene! Milprint 
pioneered polyethylene printing that stays 
on and sells instead of rubbing off and 
looking like something from a fire sale! 


Give your product the advantage of 
Milprint design skill, merchandising 
specialists, quality printing and unequalled 
packaging experience. You can depend on 
prompt delivery from strategically-located 
Milprint plants when you call your 
Milprint man first! 





Printed Cellophane, Pliofilm, Polyethylene, Soran, Acetate, Glassine, Vitafilm, 


Foils, Laminations, Folding Cartons, Bags, Lithographed Displays, Printed Promotional Material 


This insert printed by Milprint, Inc Reg U.S. Pat. Off 








Foods SELL Beautifully... KEEP Perfectly 
---in WP Wrapped Packages 


KVP Kalapak 


(For Frozen Foods) 


KVP Super Kalakote 


(For Non-Frozen Foods) 


KVP Kalafoil® 


(For Deluxe Specialties) 








AG. 
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Progress never ends in food merchandising. Now 
K VP wrappers have “mouth watering” realistic food 
illustrations that set such dramatic sales records. 
Most important for first and impulse sales is the 
unrivaled brilliant whiteness of KVP special papers 
that makes the most of KVP 4, 6, and 8 color print- 
ing. It's Hi-Fi printing like you've never seen before 
. by letterpress or gravure 


Most important for repeat sales is the unrivaled 
protection and “‘weld-tight” seals of KVP papers. 
Whether foods must be kept crisp or moist they 
reach the home as fresh as they leave the plant 

Are you planning package improvements? 
Examples of the new KVP quality of wrapper 
printing will be helpful. They'll gladly be sent on 
request, 


tHE KVP comPANy, Kolomozoo, Michigan 


Specialists in FOOD PAPERS Evp For Protection and Sales Appeal 
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+cORar 
Or OSURE .o4 


N GUOSURES 


« 


r beter sealing - 


Crown’s long experience in the science of sealing, its 
exceptional skill in precision manufacture and its careful 
maintenance of correct tolerances are your assurance 
of trouble-free application on your containers. A wide 
variety of liner materials, many of which are exclusive 
with Crown; a tremendous store of data on the suita- 
bility of various liners for specific products; and unsur- 
passed Customer Laboratory Service are other reasons 


why it pays to make Crown your “‘sealing headquarters.’ 


Crown Closures give consumers all the protection 
they expect ... the kind of convenience they want. 
These caps are easy to remove .. . easy to replace 
... make a perfect re-seal over and over. In order 
to help your product sell on the store shelf, Crown’s 
Art Department will assist in creating an attrac- 


tive, attention-getting design for your closures. 


CROWN CORK & SEAL COMPANY, INC. 
Closure Sales @ Baltimore 3, Maryland 
World’s Largest Maker of Metal Closures 


: 
~ 


LABORATORY SERVICE 


Crown maintains two labo- 
ratories. One for research 
and development, the other 
as a customer's consulting 
service. The services of the 
latter are available without 
cost to help packers select 
the closure and liner best 
suited for their individual 
products, 


v7, V4 


rr 
XQ ae) 


DESIGN SERVICE 


Customers of Crown 
may use without cost 
the services of a com- 
prehensive design ser- 
vice. New designs will 
be created or adapted 
from present labels or 
trademarks, 


/ Dilaittce » 















Take a ‘‘sales tip” from these famous brands 





SEALED PACKS 
For FLAVOR 


THIN 


Y Saltines. 





CRACKERS 


“<e @& Fiak @& 
crackers 


tea flake 


crackers We 
= 


Salad 
Wafers 


THIN SALTINE 





THE INNER WAXED GLASSINE 
WRAPPER AND PRINTED 
WAXED PAPER OVERWRAP — 
AN IMPORTANT SALES EXTRA 
TODAY’S HOUSEWIVES 
LOOK FOR! 

















DECEMBER 19 


Protect Freshness and Flavor with 
Waxed Glassine Inner Wrapper and Outer 


Wrappers of WAXED PAPER... 


WAXED PAPER Wrappers Pay Off in Profits These 6 Important Ways: 


FLAVOR PROTECTION WAXED PAPER seals in all the goodness of your product; 


customers always get that ‘‘just-made”’ flavor that brings 
them back for more 


FRESHNESS PROTECTION WAXED PAPER keeps your product fresher, longer 


Crackers and cookies, for instance, stay at their crispiest, 
crunchiest best 


APPETITE APPEAL WAXED PAPER lets your package illustrate your product at 


its most appetizing best—makes a salesman out of 
every package 


BRAND IDENTIFICATION WAXED PAPER wrappers give you a package with plenty 


of room for strong brand identification and important 
selling features 


LOWER COST WAXED PAPER wrappers save you money on wrapping 


costs, increase your net profits. WAXED PAPER actually 
costs /ess than any other wrap! 


CONSUMER PREFERENCE WAXED PAPER is the wrapper your customers prefer, the 


wrapper they énow means a fresher, crispier product, 


More and more manufacturers 
are giving their products 
extra sales appeal by wrapping 
them in sections—with an 
inner wrap of WAXED 
GLASSINE. The inner wrap 
keeps the unused sections 
fresh, crisp, and ready to use 
and once again WAXED 
PAPER helps you wrap 
up a sale! 





See your WAXED PAPER 
salesman for complete WAXED PAPER MERCHANDISING COUNCIL, INC, 
details, or write to 38 Seuth Dearborn Street, Chicago 3, Illinois 





Glassine and Greaseproof papers 


by RHINELANDER 


Packaging Protection 


ina Greaseproot protective papers 

ilarly important to food packaging 

guarantee long shelf life by pro 

sitive mouture and grease barrier 

Low cos ind to meet today § fast-turnover 

demands, Glassine and Grease proot have flexi 

bility, print easily, and can be tailor-made to 
nt many requirements 

Cslassine ind Gre iscprool cither plain, 

waxed*, wax laminated or coated, are used for 

both inner and outer product packaging wr ips 

These dens tightly forme 1 papers wil perate 

on hand, semi-automatic and high Spec 1 auto 


mati 


*Wased grad 
we available 


fier gt 





for America's leading products 


Greaseproof—Cake mix is pro 
tected against rancidity, and the 
delicate flavor balance of pack 
aged pudding is protected by wax- 
laminated glassine 


=— 
4 = 


Versatile—Succulent meat fla 
vors—the crackling crunchiness 
of cereals—the delicious fresh 
ness of candies are safely pro 
tected in Glassine and Grease 
proof papers. 


RHINELANDER 


Glassine, coated or waxed", provides a 
positive moisture barrier. Keeps mois 
ture oul for cracker crispness. Keeps 


ure for brown sugar softness 
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For complete 


product protection .. 


think of Kaiser Aluminum Foil 


1. Blocks heat and light rays Leading converters rely on Kaiser Aluminum as a major 
2. Unmatched for eye-appeal supplier because we are an integrated operation, producing 
ee sales-appeal foil of unsurpassed quality in a wide range of specifications. 

3. Positive vapor barrier 
; ; or names of converters eager to tackle your packaging 

1. Won’t absorb liquids problem, contact the Kaiser Aluminum sales office listed in 


5. Clean and non-toxic your telephone directory. Kaiser Aluminum & Chemical 


6. Imparts no taste or odor Sales, Inc. General Sales Office, Palmolive Bldg., Chicago 11, 





7. Bars contaminants Illinois; Executive Office, Kaiser Bldg., Oakland 12, California. 
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1954 Foldine Carton ¢ pm petity n 
Award of Merit 
Textile — Wearin; Apparel —to Ace Carton Corporation 
for A. Stein & ¢ ompany 


, 4 4 ‘ 
It's being done on the Brightwood of boxes are formed with minimum change-over. 
This award-winning frame wall box dis} lays a belt 
If you are interested in producing boxes that 
to good advantage pives it pitt appeal , 
; help make sales — investigate the Brightwood. 
makes it casicr tO $cl ; 
Write US — today. 
Usually, boxes like this are hand-made. How 
ever, | S. Automatic Box Machinery Co., In 
worked with A. Stein & Company, makers of 
Paris belts, to produce this type of box on the 


Brighewood at the rate of 55 to 60 per min ite! 


The initial blank is pre glued and specially 
scored as illuserated. Then, the Brightwood takes 
over gluing. breaking. forming producing the 


finished boxes. What's more, two different sizes 


U.S. AUTOMATIC BOX MACHINERY CO., INC. enacemeenry 


MANUFACTURERS 


Owning and Operating NATIONAL PACKAGING MACHINERY CO. « CARTONING MACHINERY CORP STITUTE 


122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 
Branch Offices: New York * Chicago 





SALES WINNING COMBINATION 







BAKING PAWNS 





PURE ALUMINUM FOIL 
... & Produit of 


ee ee ee ee ee ee 2 ee ee ee ee 


... manufacturers of the 'THROW-AWAY’ Foil Container, a pan and package 


all in one, made in any square or rectangular shape. Straight sides... easy to wrap. 


~++F OR INFORMATION ON FOIL FOR CONTAINER PACKAGING 


SINCE 18 CONTACT NEAREST SALES OFFICE OR WRITE US DIRECT 






GHN STON FoOiL 


6008-62968 S$. BROADWAY 


$T. LOUIS 11, mMiSsouRt 608 SOUTH DEARBORN CHICAGO, ILL CG 495 
34 EXCHANGE PLACE JERSEY CITY, N. J icy 790-4 vecerype 
SALES = 633 SOUTH LA BREA AVE, LOS ANGELES, CAL tA 1655-0 \ WRITER 
OFFICES 7446 VINE STREET CINCINNATI, O C1225 NUMBERS 
3415 WESTMINSTER DALLAS, TEXAS 
6016-6296 $, BROADWAY ST. LOUIS, MO Si 369 








\ 
/ Collapsible tubes, metal 
} containers, closures to 
your exact specifica- 
tion—and made with 


p-r-@-C-i-S-i-o-n 


L 


JOHN DALE 


a) LIMITED 
Q 
cw ll 


JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.II, ENGLAND. TEL: ENTERPRISE 1272 


' 





, aAits 633 SOUTH LA BREA AVE............ LOS ANGELES, CAL,.... .. /tAN8S5-UN UO 


7446 VINE STREET...............-. CINCINNATI, ©.......... Ci 225 /)_ WRITER | 
OFFICES = sis WESTMINSTER... DALLAS, TEXAS NUMBERS | 
016-6296 S, BROADWAY... ST. LOUIS, MO............ oa 360 











. 
. 
hlorine dioxide bleached food board in quan- 
tity is now coming off the huge cylinder machine 
at the new Crossett Mill. 
It all started four years ago when Crossett asked 
users of board the country over about their need 
for a central source of very high quality board 
with delivery they could count on in all markets. 
It was your encouragement and support that led 
to this modern mill where we combine neutral 
sulphite sell chemical hard and solt wood pulps 


to produce a tough, white, bright board that is 


truly printable. 


: , ee It is your need for a dependable source of board 


one whose only function is to provide you with 


GENERAL SALES OFFICE board, that can lead us to the beginning of a 
CROSSETT, ARKANSAS beautiful business friendship. 
DE eee May we tell you about it and show you samples? 
J. W. Taylor 


414 St. Paul St 


DALLAS OFFICE 
H. EF. Manner 


4409 Oak Lawn Ave 





CHICAGO OFFICE 


L. J. Walker, W. V. Williams 
LD. W. Schwier 

20 Weat Washungto CROSSETT * 

NCINNATI OFFICE A DIVISION OF X 


R. J. Lantry, J. T. Allen 
1816 First National Bank Bldg. 








PAPER MILLS 


THE CROSSETT COMPANY 








| JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, NW.11, ENGLAND. TEL: ENTERPRISE 1272 


\ These Contract 


HOW TO STAR 


YOUR PRODUCTS 


AS AEROSOLS 
x 





Even slow-moving products have been reborn as 
best sellers when packaged as aerosols. The push- 
button convenience of modern pressure packag- 
ing, and its elimination of loss from evaporation, 
spillage, and breakage have proved tremendous 
sales advantages. With production of aerosols now 
approaching 200,000,000 units yearly, a gain of 
nearly 4000%, in ten years, it’s time for even the 
conservatively minded to start using this appeal- 
ing new packaging technique 


Not a Centis Needed tor 


Special Equipment or Personnel! 


Nothing in merchandising could be simpler than 
giving your products the sales advantages of 
aerosol packaging. If they can be sprayed, 
brushed on, dusted or daubed, see any of the 
Contract Fillers listed here. They have the facili 
ties and skills to take over the entire packaging 
job—whether you want a small test run or 
volume production. You won't have to invest a 
penny in plant or personnel 

Specialization by the Contract Filler makes 
possible economies you might need months or 
years to achieve. He has the accumulated expe- 
rience to guide you in obtaining the right con 
tainers, valves and formulations. Call on his help 
now ...he is your short-cut to the booming 
aerosol market 


further information, 
sd for our illustrated 


market data book .. 
“ALL ABOUT AEROSOLS 


\ 
| 
\ 
d | 
: | ot 
technical manual an | c 
| 
| 
a 


— 
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_ 
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To The 


The Finest Aerosols are Made 
with 


genetron 


Aerosol Propellants 


A propellant for every need 


Scores of different types of products have been successfully 
packaged and merchandised as aerosols with the use of 
General Chemical’s Genetron Propellants They are used 
alone or in combination to provide the ideal propellant for 
every aerosol need, every pressure and compatibility re- 
quirement, every type of container Genetrons include: 

GENETRON 12 —Dichlorodifiuoromethane 

GENETRON 11 —Trichloromonofiuoromethane 

GENETRON 12/11 MIXES 

GENETRON 320 —Dichlorotetrafiuoroethane 

GENETRON 320/12 MIXES 

GENETRON 101 —Monochlorodifiuvorcethane 

GENETRON 320/101 MIXES 

GENETRON 226 —Trichlorotrifiuorcethane 

GENETRON 141—Monochlorodifiuoromethane 

GENETRON 100—Diftuorcethane (1-1) 

SPECIAL PROPELLANTS 


GENETRON DEPARTMENT 
GENERAL CHEMICAL DIVISION 
» | 


ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


Basic Chemicals For American Industry 


; 


Fillers Are Your Short-Cut 


Rich Aerosol Market! 









_ 


Contract Fillers Robert J. Kerr Chemicals, In Puritan Distributing Co 


9 South Fairview Ave 160 Washington St., North 


Park Ridge, III Boston 14, Mass 
The Contract Fillers listed are equipped to fill aerosols with 


Genetron Propellants and are believed thoroughly qualified. Care 









LaMaur Products, Inc Regal Chemical Corp 
has been taken to make the list complete but there may be others 520 Plymouth Bldg 115 Dobbin St 
in your area who can serve you equally well Minneapolis Minn Brooklyn 22 N.Y 





















Aerocide pense Ltd Bromm Chen al Co Lawson Chemical Product Co Gene Rose Co., Inc 
Bethridge Road Rexdale 319 Goodsell St 5634 Selmaraine Drive 63/ South Kilbourne Ave 
Toronto, Ontario Evansville. Indiana Culver City, Calif Chicago, Ill 
hero-f Ir Capitol Packaging Co Schaefer Paint Compan 
, ) : 07 . Mal e Lenk Manufactur ng Co rp o pany 
P.O. Box 274 1441 S. Circle Ave 134 West Marion St 
Park, tlt Forest Park, | 30 Cummington St l 
ark ar | orest rar mcaster, Penn 

Boston, Mass 
Aeropak Ir Chase Products Co . ' ’ ‘ pray Produ ts Co 
3001 West 47th St 20th & Gardner Road McGuire & Co 175 East 65th St. 
Chicago 32, Ill Broadview, II 833 47th Ave 








Cleveland. Ohio 







Oakland, Calif 
Claire Manufacturing Co Stalfort of Penna 
National Spray Can Filling Corp £. Washington St 
Chicz i ’ ‘ A cy a5 
hicago, | 1238 East 14th Norristown, Pa 


7/640 S. Vincennes Ave 











; 
th Cleveland Aerosol Packaging Corp Brooklyn, N. Y 
wu ane 4 h talfort Pressure Pak. Inc 
425 Lakeside Ave., N.W " ai D 7; 
Cleveland 13. Ohic New Jersey Aerosol Packaging Co 319 West Pratt St 
Jleveiand 15, unio ‘ 
108 Ashland Ave Baltimore. Md 
Connecticut General Research Corp West Orange, N. J. 
. . 706 Bostwick Ave John Struthers & Co., Ltd, 
Bridgeport, Conn Pactra Chemical Co., Inc $081 Ontario St., East 
1213 North Highland Montreal. Quebec 
nne on ( { ( 
Reroeal Techniques. nt Connecticut Che i anada) Ltd Los Angeles 38, Calif ; 
‘ Curity Ave. and Hollinger Road un-Lac, In¢ 
. - Lio nan Ave 7A P 
Bridgeport. Cor Toronto, Ontario Par Industries, Inc 2/4 Lafayette St 
sridgepo ) 2193 Fast 14th St Newark, N. J 





Continental Filling Corp 










A-M-R Chemical Co., In : osA es, Calif 
& Fact Mth Ct 123 North Hazel St Lo ” Transco Co 
14) ta‘ ) 
ville, Hl 48 Chronicle Bidg 
Brooklyn, N. Y Dany Peterson Filling & Packaging Co . 0 . Bldg 
Fi ous nZ exvas 
dgerton & Riley, | Hegeler Lane ‘ 
P ! 


Armstrong Laboratories 


Muirkirk, Md Danville, | Whitt 






4 f re Research 

421 La Grange st . 

Boston 32. M © veready Pressurized Products . . Laboratories, Inc 

SOSTON 3a viaSS cvereacy rressurizec GuUCTS, Inc Plaze | ' in 
Cr i339 ). Vanoeventer o 

122 Belt Line S 9401 Watson Industrial Park 
Associated Brands Ir t. Louis, Mo 
Cleveland, Ohio st. Louis. Mo 
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YOU CAN “GET IN THE SWIM,’’ TOO! 


In these days of terrific competition it is tre- A Gardner representative can be of incal- 
mendously important that your product is culable help to you in answering these 
packaged right. questions. He has a wealth of ideas in sales- 
powered packages he has built up over the 
Is your package “in the swim”? Does it years in helping other manufacturers solve 
have all the sales appeal it should? Does it their problems. A letter will bring him to 
help sell your product and, in particular, you at your convenience and, of course, with- 
does it do this at the point of purchase? out any obligation on your part. 
p 


ila Many of America's greatest products go to market in “Cartons by Gardner” 
iy, 
at bo} 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 
SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis, Greensboro, N. C. 


THE GARDNER BOARD AND CARTON CO. 


eS Manufacturers of Folding Cartons and Boxboards 
. 





Jantzen package 
ready to carry home— 
one package from 
manufacturer @ 
ig consumer. 


tant at 4: tors 
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A consumer panel chose this Nashua pack 
age design over eleven others. What gives 
this overwrap for O'Donnell-Usen its 


shopper-appeal? Accurate reproduction of 
the product at its appetizing best, and 
bold use of color for easy product 
identification 

lo reproduce original package colors 
and maintain them over long press runs 
requires expert color matching. To this 
phase of packaging (left), Nashua crafts 


men bring an infinite amount of skill, 
patience and experience, insuring the a 
curacy of precision equipment. 

For today’s self-service merchandising, 
you need the full “Power of the Package.” 
Call in a Nashua representative and see 
this presentation. Nashua Corporation, 44 
Franklin St.. Nashua, New Hampshire. 
Sales offices in New York, Philadelphia, 
Chicago, San Francisco, and Peter 
borough. Ontario. 
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Philip Morris’ 
bold 


change-over 


Why they did it and how they did it 


ina revealing insight 


imto moder aiomere han lising 


E.. pra kage! sooner of later comes up ag iinist! 


this thorny question: Should the switch to a new 
package be made gradually, by areas or in one fel 
swoop nationwide / 

Balanced in his mind against the advant ives ol i 
quick, dramatic change-over are the awesome prob 
lems of picking up left-over inventory or. if inven 
tory is too closely regulated. the danger of a hiatus 
in Which his product wil actually be off the market 
The middle course ippears equally dangerous Tt the 
old and new overlap in distribution, the consumer 
s apt to be confused particularly if the change i 
package appearance ts drastic 

kxecutives of packaping co ni w! 
heen tossed on the horns of this dilemma can dofl 
their hat to ft 0 ’ ma iwenull of P 
Morris 'ne which ‘ 0 one da 


nationw iete 











cigarette brand to a new package completely dif 
ferent in both design and color, The news has been 
told’; the background story has not. 

Fellow packagers will shudder if they stop to con 
ider just how much was at stake in this decision. 
Probably no bolder action has been taken in all 
the history of packaging. Yet the reasons why 


Philip Morris officials decided they had 


courm 


“no other 
ire so clear and logical that they drive home 


mn important lesson about toda 


merchandising 
conditions 

Consider, first, just what was at stake 
> No other product has so vast a chain of dis 
tribution as cigarettes. In the case of Philip Morris, 
1 one-day change-over would involve 8,000 dis 
tributors, 1,300,000 retail outlets and 50,000,000 
packages 
> No mass-market product fights more zealously to 
maintain brand loyalties. None would have more 
reason to be fearful of an “out-of-stock” situation 
> Almost no element of recognition would help to 
bridge the gap from old package to new. The change 
was from the cedar-grained brown package, familiar 
for more than a quarter of a century, to a white 
package with red cartouche and gold trim— actually 
less distinctive in today's market-—but more in keep 
ing, the company felt, with the character of the 
product and the color trends of the times 


What, then, impelled Philip Morris to take the 


dangerous leap and to schedule nationwide an 


The new 


KING SiZzt 


os 
Ortct®) Beteo 








nouncement and change over for the single day of 
Sept Ay 7 

In the words of George Weissman, vice president 
and assistant to the president of Philip Morris: “We 
had no other choice.” The plain reasons why they 
had no other choice are these: 
>» The day is past when manufacturers of nationally 
distributed, high-frequency-purchase items can effect 
a gradual pac kage ( hange over. 
>» Today's use of nationwide TV and radio network 
advertising, as well as national magazine advertis 
ing, makes it absolutely essential that new packages 
be at every crossroads outlet when these national 
programs start, 
> There is little chance of following a schedule of 
geographic distribution when centralized chain buy 
ing ofhees are purchasing for their stores and super 
markets all over the country. 
> Even from a public relations standpoint, the 
gradual change-over is scarcely feasible today when 
a plane passenger from New York can get off at San 
Francisco 7 hrs. later with one of the new packages 


he has purchased in the East. 
No precedent 


More and more frequently packagers will be 
called upon to make this kind of a full-scale switch 
in one clean stroke, demanding the most carefully 
worked-out time tables. 

How did they do it? 

Philip Morris had no precedent in the cigarette 
industry for such a quick and complete change-over. 
When the green was taken off the Lucky Strike 
package in the early “40s, the situation was not com 
American Tobacco 


parable, announced, 


simply 
“Lucky Strike green has gone to war,” and started 
production of wrappers without the green as soon 
as the supply of green labels was exhausted. There 
was no inventory problem because the cigarette sup 
ply was on a hand-to-mouth basis. And since only 
a color change was involved, the question of lost 
identity was not so serious. 

In 1953 Philip Morris attempted overnight de- 
liveries when it introduced its king size. But this was 
just a new size In the same package and was no 
inventory problem. 

Philip Morris had additional experienc e with one 
day national kick-offs when it introduced its new 
flip top box for its Marlboro cigarettes earlier this 
year 

The outstanding success of that radical package 
change, no doubt strengthened P. M.'s marketing 
officials for the Philip Morris decision. 


After a two-year program of consumer research 
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Point 


and development, at a reported cost of $250,000, the 
go-ahead decision on the new Philip Morris design 
was finally made on June 17. D-day for the com 
pletion of the change-over was set for Sept. 20. This 
left just three months in which 

1. To dispose of $20,000,000 worth of brown 
pac kages on store shelves and in distributors’ ware 
houses, under a top-management decision of “no 
returns 

2. To build up a replacement quantity of millions 
of new packages for the target day. 

lo alert the trade to the forthcoming change 

and produce an outstanding advertising program 
announcing the change covering [VV and radio 
spots, newspaper and magazine ads point-of sale 
pieces including countes displays shelf strips, 
posters, easels, decals and vending-machine labels 
even a new uniform for Johnny, the famous bellboy 
who calls for “Philip Morris 

L)-day was set at Sept. 20 for two reasons 

lhe new packages for both regular and king-size 
Philip Morris would have to be launched by Oct. 1, 
or the merchandising problems attendant to the 
Christmas season would prohibit introduction until 
January of 1956 


The summer season was the logical time to build 


Campaign theme 


ile we 


’ 
Pardon us wl 


change 








up inventory of new packages, due to the higher 
humidity conditions that prevail at the time to give 


Monge 


shelf life to « igarettes 


Distribution 
Within an hour after the final decision for the 
Nolan 


Manufactured Products. was given 


- 


new package, Raymond R director of In 
ventory Control 
the signal to taper off production of the old package 
and to start scheduling production to build up in 
entory of the new 

\t the same time, the 
Vice-President Ray 


Kk. O'Connor, was assigned the job 


sales department under 
Jones and his assistant, John 


7 ‘ ontrolling 


inventory of the old brown prac kages in the held 
Although the 
calculated risk based on meti« ulously kept sales ree 


al Philip Morris will tell you that 


entire program was a carefully 
ords, every one 
there were plenty of anxious moments during the 
pressure period 

With the tough competitive situation in cigarettes 
the mere thought of a dealer being out of stock, or 
ol a smoker switching to another brand because he 


yet Philip Morris. wa 
1 he complet 


couldn't i nightmare 
design and color change with neo 
recognition ol the old package rernaining demanded 
the most carefully thought-out trade and consumer 
educational program 

On July 29 the first of six bulletins went out ad 
vising the trade of the imp nding change. The com 
pany s OO0 salesmen wer kept on the job daily to 
police and report stock conditions, Hf certain area 
app ired to bee running short ol brown stock brown 
packages were rushed from markets where the sup 


ply was more plentiful, Prizes were offered to sales 


Christmas cartons 








men who made the best record in controlling in 
ventory in their territories. 

On a production-schedule chart that covers the 
whole top of an over-sized executive desk. Mr. Nolan 
plotted lines representing the inventory of brown 
packages that would approach zero on D-day and 
other curves representing inventories of new pack 
ages that would add up to more than a week's sup 
ply for every outlet on the final day 

During July, presses in the Baltimore and Long 
Island plants of the supplier of the gravure-printed 
wraps were kept running 24 hrs. a day. Suppliers 
of cartons and shipping containers were maintaining 
round-the-clock schedules to meet the deadlines 

On Aug. 20 production of the new packages br 
gan to roll on a full-time schedule in Philip Morris 
Richmond, Va.. and Louisville. Ky 


cept for inventory in distributors 


factories, ky 
warehouses to 
last out one more month. the brown prac k ige was ho 
more 

\ir-conditioned leaf tobacco rooms were cleares 
lor storing the new packages 

breight cars and hundreds of trailer trucks were 
mobilized and deployed to transport the new pack 
ages to 5O terminal warehouses. The trucks were 
sent under escort to forestall delays at the terminals 
that would prevent them from returning quickly to 
the two cigarette factories for new loads 

On Se pl 19 more trucks and trailers and 24 jan 
prac ked carloads of new Philip Morris packages wer 
ready to leave the 50 terminal warehouses for de 
livery to the 6.000 distributors on D-day. Sept. 20 
Within two more days Philip Morris says. 600.000 
of the retail outlets had their supplies of the new 
Philip Morris. Within a week the entire 1.400.000 
outlets 


including vending machines. had the new 


jp if kages 


Advertising 


Simultaneously, the advertising d partment under 
Roger Greene and the company s ad agencies were 
preparing the “Pardon Ls While We Change Our 
Dress’ the $1.5-mi lion advertising pre 


Philip Morris package 


Campaign 
yram that heralded the 
change 

The first ads started running Sept. | in the tobacco 
trade press, featuring a black-and-white illustration 
of a pretty girl changing her dress. the same illustra 
tion which in full color became the theme of the 
including all the company s news 


billboards and 


entire program 
paper and magazine advertising 
point-of-sale materials 

The full-scale consumer campaign did not break 
until Oct. 1, marking Philip Morris’ return to news 
paper advertising for the first time since 1954, when 


Continued on page 220 








Component parts 
body and tubir i 


Self-contained 


A new pump dispenser 


Hinds uses a polyethylene-rubber combination 
that can be economically attached 


to bottles of hand lotion in regular production 


hand lotio ind other cos llowever. the ring prevents any chance of bulb 


certain household chemicals are ever pour saves the manutactures 


{| 


efheient and more economi Ihe complete unit is self contained After filling 
\ relatively new type of pump dis regular caps--with a hole drilled in the center —are 
ed into the big time with its adoption ipplied and the dispenser unit is force fitted through 
\ Almond deal. The same type the hole in the cap This can be done automaticall 
» being on a container for \ small polyethylene plug force fitted into the 
spout of the dispenser prevents any lotion coming 
iivantages are 1) ke cost in quan out during shipment or in retail handlin 
ittachment to the bottle on the production The consumer simply removes the plug and the 
iting packagin separate from the botth pump is ready for action b pressure on the bulb 
nstallation on the closure after regular bottle lhe internal mechanism includes a. rust-resistant 
L) efhecient operation with lid metal ball and spring, which funetion as a valve to 
»} compact design that car shut off flow when pumping stops eliminating drip 
of colors or color con it which might otherwise occur 
iaterials unaffected by perfume For fall promotion, this dispenser was offered free 
nd other lotion ingredients, or b on one of two 49-cent bottles of Hind’s, sold to 
perature ether in a paperboard boot, fair traded at 98 cents 
comprised of a spout, body and and advertised coast to coast on the nda 
olded polyethylene, force fitted together Show 
of interlocking rings. The tubing is Aflixed as it is to the regular 
tcehed th yottom to permit flow at all : becomes a permanent! re-usable 
irdless © cpsithe iw in the bottle A bulb of Hind’s bottle with the same-sized neck finis 
<ynthetic rubber compound is held on top | i metal Credits: /’, 
friction fitted around the bod 




















Swift’s frozen-meats bid 


Kigvest pear her s answer to the problem 
of brand identification is a new carton package 


with realistic picture on sparkling foil wrap 


i, what appears to he the most significant step under the company § lop “Premium” quality 


that has been taken in this direction by any major designation, 

meat-packing organization, Swift & Co.-the largest The fact that Swift has based this important new 

of all in meats——is test marketing a new line of 16 program on the concept of fresh frozen meat cuts 

pre-packaged, fresh-frozen, boneless steaks, chops being pre-packaged at the packer level and thus 

iid roasts in packaging which relies for sales appeal brand identified all the way to the ultimate con- 

not on visibility of the meat, but on a sparkling sumer takes on added significance in view of recent 

realistic, full-color illustration of the uncooked meat developments in the merchandising of frozen meats 

printed on an aluminum foil wrapper over a folding by middleman organizations.* 

carton Swift & Co. officially unveiled the new line of 
The new “basic” line of frozen meat items is sold packaged frozen meats at the recent Newspaper 


Food Editors’ Conference in Chicago. These prod- 
Typical packages in Swift's new line of 16 


ucts do not merely supplement Swift's already estab- 
Colortull inted fo amin “ . med and a ” 

tlully printed toll lamination ts wraps a lished frozen meat products, such as “minute steaks 
heat sealed around a toldin carton containing 


' and patties—they seem to mark a whole new line 
re 





imilar to illustration 





hiy cut and trozen meat 





of departure, The established frozen items are 
actually specialty products, as compared to the new 
basic steaks, chops and roasts, 

At present, the new line of Swift's Premium 
frozen meats is being sold through independent and 
chain retail food outlets in Detroit, Kansas City 
and Boston, Preliminary sales results are said to 
have been excellent. Retail advertisements being run 
in the test-market areas urge consumers to “look 
for the red and white foil-wrapped packages.” 

kssentially educational in nature, the ads empha 
size the freedom from waste, pointing out that the 
steaks chops and roasts are first trimmed for real 
value, then tender-frozen. In a typi al ad, “before 
and after” photos of pork chops are shown, along 
with these captions: “Nature made these pork chops 
luscious——but they still have bone and excess fat 
Swift made these juicy ¢ hops boneless, then trimmed 
away excess fat and put them up as twin chops, 


butterfly style, three to a package * Another photo 


Wan 


Brilliance ol re production ts sales-ay peal tactor 
on which product Ss success depends Purchaser 
must find a steak equal in quality to one pictured 


on wrap. Cooking directions are on under side 
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PORK CHOPS 
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Swifts Premium 
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Biggest packers answer to the problem 


of brand identification is a new carton package 


with realistic picture on sparkling foil wrap 


i n what appears to be the most significant step 
that has been taken in this direction by any major 
meat-packing organization, Swift & Co.—-the largest 
of all in meats—is test marketing a new line of 16 


pre pus kaged, fresh frozen boneless ale aks f hops 
and roasts in packaging which relies for sales appeal 
not on visibility of the meat, but on a sparkling, 
realistic, full-color illustration of the uncooked meat 
printed on an aluminum foil wrapper over a folding 
carton 

The new “basic” line of frozen meat items is sold 
Typical packages in Swift's new line of 16 
Colortully printed foil lamination is wrapped and 
heat sealed around a folding carton containing 


freshly cut and frozen meat similar to illustration 


































































































Swift’s frozen-meats bid 







under the 


company’s tor “Premium” quality 
designation. 

The fact that Swift has based this important new 
program on the concept of fresh frozen meat cuts 
being pre-packaged at the packer level and thus 
brand identified all the way to the ultimate con 
sumer takes on added significance in view of recent 
developments in the merchandising of frozen meats 
by middleman organizations.* 

Swift & Co. officially unveiled the new line of 
packaged frozen meats at the recent Newspaper 
Food Editors’ Conference in Chicago. These prod 
ucts do not merely supplement Swift's already estab 
lished frozen meat products, such as “minute steaks” 
and patties-they seem to mark a whole new line 
of departure. The established frozen items are 
actually specialty products, as compared to the new 
basic steaks, chops and roasts, 

At present, the new line of Swifts Premium 
frozen meats is being sold through independent and 
chain retail food outlets in Detroit, Kansas City 
and Boston, Preliminary sales results are said to 
have been excellent. Retail advertisements being run 
in the test-market areas urge consumers to “look 
for the red and white foil-wrapped packages.” 

kssentially educational in nature, the ads empha 
size the freedom from waste, pointing out that the 
steaks, chops and roasts are first trimmed for real 
value, then tender-frozen. In a typical ad, “before 
and after” photos of pork chops are shown, along 
with these captions: “Nature made these pork chops 
luscious—-but they still have bone and excess fat 
Swift made these puicy chops boneless, then trimmed 
away excess fat and put them up as twin chops 


butterfly style, three to a package Another photo 









Brilliance of reproductior sles-appea 
on which product's success depends. Pu 
must find a steak equal in quality to one yj 


on wrap Cooking directions are on under 
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Orderly display in 
ie possible by uniform 


cw 


illustrates bone, excess fat, etc., removed in pre 
paring typical cuts for packaging 
At the food editors conterence Beth Bailey 


McLean, Swift's director of home economics, de 


scribed the products collectively as “a new concept 


in buying.’ 

Said Mrs. McLean: “There's no seasonal restric 
tion on buying beef, lamb, pork or veal. You buy 
only what you serve. These meats are free from 
bone and excess fat. It’s easy to buy the size cut 
you want because the actual weight of serviceable 
meat is given on the par kage. There’s no waste 
freezer space because these meats are compact and 
bone-free. These are easy-to-carve meats and com 
plete cooking directions are given on the package. 
An added feature is that the beef roasts and steaks 


are pre-aged to give an assured degree of tender 
ness. In fact, the steaks are panel tested by a sta 
tistical plan to make sure a high standard of tender 
ness is maintained,” 

According to reports from Detroit, retailers there 
are favorably disposed toward the new packaged 
meats for three principak reasons, These include 
(1) the fact that the packages are easier to handle 
and store; (2) the fact that they give the prestige 
of a well-known brand name to a convenience item 
and (3) the fact that Swift is backing the meats 
with strong advertising support. 

From the merchandising standpoint, one of the 
most important features of the new packaged cuts 
is that they remove the curse of anonymity which 
has always plagued fresh meat products at the 
retail store level. When the package is purchased 
and even weeks or months later when it is removed 
from the home freezer or refrigerator freezer com 
partment for use, the label assures the housewife 
that she has obtained top-quality, branded merchan 
dise. In contrast, most non-frozen fresh meats sold 
through retail meat departments, even if cut and 
pre-packaged in the store, have no packer brand 
identification. 

The use of a rectangular inner carton with foil 
overwrap for the new Swift frozen products gives 


the various cuts a compact size and regular shayx 


which makes for attractive display in the retail store 
and also permits convenient storage in the home 
freezer or refrigerator freezer compartment, 

The eye appeal of the gravure-printed aluminum 
foil wrappers stems largely from the striking red 
and white color scheme followed throughout the 
line and the use of mouth-watering, full-color illus 
trations of top sirloin steaks, loin lamb chops, beef 
pot roasts, sirloin roasts and other standard cuts, 
which dominate the main display panel 

Silhouetted sharply against the gleaming white 
background, the product illustrations share this 
face of the package with a brilliant metallic red 
background panel against which the product name 
appears in white capital letters of ample size, The 
familiar Swift’s Premium oval trademark. in metal 
lic blue and set off by a silver foil border, appears 
between the product illustration and product name 
The red background carries over to the front edge 
of the package, where the product name is repeated 

The Swift oval trademark and specific product 
name also appear on the sice panels and bottoms 
ot the packages providing immediate identifica 
tion no matter from which side it is viewed 

kssentially, the bottom panel of the wrapper i 
utilized for detailed information on storing the 
meat, defrosting it which is optional with the 
housewife) and preparing it for the table. Prom 
inent notations remind the purchaser to keep the 
meat frozen at zero or colder and explain that it 
may be cooked either with or without pre-thawing 
lo eliminate any possible confusion on the part of 
the home maker, the table of cooking times cover 
both methods, On the top sirloin steak wrapper, for 
example, this table includes the cooking time pet 
side and total cooking time for both frozen and 
thawed steaks, further divided as 1 hether the 


Continued on page 214 
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Its pae kaging requirements range Jrom 
the grandeur of Van Cleef’s precious gems 


to penny-wise glitter of dime-store baubles 


A retail buyer at this years jewelry show in New 


York's Waldorf-Astoria stepped up to a watch manu 
facturer's display 

1 want your watches but in those boxes over 
there he said, pointing to another booth 

The boxes he referred to were. of course. the dis * 
tinctive package of a competitor Helpless the watch 
manufacturers representative watched a possible 
hig sale go glimmering 

In this day of self-selection merchandising 
which applies even if} the jf welry store the decora 
tive display box for certain lines of jewelry has 
become so essential as a selling tool that the design 
of a box may actually determine a retailer's accept 
ince or rejection of a line. And so varied are the 
markets for jewelry, there are lessons in this field 
for almost every packager 

(Americans currently are spending more than $1! 
billion annually on watches and gems, baubles and 
bangles ind all the other items of jewelry idorn 
ment. And the packaging ranges from the simple st 


card for a pair of LO-cent store earrings to the ce 
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i i i leowe 





Case. hand ncle { +} f eather atin 














MOOENRN FROKAGING 


























Industry Survey 
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ist ide cases for priceless precious jewel the fabulous cases for such things as S50.000 dia 

ecklaces, representing the finest craftsmanship i mond necklaces, Few people realize perhaps, in this 

inaking the cases themselves sometimes costing day of mass production that the package s for these 

ip to S100 costly items are custom made for each individual 

Jewelry may be classified into several distinet prec It has been the tradition of centuries of 

erchandising categories--each with specialized famous jewelers to present rare jewels in a perma 

° packaging requirements. The trade knows them as nent case that rccompanies the piece trom the time 
D> Precious jewels. This category includes diamond it is made for as long as it exists, Fach such case is 
pearls, emeralds sapphires ind rubies, usually set hand made with an interior wood frame contoured 

“1 n rings. brooches, necklaces and earrings to the exact shape olf the precious plece No other 
> fine jewelry. This includes items made of 14 piece will match this contour. On oecasion the 

karat gold, set with semi-precious stones popular nterior contouring of the box has even helped to 

priced diamond engagement rings and wedding prove the authenticity of famous crown jewels, worn 

bands: watches, ete ind replaced for centuries in the original box iden 

PD Costume ewelry. This covers a wide range: every tified with the jeweler s name 

thing made of less than |4-karat vold: items mad Phe same types of boxes are made today for costly 

olf other base metals, sometimes set with semi individual pieces, Sur h packages are ta hioned with 

precious stones or with simulated or synthetic stones coverings of finest leathers and velvet ind linings 

ind selling as high as several hundred dollars, right of real silks and satins, many of them imports trom 

down to the popular priced bargain-basement and the looms of France and Italy. When i prospective 

iniety-store “junk purchaser wishes to examine the jewels, each piece 

\t the top of the packaging list, cost-wise. are is taken out of a safe and shown in its individual 

Bottom of the scale | hee ore ( inter, wh 
‘ irs worth of bangles and bauble carded or simply boxed change hands annua 
Ps 























° . 
° a 
Middle scale are classic designs in less-expensive materials which give fine-jewelry 
elegance to today's retail boxes. Typical is this box for $110 diamond ear clips, used by 
Arthur Sogno, New York. Paperboard base is covered with gold-tooled simulated leather 4 
Satin, velvet and grosgrain are used as lining materials for the box ' 
case, which goes right along with the item if a sale In between are all the mass-produced counterparts 
is made elaborately fashioned of simulated leather, plastics 
Lach of the country’s leading jewelers today uses and a wide variety of other materials. 
such boxes, made in the store’s distinctive colors. A It is human nature for everyone to want the most 
Cartier box, for instance, is always old rose and for his money. And of recent years, jewelry manu- 
gold with white satin lining. Van Cleef & Arpels facturers- particularly in fine jewelry and costume 
uses beige coverings with black interiors. Tiffany's lines-have been quick to adopt the presentation 
color has always been a distinctive blue package to capitalize on the universal desire for 
Actually, these custom-made boxes are the royal luxury packaging for luxury products, A decorative, 
ancestors of all jewelry packaging, right down to trademarked box for a watch or a string of manu- 
the simple paperboard set-up boxes seen on today’s factured pearls not only lends prestige to the maker's 
variety-store counters with a bit of rayon velvet or name, but provides a point-of-sale tie-in with na- 
satin inside to give “class” to a bracelet or a pair of tional advertising and offers the dealer a presenta 
cuff links tion unit that attracts the shopper. : , 
SOR BY ARROW MFC co 
Frequent redesign of boxes helps keep Bulova . P 
watches out tront Special packages for each new 
eries of watches are accompanied by display tying 
in with current Bulova TV and radio advertising 
American watches are almost universally 
packaged in decorative display boxes. Hamilton's 
current offering for women’s watches is a box of 
clear transparent polystyrene plastic combined 
with opaque blue and a blue lining 2 
ba * 
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Velvet shell box for Kichelieu pearls is 


stinctive display medium that quickly iden 


he product with national advertising and 
I ha per ent i r pea | 
Plastic ring boxes are supplied by 


unufacturers for popular-priced dia 

1 engagement rings, or combination 

{ enga t ring al weddir band 
kven today’s variety-store counters show an in 


creasing amount of pac kaged jewelry. The pac kages 
provide attractive display, encourage selling in sets, 
make stock-ke ping easier and speed selection and 


the sales transaction 


Watch packaging 


Bulova has been packaging watches in presenta 
tion boxes of special design for more than a quarter 
of a century. Today every Bulova watch leaves the 
factory in an individual, decorative box. In addition 
to the added attraction for display, the specially 


designed boxes are a means of protecting the deli 
cate time pieces from factory to retailer. 

In order to maintain its sales position among com 
petitors, Bulova redesigns the boxes frequently for 
the the 
All leading makers of 


\merican watches today are supplying each individ 


And there 


vatches in different series incorporating 


companys 400 wat h styles 


ual watch in a presentation box is much 


rivalry to achieve the most box «de signs 


imipre “sive 





Jewelry valet i- Swank 
wrdreal ! three pairs of ff r 
+ Lea te 2 


PHOTO COURTEST DENNISON MFC 





How-to-use 


unusual essential 


\ onspicuous 


of recent years has been the Speidel Corp.'s program 


for watch bands. In the late '40s Speidel took wat h 


bands from behind the 


category 


counter. out ol 


and, with decorative pack 


them one of the top-selling jewelry items 


What Speidel did with watch bands, it is 


cuff links 


doing with men’s jewelry 


In fact, new styling and display par kaging, backed 


by extensive advertising, 


cept that is promoting mens costume jews Iry as an 


essential apparel accessory. Result 
jewelry -an insignificant item before 
I] has moved up to estimated 
SLOL0O0 000 

Swank, one of the oldest and also the 


this field 


to advertise and merchandise more 


miany 


of them handsomely packaged 


Easeled box [61 Speirs 


f 
4 


{ rene jiali 


packaging 


Poppit beads which 


sepa 
rated and re-assembled to make 
necklaces and bracelets of any 
length. Glassine envelope carrie 
direction copy lag illustration 
i 1} il ition to this teature 


achievement in jewelry packaging 


aging, made 


are creating a fashion con 


mens costume 


annu il 


is investing more than $1 million this year 


than 1.000 items 





I 
i; 


ss 
¢ a 
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Prot Soo 





was an 


or Richelieu's 


can be 


the “notion” 


now 


World War 


of 


largest in 


in sets 


93 











ee ST EMET offre 


ken from a behind 


turned into one of 
iy 
ndividually 


tyre cam 


as one of tts mayor objectives a 


mad advertise men s jewelry as fashion 


packaged goods 


merchandise with a 


point ol-sale 
cnet pt 


\nother strong leader in’ the 


field is Anson, Ine 
styled 


mens costume 


jewels 


which this year has an 


elaborately linve packaged m specially cle 


igned boxe 


Viarketers 


ol name-brand pearls have found that 


the beautiful presentation box is an asset to sales 


promotion, dssoctates the brand name with the 


mer 


Children's jewelry evi 
eity pac kagit 


ated pink 
tainty 
etoot bracelet and 


imulated pearl 
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chandise both at the point of sale and later, and 
offers the pure haser a permanent case in whi h to 
keep the pearls. Trifari is still packaging pearls in 
its distinctive velour-covered box made in the form 


of a shell 194. 


pearls are being packaged in a 


introduced in This year Richelieu 


luxurious velvet- 


covere d she I shape d box ol a more elongated shape 


The steadiest business, year in and year out, is 
the sale of engagement rings and wedding bands 
ever trade with 


more important in the jewelry 
today’s upswing in marriages. While the majority of 
these rings are selected from showcase display trays 
and put in the jeweler’s own retail box when a 
couple make sa pure hase. there has been a prowling 
trend on the part of some leaders, particularly in 
the medium and lower-priced fields, to pre-box to 
assure a brand-name association with national adver 
lising. 

More and more frequently this boxing is in sets 
the diamond engagement ring and the wedding band 
or two bands for the now popular double-ring cere 
mony. De pending on the price range the boxes may 
conservative 


be very approaching in appearance 
PI 7 


the traditional jewelers case, or they may veer to 
more ornate designs in plastic with gold-leaf stamp 


ing. All 


\ new idea in packaging for wedding bands is 


however, have linings of satins or velvets. 
the little satin bag, or heart-shaped box, designed to 
forestall the traditional misplacing of the ring by the 
best man. The theory is that a ring in a little bag 
slipped into the pocket, is easy to find at the erucial 
moment at the altar. 


offered the 


jewelry trade many opportunities for novelty pack 


The use of plastic materials has 
aging. In the early enthusiasm for this kind of pack 
wing. many firms went overboard with design ideas 
that might be considered nothing more than gadgets 
to attract the shopper's attention—-watches in con 
tainers made like plastic Buddhist temples and mor 
tarboard hats wedding bands in miniature 
churches: watch bands in plastic Florentine dagge rs 


The 


today’s boxes, except for occasional garish flourishes 


vogue for these, fortunately, has passed and 
seemingly are being designed in better taste 

The use of national advertising has made it ne 
essary for manufacturing jewelers to assure brand 
recognition at the point of pure hase. The trademark 
tag has become an important adjunct to costume 
jewelry merchandising, particularly for the vast 
quantities of necklaces, beads and bracelets which 
are sold loose on today’s self-selection counters 
(mong the most commonly used labels are the em 
bossed paper-backed aluminum foil tags that can be 
securely fastened to each piece so that they cannot be 
removed without tearing. Sometimes these tags also 


Continued on page 214 

























Sears transparent unit packages of liquid paint 
take the plac e of more-costly color « hips 
and permit a foolproof, 


on-the-wall home test of colors 


MASTER mixeD 


ODORLESS 









Real paint, «nou! er a rea. come each 
K ( i 
Great strength ‘ biel OO MSA opha 
oated 1} " , treat +} 
Ss. imlined, cost-saving advantage lor paint ach unple wall 
inulacturers and retailers, an intriguing new sales than a square foo 
ippeal and a new era of color satisfaction for the times larger than the 
aint user. at n prospect as a result of sample-size chip, but the user 
transparent polyethylene-cellophane packages of illy look on his w 
int now being market tested by Sears. Roebuck & I hv vel samples olution put 
‘ lo practice, began test marketir it 19 Southern 
[he Sears unit package lormed f 300 MSA California Sears. Roebuck retail store on NO 
cellophane coated with 2 mils of polyethylene. is with 16 colors, including white. This first 
filled with oz. of liquid paint. Customers take the involves Sear Master-Mixed Odorle flat 


Iree sal ne he eandtr ition walls r woodwork | i lone-tine best seller \ decision } 


Simplicity of home testing 


for true wall color 


been made by Sears on extension of this radically 
new sampling technique to a national basis, 

For the first time,” says a Sears spokesman 
consumers and contractors alike can sample the 
real paint, see how it'll look in the home, what tonal 
effects and variations local light, wall porosity and 
other conditions cause.” Once a color is selected, 
the swatch can be painted over 

Sears’ liquid pack should be of interest to all 
packagers, not just those concerned with paint, for 
it is an outstanding example of how a package can 
take on a new packaging job and one not previ 
ously performed by any merchandising technique 
or by the product itself 

This type of unit package based on a relatively 
new material, would not have been practical a few 
years ago. As strong as a can, modern as an isotope, 
attractive as a “window package” can be, the Sears 
container is in the modern stream of today’s super 
effective packaged-goods merchandising. For it is a 
package that starts out to give new help and con 
venience to the user and is therefore well designed 
to speed the objectives of the manufacturer and the 
retailer 

The transparent unit package is a challenging 
package for all alert merchandisers, particularly 
flavors or 


those whose products involve coloring 


similar functional product ingredients 


Guesswork eliminated 


The importance of the sampling job that is now 


Z 
being taken over by the Sears’ transparent film 
package can well be appreciated by anyone who has 
ever used paint-—-and in this era of do-it-yourself, 
70% of the painting is done by the homemaker 
Wet sampling is important because it answers all 
the questions that even the best of talents and imag 
inations fail to answer when color chips alone are 
used: What are the effects of lighting and decorative 


motifs upon the painted, dried color? What will the 


Snip of scissors cuts the corner of the film poucl 


tonal values be if the floors are bare, or if they are 
covered with wall-to-wall carpeting? What changes 
will the surface of the wall itself make in the final 
color effect 7 

In the Southern California test area, the forward 
looking concept of real paint samples in transparent 
film pouches was announced in newspaper advertis 
ing thus 

“Sears industry! No 
We've 


packaged actual samples of the paint in tough, clear 


revolutionizes the paint 


guesswork. No 


more more mismatching. 
plastic that you can take home with you, It’s easy 
to achieve professional decorator results with every 
paint job!” 

Experience in the stores has shown that the pack- 
ages are so intriguing that customers can’t resist 
picking them up, Shoppers like to feel the packages 


and knead the paint in them. 


Economy 


Strange as it may seem, the wet samples appear 
to offer an important cost-saving advantage. Their 
cost Is expec ted to average about 2'% cents apiece 
whereas color cards, reportedly, cost 6 to 30 cents 
each, or an average of about 16 cents. Of course 
color cards show a family of colors. However, when 
customers have an actual application in mind, the 
number of samples can be limited to two or three 
colors, it is believed, According to one paint buyer 
it should be possible to hold sampling costs with wet 
samples in the range of 5 to 10 cents per customer 

Another buyer says that wet-sample costs should 
run about the same as the cost of individual chips 
but much less than color cards showing the entir 
line 

The Sears unit package is 245 by 3% in. It has 
a bottom fold and is crimp sealed on its two sides 
and top. The inner side of the pouch material is the 
2-mil polyethylene, extrusion-coated, and the ex 


terior the cellophane. Printing is on the cellophane 
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EXAMINER 


ANG 


PHOTOS BY MERC URM 





Paint is squeezed iniy a saucer or jar A few brush strokes apply good 
, 


imple t ill Oo trove dry color 


had i ompared 














ind is on the inner side so that it is “locked-i in good condition, The paint, of course, tends to 

by the extruded coating separate just a@ it does in the can, but pressing the 

The pouches are filled automatically o1 equipment package with the fingers remixes the ingredients and 

that forms the pouch, correctly registering both sides restores the paint to norm il and useful consistency 

° of the package: fills the paint: heat seals the final Sears has devised a clear-glass rack to display 
top seal, and discharges the package s for loading ir the liquid-pack samples in the store bach rack ha 

1 shipping carton, Approximately 256 unit packages 18 pockets and each pocket has room for about 24 

are produced from a gallon of paint, or 1.000 liquid sample =. The samples are interesting to see and 
samples from four gallons touch and the colors are vivid and appealing. Ke 


The filling is done by the custom packager who Continued on page 1s 
conceived and developed the liquid sam ple-paint 


package It is expected that other paint manutae 










turers will follow Sears’ lead 


Store display a. used in Los Angeles. Fighteen colors 
\t present, wet samples are limited to oil (and wre lined up at right and tree miples in corresponding 
i 


possibly latex and water base } paints The poly rack it left Centerpiece ofl pla i 1 story on new sam 


pling method from Los Angeles Examiner Sunday pictorial 


ethylene cellophane package wont contain synthetic 





bases, particularly those with ketone or essential oils 


such as banana. ‘This rules out for the time being 








most lacquers synthetic enamels and some bod 


paints 


Tested for strength 








pack iges are roll tested under 200 p.s. 





pressure is they come from the filling machines 















This is an obviously severe test and is important 
because of the fact that package failure simply car 

not be tolerated with a product like paint. The unit 
pack is remarkably strong, A 200-lb. man can step 
on a package and subject it to the pressure of his 


full weight without breaking it 











( hie ipva othe has submitted tv pack ives 








ind laboratory reports are said to 


have been « npletel satistactory I he packages 
were subjected to temperatures of l25 deg | lor 
rine days without measurable damage to seal 


strength. When subjected to normal room ten pera 





onths, the loss of volatile solvent 


twe 
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According to the custon packager liquid packs 


An all-plastic blister 


Facoma hardware company eliminates the card 


with a new method of vacuum forming that locks parts 


ina sheet of clear. transparent butyrate 


] blister or skin-tight plastic housing, already 


i landslide trend in the card pra kaging of small 


hardware items. reaches a new stage of deve lope nt 
in an all-transparent-plastic package which ever 
eliminates the card 

Developed by Washington Steel Products, Ine 
of Tacoma, Wash., for its line of cabinet hardware 
fittings, the new package was a sensation at the re 
cent National Hardware Show and in retail stores 
where it has made its appearances 

The skin-tight plastic covering, of cellulose acetate 
butyrate sheet, is heat-emolded over the enclosed 
The package is 


urlaces formed in such a way that 


Tear-off convenience ew with t type 


i formin Notched belween 


enable ttems to be sold unit y unt 


the attractive, highly polished faces of the items are 
exposed, and shoppers can see exactly what the item 
ind its attachments look like from every angle 
ach multiple package consists of a sheet of the 
clear plastic in which half a dozen identical items 
uch as cabinet knobs 


ire separately enclosed. ‘The 


sheets may be hung from a special point-ol-sale 
fixture in the store or laid flat in a shelf compart 
nent. Lach sheet is formed with sper ial tear grooves 
so that the dealer or customer may tear off one or 
more individual packages as desired 

\s with other blister packs, parts of the various 
items can never be mislaid, since all parts required 
for installation are imbedded in the sheet with the 
item. Inasmuch as the screws and bolts exacth 
match the finish of the pieces of hardware, this 
becomes an important, time-saving factor tor the 
cle ale 

Development of the all-plastic package required 
the engineering of a spee ial packaging machine to 
overcome the considerable technical difhculties 

Over the last LO vears. Washington Steel Products 
has emerged as one of the country s most respected 
manufacturers of so-called builder's hardware. offes 
ing its dealers a line of some 400 items for kitcher 


and general home installation Distribution 
through both hardware stores and building-materials 
dealers 

The firm's products are marketed in stores as the 
Washington Line and include 


| irchitectural products 


items classified as 
’) cabinet hardware 
}) rolling door hardware and (4) Kiteh’n Hand 
cabinet attachments 

The new method lends itself specifically to pack 


wing of the cabinet hardware \t present onl 


knobs and drawer pulls are being packaged in this 


manne bout the company is) experime nting with 
hinges and cabinet door catches. It is expected that 
about 60 items in the various finishes will eventually 
he marketed in the plastic packages 
Washington Steel calls the new prac kage (lustre 


Pac des riptive of the pac king of items in clusters 





From every angle, tota! visibility is afforded 
Due to 


pl istic 


ingenious method of forming the singl 
sheet from the back with just a lip arou 
the rcumference of door handle 


surface of tl 


re to the customer touch 


} 


lor easy handling and mass display (pplication 
for trademark has been filed 

Despite the fact that the face of the knob is ex 
posed, protection for the finish is provided by the 
raised surface of the plastic skin. | xposure of the 
face enables the customer to see and “feel” the item 
without taking it out of the package. On the back 
the molded skin holds the screws securely against 
the product without marring its finish. Company 
ind brand name and other necessary lettering are 

olded into the plastic; no printing is needed 
The new method of machine pa kaging has greatly 
Packing 
the packer 


dropping each item into an envelope and then plac 


mproved the efhciency of that operation. 


was formerly entirely done by hand 


ing the screw in a separate por ket in the envelope 
to prevent the possibility of its marring the item’s 
finish 


Now, many thousands of items can be pack 


iged per day 


The packaging machine 


operates on a heat 


vacuum system. Basis of the operation is a specially 
designed platen, approximately 2 ft. square, which 
holds 48 cabinet hardware items with proper screws 
for each item. This platen contains certain patented 
design features which permit semi-automatic load 
ing and positioning of both the part and the bolt 

When loading of the platen is completed, an 
automatic cycle is started, bringing an infrared 
heating unit over a clear the rmoplastic sheet which 
in turn is automatically drawn over the platen from 
a roll 

This cycle brings a clamping frame against the 
platen and provides the proper time for correct 
heating of the sheet to a plastic state. Then a vacuum 
valve opens and the heat-softened sheet is contour 
formed over the cabinet parts by the quick pull of 
vacuum 

The forming technique is such that a narrow rim 
of the plastic skin extends slightly beyond the face 
of the cabinet part. In effect, the sheet of cleat 


butyrate is formed so that its shape somewhat re 


Locked-in-place knob and screw cannot be 
come separated Screw is held tight by the plasti 
skin covering back of the item and will not scratch 


the polished surface of the door knob 





Two steps in automatic 


Preparation for packaging. Forty-eight door handles are positioned in piaten 


of the machine specially developed by Washington Stee 


en emerging at the 


+ 


Wire display racks are furnished 
to dealer from which the sheets may b 
hung through two slots provided at th 
top. Sheets also may be stacked in bi 


hung from pegboard 


eb 


HUTT 


u? 


| Products 


left have been automatically ejecte 


} inished 


i} ‘ yet 


sembles that of a baking pan for cup cakes. Each of 
the hardware parts is individually nested in its own 
skin-tight plastic pocket and each hardware part ts 
positioned slightly below the face of the plastic sheet 
so that it is protected against possible damage fron 
bumps and knocks. 

Officials of Washington Steel have not revealed 
the details of how the cabinet parts are locked into 
place slightly below the face of the plastic pocket 
but it seems logical to assume the parts are eaher 
raised slightly on a platform or else the pull of 
vacuum is such that the sheet is drawn so it slightly 
undercuts the face of the hardware part. Somewhat 
similar techniques are known to be in use in a com 
pletely different type of skin packaging." 

After the plastic sheet has been formed, a jet of 


air ejects the sheet of packaged parts from the ma 
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Completion «| 
Plastic 


loor handle 


pac kaging is automat 
sheet fed 


Product is 


ing position from at 


sheet around the 


chine. The individual “Clustre-Pacs” are then auto 


matically die cut and pac kaged In spec ially ce signed 


boxes 
Washington 


good reason to be optimists 


Produc ts have 


about the 


kxecutives at Steel 
effect ol the 
The first shipments were re 


th 


show a steeply rising 


new package on sales 
leased to the trade about Sept. | and within a mon 
items began to 

curve 
The package was designed so it could be displayed 
on a counter top shell 


on a wall display or in a 


compartment, For a counter top the cor pany manu 


factures hase 
about 14 by 
This rack furnished to dealers 
\ “Spark-Up Your Home” 
mounted to the top of the rack 

For for 


the racks special hooks are available for hanging 


display rack with a 
14 in. in 


without 


a special Wiie 


in. and a little over height 


is charge 


advertising panel Is 


dealers who do not have counter space 


tarte 


infrared he 





d when platen i wung into forn 


\ mcuum 


iin 


‘ 


the packages \ similar 


idvertising panel with gummed back 


the 


On pe rlorated displ iv board 
is provided 


lor mounting 


The 


will make possible many new impulse 


above item 


unique packaging with its LOO’ visibility 


sales that were 


missed with the former 


otheials 


pape Li prea k ie 


‘ OMpany 


believe. Promotional literature specifically 
1 related item 


| uilele rs 


planning redecorat 


recommends display of hardw if¢ is 


inn the paint departs ent, as well as in the 


ing will readily see the desirability of installing 


hardware section owners 
mone 
decorative hardware while 


doing the painting, it is 


believed 


Credits: “Kodapal // hutyrate 
sheet manulactured by kastman Kodak Co., Rochester 
. o distributed by Wilson & Geo. Meyer & Co 
Seattle, Design of package and machine by Western 
Plastic W ash hy Besch 
& Doke 


cellulose acetate 


( orp Tacoma 


engineering 


Seattle 








me ALT’ | 











An unusually constructed self-displaying carton, designed 
to give sturdy support to a heavy bathroom scale, is being 
used by The Borg-Erickson Corp., Chieago. Like many prod 
icts of this type, each of Borg’s scales is mounted on a die- 
cut corrugated platform integral to the base of a colorfully 
printed, two-piece telescoping carton, also made of corru 
gated board. But something new has been added to the 
cover of the carton-—a slot running across its full width, 
slightly below the center. To make a high-visibility display, 
the retailer can remove the inner platform holding the scale 
and slip one of its end pieces into this cover slot. In this way, 
a slanted display platform is provided for showing off the 
scale on a store counter. Borg is now using cartons of this 
type for ite “Flight” model (illustrated here) and the newly 
introduced “400” scale, which is priced slightly lower. Both 
these scales have been designed with an eye towards the 
very latest in modern styling—with cartons to show them to 


best advantage 


Credit: (artons by Hinde & Dauch, Sandusky, Ohio 
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Following on the heels of a rec ently introduced ready-sliced 
butter (see Mopern Packacine, Aug., 1955, p. 90), Armour 
& Co. is test marketing a pre-sliced package of margarine in 
i number of areas. Known as Cloverbloom “99” churned 
margarine, it is sliced by means of specially developed ma 
chinery into individual square pats. A quarter-pound stick is 
divided in this way into 16 even portions, each equivalent to 
exactly one-half table spoon Phe rows of pats are wrapped in 
foil and packaged in conventional one-pound margarine cat 
tons. To separate the margarine into individual portions, the 
user opens one of the foil-wrapped sticks and twists it 
slightly. This is said to cause the pats to break apart 
Another example of packaging for extra convenience for 
the consumer, this new procedure makes it easier, feels 
Armour, for users to serve margarine at the table and to 


measure out exact portions for cooking 
Credits: foil wrappers by Rapinwax Paper Co., 150 26 Ave 


S. E., Minneapolis, Minn. Folding cartons by Pollock Paper Corp 
2246 S. Lamar St., Dallas 22, Tex. 
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Shiftiz 
Coflee 





g boldly from the usual industry practice, Richhe 
Co., Chicago, has drawn attention to the opening 
new vacuum-packed cans of Parker House Coffee 
of being spot welded out of sight on the bottom of 


the keys ire put right on top oft the lids with 


phrase, “Your Key to Coffee Pleasure encircling them 


: can 
olo 
in 

. 
instea 

n 
in, t 


used on the lithogr iphed l-ib. cans are also ra 


ial rich browns. coflee-colored tar gold and w 


ile : \ new 


ymbol also was selected in abstract rendering 


1 ot the customary bright primary 


imer 
key 
In 
the 
the 
[he 
ther 
hite 
ce 
ola 


complement the slogan “Cured in the Sun.” When a 


nber of cans are stacked up on the store helf, the 


ire iid to give the ippearance oft moving in space 





har 


| precise in appearance 


Credits: Design by Morton Goldsholl De { 


in unusual impact for mass display. For easier 1 


typogr iph i ilso been made more mo 


ise Mart. Chicago 54. Car by Ame an Can Ce Oo 


Vew } 
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mit 









soluti 





bulk y 






wae 






rive 





. se pal 






Since 


ldted savings ot oV in cost and OU if hipping 





ng up to a total of 4.1 cents on each unit—have 


suns 
thus 
ead 


dern 


iff 


ad by the new pac kKaging method ised tor Ceneral 


packaging experts, however, came up with a si 
on which saves both cost and space. To eliminate 
newsprint wrapping, a slightly larger chipboard 


idopted inside of which is fitted a corrugated lin 


ri general purpose relays 

der the formerly used system. each rela wa placed +" 
phoard folding box. This box was enclosed in new 

wrapping material, fitted into a corrugated carton and 
d This was a time consuming proce and produced 
hed package that was nearly twice the size of the relay 


miple 
the 
box 


er te 


the necessary proiection. The inside flap of the carton 


ates the contacts and holds the relay firmly in 1 


the 


arton is self low King, it does not need to be se 








gate 


Credits: Folding cartons by Alton Box Co., Pacific, Mo 
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Using what is reportedly the first foil carton package for tea 
in Canada, J. Lyons (Canada) Ltd., Toronto, has spread its 
~~ oe eee «' distribution into Western Canada and Newfoundland areas 


bs LYONS a in which its tea bags had not been sold before. Lyons credits 


the new package as largely responsible for the company’s 

60 LYONS ipparently successful venture into these new markets. 
. rhe carton is made from patent-coated board laminated by 
TBA BAGS by means of special non-odor-bearing adhesives to aluminum 


foil. The foil is used to give a glowing over-all red background 


cre ao to the surface design, which highlights a broad band of 


j 
ES opm, a opaque yellow and a giant white pound-sterling “L.” This 
Fe trademark symbol was specially planned to be adaptable to 
LY ) TWO advertising and sales promotion material. Other printing is in 
— ONS CUP black and reverse white, with the fact that the carton holds 
A BAc 60 two-cup tea bags being emphasized. 


AGS 


Credits: Design by Jim Nash, 405 E. 54 St. New York 22 


Cartons by Aluminum Rolling Mills Ltd., Cap de la Madeleine, 
Onueber 


Histories 


When Bauer & Black Div. of The Kendall Co. introduced its 
new “R-1L” 5l-gauge full-fashioned elastic nylon stockings 
the first such product on the market—the company was par 
ticularly interested in using a package as novel as the prod 
uet itself. So Bauer & Black executives decided upon a 
specially designed set-up box, similar in construction, shape 
and size to the rest of the surgical-stocking line, but com- 
pletely distinctive in design and color treatment. The cover 
is printed in jet black and gold ink on high-gloss cover 
stock. An unusual geometrical pattern is used, with a large 
white diamond and two gold triangles, on which product and 
company names are centered. A modified version of this de- 
sign is used on the inner polyethylene bag in which the stock 
ings are folded. Top of the bag is left unsealed, with the end 
folded over, for easy removal of stockings 

Credits: Design by DeForest Sackett & Associates, 220 § 
Michigan Ave., Chicago 4. Set-up boxes by Congress Paper Box 
Co., 210 N. Wolcott Ave., Chicago 12. Polyethylene bags by Mii 
print, Inc., 4200 N. Holton St., Milwaukee | 
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Four gift cartons of selected imported delicacies have been 
introduced in time for the holiday season by Cresca Co., New 
York. Each offers a group of foreign food specialties—either 
English (as shown), French, Scandinavian or an Interna 
tional Taster assortment that includes items from all three 
countries. Packed in cans, bottles, jars or paperboard cartons, 
the foods are combined in sturdy, fully telescoping corru- 
gated cartons. Interlocking partitions separate the individual 
snacks, which are nestled in shredded paper 

Boxes of uniform size—15 by 16 by 3°4 in.—are used for 
the four different combinations in the line. Each of these 
ises a distinctive cover design, which is silk screened in four 
colors in off-the-beaten-path pastel shades and having an 
itmosphere of the country from which the food spec ialties 


have been imported 
Credits: Designs by Robert Zeidma {ssociates, 1: 


Sr Vew York 22. Corrugated cartor l Robert Gair Co 
E. 44 § Vew York | 


Design Histories 





Merchandised for many years as a food for the diet-conscious 
Ry-Krisp, a product of the Ralston Purina Co., St. Louis, is 
now being sold as a “smorgasbord” cracker. In line with the 
new marketing approae h pac kaging both inside and out, has 
been radically changed. A fractional pack has been adopted 
with three groups of crackers individually wrapped in cello 
phane and sealed. These are then placed end to end into 
i folding carton, which is overwrapped in brightly printed 
glassine-laminated ;aper. The design of this wrapper has 
been planned to help p-smote the product's new use. Spot 
lighted inside a long oval on the side of the carton are full 
color rotogravure re produ tions of the crackers by the mselves 
ind topped with party snacks. Copy promotes the package 


is “Ry-Krisp-—the Smorgasbord Cracker.” 


Credits: Classine-paper overwraps by The Specialty Paper 
02 Miami Chapel Rd., Dayton, Ohio. Inner cellophane wrap 
Olin Film Di Olin Mathieson Chemical Cor 0 Parl 
New York 22. Cartons by Empire Box Cor Eb. Che 
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Transparent bag of polyethylene has punched pal Gurity 
paper header so it can be hung on wire rack for COTT 
type al upermarket displa Sales CODY ON BA 






ale winted 
n blue. stresses two basic uses. The Suly white *orvan mee 
alle, with their obvious convenience, sell on sight for nursery . e 
, 
Curity’s 
cotton W... a so-called surgical product can be popu 
larized for practical consumer use, and when it is 
capable of impulse-buying appeal on sight, then its 
balls ethical manufacturer can be and should be as much 
interested in impulse packaging and supermarket . . 
merchandising as the maker of soap flakes and 
cereals. 
An interesting result of this new viewpoint in . 


packaging is the polyethylene-bag package now 
being introduced by the Bauer & Black Div., The 
Kendall Co., for its Curity brand Cotton Balls. 

This product makes absorbent cotton available in 
the form of handy, individual balls for use in baby 
care, application and removal of cosmetics, ete. It 
is, actually, surgical cotton in consumer form. Its 
appeal lies in the convenience of having a puff of 
cotton, just the right size for a single use, imme- 
diately at hand, instead of having to pull a piece of 
the stuff from a roll—which is usually a two-hand 
operation, 

No illustration or sales copy can tell the conven 
ience story so eloquently as a view of the product 
itself, 

For distribution through retail drug outlets, the 
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sterile Curity Cotton Balls have been packaged ir 


attractively designed folding boxes, salmon in color 
containing a sealed inne paper bag for added pro 


tection of the contents. These boxes, used in 65-ball 


and larger sizes, utilize a surface in which 


design 


the product name and other printed copy appear 


against round white backgrounds suggesting the 


appearance of the product itself. In addition, de 
tailed use instructions are printed on the bottom of 
the box. These 
outlets 


But, in 


boxes are still used in conventional 


order to capitalize on the increasingly 
important self-service, supermarket type of retail 
selling, Bauer & Black is now supplying the cotton 
balls in a clear polyethylene bag which contains 55 
of the balls and retails at 2% cents. Printed in dark 
blue on the front side only, the gusseted-type bags 
are closed at the top by means of a stapled paper 
board saddle having a hole pun hed at the center 
so that the bags may be 


racks for 


hung on dispenser-type 


mere handis 


wire convenient self-service 








TPATEN RAGS COTTON BALLS 553 
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like so many 


closure 


potato chips. The saddle-type 


printed in two shades of blue, has a promi 


nent round pricing patch on which the sales price 
stands out clearly 


ri ks 


carts are also 


In addition to the wire jurnbole 


Ly pe of 


displays in shopping sugge sted Ship 


ping containers holding a dozen bags Incorporate 


a teat strip stvle of opener located at about the 


it easy tor store 


half of the 


exposing the bags for conventent access of 


center of the box, which makes 


personnel to remove the entire upper 
shipper 
for display in the shipper 

During shelf tests of the polyethylene bag pack 
national chain and leading inde 


ages in procery 


pendent stores, the bags reportedly outsold every 


other cotton package by margins as large as three 


to one 
Credits: Printed polyethylene bags 
Paper & Bag Co 
Vo. Te 


ternational Paper Co., Container Thi 


by Cer 


21 Natural Bride 


frai States 
fie St. Louis 
ar-strip corrugated shipp ne containers by In 


Vass 


Tear-strip case, which splits at th 


built into a island di pla 


Jumble display i: 


with header 


hopping cart 


packed in ea can 


ested to supermarket operator surgi 


ver sold like this before 


cal cotton was ne 
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Faster vial capping 


An imported machine applies aluminum seals 








at twice former rate, keeping pace 
with Squibb’s high-speed antibiotic line 





Ao 
German machine, operating at twice former rate seals vials of penicillin at Squibb after they are 
conveyed trom sterile filling room (rear). Aluminum caps are loaded into overhead hopper, feed 
down narrow chute into capping section, Rotary accumulator (left) lines up rubber-stoppered vials 
A new type of automatic machine for sealing neck, the only solution seemed to be to use two 
tamperproof aluminum closures on pharmaceutical capping machines. 
vials--one of the first basic new developme nts in Squibb went ahead with this arrangement as a 
this field in years——is playing a vital part in the op stop-gap measure, but continued to search for a cap 
eration of one of the world’s fastest vial-filling lines sealing machine that could keep pace with the speed 
for penicillin and other antibiotics, in the New of the rest of the line. And, a few months ago, just 
Brunswick, N. J., plant of BE. R. Squibb & Sons, a such a machine was discovered. According to its 
division of Olin Mathieson Chemical Corp manufacturer, it could seal up to 150 vials a minute 
All the stages in Squibb’s antibiotic line, from After the usual initial shakedown period, Squibb 
initial filling of the vials to final bundling of the now feels that this machine, which was imported 
cartons, are geared to operate at the rate of the new from Germany, is a more than-adquate replace ement 
machine. But until very recently, sealing the alumi for the pair of sealers formerly used. And, as an 
num caps onto the tops of the tiny vials used for the extra bonus, it is said to do the task more accurately, 
drugs had presented a big problem for Squibb’s with less wastage of caps and containers. 
prance kaging engineers The only equipment which The pac kage used for the antibiotic s on this high- 
could do this delicate job could only operate at ap speed line is a standard one for this type of product 
proximately half the speed of the other machines on a tiny glass vial closed with a rubber stopper, the 
the line top then covered with an aluminum seal which is 
lo prevent this from becoming a costly bottle rolled under the lip of the vial. In the center of the 
108 MODERN PACKAGING 
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Close-up view shows star-whee! arrangement, 
synchronized with capping mechanism, which 
transports vials on and off conveyor in pace witl 


rest of packaging line, one of world’s fastest 


Heart of operation is sei of three spinnin 
roller which curl edge of cap under vial lip 
Mounted on movable arms, rollers are thrust in as 


centrifugal force impels weighted ends outward 


il is a circular perforation, To use the drug, the 
physician flicks off this round disk, exposing the 
ibber stopper beneath. Then he plunges the end of 
i liquid filled syringe through the stopper into the 
sterile vial, which contains the drug in powder form 
He expels the liquid into the vial, shakes it to dis 
olve the powder, then refills his syringe with the 
intibiotic solution which has been produced, In this 
way, there is never a chance of foreign matter com 
ing into contact with the powdered drug 


At present, the vials which are sealed by the new 


tiiae hine are very small holding only enough anti 


biotic for a 2-ce. solution and having an outside cap 
e diameter of only 13 mm. The machine is adaptable 
however, to l-, sl. 5-. and 10-ce. sizes 


In a glass-walled sterile room, these vials are filled 
. ind snug-fitting rubber stoppers are inserted in their 
necks. This done. they move along a conveyor belt 
through a wall opening into the main packaging 
area. In order to provide a continuous supply of 
filled vials to the cap-sealing machine, this line 
ves at a slightly faster speed 
\ retary accumulator (an integral part of the new 
machine retains the excess supply of vials and 
lines them up to feed single file into the capping 
section. The tiny aluminum caps are fed in bulk 
into an overhead hopper from which they flow 


down a narrow chute into position ihove the in 





coming vials. 


Moving into the capping machine proper the 


Squibb’s vials hwld enough antibiotic to pre 


. 
iu 4 ities Ar elt are tiitee component 
vials nestle into a star wheel. As this turns, it carries ! 
packag pt i pi ihuminug 
each vial under the incoming line of « ips, one of cap. In center ‘ " ut right, via 
Continued on page 220) ith perforated k opened { syring 
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PANCAKES 


+ ANOLIN 





1 Quaker Oats Co. has begun test marketing its new cleaner. Container, holding 2 fl. 0z., is printed ir 


Aunt Jemina frozen pancakes and waffles. Both rich purple on lavender and has a nozzle cap for 
package ire folding cartons with waxed-papet directed spraying. Bottle, Bradley Container Corp 
wrappers full-color printed with appetite-appeal Maynard, Mass 

illustrations and the familiar Aunt Jemina trade 

mark, Six units are contained in each. Cartons 4 New wrapper for Procter & Gamble’s Lava hand 
ind wraps, Marathon Corp., Menasha, Wis soap accompanies a change of formula and color 


from gray to white to promote the soap more widely 


2 Seasonal promotions for apples are aided by appro for family use. Heat-sealed thermoplastic-coated 
priately printed polyethylene bags used by South paper wrap replaces former carton package 
wind Orchards. Each bag holds 4 Ibs. and is 
decorated in an appropriate holiday motif, leaving S Shopper is encouraged to “take two” by use ol 
blank area for marking variety, size, grade and carry-home carton holding two pint bottles of 


price, Bags, Milprint, Inc., Milwaukee, Wis lexize Chemicals’ detergent for dishes. Automatir 
loading reportedly permits substantial savings over 
3 | xtra he ivy polyethyle ne spuce ze bottle holds previously used multiple packs Carton Atlanta 


American Optical Co.'s new Spray Kleen len Paper Co., Atlanta, Ga 
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7 Cosmair, Ine 


Me First label change in 20 year few 
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erves as an easel quickly converts pu 


ture-frame construction gift carton for Colgate Palm 
displa 


olive Co.'s men’s toiletries into a counter 


mit. Colors are dark green, white and gold on cla 
coated board. Carton 


Chicago 


Container Corp. of America 


has adopte cl sthe 


protective eature 


of a conical polyethylene liner for the closure or 


hottles for Imedia Petite new liquid creme hai 
| 


coloring solution for beauty parlor sae. Cartons are 
white and blue. Carton. Robert Gais 
Braun Co., Chicago 


York 


printed in red 
(ao Irv New York Class W 
(‘losure The Poly seal ( orp New 


Green River 


old emblem, but 


Corp * ready-to-use syrup retains 
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steps up identity with modern design technique 


whic h com 


= 3 


yellow and blue 


B | 
. . e gree 
asic Colors are green 


color ol 


plement green product 

( rocker (Lo san Bruno ( alif 

Die-cut folding cartons with cellophane window 
and overwraps are used for a new Dunean Hine 
product, imported pitted date packed by Pinder 


Hine " Vark 


decorated with p ilmm-tree 


design in 


Products Co 
Ine Phey ir¢ 


red, white and 


under license hy 


blue. Carton (Carton Cralftemen 
Ine Chicago, ¢ elloph ine, Du Pont 


bread now used on Croce 


Krust 


long as 


\ foil wrap for white 
faking Co.'s Honey 
bread fresh for as 


reportedly keeps the 
12 day Wrapper is a 


sandwich” of layers of aluminum foil, paper and 
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11 


12 


three-color roto 


Metals Co 


and 


Reynolds 


sealed on ends 


wax, heat 


gravure printed Loui 


ville, Ky 


Gravure-printed reproductions of paintings of six 


scenes in town of Lynchburg, Tenn., used in com 


pany * advertising, are featured on ¢ hristmas cat 
ton for Jack Daniel's Black Label whiskey. Five 
colors are used on clay-coated stock, with holiday 


recipes 


Co., ln 


in color on rear panel. Carton, Robert Gait 


Ne Ww York 


Billboard-type product illustration is credited as a 
Ore-Ida 
Wrap 
Zellerbach 


major factor in success of packages for 
Potato Products Co.'s frozen potato patties 


Western Waxed 


San Leandro, Calif 


Paper Div Crown 


{ orp 


13 


1g 
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Iwo of 15 full-color stock pictorial backer cards 
that are used by Lykes Bros., Inc., H. Routh 


Packing Co. give realism to recipes and serving sug 


and J 


gestions on bacon package. Cards are custom 


trade 
Marathon Corp 


with user's 


Cards, 


printed and promotional 


Menasha, Wis 


hame 


‘ssaves 
message 


Display box with split-style base for Zippo Mfg 
Co.'s new Lossproof Sportsman's Lighter is con 
structed so that both lighter and attached elastic 
cord can be seen. Colors are blue-gray and maroon 
Carton, Dennison Mfg. Co., Framingham, Mass 

Holiday paperboard gift folder for Julius Kayser & 
Co. hosiery can be put around a three-pair stocking 
package by retailer. Folder is closed by golden cord 


wound around halo of die-cut angel. Similar pack 
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16 


17 


18 


planned lor \ 
other holiday Desi ! 
Felder, Robert Gair ¢ 


ilentine “ Day | ister ind 
| imiiniis Keefe Ne w VY ork 
Ine New York 


iges are 


New rip-cord pack iging method makes teel trap 
Works easier to 
steel band 


end ot 


ping by The Stanley open. To un 


wrap strapping, user cuts a ealing the 


coil, then pulls dangling i length of manil 
twine, thus 


litting open coiled paper overwrap 


Corrugated box full color 


iH iwaiian 


amusingly printed in 


gift sale of six 1%4-lb 
luna Packers, Ltd 


Schmidt Lithograph Co 


promotes tins of 
pineapple-smoked tuna, Carton 
San Francisco 

removable 


Fasily 


label 


gold and black gives color 


wrap-around printed and 


embossed in red, green 


DECEMBER 19 


19 


20 








ul identity to Melrose gift carton. Those who prefer 
ft carton without trade name may remove band 
Label. Cameo Die & Label Co. New York. Carton 


Pioneer Mounti & Finishing 


Co New York 


Oblong metal container with dredge lop ind 


liding 
holds a 


ition for Cros 


cover 


pocket 


patterned ifter familiar pice 


Pell Till int 


ippl oy Supe 


nas Arms Co ur-powered = rifle ind pistols 
\round-the-can lithography i in red, black ind 
hite. Can, American Can Co., Ne York 
Dehydrated spaghetti sauce mix introduced = by 
Pompeian Olive Oil Corp. to encourage sale of 


spaghetti and related items, comes in a carton hold 


foil 
kmun Co 


ing two sealed made of 


proue he 


Package 


paper and 


polyethylene Cleveland 
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Pre-punched 
cleanser 


Bon Ami achieves a major convenience aid 


with sifter can that’s ready to sift 


on rent al of seal of pressure-sensittt 4 tape 


tainer (below) 





Peel off paper tab (rom pre punche 
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ts first major improvement in 50 years ol packag 
ing soap specialties is being introduced by the Bon 
Ami Co.. New York. in the form of a household 
cleanser container with already-opened holes 

The holes are sealed with a tab of paper tape that 
peels off easily, yet provides a foolproof seal dur 
ing shipping. storage and display. The tape-—a yel 
low pressure-sensitive tape 


for the Bon Ami job 


is also sper ially printe d 


The container is believed to be the first of its 


kind to incorporate an easy-opening principle with 


out changing the size appearance or purpose of the 


container. It is designed to end the need for house 
wives using potentially dangerous opening tools to 
gain access to the contents. In fact. no tool or oper 


ing ce Vice 


of any kind is needed 


Opening takes only a second or two. The 


pape I 


ad metal top ot new con 


and cleanser is ready to be sifted out. No longet 


need dangerous opening tools be used to get to product. 
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tab is sin ply peeled back from the container’s metal 
top. Once the tape is off, the cleanser is ready to be 
freely poured from five pre-punched holes 

Although full-scale production was launched last 
june, Bon Ami spent more than a vear testing. evalu 
iting and solving the many physical and mechanical 
nethod 
Daniel H. Terry and 


problems before idopting the new closure 
Research was handled by Dr 


roduction by Jay k. Rand. vice president in charge 


! manutacturing 
We felt explained Stank Lewis, the firn 
eneral sales manage that such seals were our 
ndustt * answer te suggestions tron enerations 
7s ist ‘ flora pre | laine! espe ill 
e that did t require their pus in the partially 
he-cut | es with potentiall langerous household 
ple ent In this respect e realized the move 
id lead us into a re expensive pack ive. bul 
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we felt it was worthwhile because of the 


greate! 
customer convenience 

‘But, uppermost in our minds,” he added was 
the merchandising value that we could gain through 
pioneering the use of su h seals 

Although Bon Ami decided on a printed pressure 
sensitive paper tape for the closure material from 
the start, the problem of how to use it effectively 
had to be overcome first 

In the first place, the conventional circular at 
rangement of eight push-in holes in the existin 
metal top-cover had to be discontinued It not only 
failed to lend itself to tape coverage, but tests and 
wcumulated formation on consumer habits dis 
closed that the average housewitle felt she had opened 


the container ihouenti iller pussies mo onl three 


Phis tends ( wcordin { Ly ler: 





Under side of the can t pp reveal completely 


punched-out hole im new ontainer right) ow 
" itt punch-out lid that lett flav 
Pi all | | it nt x 

, i ‘ i f the | 1 | 
il ali ha «i la | tape 


Tape seal 
top carrie familia rac§e irk and ogat rinte 


in red on vellow spe the \ ‘ ' 
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whine and hand fed onto the machine chain nvevor 


vivance to the right, the machine place i pre-detet ined 


ely over the hole and a cut-off kniite ever thie tr tre 


ition of the pour-stopping baffles created by the 
pushed if} holes were prime factors in the firm s 
decision to pre-punch the holes completely. By using 
only half the available holes he explained the house 
wife was actually getting only half the potential free 
flow of cleanser from the container. And, the hidden 
baflles were virtual dams that hindered the flow half 
igain as much 

The present top-covers, therefore, feature a tight 
box-like arrangement of five pre-punched holes. This 
irrangement not only permits controlled flow of the 
Cleanser, but enables sealing with a single, narrow 
tab of tape 

Various tapes were initially considered for the job 
lhe choice of the present paper tape was based in 
part on its relatively low cost, its ability to be used 
on automat application equipment and the ease 
with which it could be printed 

In addition, tests conducted by Dr. Terry's group 
proved that (1) a 1'4-in. tab of inch-wide tape was 
idequate to prevent any possibility of leakage from 
the container (2) accelerated aging showed no 
igns of moisture permeating the tapes backing or 
iffecting the adhesive bond and (3) the tape seals 
could be quickly and easily removed by the house 
wife despite periods of long storage or shelf display 

At the outset 
stick to the 


quickly solved when it was discovered that a film of 


however, the tape seals failed to 


covers surface This difficulty was 


oil remained on the cover surfaces following the 
pune hing-out operation limination of the oily film 
was achieved by simply controlling the amount of 
lubricant used to prevent excessive wear of the 
stamping die 

To further brand recognition, the red and yellow 
Bon Ami colors and the firm’s “Hasn't scratched 


Ve 7 slogan and “a hic *: emblem appear on the pre bs 
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Loose punched tops are dumped into bin at left side of automatic 
track. As 


ength ol tape pre 
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laping 


can toy 


ent seals. The slogan and emblem are printed in red 
in a continuous pattern the length of the 180-yd 
rolls of yellow-colored tape. 

Although no special promotions are foreseen, Bor 
Ami's officials realize that the printed seals can b 
iltered to carry such point-of-purchase messages a 
deal announcements or special-offer information. 

lo facilitate use of the tape, special applicating 
machines have been installed at the firm s Manches 
ter, Conn., plant. And, although located on the floor 
above the main packaging line, they are integral t 
the over-all packaging operation. 

Production of the containers at Manchester begins 
in the stamping room, where punch presses stamp 
out the top and bottom covers simultaneously fron 
As they dri » 


from the presses they are automatically sorted onto 


individual strips of 70-lb. tinplate 


conveyor belts which carry them to their respective 
hampers, The “tops” are then carted to the second 
floor for sealing 

After being dumped into the loading bin at the ° 
left end of the taping machine, the covers are hand 
fed onto the machine’s chain conveyor track. Pusher 
cleats spac ed along the chain then make contact and 
push them along into the taping area. As the cover 
advances, it engages and depresses a taping switch 
which actuates the solenoid operating the taping 
arm. This arm immediately descends and begins ap 
plying the tape seal over the punched-out holes. At 
the precise instant that the pre determined length of 
tape is In place the arm moves up and a stationary 
cut-off knife severs the tape. 

After the cutting operation, the cover passes 
beneath a buffing arm which presses the tape ° 
securely to the cover’s surface, It then continues 
along the conveyor until it falls off into a discharge 
chute at the end of the machine. 











At discharge end, sealed can tops slide down 


chute at end of nvevor nt he pper leading to 


the top-capping machine located on the floor be 


low, where the rest of the packaging is done 





Taping head hown in raised position im 





mediate 1 if cath ol pressure-sensi 
tive tape trip t id. Buffing roller presses tape 
lhe compact automat taper 
{ } } | ‘ %O in ng 
Kach of Bon Ami’s taping mac hines——-known as 
flat surface applicators- stands 30 in. high by 24 in 
wide | OO in. long They are fully automati 
except for the cover hand-loading operation, and 
ire currently sealing 9O covers per minute ach 


1BO-vd. roll of the Lape is reported to seal about 


Krom the chute, the covers fall into a giant hop 
per leading to the top-capping machine on the floor 
below where the rest of the packaging is done 
Here the tops are hand fed onto another chain 
conveyor that carries them into the capper mechan 
ism. This unit then automatically joins them to pre 
formed, 34-point semi-bender chipboard container 
shells that flow in on another conveyor from the 
hody-forming line 

\ pneumatic tube then whisks them into an in 
verted position on a roller conveyor leading to the 
filling machines, As they pass through, a measured 
12 oz. of powdered cleanser is deposited into each 
of the open-end units, They then roll into the bot 
tom-capping machine which automatically joins the 
hottom cover to the shell and ejects the finished 
product onto the packing table 

The Lape sealed containers are then packed in 


corrugated containers tor shipment 


Credits: “Scotch” brand paper tape No 6 by 
Vinnesota Mining & Mig. Co., 900 Fauquier Ave., St 
Paul 6, Minn. Tape printing by Linear Products, Ine 

W 0 St., New York 11, Automatic taping machines 

Dellenbarger Machine Co., Inc., 379 W. Broadway 
Vew York | in cooperation with Minnesota Mining 
& Mig. Ce Tinplate covers by Bethlehem Steel Co 





For capping, scaled covers are hand fed 


one conveyor while the pre-for hie re 
Rethleher Pa. ¢ hipboard for container bodies hy The , ' P 
ried on an adjacent track, both lea ti ipping 
Lvdi & Foulds Paper Co.. Manchester. Conn. Lahel mechai Tops are ‘| n. containe nverted 
ni Wl om } f hugh Tne 0 Fittl ‘a filled j ' luet fr heottor bot an 
\ ) } i ! i | har 
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Toy demonstrator 


A new line of ultra-modern playthings, Arnold Arnold Toys, 
has been given a very unusual packaging and display treat 


ment. Believing that the vast variety of toys now carried 


by most stores makes it essential for a new product to pack ARNOLD ARNOLD TOYS 
a tremendous point-of-sale wallop, the company is using a xz es 





vet of elaborate self-demonstrating displays. Each is planned \ THE BUILDER / 

' | } - 5 Dae Rees ENS 

0 give both children and their parents a dramatic idea of MOVIE MAKER a’ ‘ 

what the intriguing toy package contains and how to use it ° PANIMAL ine . * 


A comprehensive study of to packaging and display prac 
tices was made before launching the first five items in the 
new Arnold Arnold line. After examining the desires of 


children and their parents, the company decided that the 


ret PUT AWAY og 





best packaging approach was to make each container unique 
but with a definite brand identity 

In addition to the Garage kit illustrated herewith, the line 
includes “Fire House Movie Maker The Builder” and 


‘Animal Solitaire 


Credit: /) pla and package by the Chaspec Vig Cs 
Lreenwicl Cone 





Vacuum-formed flasher . 


hada ' 


0M bind 4 better bourbon ol buy wy 





Stand-out Christmas display this year is an unusually con 
structed flasher unit with an unusual variation of a holiday 
theme for Ancient Age Kentucky Straight Bourbon whiskey 
lhe display, currently in windows across the country, repre 
sents in third dimension a giant box of Christmas tree orna 
ments nested in tissue paper wrappings 

The tree ornaments are 8in. half spheres of metalized 
vacuum-formed vinyl sheet plastic in a variety of colors 
When the flashers light them up, a series of Christmas and 
New Year's greetings, printed on the display piece itself 
behind the spheres, are visible through the plastic. The 
paperboard display is made in the form of a box with a 
separate compartment for each vacuum-formed piece. Actual 
tissue paper is arranged by hand. A shelf in the lithographed 
holly wreath holds an actual Ancient Age bottle 

The unit is 40 in. wide by 32 in. high and 6 in. deep. The 


wreath ind banner are made s parately from the box 


Credit: Display by Einson-Freeman Co., I Starr & Border 
{ves Long Island City 1 New Yor! 
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New-product recognition 


With 1 dominating. tull-color picture ol the new package a j 
oniv the brietest of CO thi versatile display piece 
Borden's Rich Roast new mstant cotlee designed to 
ht the requirements of any tood store ko ounter display 
in smaller outlets. it can be set ip a ilhustra.ed ising a 
easel back For supermarket pus carts, 1 | into the 
front end of the cart basket. Or, with an additi elongated 
end-prece which ts supplied the card may be u ito back 
i basket alist | pla i irt) ful ! be ! 
cotlee package 

The product is being heavily advertised in selected test 
iarkel so that Borden needs onl to have Elsie the Cow she 
ippears at the top of the poster, ask “Have you tried it yet 


on these bright four-color display ecard 







> «< 


orden 


Miusical lantern 


he strains of “How Dry | Am For He ir (ood kel 
birthda or \nniversar Waltz will be 
greeting holiday liquor shopper this month from an unusual 
Park & Tilferd Distiller Corp counter at pla The special 
nit is designed to promote male ol the compa Singing 


Lantern gift decanter for Mr. Park and Mi lilford whi 


key which has concealed in the metal base a miniature 
sic) 6box) 6©which pla one ol these tou tune when the 
odized aluminum lantern is lifted up or tilted 
Focal pomt of the displa il wt i} ite OOdeT post 
which rests on a wood base covered with mulated gras 
ind surrounded b i replic 1 of an old-tashioned gate ig! 
post constructed from white paperboard. On the ide of the 
{ i bottle of whiske neide of 4 old metal lantert 
} hox th | 


Credits: // 1 é Kalt & Hadden, | / dre 
Vew } 





Co-ordinated Research Engineered Design The Right Container 


Pure research into formulae and tab The pack ive that takes your product Facilities at Owens-Illinois are versa 
rication of gla packaging research to market must take three needs into tile. Talents are varied and many. So 
into processing and handling methods account. Considerations of its fune you can count on obtaining a container 
in customer plants, and market ri tion in the retail store, its operating exactly suited to your needs—one that 
earch into consumer attitudes, add — efficiency and its consumer utility all blends salesmaking beauty, product 
p to greater specific value for your become a part of the prescription for — protection and utility in the propo 


packaging dollar in Owens-Ilhinois pac kage tions re quired to attract customers 


lor liquids and dries 





as 
HE SHELF- 
PACK =PACK 





\ 
See 


22 sizes, 10 ce's 13 sizes, 12 ounces 
through 1500 cc's through 26% ounces 


Y 
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(COMPLETE PACKAGING APPROACH 


The Right Closure Needed Fitments 


» the best availabl Vith emphasis on the word “needed 

tire best for packing keenly 
r using a specific product iware iles benefits possible 
shaker and 
pour-out fitments which are not 


! 
iiget but 


specialist ire 


y well be one of the most impor through use of plastic 


le pe mts throu rhy which eX 


I icka ne counsel will rew ird 


nv tine ‘ eT me 


which MmicrTrease con 


itisfaction with your product 


Modern cartons are 


through systematic 


Merchandising Cartons 


deve loped only 


consideration of 


their opportunity to serve you in the 
retail store 


well as on your 


ind retail warehouse as 


own filling line and 


in transit. Owens-Illinois is pioneering 


uch deve lopm«e nits 


Distinctive Containers... 


Owens-Illinois provides 
complete packaging 

. that adds *‘sell”’ 

to your products 


OR(-LING Here you see three of the many 


different, low-cost stock bottles 
Owens-Llinois has available. They 
give your product a helping hand 
at the point of sale by packaging 
it to attract customer attention 
And they do it 


budgetwise 


within bounds 


19 sizes, Y4 ounce 
through 32 ounces 


DURAGLAS CONTAINERS 
AN (1) PRODUCT 


On the other hand there’s a staff 
of packaging specialists to help 
you if you prefer a personalized 
custom design. 

Whichever you choose, you'll 
have a salespackage planned to 
protect your product and to dis- 
play and market it as well 


Owens-ILLINoISs 


GENERAL OFFICES + TOLEDO 1, OHIO 





Self-sealing trays 


Veu pron iple for set-up of haked-goods packages 


without lock tabs, glue or heat seal 


offers production and sales advantages to French Bakery 


A. interestin nev principle in the design and 


elup of foldiu 


paperboard tra so widel 


popu 
f visibil 
applied at the Cleve 
ind plant of the French Bakery Co 

I hie 


i in dozens of product fields as the basis « 


if pack ivi j now being 


prin iple is that of a“ cohesive adhesive coat 


imilar to that which first made 


its appearance 
The 


ind to nothing else 


eral eul iva cohesive 


oni waxed paper 
iterial will stick only to itself 
In the French Bakery 


urfaces of tabs which form the corners of 


trays it is applied only to the 


ealit y 


\ specially developed automatic machine 


up the tray ind merely 


presses the corner tabs 


tovether to effect a 


eal 

elimination of interlocking tab 
to French Bakery 
t yy ol pach ive 


cordmea in thi 


i bie adv intage 
where the only printed merchandis 


break in the design or printing It vives the effect 


ing surface is along the sides of the tray 


rit 


Trim appearance 


minterrupted 


md pane 


Cohesive cement applied to 


ix 


ight 


htt 


of a glued tray, without any of the problems attend 
ing the use of glue 

The rubber-based cohesive cement is applied by 
the supplier during the printing of the blanks, which 
as flat 


the touch 


ie received die-cut sheets 


ary 


The cement is 


to it sticks only to other cement 


Vetter squared up trays resulting in more attrac 


tive finished packages with fewer carton “cripples” 


ire reported by French Bakery Co.. which is now 


kaiser rolls 


using the tray for weiner rolls 


poppy 

sandwich rolls and other baked items 
The company has been using the trays for more 

than a year and plans to extend their use to various 


other products im the company s line \ number of 


other firms in the bakery field 


ire ft ported to bye 


testing 


the prac kage 


lt ives cure rth used ure printed in red and bolune 


on L6-pt. solid bleached sulphite stock in two sizes 


one 6 by 84 in. by 1% in. dee p when set up and the 


other ; In. deep on the sides. The 


end flaps ind 


pre if t etles ecure 


gether. Flat 


seal whe 


tray s show simplicity 





Converted machine, originally designed fo By conveyor tra) 

ock-tab trays, automatically turns up ends and ine, Speed of machi 

sides of trays, seals them under pressure, ejects requirements, Comy 
ide ready for filling and overwrapping 


ver takes only 10 or 15 minute 


latter size, used in conjunction with round rolls, has 
rounded ends approximately 3 in. high to hold the 
rolls securely in a vertical position for cellophane 
overwrapping 

Adoption of the new pressure-sealing style trays 
marks the latest step in the evolution of French 
Bakery packages. Several years ago, this company 
used a one-piece infold type of pre glued tray, 
shipped to the plant with corners collapsed to con 
serve shipping and storage space. This type of tray 
required several employees to set up the trays man 
ually before they could be filled and overwrapped 
This arrangement made it difficult to synchronize 
packaging operations smoothly with baked-goods 


Trays are loaded from racks « 
output 


phane 

In addition, under this set-up, increased ma 
terials handling was involved and more supervision 
required at this stage of the packaging operation 

More recently, French Bakery Co. switched to the 
corner-locking-style trays, received by the plant as 
flat blanks and set up automatically. These trays pro 
vided a more orderly. efficient packaging operation 
and more eflective use of personnel, but were, ac 
cording to the company, subject to damaged locks 
which would not assemble properly, occasional 
breakage at corners, or corners which did not square 
up properly. Also the company had a problem of 
design interruption at the corners inherent in this 
construction 

For the new pressure sealing trays, the machine 
formerly used to set up the lock type trays has heen 


onverted to form the corners of the new trays. Only 


Finished packages are deliver 
' r ate } cont 


sic parts of the machine is mandrel head and ippit 


ing plate ire involved in a conversion of 
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this type if the package size to be handled remains 
the same. 

In converting a similar locking-tab, set-up ma- 
chine to a pressure-sealing style having different 
dimensions, five changed parts are involved: a man- 
drel head, forming plate, suction arms, pusher plate 
and hopper. In either case the conversion is a rela- 
tively simple and inexpensive operation. Compact in 
size, the machine, mounted on casters, may be 
quickly rolled to any plant location. 

Although the French Bakery is still making use 
of some locking-tab trays, it plans to change over 
completely to the new type, converting present auto- 
matic setting-up equipment to handle the pressure- 
sealing-type trays. 

Reportedly, greater rigidity is achieved by elimi- 
nating the play usually present in corner-locked 
blanks. By overwrapping the company’s “Honey 
Girl” brand rolls and buns in unprinted transparent 
cellophane, the products themselves are given maxi 
mum visibility in the retail outlet. However, this also 
places the complete burden of company identifica- 
tion on the trays, whose sides and ends feature the 
trade name and the figures of two white-coated bak- 
ers (“Good” and “Fresh”) who symbolize the com 
pany’s products. The use of the pressure-sealed cor- 
ners provides an unobstructed design area, 

In addition to the basic red and blue design, set 
off by a series of horizontal lines encircling the 
package, the French Bakery Co, trays carry the 
specific product name on both side panels of the 
package. End panels also carry this information 
along with the two-baker trademark. On some prod- 


ucts, such as poppy kaiser rolls, the retail price is 


Conversion parts required when machine for lock-tab 


trays is changed over to produce new pressure-seal trays. 


printed directly on the tray, eliminating the need 
for pricing the packages in the store. The entire 
bottom surface of the trays is devoted to the promo- 


tion of Delicatessen Rye thin-sliced bread, a popu- 
lar French Bakery product. 

Packaging steps required for the new pressure- 
sealing trays are as follows: The machine which sets 
up the two sizes of tray blanks is placed near one 
end of a table-height conveyor belt which feeds 
directly into the packaging area. Baked goods are 
transferred to this area in wheeled racks from the 
nearby ovens. The set-up machine may be changed 
over from one size of tray to another in 10 to 15 
minutes by interchanging the forming plate, mandrel 
and feed hopper. The hopper of the machine will 
hold a maximum of approximately 500 flat blanks. 

The Honey Girl blanks, passing from the bottom 
of the stack in the feed hopper, are pushed through 
the forming unit by the mandrel. During this proc- 
ess, the end tabs are folded inward. Next, the pre- 
scored sides of the tray are folded upward, bring- 
ing the flaps into contact with the ends of the side 
panels, with their corresponding spots of cohesive 
material, As soon as the eight cement-coated areas 
have been brought together under mechanical pres- 
sure, they seal immediately and the squared-up tray 
is ejected out the side of the machine onto the mov- 
ing conveyor belt. 

Depending upon the size of tray being handled, 
machine speeds on the setting-up operation may 
range from about 40 to 90 finished trays per minute. 
\ simple hand control for adjusting the speed of the 
machine may be closely regulated to pace the pack- 
ing operation. Customarily, trays are used immedi- 
ately after set-up and are not stockpiled. This ar 
rangement keeps storage requirements for the trays 
at a minimum. 

After the setting-up operation, the trays, spaced 
about | ft. apart on the moving conveyor belt, are 
carried directly to the packing area. Two or more 
workers, standing beside the conveyor, pick up rolls 
from adjacent racks and place them directly in the 
trays as they move past without breaking the flow 
of the operation. Filled trays are brought into con 
tact with converging guide bars along the sides of 
the moving belt and are accumulated single file for 
the wrapping operation. 

The automatic wrapping machine is designed so 
that the filled trays move into the machine on a level 
slightly below that of the packing table, are carried 
through the unit for the wrapping operation and 
routed back via an elevated roller conveyor to a 
point directly above where they transfer from the 
packaging line to the short conveyor which delivers 


[Continued on page 222 
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VELEMBER IPO 


ackaging 


nstitute 


H ng reached a new high in attendance and interest 


Annual Forum in New York, the 

Institute will embark on a new course next year 

announced at the 1955 Forum, held in the Hotel 

Statler, New York, Oct, 31-Nov. 2, that the 1956 event will 

be held in Cleveland, in conjunction with the first Pack 

aging Machinery & Materials Exposition, sponsored by the 
Packaging Machinery Mfrs. Institute, Sept. 11-14 

This will mark the first time that the annual PI Forum 

has been held outside New York 


in Cleveland have not been definitely 


th consecutive 


Although meeting rooms 
arranged for, it is 
Cleveland Public Audi 
PMMI exposition will be staged. PMMI 

will underwrite the cost 
Attendance at the 1955 Forum in New York reached ap 
proximately 1,500 and 


expected that they will be in the 


toriun where the 


meet 
filled 


days, 


ing rooms were well 


throughout the three 
with four consecutive seminars 
running on each of the last 
two days 

At the 
meeting on the opening day 
Herbert l Holbrook ot 
Standard Packaging 


elected 


annual business 


Corp. was 

president re plac ing 
Leinbach of the Riegel 
Paper Corp 


j ~ 

who retired after 
Charles W. Kauf 
man of Kraft Foods Co. was 


elected a vice 


Iwo terme 


president and 
the Texas Co. was re-elected a vice 
Murphy of Esso Standard Oil Co 
president and treasurer. Charles A. Feld 
executive director and hi assistant 

is named secretary and assistant 
ire Russel Schultz of the National Biscuit 
feechnut Packing Co ( KF. Schok 
e Laboratories ind J. W LaRocque of Ameri 
& Mig. Co. Re-elected for a second three-year 
Mr Murphy S. E. Noble of The Chattanooga 
ind Frank National Starch 


yvrant of 


Greenwall of 


ot the 
Oct. 3] 


opening general membership meeting 
Bennett, 
Arts Department of the National 


6., follawed by a demonstration color tele 


was an address by Edward J 


the Graphic 


irranged for the Institute on a closed circuit 


sibilities of color television for package 
was produced at one of the NB 


Broadway and piped live to the hotel 


theatre 
Sixteen 
television 
=i le s of the 


sudience 


color receiving sets were ranged 


room, so that the 500 or more 


ons in the In addition 


all had a close-up view 


theoretical demonstrations of the interweaving of color 


ens overing a wide spectrum, a number of well 


imeras 


packaged products 


in impressive demonstration of the fidelity of repro 


were paraded before the 


ittainable with this new medium. 

Management Day luncheon on Monda the key 
ire : by John I 
of Merrill Lynch, Pieres 


the importance of 


Sullivan. a 
Fenner & 


management 


be ane who 


and described 


17th Annual Forum 


some of the characteristics of good management from the 
Wednesday 
president and assistant to the 
Morris Inc 
package 
Philip 
John C. Clay of National Starch Products was chairman 


of the 


and will fill the same post next year 


financier’s viewpoint. To the luncheon, George 
W eiseman vier 


Philip 


president of 
brought a first-hand account of the 


major change recently completed for the com 


pany’s Morris cigarettes 


10-man Program Committee for this year’s Forum 


Following is a condensed report of the proceedings 


The management aspects of packaging 


Panel Discussion, Hensent TI 
Packaging Corp, Jor. Y. Lunp, President 
Pharmacal Co., Div. of Warner-Lambert Phar 
maceutical Co lop defined as 


activities to sell mer 


Voderator of 
Standard 
Lambert 


HoLpnook 


management might be 


the coordination of all company 


said Mr. Lund 


a thorough understanding of the activities of all divisions 


chandise at a prot Management must have 


to achieve maximum technical efficiency of packaging It 
must maintain a flexible attitude to meet constantly chang 
ing situations and take pride in its ability to accept change 


Management must en 


Successful management today must always stay 
competition not wait to catch up 
courage creative aspects in a busine 
ideas that have put half of the 


in aerosols, that have caused the 


potisar ie h new 
shaving cream old today 
battle 
completely the packaging pattern of deodorants Mr 


lo change 
Lund 


because a 


sucess 


mentioned the success of a prenatal product 


wide-awak« management had the foresight to package it 


in nursing bottles, enabling a mother to acquire a whole set 


of nursing bottles before the arrival of her baby imply hy 
using this product 


He related 
pac kage the 


management problem ‘ the de ign of a 


product protection nece ary, the planning 


and design of machinery to produce it, the labor and cost 


of materials, and the writing of proper packaging specifica 


tions 


NorMan | 
Gair Co., Ine 


sold annually 


Gnueenway, Senior Vice President, Robert 
Much of the $200 billion worth of retail goods 
Is bought on the basis of par b iving alone 


aid Mr 


and supe rmarket mere handi sing 


with little or no assist from sales people (,reenway 


In this era of self-service 
American business rises or falls 
translate billions of dollars 


merchandising and pro 


a very large portion of 
on the ability of its package to 
worth of sales effort, advertising 
motion into action at the point of sale 


make the 
horrible mistake of thinking that they are «till catering 


Businesses are dying, he said, because they 


to the same type of customers they had last year, five years 


) 


wo or 25 years ago. Pointing to the fact that 30 million 


Americans are moving each year, many of them to the 


suburbs, he urged a closer scrutiny of the marketing revolu 


tion and the part being played in it by packaging 


A major cigarette company, he noted, changed ite 


age and increased sales 5SO-fold within eight monthe 


packaging trends have invaded the textile field and he cited 


1 50% increase in sales for a brassiere manufacturer that 


introduced two new atyles in folding irtons. Sheet and 


pillowcase sales for a large mail-order house increased GO% 


as a result of better packaging 


Another brassiere firm reported that after packa ing, not 


only did sales show a sharp increase, but also that 





et where the garments were ol 9 were tore 
r had wanted to handle the garment before 
mother brassiere company has just revealed that in 
months, with a newly packaged item, it has sold as 
retail store as that store formerly 


ny garments in one 


ld in a whole year without packaging 
He cited the toy industry as another good case in point 
instead of 


At least one manufacturer frankly 


becoming a year-round business 
( hrietmas 


i rapidly 
business 
that good packaging has made him a millionaire today 
The competence of management will be 
ther thing by ite skill and 
one of good packaging to 


it narkets 


judged, among 

judgment in applying the 
building its volume, expand 
cutting costs by cutting down on merchan 
returt 


eliminating spoilage and damage, electrifying 


und merchand«dine progran und. of course, boosting 


Witttam Napen. Executive Vice President. Es 
Oil Co, In the broad sense 


0 Standard 
packaging in the petroleum in 
dustry begins with identification at the refinery, on storage 
tank on trucks and in the service station 

Mr. Naden. Oil has little personal appeal 
not increase desire but identity can associate the product 


with quality 


according to 
the package does 


Each step in the production and distribution 
f oil products contact of this identity with 
eflorts 
vehicles of 
color and trademark symbols. In 1943 Eeso established a 

rid wire 


enlarge . the 
the public That is why hi company has directed it 


widely to build brand acceptance through the 


packaging advisory committee in which every 
phase of the 


tribution 


business is represented manufacturing, dis 
marketing 


through 


purchasing, advertising, legal. The 


mimittes tandardization, has reduced the num 


ber of package unite used from 180 to 30--a step which 
installation of 


neniern nae iging jan wm committee has 
| | k g pl ! Th t I 


ha reduced inventory and permitted the 
published a 


packagir manual standardized the color design and posi 


tioning of the trademark. The committee has brought every 


2 


thing under it Vigilance from a 3-07 


package to the 
Many of the com 


mittee’s recommendations have been adopted by the 


in Standards Assen 


operation of the modern service station 
Ameri 
loday the committee ji tudying the use of aluminum as 
i light weight container for motor oil, a sjuare aluminum 
container that reduces hipping weight. One of the oil in 

try most dramatic contributions is the deflatable barrel 
{ cord rubber The company is 
ritee h promise Mr 


the pac kaging 


looking to plastics with 
Naden concluded with a challenge to 
field to furnish the oil industry with a tough 


container for 
' 


durable economical, light-weight plastic 


motor oil made from a petrole um derivative, of course 


Cuances W. Kaveman, Vice President, Kraft Foods Co 
The organization that does not give management-level at 
tention and cooperation to packaging and packaging rr 
earch today is going to find itself with very little par kaging 
left to do-it will have very little business left, said Mr 
Kaufman, The 


becaonne 


planning and preparation of packaging has 
complex and important that industrial leaders 
have found it imperative to consolidate packaging activities 
under one person and to place this man on a management 
level 

Economically, the contribution of packaging to national 


prosperity is tremendous, He pointed out that packaging’s 


lemands have created whe le new industries and caused 
other industries to extend their activities in designing new 
nachinery and materials and in research. He cited the food 
industry as a pioneer in package research, partly through 
choice and partly beeause the food business is built around 
more or less perishable products 

Packaging men work at the 


untried fields 


“growing edge” of progress 
Plastics 
board and other packaging materials fashioned with skill 


pushing out inte glass, tin, paper 


und phar 


ind inventiveness have revolutionized the food 


mceutical he lds 


PET PEPE FAT RAE 


Witt Foster, Vice President of The Borden Cheese Co. 
summarized the Management Day addresses and discussed 
the responsibility of management in relation to tangible 
Nothing hap 
pens in industry, he said, until somebody sells something and 
ill effort must be directed to keep sales rolling. Customers 


visible forms of packaging at the point of sale 


are fickle. In a recent study, 27% of the women interviewed 
either said they tried a new product or a different one occa 
keep then 


your product, or attract users to your new product 


sionally. Today more than ever the package mus 
buying 
The packages must be legible to see without glasses. Wom 

either do not use their glasses in the supermarket, or forget 


to bring them. Packages must be functional. They must 


take into consideration consumer emotions and the aj 
peals differ in different areas, 

Management always conscious of costs, must be able to 
decide between wise and false economies. Sometimes a few 
thousand dollars saved by using a less expensive label whe n 
it involves millions of impressions is not a real economy 
if it means a less attractive package to win and hold a fickle 


public 


Drug and pharmaceutical seminar 


H. Zaun, Ciba Pharmaceutical Products, Ine 
Ricnanp J. Hennessy, Lederle Laboratories 
Dir {merican Cyanamid Co.. and Can Eli Lilly 
& Co 


Chairman, 1 
Voderators 


SURNSIDE 


Current Developments in Collapsible Metal Tube Pack 
aging—-Lester B. Pratt Collapsible 
Tube Mirs 


the pharmaceutical industry, the 


Executive Secretary 
Council, By meeting the exacting demands of 
collapsible fold-up metal 
tube enabled the antibiotic discoveries of modern medicine 
as they progressed from liquids and powders to ointments 
dispensed efficiently and without con 
tamination, said Mr Platt Not only did these wonder drugs 
demand a greater volume of metal tubes, but frequently 


and creams, to be 


their unusual chemical composition necessitated special 
tube liners to maintain their potency, resulting in recent 
udvances in the technology and use of collapsible metal 
tubes 

The development of aqueous-base ointments is an example 
of the problems that new medicines sometimes present in 


the packaging field. These new ointments, clinical studies 
showed, penetrated the human skin at least seven times as 
effectively as the petrolatum-base types which had been 
standard for many years, he explained. But they also tended 
to penetrate the metal tube 

The problem finally was solved after considerable re 
search by lining the tubes with special coatings The first 
to be used were vinyl lacquers, Next came those with phe 


nolic bases. Now we have progressed to the epoxy resin 


In cooperation with the paint industry, collapsible metal 
tube manufacturers are seeking to develop the ideal coating 
one with unlimited product resistance, perfect adhesion 
ind ease of application 

Containers for phamaceutical ointments must fulfill three 
functions. They must be non porous and keep harmful air 
ond light out and essential oils in. They must be sanitary 
ind permit the safe use of the packaged product by more 
And they should be non-refillable to avoid 


prormstbyle serious Consequences to the user 


than one person 


The Wilkata Code Inspector 
Wilkata Folding Box Co 


device which reads and identifies a code on folding boxes 


Wittiam B. Leavens, Jr 
The speaker demonstrated a new 


sutomatically, He explained its use for preventing “mixed 


carton” situations—a problem that is troublesome in the 


drug field, where 75 package variations may be required 
for just one product—cartons for five sizes, three potenci 
and printed in five languages 

Printed lines are used for the code and 225 diflerent s« 


Vi, by Vi in. Printed 


on the boxes are scanned by a device installed on the pr 


tings are possible in a space only 
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may be inspected at a crawl or in 
minute. Potter Instrument Co, assisted 


ice which will be leased by Wilkata 


New Packaging Developments at Bradley Container 
Corp.Henry FE. Grirerrn, Vice President, Bradley Con 
Starting with three commercial applications 
queeze-to-use polyethylene tubes a year ago, our 

has 185 products packaged in these packages, 

He described the company’s current de 

thylene tubes with interior coatings re 


for 80% of the products previously rejected 
! uncoated polyethylene tubes metal-end 
containers with a squeeze-to-use feature suit 
ls and powders; “pillow” packages (plastic 
in experimental disposable syringe as 


terilization by electronic methods 


Functions and Applications of New Bradley Products 
Waro Witierr, Merchandising Manager, Bradley Con 
Corp Speaking of the 


tt said that 89% were being used in the lightest gauge 


squeeze-to-use tubes Mr 


poke of the many potentials for the new metal-end 
liquid de 


any new applications in the drug field where 


ethylene containers for foot powders, lotion 


pensil is a selling aid 


Future Potentials of Bradley Containers 


dent Bradley Container ¢ orp Mr 


BRADLEY 
Dewey 
significance of the new interior coatings for 
cope of squeeze-to-use polyethylene contain 
cast the possibilities of containers made of 

polyester and other materials. Of 
ontainers are sometimes more expensive than 
could be used he said but there are always 


wkagers who can use anything that make 1 product 


tler These plonect start the revolutions that con 


take place in packaging. Cost, he said, often 


comparison with bringing the consumer 
lurable functional package He cautioned 
wl evaluation routine and outlined test pro 


ining the suitability of containers 


New Method for Determination of Moisture Transmis 
Greorce H. Horxins 
Research ¢ nist, The West Co. A method has been de 
eloped ! iboratory of The West Co 8 an 
ind dependal procedure for the determination of moisture 
stoppers said Mr Hy pkins 


been given to the use { materials 


sion of Pharmaceutical Closures 


wcurate 


rubber 


obtainable by pharmaceutical labora 
this analytical procedure I the fact 
action which measures the amount of 
within the actual commercial container 
introduced through the rubber 

In this 


ain or loss of moisture through 


toppe r 


manner the contents 


ishandli ! . y exposure due to rem al of the 
ontent ny normal meat 

Evaluation of New Plastic Materials for the Drug and 
Chemical Industries Rosent A. Graenzer, Vice Presi 
| Mr. Glaenzer outlined his company’s 
coatings for polyethylene containers 
reportedly 50% of the applications 

be turned down because of perme 
‘ terial, unfavorable chemical reaction of the 
the container or lack of grease resistance He 

ithe for containers made with | 

which he referred to as polymett 
it how they differ from polyethylene 

dity and absence of the squeeze feature 


trength resistance te eck rackir 


Approach in Fabricating New Plastic 
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Material 


Research rp. Just returned from two months in 


Fortnern, Vice President in Charge of 


Europe, Mr. Fortner answered a series of questions on plas 
tics developments observed in all Furope an countries out 
side the lren Curtain, He reported European activity in 
the use of vinyls and nylon for bottles. This may be due to 
i shortage of polyethylene in hurope he said reporting 
that several plants had to shut down because they could 
not get enough material for manufacture He said that he 
saw very little that could be considered more advanced in 
plastics manufacture than in the United States and was 
imazed at the lack of testing by either users or suppliers to 
evaluate packaging materials before they were adopted for 
commercial use, perhaps because there is no Governmental 
policing by wl ait is our own Food and Drug Ad 
ministration 


The Effects on Polyethylene Packaging of Coatings and 
Polymethylenes—Joutes Pinsky, Chie! Physicist 


Mr. Pinsky compared present developments in 
| | | 


"lax Corp 
coatings for 
polyeth lene to the historical development ot coatings for 


cellophane, which, he said, was relatively unimportant until 


oatin vile it oistureproof and heat sealing. Objectives 
{ coatin on polyethylene are to prevent cracking per 
eability and distortion. He showed a series of tables and 
charts illustratir how proper coatings were extending the 
e ot ym Ivethyvlene queeze container for products such 


is cologne baby oils, hand creams, et particularly prod 


ucts containing oil He pointed out the possibilities for 
wlymethyvlene containet in ipplic itor where the ayuces7e 
feature i me required, He mentioned their po ible uses 
ve bulk containers to save weight. But 

proper jp. lieing that mi applic ations 

»not reach the market This is the important re sponsibility 

of both fabricator and user today to obtain the greatest 


benefits from the use ! pla tic container he said 


Phe Mylar Story, M. L. Wurre, Sales Development Super 
isor, Film Department, BE. 1.du Pont de Nemours & Co.. Ine 
Mylar” polyester fi unusual combination of properties 
transparency, durabilit trength, dimensional stability 
recommend it for packaging textile lastic and glas prod 
ucts, toy hardware and certain type foods Mr. White said 
Mylar” 


which do not re 


The most successful automatic operation involving 
has been with window-<« ton machine 
quire the installation of tatic-eliminatin equipment of 
other adjustments 


In addition itomathi wrapping machine with minor 
handle 
Although Mr 
White pointed out that “Mylar till cannot be heat sealed 


with standard heat-sealing techniques, he said the film can 


idjustments and using the solvent sealing principle 


Mylar” satisfactorily at normal peed 


he sealed with a hot wire, with a dielectric ealer, with 
flame-se iling equipment bonded with idhesives, or solvent 
ealed. Mr. White's talk was 
Mylar” 
trength by an acrobatic stunt performed on a “Mylar” 
canopied Trampalene by Dean Carnegie, an assisting DuPont 
representative 


illustrated by many dramatic 


demonstrations of properties, including proof of 


Folding carton seminar 
Chairmar Watcrer | DALey New Haven Hoard & Carton 
Co. The Folding Carton as a Packaging Medium Ma 
Darey. Although barely more than 75 years old, the folding 

irton industry represents upwards of $400 million a 


in sales and produce 


" roughly 2,000 cartons 


umnually for 
every family in the United States. It has revolutionized buy 
ing habit duces new products that provide greater 
onvenience ‘ wile and mor hours of 
leisure time fe " lding irton today 


pertant role iy ‘ | i the 


plays an im 
ndustry is 
rowing ce ! mv ) ding ‘ w fields of service 
industry ne d y today is not 
elling just 


, 


an ad 





vertising medium, a means of insuring better health and 
a medium for giving the consumer product information as 
well as eervices 


How to Make Folding Cartons into Best Sellers 
Ecmont Anens, Industrial Designer. Above all, a package 


must be a good salesman; it must have glamour. To give a 


glamour effect to folding cartons, advantage should be taken 


of the techniques of high-speed printing and reproduction 


Consumers today are exposed to increasing numbers of at 
tractive, luscious product illustrations in advertising. Car 
tons and labels can be printed just a¢ attractively, but many 
uppliers have been too modest to do so, often because of 
the greater cost this would entail, But surveys show that 
ery time you put a luscious picture on 4 package sales 
go up 

The package designer can help persuade top management 
lo get the best printing job that money can buy and use 
this as a standard There should he more teamwork between 
designer printer, carton supplier and package user ae in 
the case of the new Philip Morris package 


Commentaries on the Construction and Style of Folding 
Joun F. Hacan, The Gardner Board & Carton Co 


Simplicity should be the primary goal of the folding carton 


(artones 
manufacturer; departures from this almost always lead to 
problems However because of the wise variation in filling 
methods, there can never be any hard and fast rules of 
carton construction 

Here are some things to watch Scoring rules should be 
harp and well defined, Glue laps should be scored prop 
erly and located so as not to interfere with tucks. Windows 
“Fussy” 


rug h a* possible al 


hould never be so large as to weaken the carton 
display cartons should be avoided as 
though they do have a place 
Standardization is becoming increasingly important. For 
instance, the nut and bolt industry recently reduced its 
carton sizes from 35 to 13, and the bun and roll manu 
facturers, who once used 272 carton sizes, now have stand 
ardized on just 34. How the package will look to the 
consumer should always be of utmost importance, And the 
consumer should never be irritated, as she may be if the 
carton is too complicated, Simplicity is the hardest thing 
to be copied; there have been very few new simple styles 
of folding cartons introduced in recent years. All new 
kinds of cartons must be filled on the available machines 
Government Nonvat W. Postrweirenr 
Business & Delense Services Administration, Department of 


Specifications 
Commerce, There are two kinds of Government specifica 
tions which apply to packaging: federal specifications, for 
materials used by at least two different Government agen 
cles, one of which must be a civilian agency; and military 
pecifications, for materials that are used solely or pre 
dominately by the Armed Forces. When possible, these are 
based on existing industry standards and set up with the 
aid of industry advisory committees. Specifications are de 
signed to protect both buyer and seller— not just the Gov 
ernment, They tell suppliers what the Government needs 
md what quality and type of commodity will meet its in 
spection requireme nts Thus all sellers are placed on an 
equal plane 

A Government program, under the supervision of the 
Bureau of Standards, is aimed at standardizing the pack 
iging materials and containers used and engineering prac 
tices employed by the Government. Among its objectives 
ure reducing the list of types and kinds in use, increasing 
the interchangeability of parte and promoting the use of 


standard descriptions and terminology 


Paperboard Crades, Characteristics and End Use 
Witttam J. Atronp, Ul, Alferd Cartons, Dit 


Paper Co. Paperboard manufacturing capacity today is at 


Continental 


in alltime high and with its ever-increasing use in pack 


ining both the packaging enginert and the paperboard 
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engineer will more frequently find themselves working 
together 
Paperboard has enormous diversity, far greater than any 


of the other raw materials used in packaging, but, as board 


formulation becomes more complex, more controls become 
necessary. Important among these controls are brightness 
bender, water absorption, ink absorption, Mullen test, mois 
ture, caliper and weight. Proper specifications, controlled 
by these and other tests, are your best assurance of top 
packaging efficiency 


Whole 


paperboard and continuously improved the economy, efh 


industries have explored the potentialities of 
creney and merchandising values of their pac kaging Good 
examples are soft drinks 
foods 


produce, baked goods and frozen 

Most of these successful marketers determine just what 
they want a package to achieve, then leave it to the tech 
nicians and engineers of their carton makers and a good 


paperboard mill to create the formulation 


Quality Control Within the Carton Plamt (Covering 
the Making of the Carton)—B. A. Gareney, New Haven 
Board & Carton Co, Quality control is an organized system 
of defect prevention, not just defect detection lop manage 


ment should determine the costs and possible gains from 
such a program, then plant management must carry it 
through both must work together. Each carton maker must 
center its attack on its own weak spots, since carton users 
now rate suppliers carefully on the basis of quality of their 
production 

A successful program is everybody's job. It first involves 
specifications which include all the necessary facts, to 
gether with proper testing before a job is started. Next, a 
good inspection system should detect minor, major and 
critical defects in finished cartons. Lastly, review and feed 
back are needed, so that statistical analyses can be made 
and defect sources eliminated 

Minor defects may be defined as those which can _ be 
corrected when it is convenient; major defects are those 
for which the presses should be stopped immediately for 
them to be corrected; critical defects are ones which would 
cause complaints by the customer, Cartons showing critical 


defects should not he shipped 


Quality Control in the Consumer's Plant (Covering the 
Use of the Carton)——FE. 5. Perze, Scott Paper Co. Quality 
cannot be inspected into a product; it must be built into 
it when it is made. A user's problems are simplified if 
his suppliers use quality control; he is interested in the 
degree of accuracy, not the details of defects. Control in 
volves the collection and analysis of data, the designation 
of limits and the taking of action when the data show lack 
of control, It is essential to know the degree of variability 
of a material; straight averages are not always the best 
figures to use 

It is very important to know the degree of variability of 
the materials used, with random sampling being performed 
on each batch of cartons, (Scott tests about 0.05 of 1°) of 
cartons received.) To give an extra check against possible 


defects. cartons should be sorted according to die number 


Marketing and Selling Impact of Folding Cartons 
Foote, Cone & Relding. Multi-million 


dollar packaging decisions cannot be approached by human 


SHemwooo Doper 
judgme nt alone; research and testing must support them 
For instance, research showed that one-third of a group of 
shoppers had imperfect vision; that bright, contrasting 
colors are needed for color television and that a package 
design should be studied as part of a mass display rather 
than as an isolated unit 

Market research has also pointed out the increasing 
popularity of larger-sized packages and those which com 
bine a number of «maller units. Packagers should consider 


1 size change as a way of attracting attention to a familiar 
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Education seminar 


Moderator, James W. Gorr, Instructor, P a 
Vichiga State | ¢ Panel me bers S/ é 
ReIny lon O'HARA a ALFRED Barks | W La 
Rocour, American Flange & Mig. ¢ airman. PI Educa 
tion Committee Myron Crark, Inlar Container Corp 
Cuarces Roru, Hinde & Dauch Paper ¢ a 
Editor, Movenn Pack acine 


| 
Fducation Cs ittee in the four-year packaging course i 
titute thre ear iv it Michigan State University. the 
first of I the count und an ack edgement 
nt ! wh aie it po ble tor the three tudent 
ippear « t! progra Vr. Lak e introduced Mr 
( {f (hu ! md oe I t fron the pane ancl othe 
iudience ere tree exchange i tt informa per ram 
proce ed 
Vr. ¢ , t t that tl M.S. U. packa y urse 
Hering a ! { Bachelor i Science } Packagir 
| rink ‘ | tarte itt September , ; al ih fh 
lent It ~ has 6f ! wi raduate 24 next June 
ind } ‘ er 100 stu nts in the next tern W kk 
t train i" i t Mr. ¢ i ¢ pha ized rather it i8 a 
e im lustrial engineering nanagement applied te 
wkagiu I he tudent who wishes t« pecialize however 
irticular phase of packagu has tl opportunity 
d ‘ thin the broa eurriculut of elective ubject 
hich the u rit fler 
VJ ‘/ ‘ oe itl ! ta ! ‘ t ust 
for inagement candidates well grounde in a ispects of 
packaging and complimented the university for the excel 
ent balance and diversification of its course Although this 
irsée 18 ur im, other college he iid, are doing equally 
tluable work with pe t-graduate ind extension courses 
ealing i} pecialized phase ot the ubject, which can 


erve as an adjunct to the basic training received at M.S. | 


He appealed to industry t upport the university's current 
irive tor $41,000 with which to cor plete the equipment of 
packa iborator 
Vr. Roti who i n charge { ile training tor Hinde & 
Dauct phasized the iiue of basic education in pack 
" il he eye eve iH ilf training course run 
from 40 to 60 weeks, depending upon the aptitude of the 
ee He xpressed the conviction that Michigan State 
ra ate wi go through the course in minimum time 
i Ih a better perspective be er ¢ juipped 
i I D 
Mr. Cla now has in his employ one of the four members 
i June raduati i Ronald L. Yinger, wh ha 
een placed ir les ervice engineering He va impre ead 
the fact that Mr. Yinger vhen he joined the company 
ilready k the portance and appreciated the cor 
} ae | } | Aa ‘ ‘ a nee Alth u h he ' I ernie | 
it} rugate xes, it helps him tremendously te 
! i rk go ki ‘ ‘ ! h rious k j | ! 
packa that t wh boxe 
L I tude anh poke briel V/ O Hara i 
‘ } pe nt of the Packaging Clul aid 
re ith the pportunit t Di 
I He at i ie | decidir ist hat phase 
he enter and emphasized that wou 
ea " ! | tudent { ¢ pani would 1 ! it 
he rtunitie Wr. Rei t inior i 
‘ tr I re lance tr if tr ! | 
ele eer wna poke ot the plat 1 the Pack 
iv gy ( t eliect a Pa Ka ng Man 1 the Year,” Vr 
Barke i Cambridge Universi graduate | England 
ho ha n sent | h ‘ par lor at ear post 
gradual irse at M.S. I poke ol h ipl lation tor 
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the opportunity to learn about American packaging and 


expressed the opinion that this country is far advanced in 


Materials seminar 


Chairman, Dr. I I Vathieson 
Chemical Corp. Car Loading Practices—-Unit Loads for 
Empty 5-Gal, Pails Hunter L. Jaccann, Packaging Di 

Paulsboro Retinery, Socony Mobil Oil Co. Ii One of the 


SIMERI Film Dit Olin 


most common problems of packaging is the poor condition 
in which the empty container is received from the container 
manufacturers, This has been particularly true with litho 
graphed 5-gal. pails received at the Paulsboro Refinery, one 
of the largest packagers of Mobiloil and other product al 
the Secony Mobil Oil Co Iie 


Unit loads for empty gal. containers were developed to 
ercome the damaged-container oroblem. Packing — the 
empty ga containers im cartons eliminated the damage 
to receipts which formerly ran as high as 16 It also elimi 


nated hling of claims and disposithe not damaged containers 


and permitted reduction of tnventory \ ubstantial wings 
in time of unloading of cars was realized. No increase in 
hipping cost was experienced inasmuch as the hipper 
tlm« ave in loading time and damage claime 


200-Ib. V.A. flute fibreboard 
trays applied to the top and bottom of the unit load, The 


The new unit load employ 


tray ire bound with steel strapping. Best results were 


ichieved when shipments were made in cars that were 9 ft 


y in. wide 


and equipped with double door 
It is reported that only four manhours of labor are now 


invelved in handling a carload 


hie required under the previous system 


hipment ‘ wwainet 16° 


New Mechanical Developments in Petroleum Packaging 
(. bk. Surve, Je {sst. Supt., Humble Oil & Refining Co 


New equipment for handling 55-gal. drums and 5-gal. pail 


lor production-line canning of motor o1 va discussed 


Among the various item 


discussed were 


lL. A completely automatic drum rack for seleetin and 


drum The rack described has a minimum ca 
1.000 drum 


handling 
pacity ol vw) te 


2. An automatic drum filler that performs bottom-up fill 


ing of »gal. drum 

. High-speed fillers for 5-gal. pail Several type were 
discussed, including a rotary type that ha A speed range up 
to 2> pails a minute 

1. Various new types of unloader unscrambler auto 
natic stackers and automatic caset It was pointed out that 
this type of equipment has become increasingly important 





to the packager of petroleum product 


Bulk Packaging in Corrugated Fibreboard Warren ¢ 
(;RORGE Director. Research and Development Du Gay 
ord Container Corp. With the 


and design technique 


improvement inp material 


corrugated package we playin mn 


portant part in the unttization or bulk 


Weight 


or more ire bein routinely 


hipment of man 
ye ot material ranging trom 1.000 to 2.500 Ib 
handied in what are called 


made entirely of corrugated fibreboard 





lhree new example ol the bulk hipper were described 


n deta One type designed for L000 Ih of granular 
ileria i Hiproat contamination -prool md can be 
louble decked. Another is for packaging of approximate! 
2 VO oth { yothethc rubber and embod ome unique 
features relative to loading and strength characteriety The 
third i withunit pack for emall ub assemblic uch a 
electrical nis fractional-hor epower lor ancl the 
- 


Methods for Carloading Wine to Redues 
lh joun G Tt we Packaging Research Lah Gla “on 


fainer Virs 


Damage 


Institute, Ine Carioad planning worked out 
Container Mire. Institute The 


Wine Institute and the Pennsylvania Liquor Control Board 


cooperatively by the Gla 
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has greatly reduced the damage claims formerly experienced 
in the shipment of West Coast bottled wines to Eastern 
destinations, Pennsylvania Liquor Control Board data show 
a reduction of 45% in the damage claims per car of wine 
in 1954, as compared with similar data compiled in 195] 
Today generally, suffer far less 
damage in shipment than most other comparable commodi 
ties; however, transcontinental shipments of bottled West 


involve two factors which increase their sus 


glass par ked produc ts 


(oast wines 
ceptibility to damage: (1) great length of haul and (2) 
mixture of sizes. Shipping surveys conducted by the Glass 
Container Mires, Institute have shown that the predominant 
damage force causing breakage of glass containers in rail 
hipme nis is the horizontal impact force directed le ngthwise 
through the car. This force may be eliminated or cushioned 
by utilizing the carload planning and stowing methods 
worked out by the three cooperators in this survey 

Important among the new methods developed are (1) 
the split-load shipment method and (2) the use of dummy 
containers to provide better stacking patterns and to absorb 
end-of-car impacts 

As the result of using these methods, shippers have been 
able to reduce damage claims on carload wine shipments 
from $35 to $17 per car, a figure that is relatively very low 
in view of the value of the product 


Contract packagers seminar 


( hairman 


Witttam T. Rover, Sr 
ANerosols in the Packaging Industry 


President, Pack-lt, Inc. 

Hanoip Lee, G. Barr 
& Co, There are three criteria that govern the packaging 
of a product in a pressurized container: (1) the product's 
suitability for aerosol packaging; (2) the problem of com 
patability and 4) the question of safety 

Products like whipped cream and shaving cream succeed 
in a pressurized package because they are eminently suitable 
for dispensing by means of pressure 

( ompatability is a complex problem in aerosol packaging 
because it involves containers, valves and a propellant. 

The aerosol is a relatively safe package, but this is true 
only as long as extreme care is taken in developing and pro 
ducing the aerosol, Safety involves not only breakage, but 
also flammability and toxicity 

(Juality control is essential in aerosol packaging, Mr. Lee 
said, and he predicted that statistical sampling would be 
come a necessity, He predicted that there will be new con 
tainers and new propellants, and he outlined some of the 
reasons why aerosol packaging will continue to be done 
primarily by contract packagers who can develop expensive, 


specialized equipment 


Mission of 
M ASODN 


Individual-Service Packages—Fowin W 
Vason-Keller Corp. The advantages of the indi 
vidual-service package were described, Such packages are 
highly personalized, portable and expendable 
The flavor and quality of products that are so packaged 


are carefully preserved 


distinetive 


The individual-service package was 
defined as a unit-of-use package. Its size in general is best 
determined by the minimum amount needed for an average 
one-time Use 

Iwo good rules to follow in developing the individual 
service package are: (1) establish the individual-use re 
quirements and (2) adjust the count in the delivery package 
to meet varying market needs 

Individual-unit packages are important because they per 
mit proper labeling and effective package design. However, 
if such packages are to be successful the packager must 
be sure his product lends itself to individual-serviee packag 


ing 


Better Communications Between Contract Packagers 
and Their Customers—Gronce FE. Srenet, President, The 
Cenpro Corp, Contract packagers and their customers must 
have a solid two-way understanding, for an extremely close 


working relationship is desirable 
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There should be a better analysis and definition of the 
job at the outset. Personal contacts are recommended and 
memorandum agreements should be used wherever practi al 

Memoranda should define the job, define the hygrosco 
picity of the product, moisture limits, flow characteristics 
ete 

The memorandum should make provision for contingen 
cies and normal variations, 

It was suggested that a standard specification form might 
he devised by a joint group of contract packagers and 
clents 

The entire problem of pricing needs more attention and 
greater emphasis should be placed on dependability. Price 
is not a contest in contract packaging, but rather is an 
opportunity for teamwork so that both the client and the 
contract packager can survive 


Contract Packaging from the User’s Point of View 
F. T. Prexerecs, Purchasing Agent, Packaging Section, 
Schering Corp. Contract packaging definitely offers advan 
tages to the product manufacturer. The general-purpose 
contract packager has lots to offer. Versatility is his strong 
point. His equipment is specialized and may even be 
mounted on wheels for flexibility. The contract packager 
can move fast because he has little red tape to bother him. 
His personnel is trained for versatility and he can draw on 
a labor force that may not be available to the product 
manufacturer. The contract packager has a wide catalogue 
of experience to draw from, 

Contract packaging can be important in helping the 
product manufacturer evaluate his overhead 

One of the major problems for users of contract pack 
aging is the establishment and maintenance of quality 
control, 

The following recommendations to contract packagers 
were made 

1. A contract packager would do well to adopt quality 
control inspection of incoming packaging materials 

2. He should formalize procedures for prompt and honest 
reporting on the status of orders 

$. The contract packager should give more attention to 
good housekeeping in his establishment. 


Contract Packaging as a Major Aid to Industry 
Rosent H. Finkxerstem, A. D. Finkelstein & Co., Inc. The 
role of the contract packager was discussed, It was pointed 
out that he generally uses the best types of equipment and 
must replace it more frequently than the product manu 
facturer 

Contract packaging is becoming increasingly important 
as an aid to industry. This is true for a number of reasons. 
Marketing a product today is a series of contradictions. It 
must be flexible, yet standardized 

The contract packager can help overcome some of the 
contradictions in today’s marketing. He can be important 
in helping to introduce new products. He can help his 
client distribute products in markets that otherwise might 
he too distant to be reached economically. The services of 
the contract packager are important where seasonal products 
are involved, The contract packager is important as a 
second source of supply should an emergency arise such as 


production losses caused by fires, floods, hurricanes or 


strikes 


Shipping container seminar 


Chairman, Attyn C. Bearpsecse, Vice President, Container 
Laboratories, Inc. Palletization as a Factor in Shipping 

Frank Coons, Johnson & Johnson 
Economies in reduced labor costs, optimum utilization of 
warehouse and transportation facilities and improved cus 
tomer service have resulted from the Johnson & Johnson 
program of palletization which went into operation in 1949, 
according to Mr. Coons 


Container Design 


The present system is based on a 
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wooden pallet stacked 5 


high with 


handise that pallets can be tiered three high in 

! warehouse, One advantage of the square pallet men- 
ned by Mr. Coons is that layers can be rotated 90 deg 

e max im internal cohesiveness to the whole mass, 

thus minimizing instability of the upper layers. Only one 
iriation to the basic stacking arrangement is employed—a 


pallet tor larger containers stacked 64 in. high and ware 


ea I twe tier 

\ wh ot the ¢ pany ipproximately AK) products, 
ked for hiy ent. comes fl the production line, it is 
illetized | ecdiately Ww accordance with one of 35 pre 


planned arrangements o1 pallet pattern Shipping con 


i t ire neered to fit into one of these interlocking 
itter ! ! nost tu utilize pallet area The ideal 
ittert lated in a few instances) avoids bringing the 
la et he pallet e«dge where cartons iv be 
wwe 
\ \l oor notes calis tor caretul consideration 
of size tvle and tacking strength” of the containers. For 
eX though most container ire stacked on their nat 
ne are iid on the side Placement of 
product information on the individual containers must be 
planned to fa on the outside of the palletized stack 


Pechnical Aspects and an Evaluation of Current Types 


of Easy-Opening Corrugated Containers—Teo Rickarp 


Boxboard ¢ tainer That the tear-strip corrugated con 
tainer has eant a continuing struggle on the part of the 
x inufacturer to meet a full-fledged demand for a 
I the developmental lage emerged trom a 
inve “ of the industry by Mr. Rickard and his a ‘ 
l nw ! make the heavy initial investment in 
ifn whiner lor applying the tape most manutac 
rer preterred t ijapt the machinery they had t the 
idditional operation An additional problem was the cus 
er inwillingne to pay more for the extra feature than 
hat at the beginning represented the basi ost of the tape 
t the inufacturer. Finally, each of the tear strip 
teria nee a method of applying it had been found 
elope j n pecifie bottleneck that wed down 
ith equent cost increase Mr. Rickard 
brief ed how the problems of each tear-strip type 
pre ire-set tive tape unwoven cotton ribbon and glue, 
j ed paper tape ! iner perforation were attacked 
i t ewpoint 


What We Expect Our Packaging Material Suppliers to 


Supply bh reps cK ¢ I bt WM eestinghouse Electri Lamp 


jp , I} pen esarme to the purchasing agents 
r book i ing to Mr. | er, who holds that position 
er eu t ing the ervice he expected tror 1 sup 
plier, Mr. Esser specified five type 1) deliver 2) en 
! ! ta ‘ new product inftormat ! h) 
k i the ipplier jlure plat ving 
hie ist er hat he need Lnder deliver i included 
i lar t the imutlacturer from the uppler in solvin 
rol Irom storage special promotion need 
i I lf ’ clior The supplies nould 8 ! 
| i ! ! Mi | er ntained, so that the manu 
! iximu beneht tron sit t and 
ix , ise of it, The ipplier should ar 
ince I produ by personal visit t h representa 
ind not depend or ailing The manufacturer should 
ipprise ith ipplier future plans for expansion or 
tior hange if the latter wants his product to be 
rke t he future pla ol the manutacturer 
hove per ‘ changes ide by the supplier can be 
intageou cussed with the manufacturer, Mr. Esser 
I hie ipplier whe on his toes w not overlook 
i pport the ler reciproca | irchasir ! I 
| era Mi I f ilk ] a plea tor ! er ¢ 
’ ipy ‘ and } cu the 
} : i : ot fact 
EMBE , 


What the Packaging Industry Offers the Purchasing 
Hanotpo J. Haves, Hankins ¢ tainer Corp. The 


tremendous growth of the fibreboard industry and the 


Agent 


astronomical figures projected for its future growth are 


credited by Mr. Hayes as the major pressure shaping indu 


try operations, which are also beset by scarcity problems 


The length of time between the felling of trees and the 


arrival of a fibreboard container at the customer's plant i 
rapidly declining Under such condition personal relation 
between customer ind uppher become one ditheult 
q iality control of product become ¢ en i arecl Ulhee ile 

man whe is ar ill-around expert a i aot importance 


Importance of Easy Opening Containers at End U «« 


Lenoy M. Kine, Topi Publishing ¢ ha 


opening, zip 
tape shipping containers represent one of the wat effective 
{ the cost-cutting device ivailable to the retail grocery 
operator, Mr. King declared. Yet, he added, few packaging 
novation have been more nisundersten ore misused 
rie pub ized It i misused because I I ha not been 
publicized to the fullest extent by the ipplier t the 
recery trade, whose merchandise is packaged in these 
nlainers You can walk int market alter market and 
find clerk usil the knife or carton cutter to open thi 
pe of container he Th 
Mr. Kin demonstrated with slide how the position of 
the tape influences the adaptability of the carton to di play 


ise. He noted that, when a carton with a tape close to the 
lop was opened, consumer identification on the product was 
hidden, making it usele ms a floor display Stating that 
the vrocery 


iny specihe type of packaging Mr. Kin 


| have been asked many time 


operator has no loyalty to any advertised brand 
concluded 
whether the upermarket 


perator will bear the expense of the ea openit hipping 


ntainer. It is my humble opinion that, if it can be proved 


me that the easy-opening tape means a substantial saving 


1 one or more finv fixed overhead cost 1 will be more 
than willing t« ‘ ime the extra harg | aleo know that 
in the final ana it is not | wh pay for that tape 
ti the co mer whe will pay for that tape which is 
reflected in the reta price of a product If you will con 

ler the food operator problem of high labor cost ind 
xpensive renta i wi le widin ome real proht for 
him with your easy-openin hippin cartor Just re 
member, profite tor hi eal lume for j 


Production line seminar 


Chairman, Cann H. Parsons. Lederle Lahoratories {meri 
Problems of High-Speed Glass Line 


Packaging Joun ¢ Scenru. Gerber Products Co. From 


can Cyanamid Co 


in average of 2.0 a minute 10 year ivo, Gerber has in 
creased its packaging lines for baby foods in jars t peeds 
of 475 to 5OO a minute with pe ak ola high a 0 
Stations along one ot these lines are ie unloading, jar 
ingle-hiing, inspection of empt jar it-break detecting 
washing filling capping terilizit ibeling and casing 
lo reach these high eed (Cerber used some tandard 


del equipment, but also had to do a great deal of ites 





own engineerin nce most wohine will not operate at 


these ultra-high rate 


Major obrectives wer ! control each jar completely 
through all the critica ey on the line and to eliminate 
ill glass-to-gla contact I} i lone | ust I itive 
feeds and a number of ape il shock-control devices uch 
i pring-loaded ide rai nd = ape ally designed jar 
ocket New devices had also 1 be deve ped to prevent 
her il breakage of glass jar especially in winter 

bextreme rigid quality control of all packaging materia 


ind very careful inspection are essential to operations at 


gh rates of speed. Achieving this 


selection ind Training of Packaging Line Personnel 
Ml Panso 


Increased labor t ind tl e ot more 
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complex machines make it very important to get the right 
workers and train them properly, To some companies, this 
can well mean the diflerence between profit and loss. In 
portant factors in obtaining the best personnel are the use 
if complete job descriptions and employing tests which 
have been accurately correlated with the needs of each job 
However, tests are only a help, never a final answer to the 
problem. They require a specialist who is trained to give 
and score them 

Other screening methods, such as physical and security 
chet ke are 


employee a thorough personal interview and showing her 


important, as well as giving the prospective 


through the plant. At Lederle, new employees are put under 
the wing of an old, dependable worker or assigned to work 
on @ “training-table” line during their four- to six-week 
probation period, followed by a regular program of ad 
vancement on the basis of seniority and semi-annual per 
formance rating» 

Selection of set up men and suUpeTVisOrs presenta spec ial 
problems, Set-up men are chosen for their quick thinking, 
adaptability, mechanical aptitude and ability to get along 
with people, Supervisors or line leaders are all picked from 
the ranks 


isors, screened 


Candidates are recommended by their super 
interviewed and rated. On the basis of 
seniority, they are designated supervisors, then go through 
an intensive training course and on-the-job program before 


regular assignment as supervisors 


How Can a Suggestion System Improve Production 
Line Operation? RK, W. Astinc, Sharp & Dohme, Div. 
Merch & Co. Inc. A good suggestion system can reduce 
operating costs, improve a company’s products, help public 
relations and assist morale, But it needs the support of 
management — especially at the top, The system should be 
intelligently organized so as to take advantage of the in 
they should be 
told what awards will be given, whether they are eligible, 


herent desire by all employees to participate 
what the time limits will be. Incentive can be created by 
showing interest in all suggestions, whether they are adopted 
or not, and talking over unclear ideas with the employees 
who submit them, The suggestion plan should be well pub 
licized through bulletin boards, house organs, ete. and 
supervisors should be asked to encourage their workers to 
participate, All suggestions submitted should be investigated 
promptly and thoroughly, and the results should be ex 
plained completely and frankly, even if no award is given 
If a suggestion is a good one, it should be put into eflect 
immediately 

The average employee wants to get his ideas across to 
nanagement 4 suggestion program i* a very good means 
of communication for him, It may reduce labor grievances 
and, at the same time, give a clue to the leadership ability 
and promotion possibilities of employees. Don't cut costs 
on this kind of program; it will usually more than pay for 
iteelf 


Increasing Efficiency of Production Lines by Better 
Maintenance Programe—C. Fb. Scuokmitcern, Grove Labo 
ratories, Once thought to be only a “necessary evil,” main 
tenance is now getting more attention than ever. Preventa 
live maintenance is usually the responsibility of the plant 
engineer's department and involves machinists, electricians 
and other skilled men who rebuild and repair machines, 
discover weaknesses that may lead to future breakdowns. 
They usually can take more time and work under less pres 
sure than line maintenance men Phew usually known as 
etup men, must keep the line going, anticipate probable 
weaknesses and report the need for major repairs to the 
regular maintenance department 

Both kinds of maintenance men are very important to 
the smooth operation of a production line and should work 
im chow cooperation 

(ood maintenance can increase the efficiency and yield 
of a production line. Other important maintenance jobs are 


keeping the line clean, maintaining a good set of records 
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and making sure that all machines are properly lubricated 


ut regular intervals 


Printed packaging materials seminar 


Avens, Robert Gair Co., Inc. The Print- 
ability of Paper Surfaces Used in Packaging—H. J. Con 
vece, Research Engineer, Research Laboratory, S. D). Warren 
Co., and A. P. Reyvsxowps, Director of Printing and Testing 


Chairman, L. R. 


Laboratories. The advantages ol a high gloss coated surface 
as the ultimate in a printing and packaging medium wer: 
pointed out by the speakers and illustrated by a series of 
slides and displays providing a graphical representation of 
the surfaces and their printing properties. Differences in 
design and physical characteristics of paper surfaces used 
in packaging were discussed along with a brief description 
of the methods of paper manufacture. The measurement of 
a number of printability factors were deseribed and the 
performance of different surfaces given in terms of these 
factors, 


Final Report on the Color Control Survey—F. | 
Weazaunc, Jr., Interchemical Corp. Early in the summer of 
1955 a questionnaire was sent to more than 200 large pack 
age printers in this country. They were asked for informa 
tion concerning methods they use for production color con 
trol in their printing. Questions covered such aspects of 
color control as the methods employed for the preparation 
and maintenance of color standards, the nature and extent 
of the use of instrumentation, and the types and levels of 
illumination used for color judgments at different stages 
of production A very high percentage of the printers 


queried replied to the questionnaire and a tabulation of 


these replies was presented by Mr. Wurzburg along with 
certain recommendations based largely on the results of the 
survey, representing the final phase of the Packaging In 


stitute’s Color Control Committee's studies 


Panel Discussion on Ch 





in Store Lighting fF. L. Wenz 
nunc, Moderator. Panel members: Don P. Cavenry, Syl 
vania Electric Products, Inc Bart Garrxey. New Haven 
Board & Carton Co 
Co.; Mansuate Batowtn, Colgate Palmolive Co 
B. Reese, Macheth Daylight Corp 


viewpoints on store lighting problems, the panel members, 


Leonanp J. Genweek, Grand Unior 
WARREN 
Representing diverse 
however, were in agreement on several points. Insofar as 
packaging is concerned, the color problem must be a 
compromise to enhance all colors under the illuminants 


used, since chain-store lighting is dependent upon the 
preference of the merchant, the decor and physical arrange 
ment of his store 

Mr. Caverly emphasized the importance of color contrasts 

the effect of dark green, for example, is greatly enhanced 
in juxtaposition to orange 

Mr. Gerweck said the Grand Union Co, usually paid more 
attention to lighting in departments that it controlled, such 
as meats and produce, but did not try to 


give spec ial light 


ing treatment other than good light sources to most depart 
ments. In as much as packages themselves are such a rain 
bow of colors, illuminants should not favor one color over 
another. 

Mr. Reese received much applause for a visual demon 
stration of one package under three sources of light: in 
candescent, cool white and a slightly bluish light, illustrating 
the differences in appearance under each 

Mr. Baldwin described his company’s efforts to maintain 
the best color control of packages purchased from a large 
list of suppliers to assure the best possible appearance 
under all light sources 

Mr. Gaffney covered the subject of fading and said he 
didn't believe, on the average, packages stay under store 
light sources long enough for fading to be an essential factor 


Specifiability of the Appearance of Packaging Materials 
Ricnanp S. Hunter, Director, Hunter Associates Labo 
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wor More han 60 of the information registers in the 
' rain through the eye, said Mr. Hunter, a designer 
photoelectric instruments. The eye is an agile compara 
it a poor memorizer. It can differentiate about four 
or but can remember only about 250. And the 


e has no meter. Therefore, methods must be devised for 


listi lishing and measuring appearance of packaging ma 
i The speaker described recently improved procedures 
r determining and specifying commercially important ap 


eaurance ittritute | packaging materials Measurement 


h these instruments can be used (1) to specify desired 


r and ‘ relative to permanent standards, (2) to 
iblish production tolerances and (3) to make studies 
fading and other types of appearance change with use 
\ t he recent improvements in) instruments which 
etter fit them to these functions Mi Hunter described 
ime reflectometer with built-in integral standard and 
inew gh eter development for distinctness-of-image 

ind irface-smoothne neasurement 


Food seminar 


f mrmar | ] Hayu hast Laboratories Kralt 


Research 


I ( The Packaging Requirements of Bakery Prod- 
ucts ZeNAS Buock, Director of Research and Development 
i } t Cor of America. When packaging materials are 
! ered for bakery product a basic diflerence 

t lirement dictated by the type of leavening used 
t, chemical or none Mr. Block pointed out Then the 
irvin percentage of momtening ugat and other in 

ed t t be determined 


channel for which the baked product 


bee aus 





lee iis play { yor in packaging 





depend 


i reat iriation Ww expected shelf life is possible 


n whether distribution is to wholesalers, house to house 

mall retail outlets, supermarkets chains or restaurants 
distributes in run cost ip as much as 30° For this 
or hie bakin industry Is increasing its interest im 
wit frozen ods for which longer shelf life can be 
(eneral Mr. Block summed up, the baking industry is 
oki for iterials that have mechanical stability, that 
re t ondensation and offer display potentialities, that 
iga echanical damage, loss of moisture and at 

pher nla nation. The ideal would be to have all 


ese combined in a baking container that lend teelf to 


The Role of Permeability in Food Packaging F. 5 
(i ‘ ind RK. | De lone Varathon Cor Presented 
Mr. DeLong, this paper discussed the basi 


i pects ot 


' TOE iterial 
Permeabilit occur 1) through the natural porosity oft 
i il’ ‘ ind 4 through 1 substance combining with 
ture ind passing through i material in olution Per 
abilit in be controlled by selecting materials for 
ckne lor re tance to relative humidity and tempera 
ire, an here light is concerned, for color 
Hov er Mi DeLong «tre ed that materials testin 


t te i inder actual use conditions. Often two ma 
ria how no divergence in characteristics at, for 
i ie ind’ a wide iiation in pertor ince at 
it pera e atew degree higher 
i relerring t« comparative performance charts Mr 
De Lor escribed a case where just increasing the thick 
fa f ax the ost eflective control of permeability 
inother where coating or laminating was needed to change 
hie rosit {a material and a third where waxing effected 
a) ! ction in permeability 


Developing Requirements for Packaging Films in the 
Tuor and Dr. F. Wannt 


Tauber, who presented the 


Sausage Industry—De. C. J. B 
rauper, The Visking Corp. Dr 
er, stressed the fact that packaging film or casing for 


ions at three levele: (1) in the proc 
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essing operation ‘2? i a protective wrapper and (3) is 


a merchandising unit. A required property at one level 


may be diametrically opposed to one needed at another, so 
a balance of properties is frequently necessary. The limiting 
factors relative to the selection of the packaging material 
defined in terms of the nature of the material to be pack 
aged are: the shelf life, the condition of storage (tempera 
ture and atmospheric pressure) and the method 


tion of the film 


ot appl a 


The properties of cellulose film which make it especially 
adaptable to the processing, storage and merchandising of 
Tauber. The differ 
ent requirements for fresh and frozen meat packaging were 
outlined briefly and Dr 


sauisage were developed in detail by ly 


Tauber suggested that the require 
uitable thick 


ments may be fulfilled most conveniently by 


nesses of polye thy lene 


Keeping Nutrition in a Package Dn. ©. G. Kine, Scie 
tite Director, The Nutrition Foundation, Ir 
Dr. ©. Olin Ball, Dr. King’s paper traced the ancestry of 
! packages back to the first potter whe 


Presented by 


today's fe formed 





jugs to preserve food, Dr. King pointed out the major ad 
length of 
preserved food canning, freezing and dehydrating food 

He credited World War Il with solvin 


leading to longer 


vances in improving the quality and torage of 


many proble m 


storage periods and work on military 


rations with developing techniques for maintaining the 


nutritive values of preserved food 
For the future Dr King foresaw increasing use of chemi 
cal additives and a continuing sensitive regard for the public 
interest on the part of food packager One of the basi 
till to be worked out is the formulation of ob 


problems 


jective tests for freshness 


Packages Dn 
Department of Food Technology Rutgers 


Perishability of Food in 


(. Ou Baw 


Universit All food regardless of how they are prepared 
and how they ire packaged deteriorate in quality when 
held under customary storage condition I he ty ye of de 
terioration which occurs depends upon many factors, the 
most outstanding of which Dr. Ball named a 1) the type 


of process, (2) the type of pack wwe and (3) the condition 


ol storage 
The rate of deterioration varie considerably with the 
microbial and insect 


cause of the deterioration. Usually 





proceeds more rapidly than any other ly pe degra 





dation due to enzyie i econd in rate of de clopment and 


chemical degradation which occurs independently of micro 


organisms and enzyme develops most slowly. Degradation 


due to physical change such a desiecation ugaring 


migration of fat and disintegration of structural component 


is difheult to place in a scheme expressing relative rates of 


change These change ure influenced broadly by type af 
package and by storage condition 
The first requirement for microbial spoilage | the pre 


ence of viable micro-organisms in the food. The first rv 
quirement tor enzyme 


in the food 


action is the presence of enzyme 
Beyond these requirements for pecihe type 


of spoilage, three factors have major influence upon the 
development of all classes of deterioration, These are moi 
ture, free oxygen and temperature 


The package 


tection it affords to the food from mix 


influence food spoilage through the pro 


~ 


menseture and tree ox en 


Adhesion seminar 


Inwin R National Distillers Product 
Corp. Pros and Cons of Label Stocks in Glas« Adhesion 
Rovatp I Vanager, Technical Sale Service The 


Champion Paper & Fibre Co. A large user of labele for 


( hairman SIPHERD 


DKAaKt 


application to glass has made a ver ureful study of all 
the variables involved —from the paper, through the ad 
hesive to the actual labeling operation Thi ier found 
that when the iriables in the gluing peration were prop 
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erly controlled, together with the moisture content of the 
finished label 


regardless of i 


practically any paper worked satisfactorily 


wurce, Certainly the sizing value of a sheet 
of paper proved one of the least important variables in 
the labeling operation 

It was found that for successful high speed labeling these 
teps were vitally important 

1. To control accurately and exactly the viscosity of the 
giue from beginning to end of the day's operation 

2. To redesign the glueapplying mechanism so that a 
metered amount was applied uniformly all over the label. 

4. To raise the moisture content of the delivered label 
to / to BU moisture by weight 
When these things were done, labels produced on paper 
from variou paper manulacturers having varying physi« al 

alu worked equally well in the labeling operation 

The influence of a high moisture content of the finished 
ibel upon the labeling results is so marked that all pack 
ugers should give this matter their attention when label 
ing is involved The fact that the label is fully expanded 
under such treatment that it becomes limp and pliable, 
that its moisture content helps to control adhesive applica 
tion and rate of set—all make for smoother and tighter 
viherence to any surface, no matter how irregular. Over 
ind above this are very real gavings in the labeling opera 
thon in the form of increased speed and lowered spoilage 


ind fewer reworks 


The Pros and Cons of Stocks With Pre-Applied Ad- 
hesives in Glass Adhesion Avstin W 
Vanager, Heat Seal & Coating Dir 


SANBORN, Sales 
Nashua Corp Pre- 
ummed labels have been used for many years, but today 
the great percentage of this volume is not used on applica 
tions to gla but primarily on a multitude of other applic a- 
tier uch a hipping labels» 

Thermoplastic labels lend themselves to extremely high 
peed labeling operations, generally in excess of those 
that can be achieved in wet labeling 

There are two basic types of thermoplastic adhesives: 
(1) the instantaneous type requires simultaneous applic a 
tion of heat and pressure to the label and (2) the de 
layed-action type can be activated at one station and applied 
it another, 

The development in recent years of a complete range 
labels 
to glass from speeds in excess of 300 bottles on fully auto 


matic machines 


of labeling equipment for applying thermoplastic 


to a few bottles per minute on hand labelers 
has been vitally instrumental in promoting the heavy growth 
of dry labeling to glass. Dry labeling has in the space of 
five years become prevalent in the pharmaceutical field, 
common in the food field and reasonably widespread in 
other fields where glass containers are used 

Thermoplastic labels are neat and clean; eliminate water 
adhesive smears, stains, welts and 


andl = glue eliminate 


wrinkles, When properly applied, adherence is permanent 
Dry labels cannot dry out on the container and thereby lose 
their adherence, for they are applied by heat and not by 
water, It is the inherent ability of certain types of thermo 
plastic labels to withstand prolonged exposure to sub-zero 
temperatures and relatively high temperatures and high 
humidity, One tandard grade of thermoplastic label will 
withstand complete immersion in water without losing its 
adhesive value 

Thermoplastic labels set up an instantaneous bond. Pre 
cision registration or accurate placement of the label is 
therelore possible 


The Pros and Cons of Application and Transfer 
Methods in Glass Adhesion—Stoney T. Canter, Chief En- 
gineer, Economic Machinery Co., Div. of Geo. J. Mever Mig 
Co. Five aspects of label-machine operation were discussed as 


follows: (1) bottle transportation (2) label holder and 


label transfer ) gum-applying mechanism; (4) tacking 


the label to the bottle and (5) the wiping mechanism 


fo maintain high labeling efficiency the label mechanism 
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must be kept in good working order. The specifications of 
the bottle, label and adhesive should be maintained at the 
highest level. An experienced operator who knows how to 
make minor adjustments and prepare the labels and glue 
for the labeling machine will help to maintain top labeling 
eficiency. 

With the highly competitive market encountered today 
and the introduction of fancier labels and glass bottles, 
Label blisters or 
poor applications caused by the paper or the shape of the 


more companies are quality conscious 


bottle must be eliminated whenever possible. 

The moisture content in the label is becoming recognized 
as an important factor in achieving labeling quality. Any 
company interested in humidifying labels should first pur 
chase a suitable instrument to check moisture content, 
then conduct tests to analyse specific problems. It is most 
important to control the moisture in the label at the time 
of application, as moisture in paper will change rapidly. 

As operators obtain more experience in the operation of 
their labeling machines and in the control of the glass, 
glue and labels, they automatically reduce the number of 
variations. This undoubtedly will assist them to produce 
an attractive finished package that meets specifications 
and has sales appeal. 


The Pros and Cons of Various Types of Adhesives in 
Glass Adhesion—Wittiam W. Sepertunno, Manager, Ad 
hesives Technical Service, National Starch Products, Inc 
The four main groups of adhesives for machine application 
of labels to glass containers are dextrins, jelly gums, animal 
glues and caseins 

Dextrin-base products are outstanding for high initial 
tack and fast drying, but are poorer than the others for 
final adhesion and humidity resistance. 

Jelly gums offer excellent final adhesion and humidity 
resistance. Because of these properties they are widely used 
in many industries for difheult labeling jobs 

Most animal-glue-base labeling adhesives are formulated 
as iceproof gums for the breweries. Although largely sup 
planted by caseins which offer better water resistance, 
animal-glue types are still used by some breweries for easier 
clean-up and to overcome some specific machine problems. 

Casein labeling glues are most widely used in the brew 
eries because of excellent water-immersion resistance. Some 
highly modified caseins with humidity rather than water 
resistance have tack properties similar to dextrins 

Considering all methods of machine application, labeling 
eficiency and end-use requirements, there is no one best 
adhesive recommendation. Each factor should be weighed 
according to its importance to the particular operation and 
the final selection made on this basis 


The Pros and Cons of Various Glass Types in Glass 
Adhesion—Dr. Joun M. Suarr, Research & Development 
( enter, Armstrong ( ork Lo The surtac Cs of glass containers 
show many characteristics both physical and chemical due 
structural silica linkage, modified by added 
alkaline oxides. The omnipresent film of moisture causes 


to unique 


the process of adhesion to be quite similar to adsorption; 
added surface coatings which change the moisture films 
modify the effect. Each type of glass composition has its 
own related characteristic surface activity, hence differing 
adhesion performance. Where container labeling surfaces 
must be curved, the best design holds to a simple single 
axis rather than compound curves. Flat panels must be 
free of appreciable waviness. Each specific container design 
must be interpreted, first, as to glass type; second, as to 
surface treatment or condition; third, as to specific surface 
interpretation 

So that both maker and user may talk a common termi 
nology, it is best to specify label areas in allowable plus or 
minus thousandths of an inch as measured at any spot, over 
the full span along either axis. A short machinist’s steel 
rule may be used for the flat axis and a profiled curved tem 
plate should be used for rounded sections. A machinist’s 
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Kr ivy be inserted between the rule or tem 
pia hie it ar tion to get a reading of the 
iti if i 
\ ‘ ible if complical * are anticipated, 1s the 
rangemet t imit sample ol glass containers, showing 
ix j ' tolerances in keeping with good 
packagi alve g practice Such samples must be agreed 
por bot er and supplier to prevent Misunderstanding 
Ir i there does not seem to be one simple, easily 
tatled ethion I ieeting a the considerations of labeling 
i tau There I all-inclusive proce procedure 
pr ict to answer a p ible commercial iriations, The 
est approach still seen to be a basic understanding aug 
ented ft perceptive practical experience regarding the 
ate t , he adhesive ind the mechanism of attachment. 


Packaging machinery automation seminar 


Wittiam B 


Planning and Evaluating New 


« hairme BRONANDER, Jn Scandia Miz. Co 


Machine Requirements 


Cus \ Werut, Hudson-Sharp Machine Ce (aretully 
| ed echa tio l operation 18 one way tor a com 
! ela eige on its competition today I he | wkager 


peration in his line and try oO mini 


ze or, if possible, eliminate the cost of each. No automatic 


wchine lo expensive if 1 will save enough n ost ot 
peration 
Wrappi sohine cal bye livided into three kind 
ve nachine ire those which are built on 4 production 
, fron fixed specificatic completely developed and 
engineered I hese ire however few in number Standard 
whine ire those in which the principle ot operation 18 
titve will I manutlacturer ilthough there may be a 
number de for different size ranges and products 
I he ire not built on a production bine basi ilthough 
he iv i ide some basic parts that are standard, Specia 
wchine ire designed tr i eratch tor the individual 


if pe ible i packager hould use tock machine since 
hese are | far the lowest ir ost. The next choice should 
andard whine, which may be re-seld or altered to 

ta me product. A special machine should be the last 
resort, since its cost must include all the necessary engineer 
ng pecia ooled parts pecial assemb!l ind develop 
ent test it usuall cannot be rebuilt of i when it 
bye ‘ obsolete Never assume that a standard machine 


annot be adapted to do an unusual packaging job; the 


wl er inulacturer has ilies engineers who know 


vyiiat ippenil in other industric md ma be ible to 


Suggested Procedures for Purchasing Packaging Ma- 





chinery—Cart A, CLat R. A. Jones ¢ A new packagin 
wl ( I hid istil ! existence j ler | prott 
iit } h ¢ revrnie of production However the 
fa ' il he front ofhee ometimes talk different lan 
lage produc n men should always know the potential 
ivings which a proposed new machinery installation could 
(one et | if ining these ivings is by use la mple 
ork sh I} i ile first, a general description of 
t t wt packaging operation and «type ind ¢ t ol 
lipment ut r consideration. Next, direct labor t for 
wl hine ted neluding tringe benefits) and 
it the nu er ol package produced, t get labor 
ost per package I he ume calculation is made for both 
| ent and pr ed ac hine und diflerence in cost per 
akKage bis ered lota innual ving ' por ¢ t i 
rhe four ind ar ving n materia i ed it 
1} fina ection ot the work heet ! tront-othce 
irithmet i j rate of recover ! capita ii nnua 
rate of depreciation allowable. The difference between these 
wo represent the amount to be recoverd ar ially out of 
proht to pay tor the nu achine This is the ke figure if 
the whine wont ive that amount ilter taxe t wil 
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pay for itself; if it wi ave more, the difference will 


Problems as 
Most 
calling the ma 


Maintenance and Servicing 
Hanoip 


Installation, 
Viewed by a Machinery Manufacturer 
DAL In Package Machinery ( Before 
hinery inufacturers installation man, the packager should 
etoin plac e, 


ec that a new machine is uncrated, wired and 


with the proper packagi naterials ready at 


nstallation i hould be treated with consideration; he 
hould work with the packagers head maintenance man of 
other responsible person kven though machines are 
thoroughly tested before hipment, the only real test is 


inder actual working conditions 


Maintenance should also be placed in the hands of com 


petent personnel Machinery companies have cle veloped 
iutomatic online cluster-ty pr yeteme ealed be rings and 
other devices to cut maintenance problen Vackagers are 
neouraged te end their maintenance men to the manu 
lacturet plant tor ty hand matructior concerning un 
familiar chine 

The whinery compat custon ervicing and repair 
parts set-up is offen a sere point with packagers, But many 
parts are too rare to be kept in shelf stock, so that they may 
require the use of new casting ind machining lo help 


et better service, customer hould identify part and model 


numbers ce ete and’ accurately and do pre-ordering of 
thre u ested t ot epair part recommended by ma 
chinery manutacturer lhe average time for filling parts 
rdet is twe eek but emergency ervice can be given 
two ibsolute ee ivy 


Behind the Scenes” 
BRONANDER 


Fechnical Service Departments 
Coordinators of the Packaging Industry Mr 
The technical service 


men employed by the large suppliers 


of packaging material have i wide range ol knowledge 
They must be familiar with all the machine which use 
their product ill allied product ill their competitors’ 


They 


to help find out whether a particular 


products and all the operations of their customer 


mac hine 





own 1 the fault of the material or the 


Most important, the coordinate the 


work on new packag 
cooperalin with technical service men 


employed Db manulacturet of adhesive cartons, ete Lye 


vive them, 


prite all the he p which these techuica 


too few packager it seen ire even aware that they exist 


Flexographic printing seminar 


DOUGcLA i] Ti TTL? Vanager 
Dept kastern District, Interchemical Cor; 


(hairmar Kile vographi 


Drying for 


blexographic Printing. Orres, B. Offen & Co. The vari 
alle that ex nm the flexographu industs led to this at 
le pt te tudy arvir requirement lor the many type ol 
iaterials printed inp thi wii} Mr. Offen explained. His 
remarks covered drytt n paper foil, glassine, cellophane 
polyethylene and beard, a ell a ther materials 

Becau ‘ rie of iterial ire sim use and different 
printun peed must be considered wiou means of heat 
application a bere e nece ul \ concomitant problem 

the { isture in the stock when heat is applied 
Phi neat that seriou onsideration should be given to 
oisture retent ithin the ileria n order to maintain 
he proper if il physical characteristic 

Mr. Offes © distinguished n-between” drying after 
each ‘ ! 1 } aT ce ii imee plete and final 
permanent dry He entioned particularly the often un 
recognized probl ol acer ibalit in connection with in 
between aryit 

He ind ale the ee lor tudying dryit tunne re 

irements in order to encompa ich probler 14 moisture 
retention heat tance ! he steria nal aie ng t ¢ 


Press Proofing ol 


LY. President, The 


Flexographic Printing—Fante Hat 
, 


Hlarle f Ar portant barrier } 
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elopment of Nexographic printu has been removed with 
the production of the first practical 
Mr. Harley said 


He enlarged on the 


heet- fed proot pre 


details of this equipment as to its 


cometructior operation and result pointing out the cost 


sivantage of being able to make prese proofs on a emall, 


eflicient pre er the expensive operation of making proofs 
nm iatyee web pre “4 

The pre described by Mr. Harley also can be used for 
hort-run job uch as bage and envelopes, and will take 


sheets ranging in size from 2 by 3 in. to 18 by 22 in. The 
handled press can process 5,000 units per hour. An auto 

ic teed i* aleo under development at present 

Phe Role of the Plate Cylinder in Flexographic Print- 
ing -ALexanven K, Baapie, Vice President, Mosstype Corp 
As the plate cylinder rolls, so goes the printing job, Mr. 
radie contended, Often overlooked as a vital factor in fine 
flexographic 


printing, the plate cylinders accuracy, con 


centricity and appropriateness have a direct bearing on the 


uccess or failure of any job 
While other important factors such as ink, plates, ink 
rollers, tension controls, heating methods, etc., can be con 


trolled by normal adjustment during the press run, no 
imple remedy will compen ste lor inproper plate cylinders 
ilter they are in the pre 

The flexographic printer has available to him a variety of 
types of plate cylinders from which to choose. Mr. Bradie 
described each in order of their development, together with 


their advantages and disadvantages 


Films and foils seminar 


Chairman, W. B. Tinners, Bakelite Co. Div. of Union 
Carbide & Carbon Corp. A Modified Elsberg Olfactometer 
for Quantitative Odor Measurements by the Stream In- 
jection Technique—D. FF. Crause Packaging Research 
Dept., Physics Dit General Mills Research Laboratories 
published in full under the tithe “Quanti 
tative Odor Measurement in the Nov 1955, issue of Mop 


PHN PACKAGING p. 149.) 


' Thi paper was 


Appetite 
loun M 


j 


Appeal of Printed Flexographic Barriers 
TinDALI Issistant Director, Waxed Paper Mer 
andise Council, Various exhibits were shown to emphasize 
the fact that appetite appeal is being approached scien 
tieally on many tront The influence of color on emotional 
discus ed The 


erence and image preference were discussed. Two points 
Ke | I 


respotine was problems of sensation trans 


{ 


were stressed: (1) packages that get and hold attention 
, 


have color and (2) effective imagery and color produce 
ippetite appeal 

Plastic Films and 
Bakelite Co., Div. of Union 


(This paper is published in full 


The Frictional Characteristics of 
Warren J. Bean 


Carl e & Carbon Corp 


Laminates 
inder the tithe Slip Ratings for Films,” in this issue of 
Voenn Packacine p. 144.) 


Package design seminar 


Chairman, Rowenr G 
&. Neubauer. In (ood Design 
Ma. Nevcnaven, The 
design is a top-management challenge today, said the chair 
theme for the Trade 


press challenges such as America needs a million sales 


Neveacer, Package Designer. Robert 
a Growing Tendency 
current trend to 


package 


“upar acle 


man, setting the ilternoon session 


men” the world’s cheapest advertising space—the pack 


ige,” plus the challenges of rising packaging costs, are being 
met by planned package design 

Many i ow-moving product 1 heing helped into con 
umer popularity by well and thoughtfully designed pack 
izes, This is not mere surtace 


pretty design,” but a 


sincere psychological reflection of the product contained. 


The reflection that the consumer unknowingly responds to 
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is the direct result of top management's growing tendency 
to think of good design as an integral part of the product 
Products in all forms are being bought through the at 


tracted eve! Cood design is good busine 


{devertising Di 


rector, Dictaphone Corp. Design and packaging affect virtu 


Designs on Management— Don Brics 


ally everything we do to influence others, said Mr. Brice. 
should make a 


impression. That 


Everything identified with any company 
good, accurate and distinctive requires 
professional coordination 

Most management men recognize the importance of good 
design, but many still tell the professional designer what 
to do, The trend is away from this strait-jacket approach, 
but it will need constant selling to give it momentum. Then 
the professional designer will be able to create and co 
ordinate fully rather than merely execute. Our company, 
he said, has been far behind, but the situation is now recog 
nized. Everything we make, it is realized, must be identified 
with Dictaphone. Everybody agrees, but execution is not 
We've made a start toward good design that must 


> CARY 


be purchased intelligently today. 


{dver 


Seabrook Farms is 


The Farmer Takes a Brand —Frep Fieiscuman 
tising Manager, Seabrook Farms Co 
today the world’s largest farming and freezing operation in 
the country, according to Mr. Fleischman, who told how 
Farly in the 


packaging helped to make it so. company § 


career, the importance of strong brand identification on 
the package was recognized lo support the company’s ad 
vertising 

The bold trademark design, similar to what is used today, 
was developed and by promoting this mark as a symbol for 
top quality, the company increased its sales from $50,000 
a month in 1945 to $200,000 a month in 1948. Then some 
thing happened. Suddenly retailers began refusing to stock 
any frozen-food packages without colorful pictures of the 
product, Seabrook, along with others, adopted the full 
color picture technique. The new packages gave new vigor 
to the sales department, Sales started climbing 


$1,200,000 a 


and life 
some more until today Seabrook sales are 
month, The packages have been further improved by giving 
more prominence to brand name and product name. Mr, 
Fleischman also described how his company planned inter 
changeable color cylinders for today’s lower-priced brands, 
which the company developed as competitive weapons in 


certain markets 


Don Wurre, 


Speaking of consumer research 


Consumer Reactions to Packaging Design 
President, Don White, Inc 
in packaging, Mr. White showed how the direct approach 
can sometimes be very misleading. He mentioned a study his 
company did to illustrate this point. When a group of women 
were questioned to find out what they thought of today's 
pac kaging in general, 60% of those interviewed were not too 

said the pac k 
Yet on specihe 


questions, it was very evident that they were influenced by 


conscious of the package—and more than 90% 


age had nothing to do with their purchase 


the brand name on the package, had noticed such things as 
the attractiveness of the new Lux foil wrap, or liked Heinz 
pac kage se, Arnold bread packages, ete because they were 
easy to recognize When it came to dislikes, the same women 
had a lot to say about hard-to-remove tops on jelly jars, 
leaky paper milk containers, hard-to-open cellophane pack 
izes, ele 

Consumer reactions offer clues, he said, but are no sub 
stitute for sales testing under actual retail conditions 

Mr WW hite belie ves packaging will be used hore and 
more widely as an advertising medium, with copy changes 


to tie in with current advertising themes He cited as at 


example an advertising campaign about a Christmas cake 
for a cake mix with nothing on the box of mix to promote 


the Christmas cake at the point of sale. There is real oppor 


tunity today, he believes, to carry the advertising message 


ht to the package 
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Lipstick and Brush Set-up cs 


‘ 


Manufactured For 
Beauty Counselors, Inc. 
Grosse Pointe, Mich. 





F. N. Burt Company Inc. - Manufacturers of Small Set-up Boxes, Folding 


, 
vontainers - 


cipal Cities Or Write Direct - Canadian Division: 
Ltd., 469-483 King St. W., Toronto, Canada 


Cartons and Transparent 500-540 Seneca Street, Buffalo 4, 


New York +» Offices in Pris 
Dominion Paper Box Co 





WE’RE PROUD OF OUR PLACE IN CHRISTMAS PACKAGING 


That} ily old fellow with the big white beard 
is busting his buttons’’ with pride in this year’s 
array of Christmas gifts. We're busting some 
too, because Ridgelo boxboard was chosen 
for gift packaging by n 

facturers than ever before 

They had gq d reas 

dustry’s leader int Pp quality ston feds, 
1e Ridge! » line was this ar expanded to 
include exceptionally fine ma ne ated 
board and special finishes 

such as #75 and #90 

Thus, from a single s 

manufacturers and their cu: 

most every need for gift carton xboard 
You'll see the wisdom of selecti: } Ridgel 
reflec ted in utstand ng Christmas pac kagir } 
of beverages, cigarettes, t bacc , canaies, 
cosmetics, toiletries and many, many other 
products. Certainly if it’s good for Christn as, 
it's worthwhile the year ‘round! Send for 
new samples and see 


STANDARD COATED + CUSTOM COATED + *75 BRUSH FINISH » *90 ULTRAGLOSS « * METALLIC COATED + POLYETHYLENE COATED 


LOWE PAPER COMPANY - RIDGEFIELD, N. J. 
An Independent Mill « Serving Industry Since 1906 
Rofresenlalives * Philadeiphia—Philip Rudolph & Son, inc. + St. LeviseA. E Kellogg + Los Angeles—Norman A. Buist 
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Shoe box made by Plaxell, Inc., Long Island City, NY 
for is handkercl ! 


, 58 
m» . ; 


“Zip-R-Kit™ reusable package 


made by Anglers Products, blushing 


These plastics 
make a package 
a show-case... 


lightweight, strong, 


Brand Rigid Sheet 


“Window shopping” turns to sales when 
It resists chemicals, oils 


tran parent 


handling, discoloration 


t Shoppe TS can ke ( h ( 


window of crystal clear Kren: but can’t touch the 
Iways look Merchandise stays fresh and unsoiled 


pas ed in clarity. Contents al q: hy, 
clean because they always are clean season after season. Direction ire BAKELITE ° 


Che slide fastener runs on a strip of clearly visible 
KneNeE Sheeting —tough yet easy- Give your product i pack ige with i, 
orking. dual features of di play and durability PLASTICS “y 
Write for information to Dept. KE-105 vf 


has i deep 


The box for baby hoe ) 
drawn cover formed from Baketirs , e 
. rpe ration (qa 1) Fast 42nd Street. Ne 5 " x < 


of UCA 


the window is on your product § pac k- 
and crac king 


ige Here are two good examples 
The handke re hief enve lope h iS i en examine 


unsur- closely content 


BAKELITE COMPANY, A Division of Union Carbide and Carbon (€ 


The term Bake rte and the Trefoil Symbol are registered trade-marh 








that are “musts” in modern gravure printing. 





aes 


FLEXIBILITY 


[ves no] 1. Can your present gravure 
press handle any type of work, 
avoiding the need for a number 
of different models to meet re- 
quirements? 


2. Is your present press so con- 
structed that maximum pres- 
sures to print board and diffi- 
cult materials be obtained with- 
out damaging your drives and 
shafts? 


[ves] wo] 3. Can you print cellophane and 
~~ films at O Ibs. kiss impression? 


[ves| wo | 4. Can you obtain and return to 
these pressures automatically 
. without going from one col- 
or Station to another and doing 
it manually? 


[ ves] wo] 5. Can you lift your impression 
a ~~ without loss of web tension? 


[ves] wo] 6. Can you adjust your press to 
run its full size range without 
the aid of extra-equipment-size 
feed and pull cylinders or 
change gears? 


[ves] No] 7. Can you adjust your doctor 
blade to any size cylinder and 
to the proper angle of wipe 
without the aid of special 
equipment? 


8. Can you see what pressures 
you are printing with so they 
can be recorded for future ref- 
erences? 


9. Can you web your press from 
the floor, without using a step 
ladder or some trick gimmick? 


10. Do you have fully auto- 
matic tension control, to avoid 
having to rely on brake tension 
or friction devices? 


11. Can you purchase inter- 
changeable spare equipment 
for your press? 


12. Will your press have sub- 
stantial resale value after twen- 
ty years of operation? 


Whats your 
Gravure I. 


Does your present equipment make the grade? See how it rates with the requirements 


+ al, UR ll Sex = r 





[ ves] wo] 13. Does your press have dy- 


namically-balanced, light-alloy 
idler rollers to reduce web 
drag? 


14. Does your press have ample 
reserve power capacity to han- 
dle the increased loads of addi- 
tional color units or fabricating 
equipment you may require in 
the future? 


15. Can any or all of your units 
be used for back printing with- 
out the aid of turning bars? 


16. Is all of your equipment 
wired to meet the local Under- 
writer’s Code (explosion 
proof)? 


17. Can you quickly and easily 
withdraw the engraving cylin- 
der assembly to the operator's 
side of the press? 


18. Is your ink tank mounted in 
a convenient, out-of-the-work- 
ing area position, yet fully ac- 
cessible from the operator's 
side of the press? 


PRODUCTION 


19. Do you have the shortest 
possible web leads? (Long web 
leads add to your waste and 
disturb tension, causing loss of 
register.) 


20. Do you have the maximum 
amount of web under the dry- 
ers so that most of your web is 
not dead? 


21. Can your pressman register 
the printing units from a single 
central control panel? 


22. Does your press deliver 
face-up, so that sheeter and die 
cutting operations can be done 
inline without turning the web? 


23. Are all your normal press 
operations automatic or push- 
button controlled, thereby elim- 
inating the necessity for an ex- 
perienced pressman to “judge” 
the adjustments. 


SERVICE 


[ves] No] 24. Are local service offices 


readily available to provide 
maintenance and spare parts 
for your impression system 
equipment? 


25. Are factory-trained service- 


men available to aid you in in- 
stallation, maintenance, and 
technical problems? 


SUPPLIER RELATIONS 
26. Do you think your present 


presses are engineered with 
your needs in mind rather than 
engineered to increase the man- 
ufacturer’s margin? 


27. In your experience, have 
you found that your supplier 
did not forget you after he had 
completed the sale? 


28. Would you want more of his 
equipment? 


29. Can he supply you with a 
full line of converting equip- 
ment, thereby avoiding a 
“pieced-together” press to do 
your inline work? 


30. Does your supplier have a 
solid background of experience 
in building this type of equip- 
ment? 


31. Does your present supplier 
furnish all the main press com- 
ponents and manufacture a 
complete line of auxiliary 
equipment, eliminating divided 
responsibility? 


IN BUYING EQUIPMENT 
[ves] wo | 32. If you had it to do again, 


would it now be your opinion 
that a stripped press, lacking in 
automatic and centralized con- 
trol features, would result in 
higher operating cost? 


if you can answer “YES” to all these 
questions 


you musf own or plan 


to purchase 


CHAMPLAIN GRAVURE 
PRESS EQUIPMENT 


Write today for your copy of “Rotogravure.” 
It's o 78 page text book on the subject. Cham- 
plain Company, Inc., 88 Llewellyn Avenue, 
Bloomfield, N. J. Chicago Office: 520 N. Michi- 
gon Avenue, Chicago 11, Ill. 


Champlaint fr 


Champlain manulactures a complete line of rotogravure, flexography, ro- 
tary letterpress and allied equipment for packaging and specialty printing. 
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LOOK AT THE FLOOR... 


you'll see why this cap cuts breakage 


1) 


(Armstrong “HI-TORK”? MOLDED CAPS 












WRAP 100 PACKAGES 
A MINUTE 


With the most accurate registered panel 
you can get 





ly minute ippl iterial can be easily inserted in 
© minute 
An el I i ion possibl 
d the au pay | wh the FA 
trail lL oper " he pach 
Model FA f material for 
‘ \ ill posits 
i | hie \ iT ix 
pi | ae H 
Mod bA lo find t ho 
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PACKAGE 


MACHINERY COMPANY 


EAST LONGMEADOW, MASSACHUSETTS 
NEW YORK . PHILADELPHIA . BOSTON . CLEVELAND . CHICAG( 


ATLANTA « DALLA . ENVER « | ANGELES « AN FRANCISCO « EATT 
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Methods 
Engineering 


Testing 


Slip ratings for films 


Two methods of measuring coefficient of friction 
of plastic films and laminates 


are described and proposed as standards 


G..., slip is required of a plastic film to faeili 


dling of the film in general. Because of their con to slick 
struction and method of operation hbag-making ma So far as is known. no 


chines must utilize film having good slip to attain 


maximum output or. for that matter, any output at Hand slip tests 
ill 

When making bags from polyethylene by machine since no comparative 
flat film is pulled around a forming device and heat 
sealed to form a tube. This tube is heat sealed at in 
tervals in the transverse direction and is cut off in 


corresponding lengths to make bays. In some in 


e Preparing 
stances, the starting material is tubing rather than flat is pull ' 
film. In either case, the film is drawn over the metal 
parts of the machine and if the film is tacky or ha 
poor slip, tearing or at least stretching of the filn 
ind misalignment of printed areas will result 
In overwrap machines, the ability to handle fil 
is a flat sheet and wrap it about an article 
tates good slip. Uniform folds and creases ¢ 
obtained with a tacky film because of the 
of the film to stick to itself and to the fort 
wes of the machine Avain. this may re 
of the film as well as 
yrinted eas 0 ol alignment 
Handling of film or bags in stackir ind packa 
ing operations is facilitated or hampered, dependis 
on the slip. The ability to open bags easily and pack 
rchandise quickly is of prime importance and 
dd slip can readily be utilized on a pre 


isis ft itlain maximun ulput 


past one another 


signed to a film and sine 


uring slip is in general use 


ate widely 


By UW alter kean 


1 hee slip of a plastic film relative to 
tate bag making. ove rwrapping operations and han defined as the ability of two pieces 
w hile 
atistacto 


hy the plastics 


used 


ported as renerally unreliable 


nutmerica 


widel 


bout 


of the 


iitimiate 


value ith 


differing 


have 


itself may be 


sabiiee filin 


contact 


y method for meas 
industry 
heen tt 
ind unsatistactory 


'\ be iis 


methods 











OmPrt Ss£0 
SPRING 


CALIBRATED TANGENT 
SCALE 


VALUE MEAD HERE 
AT TOP COGE OF LANE 


BEGINNING OF 
cau (ORATION 


© wees 





2, 3. Details of the inclined-plane apparatus 


are shown photographically and schematically 


of testing yield varying results. Other methods in 
volve measuring the blocking tendency of plastic 
films under specified conditions of temperature, 
pressure, humidity and time. 

Although these tests may give an indication of the 
relative tackiness of a material at elevated tempera 
tures, they may not correlate well with the actual 
conditions of use of the material, A further serious 
drawback is the time involved to make these block 
ing tests. A film producer or converter could not 
afford to spend the required 24 hrs. to determine 
whether or not a certain film would be suitable for 
a particular application. 

These various methods of measurement have been 
a constant source of disagreement and there is cur 
rently a need for a test which will satisfactorily 
measure the slip of plastic films and laminates. This 
problem has been given considerable attention and 
two methods have been investigated which measure 
the slip of films in terms of coefficient of friction 
Both methods appear to have general applicability 


and, under properly specified conditions of testing, 
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the results obtained by both methods are similar. 
The tests described herein are currently being pro- 
posed for general use as standard methods for meas- 
uring the coethcient of friction of plastic films and 


laminates, 


Two test methods 


Friction may be defined as the resisting force 
which arises when one substance slides or tends to 


slide over the surface of another substance. Between 


Table i: Frictional properties of commercial 
polyethylene flat films and tubings 


Kinetic coe ficient of friction 
Inclined Moving film 
Material plane stationary 


description method sled method 


Source \ 


1. Flat film 047 0.54 
2. Flat tubing 0.55 0.56 
5. Gusseted tubing 0.64 0.62 
}. Treated flat film 0.55 0.70 


(untreated side) 
ta. Treated flat film 051 0.66 


(treated side) 


Source B 


1. Flat film 0.31 0.36 
Source (| 

1. Gusseted tubing 0.58 0.54 
2. Gusseted tubing 0.28 0.32 
4. Gusseted tubing 0.25 0.27 


Source D 


l Flat tubing 0.47 0.62 

2. Gusseted tubing 0.52 0.60 

Source E 

1. Flat film 0.39 0.36 

la. Flat film (reverse side) 0.35 

2. Flat film 0.74 0.64 

2a. Flat film (reverse side) 0.72 

4. Treated flat film 0.60 0.55 
(untreated side) 

ta. Treated flat film 0.4 0.4 
(treated side) 

4. Flat film 0.80 0.89 

» Flat film OAl 0.35 

Source f 

1. Flat film 0.67 O71 


Source & 


| Flat film 0.4% 0.33 
2. Flat film 0.44 0.33 
s. Flat film 0.30 0.30 


Source H 


l Treated flat film 0.50 O41 
(untreated side) 
la. Treated flat film 0.43 0.42 


(treated side) 
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surfaces of solids in contact there may be two kinds 
of friction: (1) the frictional resistance before slid 
ing takes place between the two materials, which may 
be expressed by the static coefficient of friction (1 

andl (2) the 


frictional sliding 


resistance during 
which may be expressed by the kinetic coefficient of 
Iriction (4) and which depends to some extent on 
the relative motion of the materials 


The coeflicient of friction is defined as the ratio 


of the frictional resistance to the normal pressure 


acting on two surfaces in contact. This coefhicient 
of friction is a measure of the relative ease with 
which the surface of one material will slide over the 
surface of another material and may be measured 
in a number of ways. The two tests which have been 
investigated are (1) the inclined plane method and 


test is considered pene rally in the ensuing sections 


2) the moving film, stationary sled method 


Inclined plane method. When measuring the co 
elheient of frietion of a material by means of an 
inclined plane, it can be shown mathematically that 
the ratio of the frictional resistance to the normal 
pressure acting on the surfaces in contact at incipient 
sliding of the sample is numerically equal to the 
tangent of the angle at which the sliding takes place 
Theoretically, when measuring the coefficient of 
friction of metal against metal, wood against wood 
ete., with an inclined plane, the tangent of that 
minimum angle which will allow the sample to slice 
on itself at a constant velocity is numerically equal 
to the kinetic coefhicient of friction of the material 
The tangent of that minimum angle which is re 
quired to initiate sliding of the sample is defined as 


These 


films ind lam 


the static coefhicient of friction of the material 
definitions apply as well to plasti 


nates, but surface irregularities of these materials 


omplicate the measurement of their surface fri 
tional properties In order to compensate for these 
surface irregularities, it has been found necessary 
through experimentation to define a rate of sliding 
it which the kinetic coeflicient of friction will be 
measured 


The two 


main constituents of the inclined plane 


Table t1: Classification of polyethylene film 


ace ording lo slip 


Below OW 
0.40.50 


0 44M 


Table Wl: Frictional properties olf 


commercial cast vinyl films 


f efficient of friction 
Outside) outside 
Stau Kinet 


0.90 O26 
O44 O19 
Lu O25 
0.48 


0.94 


4, 5. Details «/ th. ipparatus for the moving 


fhiim lationary method are illustrated below 


both photographically and schematically 





apparatus are a smooth board to serve as the plane 


and a steel blo« k of sper ified dimensions and weight 


to serve as both a carrier and a loading medium for 


the sliding sample. Details of the apparatus are 


hown in Figs, 2 and 

\ piece of the material to be tested is taped to the 
inclined plane, while another piece of the same sam 
ple is taped around the steel block. Since uniform 
intimate contact cannot be established between the 
lest samples by the bare metal, a piece of sponge 
rubber sheeting the same width as the block is placed 
hetween the metal and the sliding test sample (Fig. 
1). This sponge rubber distributes the load of the 
steel block evenly to the test sample and assures inti 
mate contact between the sliding and the stationary 
lest pieces 

With the test samples taped in their respective 
positions the block is allowed to slide down the 
plane at various elevations. The tangent of that 
minimum angle which will allow full travel of the 
sample down the length of the plane, unaided ini 
is defined as the static coefhicient of friction. 
coeflicient, the block 


may begin to slide at some particular elevation. 


tially 
When measuring this static 
However, irregularities in the film may not permit 
the block to slide the full length of the plane. There 
fore, specifying full travel of the sample as a pre 
requisite to a satislactory measurement gives a maxi 
mum static coelhcient of friction 

The kinetic coefheient of friction might also be 
tuken as the tangent of the angle at which the block 
moves down the entire length of the plane unaided. 
However, the sample will slide down the plane at 
several different speeds, depending on the angle of 
inclination of the plane. In practice, when plastic 


filrnes are under consideration the sample may slice 
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inclined plane 


Table IV: Frictional properties of 

polyethylene-coated cellophane 

moving film, stationary sled method 
Semple Cel/Ce PEPE 


designation Static Kinetic Static Kine? 


source | 
\ 82 P E/ream 
B. 15¢ P E/ream 


( 25¢ P E/ream 


Source 2 


\ 88 PE/ream 0.22 0.21 
B. 1 4 i b ream 0.16 O16 
C. 238 PE/ream 0.24 0.24 


296 P E/ream 0.16 0.16 


down the plane for several inches and stop due to the 
non-uniformity of the film. Therefore. it is necessary 
to choose a rate of sliding which will be suflicient 
to insure full travel of the sample down the plane 
At the same time, this travel must be slow enough so 
that a uniform rate is accomplished. Furthermore, 
the irregularities of the film tend to be minimized 
and the sliding sample often accelerates at exces 
sively high angles. These irregularities are exag 
gerated and the sliding sample tends to decelerate 
if the angle is too low. In view of these factors and 
in consideration of experimental data, the kinetic 
coctheient of friction is determined at an interme 
diate reciprocal rate of 30 sec./in 

No attempt is made during the test actually to find 
that particular angle which will give a rate of 30 
sec./in. Instead several reci prose il rates are deter 
mined at various elevations and these data are 
plotted on a graph of reciprocal rates of sliding 
versus the tangents at which these rates were ob 
tained. From the resulting curve, the tangent corre 
sponding to a rate of 30 sec. in. is determined, This 
tangent is then numerically equal to the kinetic co 


eflicient of friction of the material being measured 


Voving film, stationary sled method. The second 
method of measuring coeflicient of friction is the 
moving film, stationary sled method. The apparatus 
for this test is shown in Figs. 4 and 5. It consists 
essentially of a pair of motor-driven rolls and a 
calibrated spring. The material to be tested is taped 
to a piece of polished rigid plastic sheeting, while 
another piece of the same material is taped around a 
rubber-covered metal sled similar to the one previ 
ously described, The sled is attached to the cali 
brated spring which is firmly anchored and rides on 
the moving film which is being drawn through the 
rolls at a rate of 0.5 ft. min. No relative motion takes 
place between the test films until the frictional foree 


acting at the interface of the films is exactly counter 





balanced by the force exerted on the sled by the 


s g gauge 
pring pauge 


This pull on the spring is equal in 


magnitude and opposite in direction to the frictional 
force exerted at the interface of the test samples at 
incipient sliding and during constant sliding 

By definition, the coefficient of friction is the ratio 
of the frictional force to the normal force. In this 
test, the normal force is equal to the sled weight 
(1,000 gms.) and, if the scale is calibrated in grams 
the coefhicient of friction is equal to the scale read 
ing divided by 1,000. This formula is used to com 
pute the static coefficient of friction (by using the 
scale reading at which initial sliding takes place 
and the kinetic coefficient (by using the scale read 
ing observed after sliding is initiated and during a 


run of approximately 20 seconds ) 


Comparison of methods 


Under properly specified conditions of testing, re 
sults of the two methods compare very well big. 6 
correlates the results obtained by the two methods 
on various samples of polyethylene, cast vinyl and 
polyethylene coated cellophane, kor the inclined 
plane method, the coefhicients of friction were deter 
mined at a reé Iproe al rate of sliding of 30 sec,./in 
using a 1,000-gm. block. By the moving film, sta 
tionary sled method, the coeflicients were obtained at 
a linear speed of 0.5 {t./min. using a 1,000-gm. sled 

In the aforementioned graph, the coeflicient ob 
tained by one method has been plotted against the 
coefhicient obtained for the same film by the other 
method. The solid line represents what the average 
relationship between the two values should be 
while the plotted points indicate the actual relation 
ship. The points are not too widely scattered and it 
is felt that good agreement between the tests can be 
obtained under these conditions of testing. It must 
be remembered, when making these comparisons 
that point-to-point variations in surface frictional 
properties within the same roll of film may account 
for some of the apparent discrepancies These sur 


face variations may often be greater than the errors 


Table V: Frictional properties of 
polyethylene-coated aluminum foil 


moving film, stationary sled method 


anannw 


200 4n 


Coefficient «/ | 


fils tational 


which are inherent in the test methods themselve 
The reproducibility of both tests has been demon 
strated on a number of occasions. Samples from the 
same rolls of film have been tested by both method 
at various time intervals and by different operators 
ind results have checked to within several hun 
dredths of a coethcient of friction unit. Again, exact 
measurement ol reproducibility 1 Cornipelye ated | 
the indeterminate quantity of surface variability 
Comparison of the inclined plane method to th 
moving film, stationary sled method shows the lattes 
to be one which requires heavier and more costl 
equipment, but one which also has wider applicabil 
ity. The time required to run the test is not so great 
as it is for the inclined plane and for quality-control 
purposes the higher initial cost may be overbalanced 


by the labor 


coetheient of friction ts 


saving. However, if an exact value of 
not required, the inclined 
plane may be used simply and rapidly to define a 
range of coefheient of friction for the material under 
consideration. The inclined plane could be set up or 
ig no go basis and, once upper and lower 
limits have been established for quality-control put 
poses, materials exhibiting coetheients of Trietios 
outside of this specified range could be posit 
identified with ease and rapidit 
However, the inclined plane is limited t 


ing materials having coethcients of friction of bel 


ipproximatel 2.0. since at hight elevated at 


the overturning moment of the film-co 
carries it off the plane ind no measurem 
Immediately, this eliminates 
of the coethecient of friction of 
filrns 


lhe relative lip or bloch 


tainable 
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clined plane method) for typical commercial films 


tacky 
the moving film, stationary sled method. These films 


materials may be measured satisfactorily by 


measurement of 


will not slip during the test 
their static coeflicients of friction gives a quantita 
tive indication of their relative slip. When working 
with these samples, static coefficients of friction in 
the range of 5.0 to 8.0 are very common and are 
easily measured by the moving film, stationary sled 


method 


The moving film, stationary sled test may also 
he used conveniently to evaluate the coeflicient of 
friction of film or coated stock against various 


metals, This may be useful in determining how a 
particular material will handle during machining 
For these 
metal plate is used in place of the moving filin 


operations measurements, a 


polished 
and the same film-covered sled is used as in 
film-to-film determination 

It is felt that this is an important consideration 
in these Previously 


measurements film was plac ed 


Table Vi: brictional properties of polyethylene 


moving film, stationary sled method 


Sample 


leugnation (eating Subcarrier 


Bleached kraft 


\ ! 298 | I ream 

A 2 8¢ P E/ream Bleached kraft 
ia og P E/ream Bleached kraft 
bh 2 i¢ P E/ream (,lassine 
BOS 2 PE ream (,lassine 

i 1 4 P E/ream (,lassine 
r | 0.002” vinyl Bleached kraft 
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on the hard surface of a polished, rigid plastic sheet: 
the hard metal surface is being substituted 
the film 


film covered sled is be in 4 used. This gives a meas 
z # 


now 


for moving while the same rubber and 
urement which is analagous to the film-to-film meas 
urement. This is also a very flexible procedure, 
since tests may be run under a variety of conditions 
to simulate the actual machine operation. High 
speeds and low loads may be used as well as heated 
or cooled metal plates to study the effect of tempera- 
ture on machinability of a material. 

Both methods are readily adaptable to quality 
control (within the limits discussed) and both yield 
similar and reproducible results. The equipment for 
these tests need not be kept in a controlled atmos 
phere and may be made portable for testing at 
various locations. Suitable carrying cases can be 


prov ided. 


Factors affecting results 


Temperature and humidity. Numerous tests made 
on various polyethylene films at different atmospheric 
conditions indicate that, within the limits specified, 
temperature and humidity have little or no effect 
on the coeflicient of friction of these films. These 
materials were tested by the inclined plane method 
over a temperature range of 70 to 94 deg. F. at 
a constant relative humidity (51-55'7) and over 
a humidity range of 24 to & 
(84.89 These 


humidities cover a substantial part of the range 


“o at constant tempera 


ture deg. F.) temperatures and 
which might be encountered in normal test work 
Results of tests at these various conditions agreed 
to within three-hundredths of a coefficient of fric- 
tion unit for any particular film. The data cannot 
be extrapolated beyond the limits of temperature and 
humidity used, but indications are that for normal 
testing of quality-control work the coefhcient of 
friction of polyethy lene films will not vary to any 


great extent under changing atmospheric conditions 


and vinyl-coated paper 


Coethcient of Irietior 
Paper) Paper PE/PE Paper / PE 
Static Ainetic Static Kinetic Statu Kinetic 
0.28 0.22 1.35 1.28 0.53 0.53 
0.32 0.26 O51 O51 0.35 0.35 
0.37 0.33 0.61 0.61 O51 051 
0.27 0.27 2.10 1.70 0.88 0.88 
O25 O25 0.90 0.90 0.69 0.69 
0.22 0.22 0.62 0.62 0.61] 0.6) 
binyl/wviny Paper, viny 
O25 O24 0.10 0.20 0.4 0.20 
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Contact pressure. The effect of contact pressure 
between the two samples on the coefficient of friction 
measured by these tests has been determined. Con 
tact pressures from 17 gms./sq. in. to 230 gms. ‘sq. 
in. were used for these tests. The contact area was 
held constant, while the weight of the loading me 
dium was varied, 

booe the moving filmi, stationary sled test, the 
weight of the sled used was found to affect the 
coellicient of friction obtained to an appreciable 
extent. The tests were made on various materials 
having coefhcients of friction of approximately 
0.10 to 0.60 when measured in the prescribed man 
ner. Results of these investigations have been 
plotted in Fig. 7 as coeflicient of friction versus 
sled weight. All the tests were made at a linear 
film speed of 0.5 ft./min 

In general, an increase in the weight of the sled 
first increases the kinetic coefhicient of friction up 
to a maximum and, thereafter, the use of heavier 
sleds decreases the coefficient of friction obtained 
The marsimum coethe rent of {rie tion appears to be 
obtained when using a sled weighing from 1,000 
to 1.400 gms. Normal test work is carried out with a 
| .0OO-gm. sled so that a maximum kinetic coefhcient 
of friction is being obtained for this particular 
film speed, 

These experiments were repeated using the in 
clined plane method and the results have been 
plotted in Fig. 8 as coefficient of friction versus 
block weight. No appreciable change in the coflicient 
of friction of these materials occurred with a change 
m block weight. However, the relationship tended 
to be parabolic with the maximum coefficient of 
friction being obtained, in most cases, at a block 
weight of approximately 1.000 gms. In this test 
the contact pressure does not appear to be so 
critical as it is in the moving film, stationary sled 
test 

Linear velocity. The effect of film speed on th 
coeflicient of friction obtained by the moving film 
stationary sled method has been determined. ‘Tests 
were made on various samples of extruded poly 
ethylene flat film and tubing at film speeds from 
0.5 ft./min. to 200 ft./min. using a 1,000-gm. sled 
big. 9 shows the results obtained for three of these 
films which have coefficients of friction of approxi 
mately 0.30, 0.60 and 0.80 when measured in the 
prescribed manner. This is a fairly wide spread 
of values and covers the range that might be ex 
pected in unsupported polyethylene file. 

Three or four values of coefhicient of friction were 
determined for these films at various speeds up to 
and including 200 ft./min. and the averages of 
these values have been plotted against the speeds 


at which they were determined. From the graph, 








it can be seen that the greatest distinction in the 
slip of these materials is made at the slow speed and 
these differences gradually diminish until at some 
point in the range of 40 or 50 ft. min. there is essen 
tially no difference in the values. These curves also 
tend to level off at approximately 20 to 30 ft. /min 
and romain fairly constant up to 90 ft. min, At thir 
point there is another gradual increase in the coetli 
cients obtained up to a speed of L30 ft./min., after 
which fairly constant values are obtained up to 200 
ft. min. Above a film speed of approximately LOO 
{t./min., the values obtained for the three films are 
essentially coincident. This illustrates the importance 
of using the proper speeds in this test to make valid 
distinctions among different saniples It also illus 


trates the non reproduc ibility of hand testing 


Values for plastic films 


Unsupported polyethylene A number of com 
mercially extruded polyethylene films have been 
evaluated by both methods and, as previously in 
dicated, good correlation between the tests has 
been obtained. Table | gives a comparison of the 
results of the tests made on various treated and 
untreated polyethylene flat films and tubings. There 
is a wide variation in the values obtained, the range 
measured being 0.25 to 0.89 

As can be seen from the table, some of the films 
tested pave widely differing results by the two 
methods. With all of these films, the moving film 
stationary sled test was made approximately two 
to three months after the inclined plane test, ‘To 
make certain that these discrepane ws were not 
test variables, these films were remeasured by both 
methods and values determined on samples taken 
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By H. 7. Johnson, A.W. MceAlpin and A. M. Schenck 


Development of beverage cans 


How corrosivity and other problems 
affecting shelf life are being overcome with 


new test equipment and methods 


I. canning of carbonated beverages is one of the 


most promising and highly technical developments 
of the present age of modern packaging. Although 
the can has been generally available for only a short 
time, the idea of a can for this group of products 
is not new 

In 1935 Continental Can Co, started development 
work on a metal container especially designed for 
soft drinks, Some years later, an attempt was made 
to package carbonated beverages in cans, but this 
failed because it proved impossible with materials 
and techniques then known—to provide a can with 
adequate shelf life. Another attempt was made in 
1950 and a much improved container was marketed 
with some success, However, material restrictions 


due to the Korean War and economic conditions 


"on Metal Division Heere sand Development Dept Continenta 


fen t le ‘) T" thie pa ’ wee preser i at the sa ant 


Taking a reading from galvanometer for 
corrosivity, Shown is constant-temperature cabinet 


closed) with panel hook-up and galvanometer 


made it difficult for the can to compete with bottles. 
But by 1953 the circumstances had changed. Con- 
sumers were accustomed to products packaged for 
convenience in handling and use, price relationships 
were more favorable and the acceptability of the 
can as a package for soft drinks was established. 

Today cans themselves are available in adequate 
quantities, Technical improvements have been made 
in can structure, linings and manufacturing meth- 
ods, and continuing research promises further prog- 
ress along these lines. It is the purpose of this paper 
to present results of some of the development work 
conducted by Continental Can Co.’s Metal Division 
Research and Development Laboratories in Chicago 
on container design and on packing procedures and 
product characteristics as related to the canning of 
soft drinks. 


Product-package requirements 

Carbonated beverages usually contain the follow- 
ing ingredients: flavoring, coloring, sweetener, acid 
ulant, water and carbon dioxide. In addition, they 
may contain a preservative, antioxidant, foaming 
agent, or other chemical agents dependent upon the 
product being produced, Any or all of these ingredi 
ents, unless properly handled, may have an adverse 
eflect on ultimate shelf life of the canned beverage 
In addition, any metallic impurities may cause the 
fading of color in the canned beverage and influence 
the product's flavor. 

But of all the ingredients, acidulants (citric, tar 
taric, phosphoric or lactic acids) caused the most 
complex problems in the early stages of canning 
soft drinks. Initial improvements in the metal con- 
tainer minimized these problems and resulted in the 
design and development of containers to suit par- 
ticular beverage formulae which guarantee adequate 
shelf life and safeguard the taste and flavor of the 
canned carbonated beverage. 

A package for soft drinks must meet certain spe- 
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cihe requirements: it must be made of materials 
capable ol holding the product under considerable 
pressure and yet these materials must not affect the 
wholesomeness or flavor of the beverage. In addi- 
tion, the container must be light in weight, sanitary, 
easily filled and faultlessly sealed. The metal con- 
tainer for soft drinks fulfills these requirements 
through the judi ious selec lion and use of can mak 
ing materials and methods. 

[wo types of cans are presently being used for 
packaging soft drinks: cap-sealed and flat-top cans. 
The cap-sealed can with a cone top and crown clo 
sure is somewhat similar to the soft-drink bottle 
the flat-top can is similar in appearance to the pres 
ent flat lop beer can. 

Lhe cans and ends are lined on the insick with 
two or more coats of can-lining materials to guard 
the taste, appearance and wholesomeness of the con- 
tents. The first coat is usually applied on the flat 
sheet of tinplate before the can body is formed. In 
the case of the cap-sealed can, the second coat is 
applied after the can has been fabricated. In the 
case of the flat-top can, the second coat is applied 
after body manufacture but before end assembly. A 
decorative label is lithographed on the outside of 
the can by the can manufacturer and the exterior of 
the can and ends is further protec ted by one or more 
applications of a protective material. 

Side seam and ends must perform satisfactorily 
under the maximum pressure conditions anticipated 
Side seams having outside soldered tabs were de- 
signed specifically for use on carbonated-beverage 
cans, thus increasing the over-all strength of the 
container and preventing the seam from opening, 
even under critical storage conditions. The structure 
of the container was further improved by the de 
velopment of a spec ially designed end unit to give it 


greater stiffness In addition, in order to minimize 
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PRESSURE PSIG 
Comparison of theoretical calculated temperature pre 


sure curves with actual experimental temperature pressure 
curves for carbonated water. Conditions given below 
Curve A 

Volume of headspace of 25 ce ( > mi 
Volume of water at 25 de ( w mil 
Volume of CO. at 14.62% in pressul A) ml 
Volume of air at 14.62 /in’ pressure lO. ml 
Curve B 

Volume of headspace at 25 deg. ¢ 25 mi 
Volume of water at 25 deg, ¢ 590 ml 
Volume of CO, at 14.6% in pressur 1,060 wml 
Volume of air at 14.62 /in® pressure 10.8 ml 
Curve ¢ 

Volume of headspace at 25 de ( > ml 
Volume of water at 25 deg. 1 ml 
Volume of CO, at 14.6% /in.® pressur 1,400 ml 
Volume of air at 14.6% in pressure YO mi 
Curve D 

Volume of head pace at Zo deg. > ml 
Volume of water at 25 deg. ¢ 0 mil 
Volume of CO, at 14.6% in.” pressur 1855 mi 


Volume of air at 14.62 in pressure 13.0 ml 


metal exposure during the double-seaming operation 
“Cushion Seal” compound placement was developed 
lhis provides a cushion between the end and the 
body, thus preventing the product from entering 
into the double-seam area and preventing damage to 


the enamel lining during the double seaming 


Problems encountered 

Although manufacturing processes for soft drinks 
are quite standardized, many complex problems still 
exist, Some of the proble ms associated with the vari 
ous components of soft drinks and their effects on 
shelf life and contain r re SpPOorise have alve ady been 
discussed, Others specifi to the canning of car 
bonated beverages, are covered below 

Pressure-temperature relationships. The pressure 
temperature relationship of canned carbonated bes 
erages follows Henry's Law. However, in order to 
guarantee a container packed with a known volume 
of carbon dioxide under varying pressure-tempera 


ture conditions, it was necessary to develop a means 
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Perforation data [rom controlled test packs 


ol beverage plotted agains! a curve based upon 


' 
the calculated perforation times of metal can 


with a 0.0012 «q.-in. area of exposed iron 


for relating mathematically various additional fac 
tors such as air, degree Brix and container expan 
sion. An over-all expression for calculating the pres 
sures whi h would be expected lo develop under 
varying conditions was derived in our laboratories 
and proved by comparing calculated pressures with 
actual experimental values as illustrated in Fig. | 

Che effects of air and the degree Brix on internal 
pressure were studied. The results presented in 
big. 2 show that an increase in air content produces 
an increase in internal pressure 

The data presented in Fig. 3 show that an increase 
in degree Brix of the be verage also produces an in 
crease in internal pressure 

These results clearly point up some of the vari 
ables which must be taken into consideration in 
determining container specifications for a particular 


carbonated heverage produ & 
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and five volumes of carbonation and with no ais 
(Volumes of carbonation defined as amount of 


carbon dioxide dissolved in liquid at 60 deg. | 


Container performance and shelf life. 


Another 


major consideration in canning carbonated bever 


ages is the effect of the product on container pet 
formance. Carbonated beverages have been found to 
vary in corrosivity from product to product and 
sometimes in different lots of the same product. 
These variations have resulted in widely different 
container response and have made it quite difficult 
to predict the shelf life of the product when packed 
in metal containers without a thorough analysis of 
all of the factors involved. 

In view of this, Continental initiated studies in 
collaboration with the Armour Research Foundation 
in an effort to develop a rapid means for testing the 
corrosivity of carbonated beverages which could be 
correlated with shelf life. A secondary objective of 
the study was to develop a tool which would give a 
better understanding of the factors contributing to 


the corrosivity of this class of food products, 


Corrosivity tester 

The concerted efforts of these researchers resulted 
in the development of a “Corrosivity Tester” and a 
procedure for estimating the shelf life of carbonated 
beverages when packed in commercial metal con- 
tainers. The test method is based on the theory that 
different metals in contact with the beverage create 
a galvanic potential which in a closed circuit in 
duces the flow of electrical current providing the 
driving force to produce corrosion, resulting in iron 
pick-up and/or can perforations. 

Thus it is possible to establish a galvanic system 
with tin and iron electrodes which, when immersed 
in a carbonated beverage under controlled condi- 
tions, will cause different amounts of current to flow 


hetween the tin and iron. The quantity of current 
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Table I: 


of canned carbonated beverages 


fleet of air content on shelf life 


flowing between the tin and iron is measurable and 
indicates the corrosivity of the product. It is, there 
fore, possible to correlate such activity with the shelf 
life of a particular canned carbonated beverage 

big. 4 illustrates a curve based on calculated per 
foration times of cans with a 0.0012-sq.-in. area of 
exposed iron as influenced by various galvanic cur- 
rents plotted against the actual perforation data of 
controlled test pac ks with beverages upon which the 
galvanic current was determined by the corrosivity 
tester. Theoretically it appears that shelf life can be 
estimated from this curve with very favorable cor 
relation. 

The results show certain trends or patterns which 
justify using the corrosivity tester as a quick method 
for predicting or estimating the shelf life of carbon 
ated beverages when par ked in commercial soft 
drink cans. However, more correlations need to be 
made with controlled test packs to establish thor 
oughly the reliability of this method. 

Promising applications have already been made 
of this tool in modifying beverage formulations to 
eliminate corrosive ingredients and extend shelf life 
of the canned product. For example, the artificial 
food color amaranth was found to be contributory 
to high galvanic currents (high corrosivity } I he 
amount of amaranth which could be tolerated for the 
desired shelf life of the product was quickly deter 
mined and the beverage formulation modified ac 
cordingly. Similarly other corrosion-contributing in 
vredients and their tolerance levels are being inves 
tigated with beverage manufacturers, 

The corrosivity tester was also used to study the 
effects of air content on shelf life. Some of these 
These 
data are in line with actual test-pack data and cor 


data accumulated are summarized in Table | 
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KR. T, STORAGE MONTHS 
Effect »/ copper content of can on the perform 


ance of a container for an orange drink 


firm the belief that the elimination of air in the 
prolong the shelf life of 


canned carbonated beverages 


headspace will greatly 


As illustrated in Fig. 5, the corrosivity tester may 
also be used as a measuring tool for predicting the 
amount of iron pick-up by the product. A theoreti 
cal curve of the amount of iron in solution (p.p.m. ) 
per month was constructed from mathematical cal 
culations and actual test-pack data plotted against 
the curve. There is significant correlation of micro 
ampere reading with p.p.m. iron pick-up and the 
corrosivity tester can be used as an indication of the 
product's capacity to pick up iron 

The eflects of air content on iron pick-up were 
investigated and some results of these studies are 
illustrated in Fig. 6. This graph shows that air con- 
tent affects the ability of the beverage to pick up iron 
and that beverages respond differently, or in varying 
degrees, to high and low air content. In connection 
with this figure, it should be pointed out that this 


experimental pack was made with developmental 
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cans stored at room temperature for a period of 2] 
weeks. The amount of iron pick-up in products 
packed with low air content (below 3 cc.) in con- 
tainers now commercially available would be con- 
siderably lower, in the neighborhood of | p.p.m. or 
less, for the majority of soft-drink products. 

Experimental packs with ascorbic acid added to 
minimize the rate of iron pick-up in products packed 
with low and high air content were made. The results 
of the addition of ascorbic acid to a soft drink 
packed in flat-top cans is presented in Fig. 7. This 
figure shows that ascorbic acid is an efficient anti 
oxidant and was effective in reducing the rate of 
iron pick-up, thus extending the actual shelf life of 
the product. This same trend was also found with 
other soft drink products. 

Controlled test packs were made with a variety 
of beverage products to which varying amounts of 
copper were added to study the effects of copper on 
iron pick-up and container performance. Fig. & 
shows that increasing the copper content of an 
orange beverage increased the ability of the bever 
age to pick up iron. These data are typical of the 
results obtained with various soft-drink products. 

Fig. 9 clearly shows the adverse effect of high 
copper content on container performance e. While no 
perforations occurred after three months’ storage at 
room temperature with a copper content of 0.25 
p.p.m., more than 80° of the containers perforated 
when the copper content was increased to 14.5 p.p.m. 
These data show conclusively that high copper con 


tent greatly decreases the shelf life. 


Summary 

Technical improvements in can structure, linings 
and can-manufacturing materials and methods cou 
pled with technological advancements in beverage 


[Continued on page 225 | 


interior view of constant-temperature cab 
inet, showing panel and galvanometer hook-up 



















pe 


= 


Bally 


LAOcKEe 


~ 


— # 
+ J 
_ "eee 
. ” a 
. chen- ° Enriched 


~ FLOUR 


Sieacwnao.- ace-Ppunrost 


’ 
SO ae ae «eee me WeNE oma ment omer tt 


Why higher priced adhesives save money 


Flour bag making is a good illustration. The adhesive cost was increased 400 
Production was stepped up to 250 bags a minute. And rejects, « iused by delective 
caming, were eliminated, Retailers were also happier. Flour no longer leaked out ol | 
bags during shipping or on display shelves. Obviously, justifying the added glue co 
[hese higher priced adhesives are based on National's polyvinyl! acetate. They're 
odorless, colorless and highly moisture-resistant. New formulations are constantly bei 
developed for making and sealing paper cartons, cases, tubes and bags. Showing 


once again, how National's continuing research is contributing to packaging p 
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Experimental equipment in Du Pont's new sales development and technical service 


laboratory was built to explore methods of making bags from new polyester film 


New film laboratory 


Equipped to duplicate actual operations 


in film users’ plants, it works on 


practical problems of printing and sealing 


A new $1,000,000 sales development and tech- 
nical service laboratory, described as the most mod 
ern and complete of its kind, has been placed in 
operation by the Du Pont company’s Film Depart 
ment at Chestnut Run, near Wilmington, Del. 

The laboratory represents an expansion of Du 
Pont’s program of service to the packaging field in 
applications and use of cellophane, Mylar polyester 
film, acetate film and cellulose bands, Its work in 
cludes exploration of new markets for these products 
and is also concerned with improvement of quality, 
properties and utility of these products. 

Operations range from physical testing of prod 
ucts to design and development of packages and 
packaging machinery, investigation of problems of 
printing and laminating, and exploration of electri 
eal and industrial applications of films 

So that it may help solve users’ problems, the 
laboratory is equipped to duplic ate or approximate 
closely the conditions of use of packaging films in 
customers’ plants and in the marketplace. 

It has a set of six rooms in which extremes of 
weather may be reproduced on a controlled basis 


Temperatures in these rooms range from 0 deg I 
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to 100 deg. F., and relative humidities from 20% to 
90°). Observation of performance of packages in 
these rooms enables the laboratory to tell the baker, 
the cigar maker or the potato-chip manufacturer 
what type of packaging film he should use and how 
he should use it for best results under the condi 
tions he is likely to meet in his particular market. 

Similarly, standard supermarket refrigerated dis 
play cases are used to observe the in-use perform 
ance of films in the packaging of fresh produce and 
fresh and processed meats. 

The laboratory has a laminator of unusual versa 
tility, specially designed to permit reproduction of 
any of the laminating conditions a converter or 
packager might encounter. It can be used to com- 
bine two flexible webs, suc h as cellophane and alu 
minum foil, for a special packaging application, or it 
may be used to combine a flexible film, such as My 
lar polyester film. with a rigid material, such as 
wood or steel. It may be used with water-emulsion 
adhesives or solvent-solution adhesives, and the ad 
hesives may be applied in the variety of different 
methods which are actually used in the trade. 


Continued on page 219) 
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Engineered 
Protection 
For You... 


a production line with built-in versatility 
to meet changing market requirements for your products 


Protection... against changing package sizes or number of [IVINS 

. packages per carton. A Bartelt machine can be adjusted to CLUB 
produce a variety of sizes and combinations of packages such ov 
as those illustrated at the right. 


Protection for your product. Pouches can be made from 
inexpensive webs or the finest barriers using laminated stock 
depending on product shelf-life requirements. 









2 POUCHES 


Protection ... against high labor costs. Completely auto- 1 POUCH PER CARTON 


matic trom roll stock to finished carton PER CARTON 
Protection against machine production losses, Bartelt ma- 
chines are built to machine tool precision from the highest 
quality materials 


Write today for information on the Bartelt Pac kaging Line! 










4 POUCHES 
PER CARTON 


SDEVERTTRCT mranammine co 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 


New York Office 370 Lexington Ave. 


3 POUCHES 
PER CARTON 


Machine LG, Vag Cuative Packaging © 


157 














& 





This consultation service on packaging subjects is at your com 
mand, Simply address your questions to Technical Editor, Modern ' 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Film for sterilizing package 


Qa. We are interested in pare haging 
hort lengths of plastic tubing in 
sealed transparent envelopes. The 
envelopes and contents will then be 
erilized We would like fo Use 
cellophane enve lopes, but pe rhaps 
other transparent materials would 
he preferred, Can you suggest the 
hest transparent packaging material 
and the best way to do the steriliza 


fion 


A. | nlortunately there ire many 
possible combinations of tempera 
ture and time to achieve a sterile 
condition with a given package and 
product, If you are satisfied with a 
short time in boiling water, then 
perhaps polyethylene film could be 
used, You should also try Pliofilm 
for the boiling-water treatment, Cel 
lophane would not be satisfactory 
lor either dry or wet heating at any 
sterilizing temperature 

However, if you require complete 
sterility of your product and 
package, then it must be exposed to 
moist heat at 250 deg. F. for about 
10 minutes. Under these conditions 
the only packaging film that can be 
used is a polyester film, Mylar. You 
will also have problems of making 
eals and closures that will not leak 
or fail in the heating ind cooking 
eyele, and you must also consider 
the po ibility that the plastic tub 
ing can seal to the film as a result 
of the long exposure to this tempera 
ture Also it will be necessary to use 
1 pressure sterilizer to prevent burst 
ing of the sealed envelope 

This is a difheult result to achieve 
with a film envelope and it will re 
quire careful testing and engineer 


ing to putona production basi« 


Tags on VCI bags 


Q. One of our steel products is 
packaged in p lyethyle ne hags h 
@ small piece of volatile-corro 

j 


inhibitor coated paper included 
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prevent rusting These bags have a 
printed and varnished paper label 
clippe d to the lop seal { dozen of 
these bags are placed in a small 
sealed corrugated hox and several 
of these in turn placed in a ship 
ping case 

During the past summer we had 
some complaints that some of the 
paper labels were very sticky and 
were torn off by adhesion to the 
pac hages We are very ple ased with 
the performance of this package and 
would like to take steps to prevent 
a recurrence of this label stickiness 
Can you suggest some way in which 


we can overcome this proble ms 


A. The cause of this complaint of 
sticky labels does not appear to he 
difheult to rationalize and correct 
The volatile corrosion inhibitor is 
eflective because it saturates the 
atmosphere in the package and so 
prevents the rusting of ferrous ma 
terial by water or water vapor. How 


ever, polyethylene film is permeated 


vy many organic vapors and thus 
some of the inhibitor passes through 
the film. The amount transmitted by 
the film depends upon the time, the 
temperature, the thickness of the 
film and the type of inhibitor used 
In this case there is a large surface 
irea of film within the small sealed 
case 

Volatile corrosion inhibitors are 
complex organic chemicals and 
could act as solvents or plasticizers 
for resin, printing inks or label 
varnish, This action would be aecele 
rated by summer temperatures 

It would be of some benefit to 
perforate both the inner and outer 
cases to allow the vapors to escape 
However, the best answer is for your 
laboratory to test the solvent action 
of the volatile corrosion inhibitor on 
various samples of printing ink and 
varnish. These tests can be quickly 
ind easily performed and the results 
will prevent the possibility of a re 


currence of label stickiness 


Use of foamed plastics 


Q. One of our new products is an 
instrument that is easily broken or 
damaged by a sharp blow or exces 
sive vibration. We have been ex 
perimenting with die-cut paperboard 
supports and forms, but these have 
not prevented losses in our trial ship 
ments. We would like to try some of 
the foamed plastic s «as pads or 
shaped to the instrument. However, 
we would first like to know if foamed 
plastics seem a reasonable approach 
to the problem. If so, what type 
would be recommended for such 


“use 


A. Foamed plastics have been very 
successfully used as a means of pre 
venting impact and shock damage to 
various types of equipment. This 
class of product should be evaluated 
both in pads and in shaped form 
However, there are so many different 
types of plastic s that it is impossible 
to specify precisely the answer to 
your problem 

Foamed polystyrene is available in 
pads of a wide variety of sizes and 
densities. This resin is also avail 
able in a form which lends itself to 
use in a mold where it can be shaped 
to fit the particular object. There are 
vinyl foams on the market and also 
polyurethane foams. Plastic foams 
ire available in a range from a high 
degree of stiffness to great flexibil 
ity and each type of plastic foam 
exhibits different characteristics in 
load absorption and in transmitting 
vibration 

An excellent discourse on the 
composition and some of the prop 
erties of plastic foam is found in 
Modern Plastics, Sept., 1955, p. 114 
entitled “Flexible Foams—Present 
and Future.” 

It is suggested that you talk to 
manufacturers and suppliers in this 
field and have your laboratory evalu 
ite a variety of foamed-plastic struc 
tures to see how they protect your 


product and to dete rmine their cost 


a 
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“We've solved 
our breakage problem 


with window cartons 
of ‘Mylar’ ”’ 


says A & H Doll Manufacturing Corp 
Neu York. Veu York 


"Our use of Du Pont "Mylar polyester film 
for window cartons has proven extremely 
successful,” the A & H Doll Manufacturing 
Corp. reports. The high strength of “Mylar 
has solved the problem of breakage in han- 
dling and shipping —we can now guarantee 
that our customers receive our dolls in per- 


fect condition.” 


Only ‘Mylar.’ the strongest of all plasty filrmes 
can offer a hard-to package product these ad 
vantages 
Vivid clarity 
High tensile, tear and impact strength 
Long life—no plasticizer to dry out 
Stability —retains its dimensions from 
minus 80° to 300° F 


The trength of VI lar make po ible larger 


window or window shere none were po ible 


before. Talk to vour carton maker. vour Du Pont 
repre entative of rite | | du Pont ke Ne 
mours & Co. (Ine Film Department, Wil 


mington 98, Delaware 





DU PONT PACKAGING 
AND INDUSTRIAL FILMS 


CELLOPHANE - POLYETHYLENE 
ACETATE + “MYLAR” POLYESTER FILM 


QU PONT 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 








159 








Equipment and materials 


An automatic pie packaging machine 
the Marathor “ervioe Co as son of 
Menasha 
lowek 


reported to 


Vara an 


package 
multiple cartons at 


200 


“pe ed 
up to 4 minute 
with one 


The 
pak H 


operator 
Mara 


machine 


new 


fully tested 
Marathon 


Lom con 


by the 


junetion with the 
boned Machinery 
& Chemical Co 

n commer 
cial use in se 
plant the 
pany 


ered by 


reports 


horsepower 
atole drive motor 
hich ope both the 
shins 

smd is desig 
May machine 

n. Pie nove yor and are 


vin Narapak carton \ (ope 
ibility of « 


tthae hine 


rizontal Marapak H is 


rate packaging and the pie 


machine, the |} magazine ted 


ned tor automat either Colburn 


he 


bievork up to 


fair pie new whine sets up each 


i inserted 


ong a 
mec h 


The car 


stationary 


no-carton 


eliminate the pe mpty cartons 


imultaneously locked each end by 


Varathon Service ¢ handling distribution of 


on @ lean or in the United States 


ngineers in all major frozen-lood produc 


the nachine ihe company report 
An imoroved carton and tray forming 

hine that produce up to 
brevet ounced tb the Peter 


1700) Ravens won (hicago W. The 


ina lio of unit 

VMachiner 
peed oft thi 
Peters Model SG 


i said to 


triinule ta 


improved 
exceed 
vio y available equip 
\) iT yy 8 to LOOT and 
» operates efficiently at 
t peeds oto » OO 
or 150 cartons or tray 
per minute Improvement 


handle 


variety ot toy 


enable the unit to 
w idle 
pening, hinged carton 


ray lor uch product ‘ 


“is, Cigarettes, fruit 


extile and hardware 
nks ranging im size 
19 in while 


incl owe upi 


A new type of paper-film lamination 
en developed 
ivy 


mmniyear 


through the cooperative efforts of The 
P.O. Box 1031, Dayton, Ohio 
Rubber (x In Akron, Ohio 
Specialty P 


nethoad ’ an 


per ty ane 


The 


pers, is 


lire & 
gin naterial 
pertect a L,omlveat 


he 


four to one wa 


inating 


to paper and ercial use tech 


nique, in which the Pliofila etched 


firet utilized to produce locker wr ip, but projects reported! 


uler way to use the new paper-film combination 


inner liners for trozen tobacco 


food ~“oap 


and’ for dehydrated foods that require ex 


! wee ful taleratory test i! 


reported tor foods with high shortening content. Specialty 


Papers’ research laboratory has laminated stretched Pliofilm 
saran and foil with excellent results, the 
The offer a 
advantage in packaging because it multiplies 
Pliofilm. The 
terial offers superior product protection and dust resistance 
is scuff and adds to the 


of multicolor 


» cellophane 


com 


pany states stretching technique is said to 


detinite cost 


the yield received from unstretched new ma 


stain. and greaseproof brilliance 


printing, according to the supplier 

A paper coating grade of polyethylene 

is now in commer ial production by The Dow ( he mical Co 
Midland, Mich. The new product, Dow Polyethylene 700 
is being produced at the company’s recently completed plant 
lex., and is reported to be available in 


at bree port quan 


tity to paper manufacturers and converters 


A new automatic labeling machine 
that applies both back 


bottles has been 


front or front and spot labels or 


at speeds up to 180 per minute 
Scale Lad., 
said to 


introduces 
Mass. This 


incorporate all the major 


by the Pneumatic 
Tri-Mac 
of he 


MecDonald-type labeling equipment, is similar in appearance: 


Corp Quiney 71 


new labeler is 


features company's Simplex and Duplex models of 


to the 4in, Duplex unit and handles the same full range of 
Simplified intake 
teeds into the 


stenciled 


straight through with 
bottles at a 
Adhesive is 


labels are 


*i7@s and shapes 


dog-chain transfer three time 


mechanism onto 


aflixed 
Finished 


intermittent carrier 


the container and wiped down at two 


pressing stations containers are carried onto a 


ontinuous block-chain discharge conveyor 


Automatic unpacking and sorting of cans 


{ 0 cans a minute ts 
announced by the Radio 


Pl., New York 20 The 


unpacks new cans 


or foods and beverages at speeds ot 


reported for a new machine 


of America, 30 Rockefeller 


Corp 
unit 
from their cases 
arranges the 
end 


with open 


aligned and lines 
them = single file 
for filling. Deve 
oped for Ré A by 
Atkron, Ime le 
signers of indu 
trial 
this 


pact 


ecqjpulpine n 
small con 
low price 
machine is recor 


food 


adjoins the 


brewery 
The 


nended for the 


pe troleum 


industries UnCaser sorter illustrate: 


herewith). ¢ deposited in a sorter bin 


under the arrow 
bin by 
belt by a 


belt. Cans in eles 


cans are removed from 
pockets of the 


mre the 


Scrambled conveyor an 


swept inte elevator 


vache 


series « 


sweeping 


canes 


fruit-juice ana 


shown at left 


stor belt 





Per 


UPER PERMALUBE, American Oil Company’s 
uy all-weather lubricant, has such versatile vis 
cosity that it gives high-compression engines su 
perb protection from extremes of heat and cold 
Every precaution must be taken to maintain 


the quality of this oil at all times—in transit as 


well as in processing. So Amoco uses Tri-Sure’ 


Closures to guard against leakage, seepage and 
contamination. 


55-gallon drums that carry Super Permalube are 
safeguarded by the Tri-Sure Flange, which is in 
tegrally assembled with the drumstock; the Tri 
Sure Plug, which fits securely into the flange; and 


: —————— 
— de es 


alub 


re 


ral 
COMPANY prove 


Tri-Sure 


CLOSURES 


the Tri-Sure Seal, which forms a covering that 
gives unfailing protection from leakage and un- 
detected tampering. 

The quality of your product, like the quality of 
Super Permalube and other fine products, can 
Tri-Sure. 


Whenever you order drums, pails or cans, always 


be protected best by the quality closures 


specify ‘‘Tri-Sure Closures.”’ 


*The “Tri-Sure’’ Trademark is a mark of reliability backed by over 35 years serving industry 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
Tri-Sure S/A Indéstria e Comércio, Sao Paulo, Brazil 
B. Van Leer N. V., Stadhouderskade 6, Amsterdam, Holland 
Van Leer Industries. Ltd., Seymour House, 17 Waterloo Place, Pall Mall S.W. 1, London, England 
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Doughboy 
POWER HAND SEALER 


You're sure of a tight, positive seal every 
time with this rotary sealing, power driven heat 
sealer. No skipping or jumping—dwell is con- 
tinuous for the entire length of the seal. The 
Doughboy Power Hand Sealer is light (6 lbs. 
12 oz.); fast (200 lineal inches per minute); 
versatile (seals scrimback, polyethylene, cel- 
lophane). And its deep throat clearance allows 
adequate pull space for inspection tests. 


Send coupon for full details right away ! 
DOUGHBOY INDUSTRIES, INC. 
Mechanical Division Doughboy 


New Richmond, Wisconsin 


RUSH FULL INFORMATION ON 


[_] Doughboy Power Hand Sealer 

[] Doughboy Automatic Labeler-Sealer 
[-}] Doughboy Continuous Band Sealer 
[] Doughboy “AT” Rotary Heat Sealer 


NAME 

ADDRESS 

ciTY ZONE STATE 
162 











which carries them up into the sorter are arranged in 
single file by the sorter and aligned by magnetic pulley 
with open ends facing the same way. Aligned cans are then 
passed through a chute and deposited on a main conveyor 
which turns them upright and delivers them to filling 
machines. 


A new type of coffee bag 
which acts as a “flexible can” has been developed by the 
Shellmar-Betner Division of Continental Can Co., 100 F 
4 42 St.. New York 17. The 
: new Lamofoil bag features 
aluminum foil, which has 
eye appeal for retail display 
in supermarkets and offers 
product freshness protec 
tion, It is made up of 
laminations of acetate film 
(gravure printed on the re 





verse side), aluminum foil, 
bleached kraft and Lamofilm. The coffee product thus ob 
tains protection against the passage of air and water vapor 
according to the company. Bags come with steel ties and are 
packed and closed by hand. The ties offer the consumer a 
valuable reclosure device 


Release backings for pressure-sensitive tapes 
made of new types of specially treated vegetable parch 
ments have been developed by the Paterson Parchment 
Paper Co., Bristol, Pa. The new releasing material is 
reported to be tough, flexible, non-migratory, resistant to 
penetration of oils and softeners, and will not cause tack 
deterioration. Light blue in color, the materials can be 
printed with advertising or instructional copy 


Vacuum-formed plastic display signs 

for point-of-sale use have been announced by Goodren 
Products Corp., 263 William St., Englewood, N. J. These 
transparent, self-adhering, dimensional displays were de 


veloped as an extension of the company’s Coodstix trans 


\ 


parent self-adhering flat 
plastic signs. The Goodstix 
vacuum-formed signs are 
reportedly priced substan 
tially below other techniques 
used to achieve similar 
three-dimensional effect, One 
of the first users of these 
signs is the Kessler, Gal 
lagher & Burton division of 
Seagram Distillers Corp. for 





seasonal sport promotions 
with back-bar price signs (see illustration). Pressure-sensi 
tive pricing numerals which can be easily placed on the 
signs are included in the Goodstix kit. In addition to the 
usual in-store and back-bar displays, an inverted framing 
for special signs has been designed that can be applied to 
the inside of a front window. The signs are printed in four 
to five colors and names of various products are inter 
changeable in combination runs. Maximum size of display 
is 24 by 36 in. and any colors can be matched to order, the 
company reports, Signs are printed on 0.0075- to 0.010 
gauge transparent plastic and line drawings, flexographic 
halftones and full-color gravure can be reproduced 


An all-rotary labeling system 

for high-speed labeling of small cylindrical objects suc h as 
ampoules, tubes, vials and small bottles, the Jagenberg 
Bench-Roto, is now available from Alfred Hofmann & Ce 

629 59 St., West New York, N. J. This German-made ma 
chine, by Jagenberg-Werke Akt.-Ges., Dusseldorf, is fully 
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every user of STANDARD-KNAPP 
800 PACKERS is saving money 


| = | 
| 


' 
Tissué 





we can help YOU reduce packing costs for cartons, cans, bags or... 


There are several reasons why Standard- 
Knapp case packers — and all other S-K 
equipment, too — SAVE MONEY. First, 
they are engineered by men with unequalled 
experience in package handling methods. 
Second, they are built to synchronize pre- 
cisely with your line requirements. Third, they 
have behind them a service organization 
with unparalleled know-how. If you really 
want to put your package into o cose at 
the lowest possible cost, take it up with 
Standard-Knapp. 


Please write Dept. G for descriptive catalogs 


STANDARD-KNAPP 


DIVISION OF EMHART MFG. CO 


PORTLAND, CONNECTICU 


TIN AMER AN REPRESENTATIVE Amer 


af tee! Export mpar 
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HIGH SPEED HEAT SEALING 
and CODE DATING 


PLIOFILM, 


AND OTHER PLASTIC MATERIALS mechanism. Special features are full-surface gluing, micro . 


glue adjustment, hairline register, date coding device on 





automatic and i» capable of applying part-around, full 


label front side. Speed is variable through a Simplabelt 
drive incorporated in the machine between 50 and 120 per 
minute. Safety features include a screen covering all moving 


? 


parts and a safety switch which stops the machine whenever ad 
the sereen is removed. The unit occupies a minimum of 


A new vacuum-forming machine 

with dual controls and platens on either end is reported to 
permit even unskilled and untrained Operators to accom 
plish fast, economical, simultaneous “two-way” drape and 
vacuum forming 
Produced by the 
Vacuum Forming 
Corp., Port Wash 
ington, N. Y., the 
new VacForm 
Model 88-FM is 


an adaptation of 


AMSCO 


Hi-Speed 
AUTOMATIC 
ROTARY 


BAG SEALER 












the company » 
Vac Form Model 
BH A self-con 
tained unit, the 


me 





machine utilizes a 
single efficient 
heater that shifts easily from left to right to facilitate form 
ing a variety of products, parts and packages from thet 
moplastic film or sheet, using male and female molds. A 
single operator reportedly can handle drape and vacuum 


lustrated is AMSCO 
Model S&S (Poly) 
mounted on floor 
stand with adjustable 
casters for leveling 
and portability. Two 
casters equipped with 
locking wheel brakes 


forming production runs simultaneously. For concerns al 
ready engaged in vacuum forming, it is an economical extra 
unit for developmental and experimental work, short pro 
duction runs, fast and efficient manufacture of small-sized 
items. Molds of any size from 2 by 2 in. up to 16 by 16 in 





may be used. Draws up to a depth of 6 in. are obtainable 


Closeup of code dot 
ing attachment Die-cut roll labels are imprinted 
with price, weight, ingredients and similar variable data 


Designed and built by AMSCO, the foremost manu- with a new machine known as the Model 88A announced by 
facturers of rotary sealing machines the Markem Machine Co 
Keene 53, N. H. The machine 





PERFECT BAG SEALING 

© Heat, pressure and time fully controlled automati- 
cally. 

@ Film is sealed in relaxed state because weight of 
product in bag is supported by carrier belts of the 
sealing machine directly below the point of seal. 


MAXIMUM PRODUCTION 

® Rotary action provides smooth, continuous, non- 
intermittent operation. 

© The danger of costly downtime and maintenance 
due to heating and immediate cooling to prevent 
sticking to sealing means is eliminated by a special 
AMSCO sealing mechanism which does not re- 


permits imprinting partially 
pre-printed labels in only 
the required quantities as ° 
they are needed and is sug 
gested for use by bakeries, 
candy and drug manufac 





turers, food processors, et« 
Maximum imprint area is 6 by 2 in. on labels up to 6 by 4 
in., with production rates of from 100 to 125 per minute 
le pending on label stock used Change in label space-oul 
is easily accomplished by interchanging positive feed unit 
Labels are rewound in rolls, ready for use 


quire cooling. A new crack-resistant polyethylene 
CODE DATING formulation for tubing, called Aeroflex “P.” has been de 
© Available for packagers who desire a controlled veloped by Anchor Plastics Co., 36-36 36 St.. Long Island 
shelf-life program. City 6, N. Y. Flexibility of the material is said to overcome 


the problem of cracking of polyethylene tubing when it i« 


Aen subjected to flexing, vibration or where it is attached to 
AMSCO fittings with an interference fit. Its use is suggested in 
ite Dept. MP-12 £ lete detail > 
° 2 for complete — tubing for atomizers and aerosol container dip tubes. There { 


PACKAGING MACHINERY, INC, | 2,0 stevia of aout 62 betwee! hin new 


terial and reguls polyett lene. Aeroflex “P” is truded 

31-31 48th Avenue © Long Island City 1, N. Y. eee .- sg bape ay gee pe 
Machines for Bag Sealing @ Bag Making © Bag and Carton Weighing 
and Filling @ Wrapping © Labeling © Sheeting and Giving 


to specification in tubular, red or strip form as well as in 


aimost any shape 


a 





Also announced by Anchor Plastics is a new high-tensile 
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SUPER-SONIC SELLING 


n today’s self-service selling, the package itself is often the only 
salesman the customer ever sees. It has to sell—and sell fast. 
Playing a large part in today’s packaging sales successes are 
Cochran plain and laminated aluminum foils for cartons, packets, 
bags, bottles, jars and — rigid foil packages for the modern 
merchandising of bakery products, frozen foods and cooked and 
prepared foods. 
As foil manufacturing specialists, we can work closely with you 
in the selection of protective foil packaging materials and 
in their application to your particular packaging problems. 
Your inquiry on standard or special items is invited. Write Cochran Foil 


Company, Incorporated, Dept. F-12, Louisville 10, Kentucky. 


Plain Foils * Colored and Embossed Laminated 
Foils * Foil Carton Board * Label Stocks — 
Gummed, Ungummed and Heat Sealing * Foil Tag 


and Cover Stock * Rigid Foil Containers 





yor COMPANY 


Incorporated 





FACILITIQ2S AS FLEXISte AS FOIL ITSELF 











high-temperature-resistant polyethylene called Super Aero 
flex, suggested for applications where rigidity is desirable 
These jualities are reported to enable specifications in 
thinner cross section, with resulting reduction in weight 
ind unit cost. Supplies of Super Aeroflex at this time are 
imited, but free samples may be had from the company 


A new line of vaive bag packers 
has been introduced under the brand name Ful-Pac by the 
Fulton Bag & Cotton Mills, P. O 126, Atlanta 1, Ga 
The al 


mac hine s 


Box | 
bag-pack 
ing are 
custom designed 


Ful 


and built for 


ton Initially the 
line consists of 
three basi« 
models. The Econ 


omy Is i popular 


price d single spout 


machine the Spe 
cial is a de luxe 
single-spout pack 
er, and the Dual 
machine (illus 
trated) is a twin 





spout packer All 
utilize the 
crew-type principle for movement and delivery of materials 


packed, All are 


models 


to he completely encased in easily 


remov 
able tee jacket Increased packing speed and greater 
flexibility of bag sizes handled are other features claimed. 


An improved expander for printing cylinders 
se with the Mosstype “D-Mount” 


designed for 1 


rubber 


plate printing cylinder system has been announced by the 
Mosstype Roller Co., Waldwick, N. J. The new “D-Mount” 
I pander lesigned tor extra heavy-duty service and long 
ite and sid to insure against premature failure The 
ompal offering present users of the “D-Mount” system 
in opportunity to have original expanders rebuilt to the 
ares peciiication is the new model at nominal cost 


A new pallet load compressor 


designed for compressing loosely stacked materials on 
pallets, such as knocked-down paperboard cartons, has been 
le veloped by 
Beacon Machin 
ery, Inc., P. O 
box 8H Fast 


St Louis, Il 
It applies com 
pression to the 
top of the pallet 
load, enabling an 
operator to strap 


the load onto the 





pallet without 

steel strapping 

It is said to pro 

duce a square 

top pallet load 

that permits sta 

ble stacking of 

me load upon 

another without damage due to falling. The device can be 

had either as a stationary or as a mobile unit. The mobile 

ressor strated) is mounted on a monorail for 

trave t i ne a storage conveyor line to enable strapping 

4 number t pallet loads without waiting tor the pallets to 
Continue ’ agze 170) 








THE UNIQUE CELLULAR PLASTIC 


THAT SOLVES PROTECTIVE 
PACKAGING PROBLEMS 


@ Extraordinary 
Cushioning 


@ Streamlines 
Packaging 


Economica! 


@ Highly Shock 
Absorbing 


@ Attractive 





PLATFORMS — INSERTS — 
DIVIDERS — LINERS — PADS 


Fitted to your product specifications. 


WRITE for SAMPLE POLYFOAM PACKERS DIVISION 
POLYFOAM PLAT 
FORM for your items 


today 


6415 N. California Ave 
Chicage 45, Ii! 












Here’s why 
Hiram Walker 
chose AVERY 
Self-Adhesive 
LABELS for their % 
Luxury-Wrap 
packages... 


Walker 


new, personalized holiday gilt package 
would work a planned onl if the labels « ld he y | 
and res tiled 
Avery hu Kl Vs re t Label ere lected 
for all 9 of their products because they're self adhesive 
require no moistening ! isil reseal instant] 
Write today for tull details « Thay Walker i | 
labeling problem ind other case tor Verhay , it 


use 


Avery L 


ibel pre 


“ld t Or package 


it o. Biff 1 AVERY Kose Kleen (ABs 0) 


AVERY ADHESIVE LABEL CORP., Custom Div. 127 
1171 berty St NY 6 ¢ 608 Dearborn St.. Cl 205 
1616 S$. California Ave ,Monroyia, Calif 

Offices in Other Principal Cities 


your pq 
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Eliminate costly hand-made partitions 


Your production costs can be slashed with the Inman 
automatic adjustable partition machine - 


From roll stock to finished partition in one operation 






@ Only one operator required 


® Clean cut, accurate and uni- 
formly made partitions 


® Machine fully equipped and 
easily adjustable for a wide range 
of sizes 
@ Production of 100 or more tucks per minute 


@ Will handle partitions up to 7” deep 


Production proven ° Write for details 





American Management 
Association 


vt *25th National Packaging 
e\ih Exposition of the 


The March issue of Modern Packaging will be the annual 
Show* number. It will reach the largest audience in twenty-nine years. 
lt will give advertisers more value than any other single issue in “56. 
Advertising deadline is February 5th. For rates and other details write 
Advertising Department, Modern Packaging, 575 Madison Ave., New 


York 22, N. Y. 


MODEKN PACs 
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WEB PRINTING 
OR 
CONVERTING 
PROBLEM ? 


we 


Leo 
MANHASSET 
SOLVE IT 
FOR YOU 

















chine t | unique, never-don hetore b in printing or converting 
I] materials ? Odds are that MANHASSET can custom-engineer a practical answer 
your need 
At MANHASSET we apply both creative thinking and hard-headed engineer 
ng to your problem. The result f vanced-design machine that does your job 
properly, efficiently, economically you high-volume production and precision ’ 
Whatever kind of printing-converting problen will pay you to 
° 
° 
. © WEB PRINTING PRESSES - Flexographic, Gravure, Letterpress, Lithographic for roll-to-roll 
> printing of Cellophane, Polyethylene, Paper, Board and other flexible materials 
WAN INI AWANS$§ ale § BAG-MAKING MACHINES - for notion, millinery, specialty bag hand-grip, flat, squar 
e 8 ted and multiwall types 
‘ $ COATING and TINTING MACHINES 
MANHASSET MACHINE CO. <: CONSTANT TENSION and WEB GUIDE UNITS 
Mineolo, New York : REWINDERS © SLITTERS * SHEETERS * STACKERS 
. 












FLEXOGRAPHIC 
INKS 


Through our wide experience in packaging, we've 
developed special inks to meet re quirements for 
BREAD WRAPPERS Quality printing plus resist 


ance to wax bleed, high end sealing temperatures 
and moisture 


PAPER CUPS 
how hot or cold 
PAPER PLATES — and a wide variety of other 


printing and product end-use abuse problems 


No bleed into drinks 


no matter 


Give us your specific problems 
laboratories are at your service 
Write for details and samples. 


our 


General Printing Ink Company 
10th Street and 44th 
New York 


Avenue 


Long Island City ! 


Plant P 


DIVISIONS OF SUN CHEMICAL CORPORATION 
HORN © HUDSON + WILLEY (points. meintenance ond construction materials, industria! coatings) + WARWICK 
(texte and industra! chemicals) * WARWICK WAX (refiners of specuity waxes) © RUTHERFORD (\thographc equp 
ment) © SUN SUPPLY (lithographic supphes) © GENERAL PRINTING INK (Sigmund Uliman + Fuchs & Lang © Lagie 
. * American © Kelly « Chemical Color & Supply inks) © MORRILL (news mks) © ELECTRO TECHNICAL PRODUCTS 
(coatings and plastics) © PIGMENTS DIVISION (pgments for pamts plastics printing hs of afl hinds) 




















For 
‘J Cosmetics 





For: a | ; Toys, Christmas 
Confectionery Novelties 
Notions etc. 

Novelties 

er. THINK OF — 


TRANSPARENT ROUND BOXES 


Custom designed and fabricated around 
the product compliment the in 
dividual item yet CELLUBOX trans 
parent round boxes are inexpensive 
Available with cordboard or transpar 
ent tops 


to 


attractively printed in 
any number of colors 


Ser Cardboard or metal bottoms. Decorative 
Pajomes Accessories 

Underwear Send us @ sample of your product. We'll 
Lingerie return it in @ custom designed 


CELLuBox 


AMERICAN CELLUBOX 


27-03 Bridge Plaza Nogth 


No obligation 


CORP. 


Y 





Long Island City, N 


169 








mevVvER YD FAR YE 








Magnifique . . . Wunderbar 


Excelente . . . Jutstanding 
In any language, C.I.P. means 


FINE PACKAGING 
MACHINERY 


ciPp 
—- 


— 
Cc 


, 


Automatic weighing, filling and 


carton-forming machine for vari 

ous bulk products Type P.P.G 

Output: 40 to 60 boxes per min : 
ule 

Automatic machine for two-stage | a ; 
feed, bulk and final-weight, 

feed of macaroni, spaghetti 

vermicelli, — ete Type P.P.L 

Output; 18 to 20 weighings per 

minute ke nis ihc 








Automatic carton bundling 
4 ind) wrapping machine 

Type F.A. 1, Output: 9 

bundles per minute, 


Automatic machine for making | 

. a i 
and filling triangular contain > 
ers. Type P.P.V.1 


4 Automatic, high precision and fast-out 
put vibration-feed weighing machine 
for coffee, rice, sugar, and other granu- 
lar products, as well as bulk items such 
as candy, biscuits, buttons, and small 


metal parts Type P.S.A. 








CONSTRUCTION INDUSTRIELLES DE PRECISION 
145 Avenue du General Michel-Bizot — Paris XII 
teleqraphe address: Induspreci-Paris 


American and Canadian inquiries to 


C. TENNANT, SONS & CO., OF NEW YORK 
100 Park Avenue, New York 17, N. Y. 
ORegon 9-1300 


exclusive sales representatives 

















Continued trom page 167 | 


be removed trom the conveyor line, Operation of the unit 
is by means of push button 


A new carton for fruits and vegetables 
introduced by Alford Cartons, Ridgefield Park, N. J.. is 
reported to effect substantial savings in shipping, storage 
and overwrap costs. It is formed without the use of glue 
and provides four thicknesses of paper 
beard at each end for added product 
protection. The new Alford-Pak is 
constructed from specially formulated 
paperboard that has a moistureproof 
plastic finish said to be non-toxie and 
to eliminate chemical reaction and 
fruit stains. The brand identity and any other informative 
copy can be printed on side panels. Construction can be 
adjusted to provide proper ventilation for each type of 
product packaged— berries, grapes, Brussels sprouts, ete. A 
specially designed machine which sets up, locks, fille and 
heat seals the overwrap at the rate of 60 per minute is also 
available. The cartons also may be set up by hand and are 
suitable for packing-house and in-store use. The design re 
portedly reduces film requirements by two-thirds. 


Meat packaging at mass production rates 

at the plant or warehouse level is reported by Amsco Pack 
aging Machinery Leasing Corp., 31-31 48 Ave., Long Island 
City 1, N. Y., with its new Double Wrapper Set-Up Twist 
ite/Shrinkwrap installation. The new method packages 
boneless smoked hams (whole or half), smoked butts 
pienics (bone in or boneless), bent tip smoked beef tongues 
all varieties of processed meat loaves, sausage products (cut 
chunks), whole poultry and other irregularly shaped meat 
products. It uses heat-shrinkable films such as cross oriented 
Pliofilm, saran, Mylar, etc., that are non-permeable to air 
and moisture transmission, Basic equipment is two wrap 
pers, one twister and one shrinker, for production of up to 
1,000 packages per hour, depending upon product. Three 
operators are required, two on the wrappers and one to 
handle the twister and shrinker. Only three steps are 
involved in the process. The wrapper bands the product, 
the twister end seals the package spirally and the shrinker 
shrinks the film wrap, expelling air from the package and 
forcing the wrap to the shape of the product 


A new liquid and semi-solid filler 

that features quick change-over, ease of cleaning and high 
speed has been developed by the F. L. Burt Co., 571 Seventh 
a St., San Francisco 3. Known 
: as the “Simplex” Model A 
this semi-automatic machine 
deposits 1 to 32 oz. of many 
ty pes of drug produc ts into 
bottles, jars and plastic con 
tainers. Single piston filler 
made of acid-resistant con 
tact parts, dispenses auto 
matically at the rate of 15 
to 3O containers per minute 
Designed for space-saving 
areas, the unit reportedly can be dismantled in 5 minute 


Innersealing of rectangular metal cans 

of various types and sizes at rates of 60 to 120 seals per 
minute, depending on container size, is reported for the new 
Resina Automatic Innersealer introduced by the Resina 
Automatic Machinery Co., Inc., 572 Smith St., Brooklyn 31 
The machine sorts, feeds and applies innerseals in three 
[Continued on page 174] 
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Whatever the job... 





PERMACEL 97 ACETATE FIBRE TAPE 


PERMACEL 64 CLOTH TAPE 


PERMACEL IAPES 


In our complete line, there’s a self-sticking tape for every job... write Permacel Tape Corporation, New Brunswick, N. J. 


» GohmonGohmon company 
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HEN HOUSEWARE SETS WERE BAGGED 


Housewares molded of colorful Monsanto polyethylene are 
so attractive they are usually displayed on counters and left 
to sell themselves 


But dramatic things happened when one manufacturer tried 
the idea of packaging sets of housewares in printed poly- 
ethylene film bags “Our sales in these items rose a phe- 
nomenal 1200,” says John Harkless, Sales Manager of 
Rogers Plastic Corporation, West Warren, Mass 


“The soft transparency of the polyethylene film makes the 
merchandise inside easily visible and far more appealing 
to the impulse shopper. But, more important, we can now 
design our line for higher unit sales, which is what every 





store manager wants In addition to providing handsome 
packages, the polyethylene bags give the customer more 


re-use benefits, since they are tasteless, odorless, flexible 


and durable.” 


This is how the Rogers housewares line, one of the most 
extensive in the industry, met the demands of super mer 
chandising 


For other profit building ideas on how you can upgrade your 


product lines with Monsanto polyethylene molding and film 
resins, write to Monsanto Chemical Company, Plastics Divi 
sion, Dept. PA-12, Springfield 2, Massachusett 


MONSANTO 


POLYETHYLENE 


me 


~ooeeeee er 
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Package it Accurately 


with EXACT WEIGHT 


Eliminate costly overweights, make your packag 
ing, sacking, batching operations more efficient 
with this extremely sensitive yet easy-to-operate 
weighing machine. Operation is semi-automatic; 
empty container is placed on scale, pushbutton or 
foot switch starts vibratory feeder and hopper 
vibrator, After fast bulk fill, photoelectric control 
on scale automatically reduces both fast feed and 
hopper vibrator to slow feed, then stops at EXACT 
WEIGHT for a correct fill every time. Controls 
are adjustable to fine degree of accuracy con 
sistant with required speed and flow characteristics 
of material 

EXACT WEIGHT weighing machines are avail 
able in many styles, fully automatic or semi-auto 
matic, and adaptable to a wide range of materials 
and operations. Write for descriptive folder. 


SALES AND SERVICER FROM COAST TO COAST 


lbxack\Weiglint 


Better quality control 
Better cost control 


914 West Fifth Avenue, Columbus 8, Ohio 
in Canada: P. O. Box 179, Station $, Toronto 18, Ont. 


Weighing Machine 





[Continued from page 170) 


simple steps. The operator loads the hopper, adjusts for 
can size and switches on the machine to begin production 
It is reported to work with all standard filling machines and 
can be installed in existing lines where cappers are already 


available or supplied in tandem with new capper: 


An automatic high-speed bale sealer 
specifically designed for handling, gluing and sealing of 
paper shipping bales up to 100 lbs. in weight has been in 
troduced by 
the J. L. Fer 
guson Co., 
Joliet, ii! 
The new ma 
chine can be 
factory cus 
tomized to 
almost any 
size of bale 
and produc 
tion require 
ment, the 
company states, Designed originally for handling and seal 
ing 100-Ib. bales of asbestos product, the new Packomati« 
bale sealer has been adopted for other applications. It can 
be conveyor fed from the inlet and return conveyors, power 
or gravity, and can be readily connected to the discharge 


of the compression section 


Heat-sealable VPI material 

is now being offered by the Orchard Paper Co., 3914 Union 
Bivd., St. Louis 15, Mo. For use with automatic heat-sealing 
packaging machinery, this volatile rust inhibitor material is 
supplied in a 35% kraft sheet coated with 2 gms. of VPI 
per square foot. It comes in standard rolls, 36 in, by 200 
yds., weighing approximately 48% per roll. It can also be 
supplied in narrower widths and in sheets 


A new carton imprinting machine 
that automatically feeds, imprints and power stacks at a 
rated speed of 10,000 pieces an hour, introduced by Pitney 
Bowes, Inc., Stamford, Conn., is reported to save time, labor 
and materials. It enables 
containers to be imprinted 
as needed, thus eliminating 
the need for large and varied 
inventories of cartons. This 
new Model 4800 imprinter 
is said to handle any size 
of container from small 
envelopes to large cartons 
and can be quickly set up 
for changes in imprint and 
container size without the 
use of tools. Clean, sharp 
imprints on “difficult” materials, including heavily waxed 
urfaces, is reported, The imprinter accommodates materia! 
izes from 244 by 2% in. up to 18 by 18 in., and thickness« 
from 0.010 to Sq in. It will imprint an area up to 4 by 18 


in. in any direction, using either rubber mats or metal type 


A new box end coding machine 

for imprinting codes and product information on flat box 
ends has been developed by the Industrial Marking Equip 
ment Co., 454 Baltic St., Brooklyn 17. Speed is at the rate 
of 30 impressions per minute, utilizing a heat-transfer dye 
process. Numbers and letters can be quickly arranged to 


meet any combination requirement and a variety of colors 
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another reason why Western Waxed 


packaging materials are the best 






WESTERN WAX PAPER 
DIVISION CR ERBAGH CORPORATION 


Cc 








A MODERN TORTURE CHAMBER 
FOR MODERN PACKAGING 


Your package is subjected to the most vigorous and 
exacting punishment in Crown Zellerbach's Research Laboratories, 


the most modern and complete in the packaging industry 


All Western Waxed wrappers are completely tested 

under the most varied and extreme climatic conditions, from 
arctic cold to tropic heat. These same rigid standards of quality 
control apply throughout every step of our completely 


integrated operation from tree seed to package 


Yes, we torture your package to guarantee that your product 
will have maximum protection and appeal, from 


initial wrapping to final consumption 
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Moisture-proof 


Deep-drawn transparent 
packages made from 


GENOTHERM 


Rigid containers — round, oblong, 
oval, square or cylindrical — svi- 
table for the packing of all kinds 
of food, with practically unlimited 
applications. 


the rigid PVC foil entirely free of 
plasticiser and consequently phy- 
siologically unobjectionable and 
officially approved for packaging 


foodstuffs. 

POP NOTH Ral the special type of PVC foil with 

——— ~~. excellent deepdrawing qualities 
for vacuum-forming, blow-forming, 
and plug-forming. 

_— 

PORNOTHE ka] the rigid PVC foil with an excep- 

“ee, tional tensile strength, practically 


moisture proof, unaffected by tem- 
peratures up to 176° F and with 
good transparency. 


the rigid PVC foil is available 
colorless and in colored finishes, 
opoque or transparent ond in all 
widths up to 32 


qttlee, 


ANORGANA G.M.B-H GENDORF/OBB. 


Germany 


176 











can be used. The imprinter is recommended for production 
line marking of stocking, carbon paper, handkerchief and 


similar types of flat box packages. 


An electronic feeding and counting machine 
that will operate at speeds in excess of 4,000 items per min- 
ute has been announced by the U. S. Engineering Co., 40-24 
22 St., Long Island City 1, N. Y. This new unit, called 
the Electronic Feed-A-Matic, 
counts by means of a photo 
electric pick-up head. Any 
pre-set count from one to 
100,000 can be set by turn- 
ing the dials on the pre-de- 
termined electronic counter 
and the company says it 
guarantees 100% accuracy. 
The machine will handle a 
wide variety of items includ 
ing nuts, bolts, screws, rivets, 
dowels, candies, beads, phar 
maceutical products, nails, small die castings, bent steel 
products, ete. Change-over from one size or shape to another 
can be made in about 5 min. by means of a few screw ad 
justments, the manufacturer claims. No major change-over 
parts are required. ltems are fed from a drum with cast-in 
pockets which revolves to allow the products to flow down 
a chute. An electric eye registers the number of pieces 
passing through the chute and the actual count is recorded. 
At the end of the chute there are two funnel-like exits sepa- 
rated by a gate. The gate snaps over when the pre-set count 
is reached. The machine comes in several sizes, including a 
16- or a 20-in-diameter drum 





A new half-galion plastic container 

for ice cream, sherbets and other pre 
pared foods has been introduced by 
Premium Plastics Co., Inc., 22 W. 
Monroe St., Chicago. This new %-gal. 
break-resistant container was devel 
oped after eight months of research, 
according to the company. Made of 
high-impact, clear polystyrene, the 
containers have snap-on polyethylene lids that grip tightly, 
making the container almost airtight. The containers can 
be supplied with labels that are resistant to heat, cold and 
moisture, the supplier reports, 


A heat-sealable VCi-treated paper 

for packaging has been announced by Daubert Chemical 
Co., 333 N. Michigan Ave., Chicago 1, formerly known as 
the Nox-Rust Chemical Corp. The new volatile corrosion 
inhibitor, to be designated No. 70 Grade, is said to fulfill a 
long-standing need in the metal-working industry for a 
product that would combine VCI chemicals with heat-seal- 
able properties to make possible the automatic or semi 
automatic packaging of spare parts, tools, machines, etc. 


A new construction for multiwall bags, 
developed by St. Regis Paper Co., 230 Park Ave., New York 
17, is said to provide strength where it is needed most at 
lower cost. It involves the reinforcing of the gusset areas 
by placing structural strips of kraft paper between two walls 
of heavy-duty multiwall bags. Thus, a small amount of paper 
ean reportedly be used to give a four- or five ply bag a 
gusset thickness comparable to a five- or six-ply bag of ordi 
nary construction, No gluing is required on valve bags, 
but the structural strips are spot-pasted in sewn open-meuth 
bags to prevent shifting. Savings produced by reducing the 
amount of paper needed by using these structural strips is 
said to be from 5 to 15% of bag cost 
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TO PUZZLED PACKAGING DESIGNERS: 


Heavy or bulky product are often hard for most boxboards to handle, 


but never for Tufbord! 
{| Of ames Strong is the word for this solid brown kraft board. (It also comes with a 


white patent coated liner for extra eye-appeal.) On Mullen bursting 
strength tests it scores 6 to 8 pound pel point of « liper Add excellent teat 


strength plus fine printing surface, and you know why so many beer and 
Oug s 0-pac age beverage carriers, suit boxes, hardware and blanket cartons are made of 
lufbord 


Maybe your product's carton should also be water-resistant, anti-tarnish 
or grease-resistant. We can add these features to Tufbord with pecial 
products coatings or laminations. Get the facts and figures from your regular box 
maker. He can help your product go further, sell faster with a ‘Tufbord 
carton 


GAIR yt bonrtourd 


ROBERT GAIR COMPANY, INC. - 155 EAST 44" STREET - NEW YORK 17, NLY 





& Plants and people 


Acquisition of White Cap ” 

cago manutlacturer of yvacuum-sealed 
closures, by Continental Can Co. Ine. 
New York, has been approved by the di 
rectors of both companies and will be 
come eflective upon completion of 
formalities Business of the 


White (ap Co 


subsidiary of Continental, will be car 


routine 


which will become a 


ried on unchanged by the present White 


management 


Walker Hamilton, president of Riegel 
Paper ‘ orp. Ne w York has 


alter 34 years of service with the com 


retired 
pany. He will continue as a director and 
serve the company as a 
consultant. The directors 
have elected John I 
Riegel to suceeed Mr 
Hamilton as president 
Mr. Riegel continu 

chairman of the board 
and as the company’s 
chief executive officer 
brederick 5 Leinbach 
md G., Lamont Bidwell, 
Jr. have been elected ie 


Leinbach 


president 
Mr. Leinbach, immediate past pre ident 
of the Packaging 
‘ a“ istant veneral ale manager and 
Mr. Bidwell as Milford mill manager 
Ward 1) Harrison has been named vice 


president and general manager of pro 


Inetitute, will continue 


duction, with he vlquarters in the New 
York office. J, Bieknell Lockhart, Jr. 
was elected secretary and continues as 
merchant and industrial sales manager 

Dr. ©. Richard Calkins of Riegel’s 
technical staff has been advanced to the 
position of director of research at the 
companys four New Jersey mille. Dr 
Calkins will be responsible for all re 
hd arch and 


development of glassine 


greaseproof, converted and industrial 


pecially paper 


Nordstrom, formerly execu 
tive ecretary of the National Assen. of 
Paper Box Mir the set-up-box group 


(rustay | 


has been director 
of the Folding Paper Box Assn. of 
America. A. FE. Murphy, who has been 
with FPBAA for the past 22 years, will 


continue until his 


ippointed executive 


retirement in the 
association s employ, serving as 4 special 


sssistant assigned to special duties 


maker of 


oriented 


Plax Corp,, Hartford, Conn 


pla th bottle and plastic 


sheet material, i now occupying its 
building in Bloombeld, a 


uburb of Hartford, The two-story build 


new research 


ing is the first of two buildings destined 
to become the heart of Plax operation 
A second building for Plax administra 
tive offees will bring the total area t 
3,000 oq, ft. A substantially in 
creased research and development pro 
yram is planned at both Plax and Er 


hart Mig. Co 


nearly 


Previously the two firms 
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hared research facilities. The central 
siministrative building now under con 
struction will replace rented space pres 
ntly used by Plax and will consolidate 
ill functions other than manufacturing 


ut one site 


Directors of the Michigan Carton Co 
battle Creek, Mich 


to terminate further negotiations in con 


voted unanimously 


nection with the proposed plans for 


Marathon 


merger with the 


Menasha Wis 


Corp.. 


Lester W. Graaskamp, vice president in 
the executive department and a director 
of American Can Co., has been named 
vice president in charge 
of the company's Central 
division operations He 
succeeds Michael P, Cor 
tilet, who died in Chi 
\ugusat 
| Hepenstal, 


vice president in charge 


Roger 


cago last 


formerly 


of manufacturing, has 
Creaskamo been elected treasurer ot 
the company He suc 
ceeds Edmund Hoffman, who will con 
tinue to serve Canco in an advisory ca 
pacity. John R. Henry has been elected 


ecretary and general counsel 


Chester M 
president of the General Chemical 
Division, Allied Chemical & Dye 
Corp.. New York. Mark M. Biddison 


who headed the division, will continue 


Brown has been named 


his association with the company in an 
advisory capacity, handling special as 


imnmments 


R. Chester Reed, a director and retir 
ing vice president of the Packaging In 
titute, has been appointed deputy di 
rector of the Containers and Packaging 
Division, Business and Defense Serv 
ices Administration of the Department 
of Commerce in Washington 


Container Corp. of America, Chicago 
ha offered to purchase the assets of 
Wayne Paper Box & Printing Corp., 
hort Wayne Ind The 


proved by the directors of both com 


purchase, ap 
panies, is now subject to approval by 
Wayne stockholders, Wayne Paper Box 
manufactures folding and set-up paper 
boxes. Ermin P, Ruf will continue as 
president and 


Wayne facilitie 


1 i separate Corporation but as a wholly 


general manager of the 


which will be operated 


ned subsidiary of Container Corp 


Harvey Hearl, J. O 
Richard W 


pointed to new sales 


Pedersen and 
Lindquist have been ap 
management posi 
tions with the Folding Carton Division 
of Robert Gair Co. Inc. New York 
Mir Hlearl is now sales manager of 
ire nm fol packaging Mr. Pedersen 
sles manager of the Chicago ACM Divi 


“ 


“hon Mr 


solt-drink carriers. Also announced 


Lindquist, sales manager 


(,air are the appoitments of QO, K 
Charles M 


assistants to the 


Gibbons and Hayes as 
eastern and western 
folding carton sales managers, respec 
Joseph Hanousek replaces Mr 
Gibbons as sales manager of the New 


York office and Pierre M 


has been appointed sales 


tively 


Anderson 
service mana 
ger of the Gair Cartons Division, Pier 
mont, N. Y.. te replace Mr. Hanousek 
Humbert R. joined the 
Gair Los Angeles Folding Carton Div 


Guzman has 


W. L. Nelson, who has headed the «als 
of Saran W rap household packaging for 
the Dow Chemical Co... Midland, Mich 
since 1952, will broaden 

his activities, assuming 
over-all responsibility for 
the sale of commercial 
applications of Saran 


Wrap and 


other Dow 


plastic films, L. E, Fake 
has been assigned to Mr 
Nelson's staff to take ac 
tive charge of sales in Nelson 


connection with com 
mercial uses of Saran Wrap and als 
to handle sales of other Dow plasti 
films used in commercial fields 

Edgar C. Britton, director of Dow's 
Edgar C. Britton Research Laboratory 
and past president of the American 
Chemical Society, has re 
ceived the highest award 
industrial 
chemistry, the Perkin 
Medal of the American 
Section, Society of Chem 
ical Industry, for 1956 
Dr. Britton was honored 


in American 


for his many outstanding 


contributions to indus 


Britton 
chemical 
levelopment. The 1956 medal will be 


presented to Dr. Britton next September 


trial organi 


Floyd J. Gunn has been promoted t 
manager of Dow's Los Angeles ofhce t 
succeed Homer L. White, now with the 
production control staff in Midland 

Dow's New Orleans office has been 
elevated to full sales office rank and 
Robert J. Minbiole has been appointed 
as manager, The office will continue to 
service Louisiana, the southern half of 
Mississippi, southwestern Alabama and 
northwestern Florida 


Arthur 


Tex., for the production of steel drum 


A new container plant in Port 
principally to serve the oil and chemical 
industries of Texas, was dedicated last 
month by the Jones & Laughlin Steel 
Corp.» Container Division. The plant 
manulactures »>-gal containers, both 
18- and 16-gauge steel, of the tight-head 
and full 


to supplying the oil and chemical in 


open head types In addition 


PACKAGING 





“Look... all the way trom New York 
without a wrinkle!” 





125 pounds of clothing hang inside 
this H&D wardrobe box—travel cross 
country without dust or wrinkles. 

Let us show you how H&D packaging 


can protect your product, too. 


HINDE & DAUCH 


Subsidiary of West Virginia Pulp and Paper Company 


AUTHORITY ON PACKAGING ¢ SANDUSKY, OHIO 
13 FACTORIES * 42 SALES OFFICES 
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MODERNIZE 


SCREW CAPPING OPERATIONS 


with the 


FULLY AUTOMATIC 


“TITE-CAP”’ 


SCREW 
CAPPER 


Submit Semple 
Containers 
and Caps 
for Prompt 

Introduction te 

A Gitt-Edged 
Investment! 


Quick Change Overs; Easy Adjustments. 
Trouble-Free; Any Handy-Man Services tt 
Performs the Work of 2 of 3 Men 


Increased Output, Automatic Operation 
Pay for the “TITE-CAP” in about 6 months 


New Hopper Handles Large Variety of Caps 


Models for all Types of Capping Operations 
including Special Closures, Inner Seals, Lids 
Plugs, te 


TITE-CAP MACHINE CO. INC. 
56 Rose St., New York 38, N. Y. 


"SCIENTIFIC" 


SEMI-AUTOMATIC. STRAIGHT LINE 
VACUUM FILLER 


Fille Directly from 
Drum, Ne Overhead 
Tanks Required 
Vials te Quarts, 
Giess or Tin 
Up te 10 Spovts fo: 
Small Contoiners 
Quick Change- 
Overs. Cleans 
itself. 5 Minutes 
over 
fer Leading 
ond Filling 
LOW PRICED 
BENCH and STAND 
MODELS 
aawary Tove for tteelf in A fow Weeks 
rite for PREE TRIAL OFFER 








win 


SCREW 


whirl 


Replaces Uncertein 
Hend Capping; Elim- 
inetes fatigue end 
Wern-Ovut Fingers 
ANY CAP.ANY 
CONT AINER— 
PERFECT SEALING! 
Adjustable Tension 
Device Controls Cap 
lightness 

Pertable, Flexibie, 
fast; tasy te 
Operate 


CAN YOU AFFORD TO 88 WITHOUT ‘T? 
ACT NOW! Send Semple Cops For FREE TRIAL 


SCIENTIFIC FILTER CO. 


56 Rose St., New York 38, N. Y. 





dustries, it will make drums for paint, 
food-processing and other industries in 
Texas. The new building, with approxi 
mately 40,000 sq. ft. of floor space, re 
places another plant which will now 


be used for storage purposes 


H. R. Shepherd has formed his own 
firm for contract filling, loading and 
packaging of aerosols 
The new company, Aero- 
sol Techniques, Ine., has 
executive offices, plant 
and laboratory facilities 
at 111) Silliman Ave 
Bridgeport 5, Conn. Mr 
She pherd a co-founder 
of the Connecticut Chem 
Sheed ical Research Corp., re 
cently resigned as vice 
president of that organization. The new 
company has established three product 
divisions: one for cosmetics, another for 
pharmaceuticals and a third for indus 


trial chemicals and chemical specialties 


Wesley FE. Timmeke has been appointed 
Southern regional manager for Warner 
Electric Brake & Clutch Co,., Beloit 
Mr. Timmeke’s office will be at 

45 La Vista Rd., NE, Atlanta 5, Ga 


In a sales re-organization program, the 
Rap-in-Wax Paper Co. 
Minn., maker of flexible packaging ma 


Minneapolis, 


terials, has appointed the following 
manufacturer's representatives: Termi- 
nal Paper Co., Philadelphia; Wraps, 
Inc., New York; George W. Beale & 
Co., Westfield, N. Y., and Stewart | 
Shank, Denver, Col. 


Hercules Powder Co., Wilmington 
Del., plans to enter a new field of chem 
istry with the construction of a plant 
at Parlin, N. J., for the production of 
a new-lype high molecular weight poly 
ethylene. The plant will involve an ex 
penditure of some $10 million and will 
have an annual capacity of approxi 
mately 30 million pounds. Hercules has 
been licensed to use the Ziegler process 
Until the facilities are completed late 
next year, the company will start dis 
tributing the new material, obtained 
under an arrangement with Farbwerke 
Hoecshst AG in Germany, at the start 
of 1956, The new plastic is to be known 
as “Hyfax.” 

The Hercules Cellulose Products 
Dept. has appointed Emmett E. Hixon 
as manager of plastic sales. His head 
quarters are now in Wilmington 


Frank J. Caffarelli has been named 
vice president in charge of sales for 
the Carton Label & Lithograph Co, 


San Francisco 


Plastic Jewel Co., molders of specialty 
re-use containers have moved Into 
larger quarters § at 1112 Brook  * 


Ihroms N y lhe company occupics 


45,000 sq. ft. on three floors and op 
erates nine injection molding machines 
of varying capacities. J. Allen Schur 
is president and Herman J. Gendler 
is secretary-treasurer of the firm, which 
molds rigid plastic re-use containers in 
the form of jewel boxes handbags 


carry-alls, candy boxes and food boxes 


American Bag & Paper Corp., Phila 
de Iphia now celebrating ite 50th anni 
versary, has opened a Chicago sales 
office at 205 W. Wacker Dr with Wil- 
liam H. Gilmore and E. W. Kassing 


to handle Midwest sales and service 


Austin M. Browne has been named t 
the newly created position of manager 
of market development for the Glass 
and Closure Division of the Armstrong 


R ike 


Browne Kiner Seele 


Cork Co., Lancaster, Pa. Paul W. Trip 
lett succeeds Mr. Browne as manager of 
the company’s glass and closure office 
in Detroit. Sueceeding Mr, Triplett as 
a member of the Atlanta District offices 
is James R Foley 

William R. Kiner has been appointed 
manager of drug and cosmetic sales in 
the New York district John Seele. Jr . 
has been named manager oft wine 
liquor and carbonated beverag iles 


in the New York district 


David F. Beard, general director 
advertising for Reynolds Metals Co 
Louisville, Ky., has been elected a men 
ber of the board of directors of the 
Assen. of National Advertisers 


Maxwell J. Jones has been elected 
president and treasurer of the Obear- 
Nester Class Co. Fast St Loui Il 
Mr. Jones succeeds the late Joseph M 
Nester Joseph K Nester remains 
chairman of the board and William A 
Nester and Michael P. Nester have 
been reelected vice president Leo- 
nard E. Sheppard continues as secre 
tary. Newly elected officers are Nathan 
G. Fletcher, vice president in charge of 
plant operations, and Mark A. Maley, 


vier president in charge { sale 


Economic Machinery Co. Worcester 
Mass.. Div ot Ceo ] Mi yer Mig to 
has acquired the entire line of automatic 
single, duplex and triplex labeling ma 


chines formerly manufactured by 


I iquid Carbonic ¢ orp. of ¢ hicag Re 
pair parts ind service tor user 1 the 


fontinued on page i 
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* A Quality Product of FISHER’S FOILS of LONDON, ENGLAND. 





Throughout all stages of manufacture, every roll 
of foil made by Fisher’s Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 


fishers 
foils 
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be maintained with 
ence and delay dur 
the parts inventory to 
pany reports, Tooling 
well as licenses to sell 
patents and trademarks 
re inctud in the sale 
Hijalmar N. Johnson, Chicago sales 
representative tor Eeonomie Machinery 
(.o., has retired after 46 years of service 
with the 


\ exclu ‘ cense has been granted 
Glenham Products, Ltd.. Quadrex 
House, Park Lane, London, W.1, by the 
Risdon Mig. ¢ . Naugatuck, Conn., 
fe he nufacture and sale of the 
of Risdon aerosol dis 
England. Glenham 
f the Hammerson 

ol compan 
du Pomt de Nemours & Co., Ine., 
ington De ha realigned the 
organization of its Polvchemi« als 
Department Eimer | Schumacher 
head " thy ile | sion as general 
et ile mmediately under him 
ire tw lirector of ales John H 
Daughtridge, headir up sale devel 
eT t I in indus 


ind Russell C. Weigel, 


Ke rganization in the 


New assistant directors 


Arthur M, Cole for indus 
nd Jerry D. Shaw for 
Sell continue 1S assis 
er Mi Weigel to he ad 
t neerned with such 


resin nyion resin 


Jerome H. Stone. executive vice presi 
Stone Container Corp., Chicago 
the additional duty of gen 


{ 


get ‘ thie (hicago plant 

(,eorge Serliant, former! works man 
wer vw a int general manager 
Irving G. Hefter ce president for 
itiona wecount will aise Supervise 
earch, development and sales promo 
tion. At the npar Chicago division 
Alvin Blue has been appointed director 
f sale i Martin Baumann, sales 
i r. Walter Vaslow has been pro 

te te inager ot sales service 
Hervey FE. Parker, I, has been named 
' e new ( on of general manager 


Div. Fred E, Waugh 


rk manager 


Charles | Allen ha een app inted 
irector public relations for Crown 
Zellerbach Corp. to succeed William 
1) Welsh wi ha retired R. M. 
Lindquist, D, G. Shaw and R. C. Perry 
have bee ippointed to the sales staff of 
the cory iti Fastern Division. In 
he Western Waxed Paper Division 
Rebert krench ale representative, 


ha the Seattle office 





paper products, inc 


10 Clifton Boulevard, Clift New Jersey 
l Angeles. Calif ¢ Baiti e. Md « Centraha tl 
sles Office a Principal Citte 


, 


CONVERTERS ond COLOR PRINTERS of Quality Packaging from Glawine, Cellophane 


Polyethylene, Vinyls, Parchment, Suiphite, Foil, Kraft, Waxed, Cooted and Lammated Materials 





The secret of better flexographic printing 


Made by craftsmen of the largest, best-equipped rubber 
plate-making organization--and quality-controlled by 
available flat or technical specialists MOSSTYPES are your best bet 
for consistently good impressions, trouble-free perform- 
pre-curved as ance on the press, long life. You can rely on them for 
* Plain-back uniform gauge, dimensional accuracy, maximum sharp- 
ness, close color register, freedom from blisters and 
ad Sticky back other flaws. Premadeready by our special process, 
* Brass-back MOSSTYPES are delivered ready to print when you 
mount them 





Write for FREE literature — 


MOSSTYPE 


150 Franklin Turnpike, Waldwick, WN. J. 


A complete production service for converters and package printers everywhere 
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Let 


Sell Your 
Products 
on Sight 








You can't “‘hide’’ 
your product and 
expect it to sell in 











today's competitive market 

With crystal-clear LUSTEROID 
vials and tubes, your product is 
packaged for full visibility, saleabil- 
ity and protection 

LUSTEROID is unbreakable yet 
weighs far less than ordinary con- 
tainers. This means real savings in 
handling prac king and shipping And 
LUSTEROID is printable so you save 
money on labeling as well 

Available in all colors in diameters 


i 


from 4 to 14 inches and lengths up 
to 6 inches. Cork, slip-on, screw cap, 


and polyethylene closures 


Write for samples, 
prices and brochure 





10 West Porker Avenve, Maplewood, New Jersey 
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tr Portland where he is succeeded 


by B. W 
has announced that it will expand its 
North Portland, Ore plant to double 
the present office area and add 10,000 


Launtz. The corporation also 


a. ft. of warehouse space and that it 


il construct a new warehouse to con 


lain ibout » 000 7 ft 
The industria design ofhees of Sam 
Chinkes Associates are now consoli 


lated at 95 Park 


York 34 


Terrace East, New 


Stuart ©. Fiedler has resumed the po 
hnical director of Bjorksten 
Madison, 


Wi He previously served as vice presi 


ition of te 


Research Laboratories, Inc. 


lent and technical director of the com 


pany from 1945 to 1947 


Phillips Bartlesville 
I 


(okla 1 wholly owned subsidiary of 


Chemical Co., 


Phillips Petroleum Co,, has announced 
everal appointments to staff ite new 
plastics sales division, W. C. Douee, 
J. T. Roach, R. G, Askew and C, R 
Seott have been named district mana 
ers for plasth iles division offices to 
be established next spring in New York 
Chicago Los Angeles and 
WR barrett and G,. I 
become sales engineers for the Boston 
amd Chicago ofhee M. W. Davidson 


has been named supervisor of the sale 


Boston 


Blinzler will 


ervice and development branch of the 
division's Bartlesville ofhes 
ind I B. Croley, J V. Smith and 
A. L. Walters will become sale 


engineers in that branch. Until the new 


plast« ale 


eervice 


district ofhees are established, opera 
ons will be carried on from the com 
pan Bartlesville headquarters \ 
ale ervice laboratory under construc 


tion at the Phillips Research Center in 
Bartlesville will provide facilities for 
slapting Phillips new ethylene polymer 
trademarked Marlex to 
needs, Commercial production of Marlex 
i scheduled to begin in mid-1956 at 


custome rs’ 


the company’s Adams Terminal plant 
ite on the Houston Ship Channel near 


Pasadena, Tex 


J. R. Bennett has been named national 
nana t ! packa ing sales to the food 
riluste I the Dixie ¢ up Co,, haston 


John Watkins has been promoted to an 
secutive position in the Bottle Master 
Division of the Atlantic Paper Co., 
Atlanta, Ga. He will work out of the 
company Doevenne office nm Atlanta 
Joseph Brock has joined the company 
i i ilesman ims the Bottle Master 
Division and will work out of the St 
Loui Mi ofhee John Forshtay, for 
ie Tallahassee sales office, has 
been transferred to St. Paul, Minn. His 

| 


territor will he 


covered by 
Glenn Davis it of Columbus, Ga 


Cochran Foil Co., Ine., Louisville, Ky 

has appointed R. D. Vickers as mana 

ger of its New York District for sales 
of the company’s Foil 


Rolling Division and 
Laminating Division. Mr 
- Vickers will headquarter 


at 500 Fifth Ave... New 
York, and will be r 


sponsible for sales ac 
tivities in the Middle At 
lantic States. D. W 


Vickers Sargent, Jr., has been 
named manager of the 
newly established Boston District sale 
ofhee at 131 State St. and will have re 
sponsibility for Cochran sales in the 
New England States of the company s 


boil Rolling and Laminating Divisions 


(round has been broken to add 25,000 
ft. of floor space to the facilities of the 
Corru- 
gated Paper Co. Ine. at 3 Entin Rd 
Clifton, N. J. Work is expected to be 


completed in February 


Display Division, Gibraltar 


A. Siegel has been named Eastern Divi 
sion sales manager of bags and paper 
for the Southern Kraft Division, In- 
ternational Paper Co. New York 
Hugh B. Vergara replaces Mr. Siegel 
as assistant sales manager 

Carl A. Raabe has been 
elected as president and 
a director of Durethene 
Corp. Chicago, producer 
ol polyethylene him tor 
packaging Mr Raabe 
has been with American 
Phenolic Corp for the 


past |/ years as general 





manager of ite Cable and 


Raabe 


Synthetic Div 


Plasti-Kote, Inec.. Cleveland, Ohio, rr 
cently opened a new modern aerosol 
plant, representing a $350,000 invest 
ment and featuring many new examples 
of automation in the production of 
spray paints and specialty items. Labo 
ratory and research facilities have been 
expanded for pilot runs of new items 
and the company’s Industrial Division 


facilities has been increased about 50‘ 


The Hazel-Athas Glass Co. Wheeling 
ANY Va., has elected Karl B. Weavers 
vice president for operations, succeeding 
John W, Carnahan, formerly vice presi 
dent and general factories manager 
Mr. Carnahan has relinquished active 
management of the company, but will 
continue as a vice president in a con 


sulting capacity 


Delaware Barrel & Drum Co. Ine. 
Wilmington, Del., has named John 1 
Barber as its Midwest sales manager 
with offices in Chicago. B. J. Leber 
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“Frankly it takes more than a big name to make sales 
in the highly competitive pipe field,’ says Mr. Morris 
Gartenlaub, General Sales Manager of Kaywoodie 
Pipes, Inc., internationally famous pipe makers. ‘The 
job calls for sound merchandising, and above all 
Smart packaging. That’s why we depend on the 
showcase appeal of the laminated window box and 
laminated displays, produced by Arvey Corp., to 
keep Kaywoodie out in front.” 

When you draft the window box for your next sales 
offensive, be sure it has a Celanese’ acetate film win- 
dow. Or better still, like Kaywoodie, laminate the en- 
tire container with sparkling acetate transparent film. 


Color comes alive, printing stands out, and shelf life 


ECEMBE! 
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triples. A long list of competitive merchandisers agree 
that to laminate with acetate is the most effective 
single improvement you can give your package. For 
suppliers’ names, write to 

Celanese Corporation of America, Plastics Division, 
Dept. 108-L, 290 Ferry Street, Newark 5, N. J. Canadian 
affiliate, Canadian Chemical Company, Limited, 


Montreal, Toronto and Vancouver. 
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Fast operating CAMPBELL 


Wrapper Seals in tlavor, 


freshness and color... with 


AAA Ce 


4 ail | it is hereby euverenteed thet 
ovt of every 100 units Voc 
vum packed on a CAMPBELL 
Vacuum Pack Meat and food 


Wropper in regular produc 
tien service 98%, of more 

be 4 will be pesitively seated 
H against! teckage at sealing 


areas of heel secling wrap 


) ping material used fer the 
4 package 
4 


i 
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[ HUDSON.SHARP MACHINE CO 
ce GREEN BAY, WISCONSIN 








DRASTIC SAVINGS IN PACKAGING 
MATERIALS AND LABOR ACTUALLY PAY 
FOR MACHINE IN FOUR TO SIX MONTHS TIME! 


Amazing, but true—and held proven by America’s 
leading packers. Automatic, the machine requires 
only one person for push-button operation. And, 
savings up to 65% on wrapping materials alone 
are effected because wrapper tightly hugs the 
product—requires no costly bags, double wraps 
or large overlaps to insure guaranteed positive 
sealing 


High Speed Production — Sharply increased pro- 
duction effects further savings, too. Continuous 
feed, double vacuum head machine produces 40 to 
70 units per minute- -dependent upon wrap mate- 
rials used. Single head machine — 20 units and up 


Get The facts Today — Learn about this revolu 
tionary, new VACUUM PACK Wrapper — how 
and why its “leak-proof” packaging production 
can be guaranteed, Write for full particulars 
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mann, Jr., has been appointed to the 
New York sales office and Louis J 
Gaev has been named to the Philadel 
phia sales office. Delaware Barrel ex 
pects to complete a $150,000 expansion 
program next month for the production 
of polyethylene drums and shortly there 
after will start an expansion program 


for the production of polyethylene tanks 


Changes involving three major sales po 
sitions of the Crown Cork & Seal Co. 
Inc., Baltimore, have been announced 
Robert F. Duemler, can division 
vine p ‘ 
dent of 
sales has 
been pre 
moted to d 


rector ol 


ceeding | 
J Costa, 


who has re 





Duemler 


tired alter 
7 years of ervics Mr (Costa will 
live at Winter Haven, Fla. He will con 
tinue as a vice president and member 
of the board, and will be available for 
special assignment Mr. Duemler will 
direct all sales activities for the 
pany s five operating divisions from the 
company's Baltimore headquarters. Ter 


porarily, Mr. Duemler will continue as 
can division manager of sales. W. L 
Lohrfinck has been promoted to the 
new position of general sales manager 
on the staff of the director of sales 
Samuel V. Tuttas, crown and closure 
division general sales manager, succeeds 
Mr. Lohrfinck as division manager of 
sales 

Crown Cork & Seal Co.'s new multi 
million-dollar lithography plant located 
in northeast Philadelphia, is now in 


commercial operation 


National Starch Products, Inc., plans to 
double production capacity at its Mere 
dosia. Ll.. polymer vation plant for vinyl 


wcetate resin 


Ben Morganroth has been named dis 
trict manager, Michigan territory, 
Dewey & Almy Chemical Co. Div of 
W. R. Grace & Co., Cambridge, Mass 


He will headquarter in Saginaw, Mich 


Edward A. Randlett has been appointed 
Southern and Southwestern Closure and 
Plastics manager for Owens-Illinois 
Glass Co., Toledo, wit headquarters in 
Memphis, Tenn. R. M. Curtis has been 
named Western Closure representative 
John H. Horner has been assigned as a 
salesman in the St. Louis branch of 


Owens-Illinois’ Glass Container Div 


All general ofhee and manutacturing 
operations of Mosstype Corp. and Moss- 
type Roller Co., makers of supplies for 
rubber-plate printers, have been con 
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es IDENTITY? 
as 
YOU Get... 








foe @ 


It takes less than a second to identify a 
giraffe. Its shape and color, the familiarity 
of its “packaging”... these are the factors 
that make for immediate identity. 


Davy Crockett Frontier 


“ajo . 
emo taro 


For IMMEDIATE IDENTITY and greatest sales ap- 
peal at the point-of-purchase, the CORN PRODUCTS 
REFINING COMPANY markets its Karo Syrup in 
this brightly-designed “COLOR-PAK” display. 
“COLOR-PAK” may well be the answer to your 
packaging and display problem. Cal// or write Grand- 
City today. One of our sales representatives will call 
at your convenience. 


GRAND-CITY CONTAINER CORPORATION 


2001 TONNELLE AVENUE, NORTH BERGEN, N. J. 
LONGACRE 4-1515 + UNION 5-4400 
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NEW! INNERSEALER 


FORTRESSES EEE EEEEEEEEES COTES EEEEE ETE EHEH OCHRE HOES SEES 


RESiNA 


Automatic innerseal machine for selecting and ap- 
plying standard innerseals to various types and 


sizes of tin cans as commonly used in the oil in- 
dustry. 


Capacity: 60-120 per minute. 
Seals from 7/,” to 11/2”. 


AND SPECIAL MACHINERY 


Agents in principal cities throughout the United States and Canada. 


Write for descriptive literature 


AUTOMATIC MACHINERY CO., INC. 


Brooklyn 31, New York 
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dated in their newly enlarged plant 
at IDO) kranklis Turnpike W aldick 


er. 


Phe Canning Machinery Div. of Food 
Machinery & Chemical Corp. Sa 
Jevne {aint ha 4 
pointed William P 
Mitchell a ile mana 
ger at ( anadia 
branch, hood Mar hinery 
ol Canada, Lid. 
Hamiltor Ontario Mi 
Mitchell ww be respor 





sible for a ale wet 
ties in Canada excepti 
Mitchell the provines of Alberta 


and British Columbia, which are handle 


by the company's Western operation 


James I Harri« ha been ippoiml 
district sales manager of the Philade 
phia office, Packaging Division of The 
Dobeckmun Co. Cleveland, Ohi He 
will supervise ale of Dobeckmut 
printed cellophane andl polyeth 
bags in the Philadelphia area Three 
new West Coast Division sale repr 
sentatives have been appointed by Do 
bres kmun J ihe. I Brennan I 
Angeles ale other Kenneth I 
Schussel and Willard EF. Sturk, Nort! 


ern California sales ofhee 


Mi. Jerry Jolley packaging le 

and consultant, has been appointed art 
director for the Rossotti 
I ithograph Corp. Nort} 
Bergen, N J Prior 
joining K ott M 





Jolley tor evera ear 
maintained tudo 
san Fran “ ind 
New York The sa 
Francisco A\dlvertisir 
Club selected her as the 
Jolley nost outstanding womar: 
package designer in the West and she 
has received several packaging award 
in the United States and abroad 
The board of directors of United Shoe 


Machinery Corp. has elected Charles 
F. Sprague president of the Hoague 


Sprague Corp. Lynn, Ma 


The Denver Flexible Packaging Co 
Denver. Col., has acquired from Golden 
Press, Inc. all of its facilitie for th 
printing and converting of flexible pack 
aging materials. This step consolidate 
all operations under one ownership and 
management. Production will continue 


at the present factory in Denver 


An expansion program involving plant 
equipment, products and service ha 
just been completed by Porteo Corp 
Paper and Plastic division, Vancouver 
Wash. The firm recently acquired ma 
chinery and equipment of the Central 
States Paper & Bag Co.'s Auburt 














W a-} | ation. which has been trans 
ferred t the enla 1 Portco plant at 
Vancouver. The fir fabricates a line ot 
tandarad i custom-designed bag 
ers an liners tor industrial and agri 
ultura i ul produces a wide 
dssortment of specially paper twines 


MeClure has 


I ugene >» 





been appointed repre 
eentative tor vravure 
packaging in the Mid 
west erritory tor the 
borbe- Lithgraph Mig 
to Bostor Mr Mi 
(jure will operate tro 
thie borbes Chicage 
McClure branch office 
Brockw ay Clas to live Bro« AWwa 
Pa., has appointed ¢ H. Strickland a 
ales manager of the Reverage D t 
and Eugene M. Tyndall as sales mar 
wer of the Prescriptionware Di ol 
Jack | Irwin has been named district 
manager of the Cleveland ofhee 
H. Earl Nack wnager of package ce 
elopment and peciieatior Sharp and 
Dohme Dis Merck & Co., Philade 
phia, for 20 year retire De | 
Mi Nack w hose packaging career 
er 42 year was the founder of the 
Drug and Pharmaceutical Committee of 
he Packagir Inst i ind wa Is f t 
hair 4 
Gunnell Capsulations Ine., braser 
Mich... has re-organized as General Cap 
sule Corp Delaware), with Andrew 
( Mihalik remaining as president and 
in enlarged board of director lor the 
new pora ! 1} ompar i 
la ire f ipeu 
Milprint, Ine. Milwaukee Wi ha 
ippointed Joe Palmer to its sale tafl 
in norther New Jer 
The Pacifie Paper Box Co. has moved 
lo new larger qu at 2424 F. 12S 
| \ ‘ 1} pa pr uce 
tu pay oat woe nad i tal 
box I} urt re tha 
louble tl pa ' pie 
he plant il x ik ‘ 
} ¢ } 
J sidney Johnson re 
Ire Nationa Biseuit Ce ha tere 
named a insel « trade relatio | 
he Super Market Institute, Chicas 
( P. Smith, former ale mana 
the Pollock Paper Corp ha bee 
lected vice president and director of 


the Butler Paper Products Co. Te 


The Connecticut Chemical Research 


Corp Bridgeport Conn ha an 
t t j xpa nm plat to handle 
he ! i } erosol ontract pack 
agit and New manulacturing 
lac t ! e | t «heduled on the 
Wi ( { tt sddition of three 
! plar planned within the 
ext 1? th (Connecticut Chemical « 
(ana i iMiliate ! loronte being 
expande Midland Aerosols, Lid.. 
a Ue ! i ! 7 in tull opera 
f f (ige f 
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“LABELC THAT BLEND IN 
WITH OUR PACKAGING’ 


‘For a good many years, Ever Ready 
has designed and produced millions of 
labels for our full line of products,”’ says 
Mr. James F. Gray, President of Rapidol. 


“As our line has expanded, so have 
our contacts with Ever Ready. Probably 
above all else, the one aspect of our 
long relationship which we appreciate 
the most is the ability of Ever Ready to 
create labels that blend in with our 
packaging techniques.” 


The integration of package and label is 
one of the cornerstones of modern packag 
ing. Neither is an island unto itself. The 





“Imagine a World Without Labels” 






label which does not blend in with the feel 
ing of the package can be the ‘sore thumb 
which mokes an good package 
ineffective 


otherwise 


Ever Ready is constantly witnessing, first 
hand, the evolution of packaging, for the 
15,000,000 labels which we produce every 
day are for all types of packaging surfaces 
and for all kinds of products. You can see 
how this qualifies us to handle any label 
problem imaginable 


We certainly would like to work with you 
in designing a planned label program. Why 
not call, write or visit Ever Ready today 


ae Ever Ready 


117-21 ©. 30th $T 


NEW YORK 16 


NY PLANT BELLEVILLE 9, N J 























by David Traum Co., Inc. with this 
plastic 


PLASTIC ARTISANS, INC, 


Tacker and Pattern Perforator 
handling or intra-package contact. 


becomes a reusable case 


the card, forming a DOMEPAK.) 


sampling devices, etc 


ss 


A striking, self-selling package was achieved 
clear 
slide cover box, custom-designed by 


The contoured box presents Traum’s Tailor 
plus eight 
chalk refills in eye-catching, three-dimensional 
detail. Each of the items is held separately in 
its own form fitting pot ket, protec ted against 


Detached from the card, the slide cover box 
adding extra sales 
value. (For products requiring less luxurious 
packaging, a product-contoured box tray, with 
out cover, can be stapled or sealed directly to 


PLASTIC ARTISANS, INC., 70 Westchester Ave., 
\Wa 


“tailored” to fit 
the product 


 _—_-> 


a 


Oe ee ee 


contact 


INC 


visible sales appeal 


PLASTIC ARTISANS, 


a ee ee 


Custom-Designed, Mass-Produced pockages, package components, 
in clear, opaque ond colored plastics 
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ALCOA PILFERPROOF 


the cap with the Built-in Burglar Alarm— 


protects the quality of these famous brands 


Manufacturers of these famous brands chose 
Alcoa Pilferproofs—the closures with the built- 
in burglar alarm. With the first opening twist, 
the slotted band breaks away from the cap. 
Once broken, it can never be rejoined. Tamper- 


ing is discouraged and customer confidence 


speeds—is individually fitted to the threads of 


each bottle for a positive, airtight seal 

Alcoa Pilferproofs tell your customers you 
care enough about quality to protect it. For 
further information for your particular prod 
uct, get in touch with the nearest Alcoa sales 


is maintained. office. Ask for our catalog, Alcoa Closures. 


Aluminum Company of America, 1705-M 
Alcoa Building, Pittsburgh 19, Pa. 


Every Alcoa Pilferproof Closure is tailor- 
made to the bottle it seals. The sheath of pure, 
nontoxic Alcoa Aluminum—rolled on at high 


“This bottle's 
been opened !" 






Your Guide to the Best in 
Aluminum Value 


Pr hel 
i; j ial @,co* 


Tune in the “Alcoa Hour,” NBC-TYV Sunday evenings 


—check your newspaper for time and channel 



















For Dry or Semi-Dry 
Free Flowing 


 —aHaseae = & & 


or Slow Flowing 


ee 


fills any rigid container accurately 
at speeds up to 240 A MINUTE 


The AUTOMATIC FILLMASTER gives you bread crumbs, nuts, candies, popcorn, 


high speed, without sacrifici accu etc.—the FILLMASTER handles every 
racy he exclusive FILLMASTER vibra product with kid gorse to prevent dom- 
tory action fills every container with age. it's completely sonitary and noise- 
precise weight accuracy, within 1% for less too 

most products. All the single operator High priced machine? No, the down-to- 
has to do is load the empty containers earth cost will surprise you for such « 
on the right hand end of the conveyor heavy duty machine. If you need continu- 
FILLMASTER does the rest. The complete ous,, unbroken, high speed filling, get all 
operation is controtied from @ central the facts about the AUTOMATIC FiLe- 
control panel placed conveniently within MASTER, three models to choose from 
the reach of the operator. Powders, coffee, Write today for literature 


ASK US ABOUT OUR SEMI-AUTOMATIC FILLERS ALSO 


STUYVESANT 


ENGINEERING COMPANY 
107 Stuyvesant Avenue, Lyndhurst, N. J. 





Announcement 





The March issue of Modern Packaging will be 
the annual Show*® number. It will give packaging sup- 
pliers the largest audience in twenty-nine years. It will 
give advertisers more value than any other single issue 
in 56. Advertising deadline is February 5th. For adver- 
tising rates and other details write Advertising Depart- 
ment, Modern Packaging, 575 Madison Avenue, New 
York 22, N. Y. 


Sth National Packaging Exposition of the 
American Management Association 
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[Continued trom page 


tion in Wolverhampton, England. The 
main factory in Bridgeport has installed 
new lines that have increased produc 


tion capacity to more than 250,000 units 


daily. The company’s research and de 
velopment laboratory facilities will be 
further enlarged. Four subdivisions ar 
being created, one covering cosmetics 
toiletries, ete.; a second, pharmaceuti 
cals, biologicals and drugs; a_ third 
foods; the fourth, pesticides, industrial 


products and miscellaneous items 


Union Bag and Paper 
Corp., New York, has an 
nounced the appomtment 
of John T. Harrison as 
director of corrugated 
container and board 
sales. Mr. Harrison has 
bee mn with the company 


since 1933, serving as 





plant manager in Savan 


Harrison 


nah and Chicago 


Arthur W. Towne has been elected 
president of Blake, Moffitt & Towne, 
San Franciseo, paper distributing ot 
ganization. Mr. Towne will continue to 


serve ae the company's ene ral manager 


Che directors of The Mead ¢ orp.. Day 
ton, Ohio, have approved the purchase 
of the assets of The Mead Sales Co. 
also of Dayton. Upon approval by the 
shareholders, Mead proposes to place 
the assets of The Mead Sales Co. in a 
newly formed, wholly owned subsidiary 
named “Mead Papers, Inc.” Operation 
of the new subsidiary will be carried on 
under the same management policies 


and sales organization as in the past 


Thomas V. Morris has been appointed 
to the sales staff of Bensing Bros, & 
Deeney, Philadelphia, makers of flexo 
graphic printing inks. He has been as 
signed to the New York territory, where 
he will cover the Brooklyn and Long 


Island area, 


Charles F. Euler has been appointed 
Boston district manager for the Perma 
cel Tape Corp., New Brunswick, N. J 
a“ Johnson & Johnson company Mr 
Euler will serve Maine, Massachusetts 
New Hampshire, Vermont, Rhode Island 
Connecticut and parts of New York and 
Pennsylvania. 


Transparent Products Corp, Los An 
geles, has announced the completion of 
a new and larger San Francisco plant 
at 689 Harrison St. to handle sales in 
Northern California and the Pacify 
Northwest 


Union Carbide & Carbon Corp., New 
York, has concluded an agreement with 
Phillips Petroleum Co. for a license 
under the Phillips patents involving low 
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For your information 





Western Packaging Aven. Inc. Berk 
eley, Calil., announces the election of 
the following ofhcers at their recent an 
nal meeting im Los An 
telew Vp re 
Charles F 
ern Package 


sident 

Jones, W est 
Products 
to president-elect 

Tilden of The 
Arabol Mig. Co vier 
president Peter L. He- 
guy of New Jersey Ma 


chine Corp 


Spencer 


treasurer 





George N. Glendenning 
of Food Machinery & Chemical Corp.; 
Kenneth K. Dean of 
ood Packaging Additional members 
olf the board of directors elected in 

cle Ralph C. Woerz of Woerz Paste 
Watts B. King of Peter D 


aria ecretary 


& trum Co 


owley & Associate Alden G. Reed 
{ Nashua Corp., and Thomas BE. Bruffy 
ol Growers Container Cory 


At the recent midyear meeting of the 


Fibre Drum Mire. Aven. in Madison 


W a Task Committers headed by 
\ J. Godsehalk of Rheem Mig. Co 
reported on current studies of testing 


procedures and improved methods for 
evaluating the strength of fibre drums, 
most of which now exceed the prac 
ticable limits of jumbo Mullen testers 
[heme stuchie 
for users of drums and for rail and 
freight 
President Fred 


may lead to new standards 
motor carriers Association 
Mauer of the Mon 
mouth Container Corp. presided at the 
business sessions. Other speakers were 
H. M. Walter of Continental Can Cs 

F. K. Duffy, Carpenter Container Corp. ; 
‘ | hggerss, association vice presi 
lent, and Glenn Mather, managing di 
ector of the association, Kenneth W., 
Kruger, De. J. H. Adams, Keith Kelli- 
eutt and R. 8S, Kurtenacker of Forest 
Products Laboratory were guests at a 


pecial luncheon 


The Canning Machinery & Supplies 
Asen. has 
meeting of the association will be held 
in the Atlantic City NJ 
Hall, Jan, 21, 1956. “Canning Industry's 
(reatest Show on Earth” will be held 
in the Convention Hall, Jan. 19-21. The 
Past President Dinner will be held 
in the Claridge Hotel on Jan, 18 


announced that the annual 


Convention 


The American Trade Assn. Executives 
have awarded a Certificate of Recogni 
tion for “its meritorious contribution to 
the advancement of trade association 
to The Paraffined Carton 


Research Council 


inanagement . 


The publishers of Graphis magazine 
have announced plans for the publica 
tion of a comprehensive book, interna 
tional in seope, on packaging entitled 


Art in Packaging.” The contents will 
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be organized in groups, including food, 
household goods, cosmetics, pharmaceu 
tical, chemical, ete., with special sec 
tions featuring redesigns and point-of 
sale display packs. The book will be 
produced in the same style as 
Annual.” 


“Craphis 
Artists are invited to send 
their best packaging designs to Graphis 
Press, Nuschelerstr 5, Zurich | 
Switzerland, marking the parcel “Pack 
aging.” 
of the 


Each item should bear the name 
designer, artist, art director, 
agent, firm and any special informa 


tion of interest to readers of the book. 


Clapp & Poliak, Ine., has announced 
that the 6th Western Packaging & Ma- 
teriale Handling Exposition will be 
held in the Pan Pacific Auditorium, Los 
Angeles, Ju 10-12, 1956 


The Metre politan District Empire State 
Section of the Technical Asen. of the 
Pulp & Paper Industry has elected the 
following executive 
man—L. R 


Inc chairman-elect 


committee: chair 
Ayers of Robert Gair Co., 
John H. Doherty 
of Union Bag & Paper Co.; secretary 
treasurer Warren A. Beman of Socony 
Mobil Oil Co., Ine.; program chairman 

Ralph W. Kumler of Waste Paper 
Utilization Council; membership chair 
man Patrick Palmaccio of Gibraltar 
Corrugated Paper Co.; publicity chair 
man Dudley J, Nixon of Geigy Dye 
stuffs; and Alfred W. Arenander, Jr. 
of West Virginia Pulp & Paper Co 
Robert T. Emerson of Manifold Sup 
plies Co, and John C, Rice of Lowe 


Paper €o, are members at large 


The Canadian Package Design Council, 
Packaging Asen. of Canada, has an 
nounced its annual competition in 
Package Design and Label Design. The 
competition will be held in conjunction 
with the council's existing competitions 

the Canadian Consumer Package and 
Canadian Industrial Container competi 
tions and is open to students in Cana 
vocational 


dian art, technical and 


schools, Cash prizes 
$1,300 and specially designed award 


certificates will be presented at the 


amounting to 


association's Awards Dinner to be held 
at the Albany Club, Toronto, March 5. 


The Lithographers National Assn. is 
sponsoring the 6th Annual Lithographic 
Awards Competition and Exhibit, 
Participation will be open to all mem 
bers of the lithographic industry, ad 
vertisers, advertising agencies, com 
mercial designers and artists as well as 
all other producers and creators of lith- 
ographic materials. Entries will be ac 
cepted in such main categories as direct 
mail advertising, point-of-purchase dis 
plays, posters, packaging material, art 
books, 


organs, maps, calendars, metal lithogra 
phy, etc. Entry blanks will be available 


prints, magazines and house 


early in January from the Lithographers 
National Assn., 420 Lexington Ave., 
New York, or 127 N. Dearborn St., Chi 


cago. 


At the 1955 convention of the American 
Bottlers of Carbonated Beverages in 
Miami, Fla., Nov. 14-17, the. featured 
Instead of Cork 
for Crowns” by Vernon Guse, Tech 
nical Service, Bond Crown & Cork Co 
Byron E. Byrd, manager of Sponsored 
Brands, Marlboro Beverage Co., spoke 
Aspects of Metal Con 
tainers for Carbonated Beverages 


address was “Plastic 


on “Technical 


National Folding Box Co., Inc., New 
York, won the “Best Direct Mail Cam 
paign of 1955” award for an unusual 
direct-mail program, given by the Direct 
Mail Advertising Assn. Each mailing 
piece discusses a folding box made by 
National for a well-known packaging 
related 


to a historical figure, with whom its 


user, The product packaged is 


use is associated and the letter ure 
mailed from the birthplace or area 


which each has made famou 


Military Specification MIL-C-3955, 
“Cans, Fiber, Spirally Wound,” has 
been published by the Dept. of Defense, 
Washington, D. ¢ covering containers 
suitable for performing Methods IA and 
IC-4 preesrvation under Military Speci 
fication MIL-P-116B. The new specifica 
tion supersedes MIL-C-5409, dated Nov 
15, 1949; MIL-C-12147A (ORD), June 
23, 1953, and MIL-C-12804 (ORD) 
June 10, 1953 


rl, H. Mittendorf of Hudson Pulp & 
Paper Corp. was elected president of 
The Gummed Industries Assn. Ine., 
at the association’s annual meeting in 
White Sulphur Springs, W. Va., recent 
ly. He succeeds Roth F. Herrlinger of 
the Gummed Products Co., who served 
Meyer of 
succeeds Mr. Mittendorf as 
Deitsch 


for a two-year term. R. T 
rape, Ine., 
vice president and Philip O 


What's doing 


Dee. 12-14 
Mfrs. 
York. 

Jan. 16-21—National Canners Assn. 
National Food Brokers Assn., Con- 
vention, Atlantic City, N. J. 

Jan. 19-21--Canning Machinery & Sup- 
plies Assn., Atlantic City, N. J 

Jan. 23-26—Plant Maintenance & En- 
gineering Show and Conference, 
Convention Hall, Philadelphia, Pa 

Jan. 29-Feb. 1-—National Frozen Food 
Distributors Assn., Convention & Ex 
position, Waldorf Astoria, New York. 

Jan. 29-Feb. 1-—-National Advertising 
Industries Exposition, Morrison Ho- 
tel, Chicago. 


American Pharmaceutical 


Asen.,, Waldorf Astoria, New 
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THE ONLY COORDINATED 





VACUUM FORMING 
PRODUCTION SYSTEM 





WITH ONE ENGINEERING RESPONSIBILITY 


The field is wide open—and the name FORMVAC is your master key 
apqermae for increased profit, new product flexibility, manu- 
ciency. Take advantage of the new thermoplastics with drape 
and deep draw vacuum forming The Formvac Way! Let the unique Formvac- 
Welding Engineers, Inc. combination carry the ball all the way with a 
single experienced engineering responsibility... with equipment for a 
complete custom coordinated production system . . . from virgin feed to the 


to greater 
facturing e 


+ ee 


extruder to finished vacuum formed products of highest quality. 


Formvac’s newest design ...and rugged, synchronized push button 
operation ... represents the finest of engineering and technical skills. 
See the Formvac in action! Get the facts about Formvac’s new faster produc- 
tion cycles, the result of Formyac’s improved design. It means trouble-free, 


dependable profits for you. 


ARRANGE FOR A DEMONSTRATION NOW: For further information, demon- 
stration appointments, sales or engineering service write FORMVAC 
CORPORATION (a division of Welding Engineers, Inc.), 601 West 26th 

address 


THE FORMVAC COORDINATED PRODUCTION SYSTEM 


Plastic Sheet Extrusion Equipment © Sheet Extrusion Dies © Sheet 


Take-Off Equipment © Sheet Laminating Equipment © Sheet Cutting 


Ce ee a Pa me oe ae 
Sheet © Automatic Feeding Equipment 





Street, New York 1, N. Y. Telephone WAtkins 4-0014, Ceble 


Formvacor, N. Y. West Coast Representatives (California, Arizona, Nevada): 
MACHINERY SALES CO., 2838 Leonis Boulevard, Los Angeles 558, 


California. Telephone LUdlow 8-8111. 








was again designated managing director 


In addition, the following were elected 
to the beard of directors: Roth | 
Herrlinger, J. M. Listzwan of St. Regis 
Sales Corp. M. K. Rawlings of Crown 
Zellerbach Corp., Fred Rothschild of 
General Gummed Products, Ine., Henry 
W. Stark, Jr.. of Rexford Paper Co 
Fred Stocker of Stocker Mfg. Co. and 
Saul Warshaw of Atlantic Gummed 
Paper Corp 


A large number of applications for exhi 
bit space at the Sales Promotion Show, 
to be held in early 1956, is reported by 
William 5. Orkin, president of Orkin 
Expositions Management, producers of 
the show. The show will cover all phases 
of advertising, sales and promotion. The 
first stand of the show will be n 
Miami's Municipal Auditorium, Feb. 14 
16. It will then go to Philadelphia's 
Bellevue Stratford Roof on March 13-15 
and then to Boston at the First Corps 
Cadet Armory, April 3-5. Further in 
formation may be obtained from Orkin 
Expositions Management, 19 W. 44 St 
New York 36 


At the recent annual meeting of the 
Package Designers Council, Frank 
Gianninoto was re-elected president. 
Also re-elected were Gerald Stahl, as 
vice president; Karl Fink, secretary 
and George Reiner, treasurer. In a re 
port on last year's progress, notable 
achievements mentioned were the 1954 
Design Awards Competition and the 
series of conferences on professional 
practices, New designer members in 
clude: Elmo Anderson, Dick Beyer 
Fred Brauer, Erie de Kolb, Ernest 
Ehrman, Roy Madison, Martin Prehn, 
Peter Schladermundt, Norman Schoel 
les and Robert Zeidman. New additions 
to the board of directors are Francis E 
Blod and Karl Fink of New York and 


Walter Landor of San Francisco 


In recognition of its outstanding job in 
erecting a complete packaging line of 
machinery and operating it on the same 
basis as commercial packaging houses, 
the Treseott Co., Fairport, N. Y., re 
ceived an award for having the out 
standing exhibit at the recent conven 
tion of the National Produce Pre- 
Packaging Assn. in Chicago 


A newly organized National Assen. of 
Permanent Display Producers, Ine. 
made up of 14 manufacturers has been 
chartered in New York State. Members 
are Auler Displays; Bennington 
Display Mfg. Co., Inc.; The Chaspe« 
Mig. Co.; Copeland Displays, Inc.; 
J. H. Dunning Corp.; General Display 
Case Co. Inc.; Wm. Melish Harris 
Associates; Kay, Inc.; Robert Kayton 
Associates, Inc.; Majestic Creations, 
Ine.; Walter Marshak, Inc.; The May- 
land Co.; P. O. P. Displays, Ine., and 
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a Cc rr e gravure services,inc. 


1501 West Congress Street Chicago 7, Illinois Phone: CHesapeake 3-1377 


if it’s Quality — if it’s Delivery — it’s acme 












Your package and your product has 
only one life... the one time when you 
want immediate response at point-of-sale 
to create volume. 


Give your packaging a good life with 
monotone and full color cylinders from 
Acme"... the finest for foil, cellophane, 


paper and paper board products 


Your inquiry will receive immediate attention. 














Do Your Packets up 


GROWN 
7 with This 
Automatic 
Filling and 
Sealing 
~ Machine 


Brown Bag Auto- 
matic Filling and 
Sealing Machine, 
Model PF100, has 
helped to establish the popularity of scores 




















of nationally known, dry, free flowing prod 
ucts. Fills and seals open end envelopes 
at the rate of 50 to 65 


up to one ounce 


per minute. 


BROWN BAG FILLING 
MACHINE CO., INC. 


Fitchburg, Massachusetts 


West 1st Representatives: Peter D. Bowley & Assoc., 


210 Mississippi Street, San Francisco, California 








going crazy with 










no need to, once you discover 
the SIMCO “Midget” Static Eliminator ! 











Why cut out paper dolls when you 






can cut out static much more easily ? 
The SIMC O Midget Static Eliminator 


is guaranteed to be the most effective, 









yet least expensive means available 
for all pac kaging machinery, including 


cutting, slitting, bagmaking, wrapping, 












and filling machines! It is also adaptable 






to all types of materials, including paper 
and synthetic films. Write todcy for 





full information about your problem 


the SIMCO company 


920) Walnut Street, Lansdale, Pa. 





Pie» 
seems 


OTe, 


“)- Saeel : 
+ 
Le —_ 


On Somolioy 
PACKAGING) MACHINERY 


SN COMPANY 
JOLIET, ILLINOIS 





E, A. Shank Sign Co. Objectives of the 
association are to promote among ad 
vertisers, manutacturers and retailers 
the merchandising mportance of well 
designed and we built displays and to 
erve a8 a central source of intormation 
on this freld Membership is open t 
individuals, partnerships and corpora 
tions who have been for at least one full 
year primarily engaged by the manufac 


ture or sale of permanent-type displays 


Clapp & Poliak, Inc., has announced 
the first Design Engineering Show t 
be held at Convention Hall in Philadel 
phia, May 14-17. The show is an out 
growth of another « xpositiou, the pre 
viously held Basic Materials Exposition 
The 73 industries that have shown in 
terest in the exposition § include bot 
thing machinery canning machinery 
food processing equipment, meat-process 
ing equipment packaging machinery 
paper making machinery et Addi 
tional information can be btained 
from lapp & Poliak, In M41 Madison 
Ave ‘ 


jointly by the National Conference on 
Weights and Measures Education 
Committee and the National Assn. of 
Seale Mfrs. to show the coste of 


errors in both percentages and dollars 


scale 


The table is available at no cost from 
the National Assn. of Seale Mfrs., Ine., 
| Thomas Circle, N. W.. Washington 5, 
LD. ¢ 


The American Rack Merchandisers 
Institute, Chicag j sponsoring its 
second annual ell-service packaging 
awards competition, open to all manu 
facturers and suppliers who are associ 
ate members of the ARMI A grand 
award will be presented to the best 
over-all new package tor 

item sold durit oo in 

as well as second, third, fourtt! 
place prizes and honorable 

for specific function of a pach 
the first time this year ARMI i 
sponsoring a poimtol sale conte 
awards going to the best display | 
ind best year-round display progran 
For the packaging competition, entries 
must be postmarked no later than De« 
15; for the display contest, the deadline 
is Dec. 20 


The Agricultural Marketing Service, 
| 5 Dept of Agriculture has re 
leased Marketing Research Report No 
104 Improved Handling of 

Foods in Retai “tore 

such topics a8 lading 

delivery to store pr 

display. Copies are avatiabl 

each from the Superintendent of 
ments, U. S. Government Printi 


hee, VW ashing 
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no postage required 


EQUIPMENT - 


BOARD AND CARTON MAKING. Handsome 
case-bound book traces companys 50- 
year growth, and gives a detailed word- 
and-picture description of how paper- 
board is made, then fabricated imto 
tolding cartons. Gardner Board & Carton 
Co. &-551) 


ALUMINUM CLOSURES. Illustrated catalog 
describes, lists specifications for line of 
aluminum closures for bottles, jars, vials, 
and tor a line of hand-operated, semi-, 
and full-automatic machines tor applying 
these closures. Aluminum Co. of America. 

(-552) 


MOISTURE-PROOF COATING. Technical bul- 
letin lists physical properties of “Pliolite 
S-7,” a moisture-proof coating and lami- 
nating resin for packaging m-“terials. Also 
gives data on compounding, recom- 
mended formulations, processing, 4 

applications. year Tire & Kubber 
Co., Ine. -553) 


COLLAPSIBLE TUBES. Booklet describes com- 
pany’s services, including manufacturing 
and filling, supplying caps, originating 
tube and cartou designs. Standard tube 
sizes and capacities are charted. Sheffield 
Tube Corp. (-554) 


FLUORESCENT PAPER AND CARDBOARD. Bro- 
chure describes “Velva-Glo” fluorescent 
papers and cardboards, suitable for use 
as labels, package wraps, and point-of- 
purchase tags, strips, banners, and post- 
ers. Also includes a swatchbook of paper 
samples in seven colors. Radiant Color 
Co. (L-555) 


CLOSURE FOR PLASTIC BAGS. Literature 
describes “Plas-Tie Matic” system for 
tying all film-type bags; consists of 
Sabcovwed wire tape closure and ma- 
chine that applies up to 60 closures per 
minute. Sample of closure incl 

Plas-Ties Co. (L-556) 


SLITTER AND REWINDER. Illustrated catalog 
describes razor blade slitter and re- 
winder. Standard models handle 15 re- 
winds with slitting widths from % inch 
up in % inch steps. Attachments are also 
described. Charles Beck Machine Co. 
(-557) 


PRESS CUTOFF CONTROL. Illustrated bul- 
letin describes photoelectric “Registron” 
system that automatically controls cutoff 
and color register of hig -speed web-fed 
printing, cutting, and blanking machines. 
Champlain Co., Inc. (L-558) 


BANDS AND WRAPPERS. Kit contains sam- 
ples of pressure-sensitive, multi-color 
srinted paper bands and wrappers made 
oe this company, available in sizes from 
k by 8 inches to 30 by 3% inches. 
Phoenix Products Co (L-559) 


LABELERS. Bulletin describes features and 
lists specifications of three models of a 
labeler that handles containers in a wide 
variety of shapes and sizes, with labeling 
_— up to 120 containers per minute. 

conomic Machinery Co. (L-560) 


onesor od HELPFUL LITERATURE eRe 


There 


n the literature 


SUPPLIES - 


TRANSPARENT BAG MACHINE. Illustrated 
literature describes tear-resistant plastic 
bag with string-reinforced tops and the 
machine that makes them at rates as high 
as 20,000 per hour. Renka Bag Machine 
Co. (L-561) 


TRANSPARENT PLASTIC CONTAINERS. Illus- 
trated catalog describes line of standard 
acetate boxes and cans, available in 
round and square shapes and with ink 
printing, silk screening or gold stamping 
decorations. Weinman Brothers, Inc. 
(L-562) 


CAN MAKING MACHINERY. File folder con- 
tains illustrated bulletins giving detailed 
descriptions and specifications of a line 
of can manufacturing machinery. Line 
includes bodymakers, body flanger, slitter, 
scroll shear, tester, and others. Baldwin- 
Lima-Hamilton Corp. (L-563) 


PROTECTIVE PACKAGING MATERIAL. Folder 
describes, illustrates uses for “Sus-Rap,” 
a pre-formed ribbed wrap-around paper- 
board material that protects fragile prod- 
ucts by providing horizontal and vertical 
suspension. Vanant Co, Inc. (L-564) 


ALUMINUM FOIL CONTAINERS. Catalog il- 
lustrates, gives specifications for line of 
round, rectangular and multi-compart- 
mented foil containers. Also describes 
machines that apply up to 1500 container 
closures per hour. hice Products Co 
(L-565) 


AUTOMATIC UNIT PACKAGERS. Illustrated 
folder gives details on equipment capable 
of performing an entire packaging cycle 
automatically: feeding, a filling, 


Fill out and mail this card now 


MODERN 
Manufacturers’ Literature Seruice 


TEM Asli icleli melsiie: 


and samples 


worth dollars and cents to you 


-_ 
described below 


SERVICES 


and heat-sealing packages. Wrap-Ade 
Machine Co., lac. (L-566) 


AEROSOL VALVES. Illustrated bulletin 
gives engineering data on line of aerosol 
spray and toam valves, including models 
for dispensing most types of liquid and 
semi-uguid materials, Oil Equipment 
Laboratories, Lac, (-567) 


GLASSINE AND GREASEPROOF PAPERS. 
Swatch-book contains samples of com- 
pany's extensive line of plain and colored 
lassine and greaseproof papers. West- 

ld River Paper Co., Inc. (L-568) 


VARIABLE SPEED DRIVES. 42-page illus- 
trated catalog describes “Vari-Speed” 
variable speed electric drives in sizes 
from fractional h.p. to 40 h.p. and asso- 
ciated controls, reducers, Coshes and 
tachometers. included. Reeves 
Pulley Co. (-569) 


CONTRACT TUBE-FILLING SERVICE. Illus- 
trated brochure describes contract service 
of company that precision-packages liquid 
er cream products in squesmliie Saran 
tube with new-type dispensing closure. 
Unette Corp. (t-570) 


Prices 


STOCK PLASTIC BOXES. Illustrated cata 
describes, gives dimensions of 75 ri 
plastic boxes, available clear and in col- 
ors; also, formed acetate domes and slide 
cover boxes. Oppenheim Co, (-571) 


TABLET AND CAPSULE COUNTING MACHINES. 
Technical literature gives data on two 
machines that count capsules, tablets, 
and other small items with uniform 
diameters, then put them into bottles, 
vials, boxes, etc. The Burnet Co. (1-572) 


| am interested in the following items: 
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EQUIPMENT - SUPPLIES - SERVICES 


CHOOSING A CORRUGATED BOX. Illustrated 
W-page catalog describes and. suggests 
uses for company's extensive line of 
standard and special-purpose corrugated 
boxes. More than 70 box constructions 
are catalogued, Hinde and Dauch, (-573) 


PROMOTION IDEAS. Manual containing 
actual samples explains ways that pack 
ages, labels shipping tags, and other 
media can help promote a company’s 
anniversary. Dennison Mfg. Co. (t-574) 


ACETATE FILM AND SHEET. Ilustrated book 
let lists physic al and chemical properties 
of “Utilex” cellulose acetate sheet and 
film. Gives details on fabrication meth 
ods. Samples of metal-coated film are in 
cluded. Utilex Ltd (L-575) 


PACKAGE WAXES. 16-page loose-leaf bul 
letin gives data in + and graph 
form on physical and chemical properties 
of “Sunoco” line of paraffin and micro 
crystalline waxes. Sun Oil Co (-576) 


CAN FILLING, CLOSING MACHINES. Reprint 
from Modern Packaging describes can 
packaging line that operates at 1000 cans 
per minute, using a rotary piston filling 
machine and a 10-spindle automatic clos- 
ing machine. Pfaudler Co (-577) 


GUIDE TO BETTER PACKING METHODS, Cata 
log-manual illustrates many ways in 
which steel strapping makes shipping 
containers more Surable less expensive. 
Also gives details on line of steel strap- 
ping equipment. Signode Steel Strapping 
Co (L-578) 


Fill owt and mail this card now 


Postage 
Will be Paid 
by 
Addressee 


EDGE COATERS. Illustrated literature de- 
scribes features of line of machines that 
edge-coat paper and similar materials (up 
to one inch thick) with liquid adhesives. 
Potdevin Machine Co, (L-579) 


CORROSION INHIBITOR PAPER. Folder de- 
scribes features of chemically impreg- 
nated “Ferro-Pak” packaging paper that 
protects ferrous meta] surfaces from cor- 
rosion. Packaging applications are dis- 
cussed. Cromwell Paper Co. (L-580) 


PACKAGING CONTROL DEVICES. Illustrated 
catalog describes, gives specifications of 
line of photoelectric devices that auto- 
matically control such packaging opera- 
tions as filling, sorting, counting, inspect- 
ing, cutting, heating, registering, etc. 
Electronics Corp. of America. (L-581) 


WRAPPING AND PACKAGING MACHINES 
Catalog presents details on company's 
line of wrapping, filling, sealing and box- 
making wwe ved Battle Cree Packag- 


ing Machines, Inc. (L-582) 


PLASTIC PACKAGE CATALOG. Illustrated 
catalog contains information on shapes, 
sizes, colors, and suggested uses for more 
than 150 styles of molded plastic pack- 
ages; also gives names and addresses of 
suppliers. Dow Chemical Co. (L-563) 


BAGGING SCALE. Technical data sheet de- 
scribes company's “FFFP” open type 
bagging scale for feed, grain, and other 
granular or pelleted materials in weigh- 
ings of 100, BS, and 25 lbs. Specifications 
and floor included. 
Scale Co. 


Richardson 
(L-584) 


plans 


No 
Postage Stamp 
Necessary 
if Masled in the 
United States 
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MODERN PACKAGING 
Village Station Box No. 103 
New York 14, N. Y. 


pares LABEL — oa book nek 
tains color samples of “Colorcast Label,” 
4. drum finished label paper that is non- 
absorbent, has high finish, smooth sur- 
face, brilliant color. Also gives printing 
information. Champion Paper & Fibre 
Co, (L-585) 


TAPES FOR PACKAGING. Booklet illustrates 
uses for “Texcel” and “Permacel” self- 
sticking tapes in sealing, waterproofing, 
bundling, and for identification. Gives 
technical data on 27 paper, plastic, and 
cloth tapes. Permacel Tape Corp. (1-586) 


CONTAINER SELECTION. Illustrated booklet 
discusses factors to consider when se- 
lecting a set-up box, folding carton, fibre 
can, or transparent container. W. C. 
Ritchie & Co. (L-587) 


CUSTOM PACKAGING. Booklet illustrates 
and describes services of company that 
specializes in custom packaging and 
shippin of military equipment and sup- 
plies. Preservation techniques, poae New 
and ckage design facilities are dis- 
mel Cargo Packers, Inc. (L-588) 


LABEL IDEA KIT. Kit contains many sam- 
ples of line of “Kleen-Stik” self-sticking 
paper stocks with protective backings 
available unprinted only, in rolls up to 
28 inches wide and sheets 6 by 6 to 28 
by 40 inches. Specifications and prices 
given. Kleen-Stik Products, Inc. (1-589) 


METALLIZED MATERIALS. Swatch-book de- 
scribes gives samples of available 
patterns colors, and constructions of 
“Doray,” a metallized lyester film 
bonded to various backings. Dorrie 
Process Co. (L-590) 


ROTOGRAVURE PRESS. Illustrated booklet 
describes and gives dimensions of line of 
“HD” rotogravure presses that print up 
to eight oaines on one or both sides of 
web. American Type Founders. (1-591) 


REINFORCED TAPE. Illustrated brochure 
presents information on “Snake Tape,” a 
reinforced fabric-and-kraft tape for pack- 
age sealing; available in widths from 1% 
to 4 inches, on rolls of 7-inch diameter, 
100-yd. length. Angier Corp. (L-592) 


PACKAGING MACHINES. Illustrated catalog 
wovides details on a line of 38 machines 
be packaging products in tubes, vials, 
cartons, wraps, and bags. Industrie- Werke 


Karlsruhe. (L-593) 
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A water-resistant barrier 


safeguards 


its famous foaming action 


A JAX is the foaming cleanser. This foam- 
ing action cuts grease fast; other ingredi 
ents then leave a bright polish on porcelain, 
glass, metal, linoleum and many other sur 


faces. In short, Ajax polishes as it cleans 


This performance is the result of both 
physical and chemical action by and in the 
product. To insure this performance, Ajax 
is delivered in perfect condition—tothe user 


The 


water-resistant barrier protecting the con 


outside canister lining produces a 


tents. 


The Ajax 


special design, modern packaging methods 


canister is a fine example of 


and machinery 
We are proud of the 
Adhesives 


issignment. 


and top quality adhesives 
fact that Arabol 
were specified for this difficult 


Arabol is proud to serve Colgate-Palm 
olive Company at their well-known Jersey 
City plant. We are similarly privileged to 
serve the leaders in a hundred industries 
with specification adhesives for a thousand 


end uses 


Somewhere in your business you use 
adhesives. Somewhere near your place of 
Arabol's twelve 


business there is one of 


plants and warehouses ready to serve you 


We invite the 


samples for you to test in your own plant 


opportunity to submit 
under your particular working conditions 


for your specific requirements, whatever 
their nature 
that 


Your inquiry to Department 40 will bring 


[hat is the one kind of testing 


assures you of satisfactory results 


prompt response 


ADHESIVES ? ARABOL! 


YEARS OF PIONEERING IN 
THE MAKING OF ADHESIVES 


* ADHESIVES ? ARABOL! x 
¥iTOSVUY ¢ SIAISIHAY *¥* 


ADHESIVES ? ARABOL 
THE ARABOL mroa. co. 


a nationwide organization 
serving major users of industrial adhesives 


EXECUTIVE OFFICES: 110 E. 42nd ST.,W.Y.17, 0.7 
CHICAGO « SAN FRANCISCO+«( O58 ANGELES 
ST. LOUIS « ATLANTA « PHILADELPHIA « BOSTON 
PORTLAND Ore. « ITASCA, Ten, © CINCINNATI 


DENVER « LONDON, Eng 












U.S. patents digest 





Package for Can Goods, F. D. Palmer 
(to Package Machinery Co., Kast Long 
meadow, Mass.) {| S. 2,718,301, 
Sept. 20. A package comprising a 


sealed container of cardboard in which 
a plurality of cylindrical cans in the file 
being parallel to and contiguous with 
each other, top and bottom walls of 
container flatly engaging tops and bot 
toms of cans, side and end walls of 
container tangentially engaging sides of 
cans, said container 
gated flap formed by closely spaced 
cute on at least one side wall of con 
tainer 


having an elon 


Shipping Container for Heavy Spools, 

t. Polglasse (to Anaconda Wire & 
Cable Co., a corporation of Delaware) 
UU. S. 2,718,303, Sept. 20. A reinforced 
shipping container for at least two rows 
of axially aligned heavy 
prising two substantially identical 
interchangeable reinforced container 
parts, each of which forms one-half of 
the complete shipping container and 
stress distribution members within the 
container parts adjacent each end 
thereof, each reinforced container part 
having a five-sided open box-like struc 
ture and comprising an outer shell in 
tegrally formed of plastic-impregnated 
fibrous material and an inner liner of 
fibrous pulp material completely lining 
the outer shell 


spools com 


Bottle Cap, |. L. Wileox (to Oswego 
Falls Corp., Fulton, N. Y.). s 
2,718,522, Sept. 20. A bottle cap com 
prising a disk of thin, flexible, stretch 
able, sheet material dimensioned to 
overlie the top of the bottle and encircle 
the head thereof, a reinforcing disk of 
relatively stiff sheet material adhered to 
the upper surface of the central dis 
cordial portion of said first disk and 
having a slightly less than 
the diameter of the bead of the bottle 
an annular member encircling said re 


inforcing disk and being readily sever 
able therefrom and being adhered to 
the marginal portion of said first disk 


Apparatus for and a Method of Filling 
Containers by Vacuum, 5. R. Howard 
(to Pneumatic Seale Corp., Lad., Quiney 
Mass.) { S. 2.718445, Sept 20 \ 
vacuum-filling apparatus particularly 
useful for producing containers filled 
with flowable solid material and which 
are substantially devoid of air having 
in combination, container-supporting 
means, automatically operating meats 
for evacuating a major portion of the 
air from within the container, auto 
matically operating means for 
quently introducing an inert gas into 
the partially evacuated container thereby 
to effect the admixture of a large pro 
portion of the inert gas with the smaller 
and remaining pertion of air, auto 
matically operating means for thereafter 
vac uating the major portion ot said 
mixture from the 


subse 


masa container 





This digest includes each month the more important patents of interest to those 
who are concerned with packaging materials. Copies of patents are available 
from the U. S. Patent Office, Washington, at 2 
order or certified check; 





25 cents each in currency, money 


postage stamps not accepted. Edited by H. A. Levey. 






whereby to leave an extremely 


small 
amount of air within the container, and 
means for thereafter causing the flow 
able solid material to be drawn into 
the container by the vacuum thus es- 
tablished therein 


Collapsible Cellular Carton, W. H. 
Inman (to Bloomer Bros. Co.. Newark, 

). OU. S. 2,718,347, Sept. 20. A 
collapsible cellular carton made of fold 
able blank material cut, seored and 
folded to form a box structure having 
longitudinally extending, spaced side 
walls, a bottom wall formed of two 
sections, each of which has its outer 
side edge foldably connected with the 
bottom edge of the 
said side walls 


respective one of 


Collapsible Tube, D 
Procter & Gamble Co. Cincinnati, 
Ohio), | S. 2,718,983, Sept. 27. A 
collapsible tube for the one-hand dis 
pensing of increments of plastic mater 
ial introduced into the tube through an 
open end thereof, said open end adapted 
to be pinched closed to form a flat fish 
tail bottom closure, tube comprising a 
collapsible tubular body of substantially 
constant periphery through its length, 
formed of flexible material and having 
afixed to one end thereof a relatively 
rigid shouldered outlet and member 
provided with a symmetrically located 
dispensing orifice and a removable cap 


Deskey (to The 


Paste-Tube Dispenser and Enclosure, 
W. A. Messer, Beaver Dam, Wis. U.S 
2,718,984, Sept. 27. A substantially 
rectangular box-like structure’ within 
which a flexible paste-tube may be en 
closed, composed of two components 
which constitute the front and rear por 
tions of the enclosure, said components 
being dimensionally identical in height 
and width, but said rear component 
being somewhat greater in depth 


Powder Dispensing and Applying De- 
vice, W. L. Kimball (to Shulton, In« 

Clifton, N. J.). S. 2,718,987. A 
device for spraying powder comprising 
a compressible container having an out 
let passage, means including a sleeve 
secured in passage providing a chamber 
having a discharge aperture at one end 
thereof and opening adjacent the other 
end thereof in direct communication 
with the interior of said container and 
of a size to permit powder to flow 
freely therethrough under the influence 
of gravity into the chamber. 


Hand-Operated Pressure-Pack Ma- 
chine, |. Rabinowitz, Philadelphia, Pa. 
{ S. 2,718,991, Sept 27. A hand 
operated machine for pressure packing 
an edible within a casing comprising a 
pair of rotatable jaws which overlap 
one another for grasping said casing 
a hand-operated handle connected to 
jaws and a second pair of jaws adjacent 
rotatable jaws having means to support 








a seal through 
pervaded, 


which said casing is 


Pack-Down Machine for Folding Boxes 
and Cans, T. R. Baker and V. Pagen 
darm (to Baljak Corp., Wilmington, 
Del.). U.S, 2,718,992, Sept. 27. A pack 
ing device for compressing the contents 
of boxes or cans traveling along a con 
veyor, the packing device comprising a 
standard for mounting alongside the 
conveyor: a head mounted on standard 
for rotation about a substantially hori 
zontal main axis; a drive gear fixed on 
head for rotating said head. 


Container Assembly, H. L. Carpenter 
(to The Greif Bros. Cooperage Corp 
Delaware, Ohio). U.S. 2,718,995, Sept 
27. A container assembly comprising: a 
tubular container body having an open 
end; a removable closure for open end 
of container having an upstanding peri 
pheral edge and a depending flange with 
a beaded edge embracing outer surface 
of container body; a retaining clip for 
securing closure in place comprising a 
unitary strip having an attaching por 
tion permanently directly to 
outer surface of tubular container body 
a short distance from the open end and 
fastening portion which is pre-set to 
normally extend upwardly and out. 


mere ured 


Container and Closure Therefor, 
M. M. Jamieson (to Gaylord Container 
Corp., St. Louis, Mo.). U. S. 2,718,996, 
Sept. 27. A container including a body 
and an end closure therefor, said body 
having a side wall structure with a 
plurality of normally upstanding fold 
ably connected end flaps thereon, said 
side wall structure being defined by 
spaced vertically disposed parallel 
scores, end closure comprising a sub 
stantially flat closure panel having a 
plurality of hinged foldably connected 
individual marginal flanges thereon and 
in substantially the same plane there 
with and having a notch formed in each 
side edge thereof 


With Handle, FE. A 
Container Corp... of 
2,718,997, 
In a paperboard carrier, two 
compartments substantially rectangular 
in plan respectively comprising inner 
and outer side walls and end walls and 
a bottom wall, inner side walls being in 


Bottle Carrier 
Shuxteau = (to 
America, 


Sept 27 


Chi ago.) I be | 


tegrally connected at their upper edges 
and secured together, providing a parti 
tion of two thicknesses of paperboard 
between said compartments, all of walls 
being formed from a one-piece blank. 


Construction for 
Boxes, Particularly for Corrugated 
Boxes, R. P. Bemiss (to Baljak Corp., 
Wilmington, Del). | S. 2,718,998, 
Sept. 27. A box construction, particu 


Corner Folding 


larly for corrugated board, comprising, 


in corner-forming position, a main 
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LAROPAK, PITCH-BACKED. 


This combinotion offers the packer both 
grease and moisture resistance. Example of 
use: various chemicals. 


LARDPAK LINER. 


Lardpak liner inside, then fibre, and printed 
Lordpak paper used outside. A grease bar 
rier for scores of materials. Example of use 
caulking compounds 


e There are many sides 


to the R.C. FIBRE CAN 
Packaging Story 


@a complete line to fit your packaging needs 


c : 
Have You a Fibre Can Packaging Problem? [i@usnnennl=nnrnt—nE 
Contact your nearest R. C. Sales Office for experienced dialetuse pocletann 


Convolute can shown 


here. Example of use: wallpaper cleaner 
* J . J 
advice. There’s no obligation. 


cold water paints 


oo ; ; FOU PAPER-BACKED. 
NN Foil backed 20 Ib. white bond 
PARAFFIN COATING. ~~ vp by 
Parrafin lining obtained two ways: spiral } 
wound from coated fibre, of sprayed in 
convolute con. Example of use: moth 
crystals, drugs, etc 


wt Factery 9430 Page Bivd., St. Louis 14, Mo. 


Branch Factories: Arlington, Tex.; Rittman, O.; Turner, Kans. 


SALES OFFICES: C. E. DOBSON, 1003 Carondelet Bidg., New Orleans 12, La. * 8. C. CAN CO., 225 West 34th St., New York, N.Y. * 1. C. MORRIS 


cO., P. O. Box 3218 Sta. F., 1156 Dalon Dr., N. E., Atlanta 6, Ga. © S. W. SCOTT, 608 McCall Bidg., Memphis 3, Tenn. © W. L. BENNETT, 
126 5S. Third St., Minneapolis 1, Minn, © CAN SUPPLY CO., 1006 W. Washington Bivd., Los Angeles 15, Calif, 















For filling liquids to meet large-volume, low 


S. Rotary Vacuum Fillers 
the packagers of national brands 


mark-up merch 
requirements, | 


It will pay you to learn what tw 


neering experience can contribute to your operation. Learn 


US 


your requirements 


For recommendations or quotations, please specify product, size and 


type of container and desired fill per minute 
the machine 


hour or day 


write for Rotary Filler Bulletin 


U. S. BOTTLERS MACHINERY CO. 


Specialists in Liquid Filling and Container Cleaning Equipment 


Rockwell Street . 


" 
yorth 


MO) 


U.S. Model 8-49 Straight 
line Vacuum Piller the 
most automatic one-man 
filler Operate nth of 
without lischarge con 
veyor For all type oft 
liquids. Easy changeover 
for all types of contamers 
For full details, write for the 





Model No. 8-49 Bulletin 


OF THE FILLING MACHINE 


andising 


are meriting first choice by 


Oo generations of liquid filling engi 
too 
automatic liquid filling equipment can be custom-engineered to 


at a substantial end saving over a standard machine 


For details of 


Chicago 18, 


how 


BOSTON 
DALI ASeLOS A, 
SEATILE « PORTLA® 


TAMPA 


Ilinots VA 


{ ‘ 


Model 8 Se ' 
automatic Vacuum Filler 
Provides efficient contin 
uous production, filling 


two contaimers at a time 
Automatic product supply 
for all containers up to 
4%" dia. All liquids and 
semi-liquids. Portable 


Write for the 8-2 Bulletin 





NEW YORK « PHILADELPHIA « HOUSTS 


ATLA 


NI 
NCOUVER « WIN 


YGERLES 


NIPLG 


iD « PHOE IX. EM 


‘\ . MON 


sAN FRA 


CISC OSCDENY 


prod 
mit 

stee! t 
glas 
mode! 


ibe acid ¢ 
lined tank. I 
Ad 


stable 


accurate dependable 


agitation St 


for the Sit Y Bullet 











40” SLITTER and REWINDER 


For Converting Sensitized Film, 
Polyethylene, and Other Plastics 


DESIGNED FOR MATERIALS NEEDING CONTROLLED 
TENSION IN HANDLING 


This brand new mechine wos designed for modern production. it 
has rewind tension control, variable speed and acceleration controls, 
aviomatic web guiding, smooth acting, self-adjusting electric clutch 
drive, Gives accurate clean slit edges with fast, positive, adjustable 
shear type cutters. Automatic vacuum system instantly removes trim. 


Bring your slitting operations up-to-date and the cost 
down. Write TODAY for full information about the 
new HOBBS 40° Slitter and Rewinder 


H fo: 8: a MANUFACTURING CO. 


27 Salisbury St., Worcester 5, Mass 
N. Y. Aree Office—?.O. Box 136, Cranford, N. J. 
Chicage Office at 549 W. Washington Bivd 
The E. V. Larson Co., 572 Queen St. East, Toronte 2, Ontaric 


Winders * Hand & Power Shears * Die Presses + Slitters * Corner Cutters 





Can-dian Representativ 
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THIS... 





CLAREMONT WASTE 








Cost is 
See Samples? Good! 


Looks like 


Low 


CLAREMONT FLOCK’'S 


Velvet 


MANUFACTURING COMPANY 


CLAREMONT ~ 


w 


LUSH AS PLUSH 
Feels like Suede 


Converted by the Paper Trade 
Packages Glow—Sales Go 
Will Do—Rush!” 


HAMPSHIAE 























Seals -Labels- Tags 


heat seal 


gummed 











pressure sensitive 
paper 
foil 
thermoplastic 
die cut 
embossed 


printed 














av 
@. 
> 
x 
panel Iwo side panels articulated to 
the main panel i flap articulated to 


the side of one of the side panels at the 
corner; an external tongue articulated 
to the other sick panel at the cornet 
along a fold line spaced from the side 
edge of other side panel by approx 
imately the thickness of the board 


Self-Locking Folding-Box Construe- 
tion, F. E. Helmick (to Baljak Corp 
Wilmington, Del.) | Ss 2.718.999. 
Sept. 27. A glueless corner construction 
for folding boxes comprising, a main 
panel, a first wall panel articulated to 
the main panel along a first fold line 
a second wall panel articulated to the 
main panel along a second fold line 
intersecting first fold line at an angle 
panels being folded about fold lines 
with respect to one another into a posi 


tion in which they form a box corner 


Method and Apparatus for Packaging 
a Continuous Strand, W. Wendell (to 
Owens-Corning Fiberglas Corp., a corpo 
U.S. 2,719,351, 


Oct. 4. A method for accumulating a 
mass of continuous flexible strand that 


ration of Delaware) 


comprises feeding said strand longitudi 
nally along a linear path, interrupting 
the longitudinal movement of strand by 
diverting progressively spaced portion 
of strand from path at a certain point 
slong such path while following portion 
of strands double upon themselves be 
tween diverted portions, progressively 
releasing doubled portions and catching 
them on the surface of a container 


Machine for Making Paper Containers, 
B. A. Wittkuhns and G. F. Hill (to 
National Paper Bottle Co. Ine. New 
York, N. Y U.S. 2,719,466, Oct. 4 
In a bottle-shaped 


machine mechanism for preparing and 


container-forming 


feeding paired containers forming blanks 
to a mandrel at a winding station com 
prising a section for preparing and 
feeding curved blanks to a winding 
station and a second section operating 
in synchronism with first section for pre 


ular blanks 


] 
| 


paring and feeding rectan 


to the winding station in paired re 


tionship to the curved blank 


Winding Mechanism for Paper-(on 
tainer-Making Machines, RK. A. Witt 
kuhns and &. F. Hill (to National Paper 
Bottle lo Ine New York N Y.) 
U.S. 2.719.46 Oct. 4. In a bottle shaped 
container-forming machine a rotatable 
turret having a series of body supporting 
mandrels extending radially therefrom 
in angularly spaced relationship and a 
winding station disposed adjacent the 
original path of travel of mandrels a 
defined by the rotation of turret and 
devices at winding station operative to 
rotate the mandrel residing at winding 
station and to guide container-florming 
blanks in winding relationship on ro 
tated nandre| tor forming a wound 
container body on the latter 


Apparatus for Heat Sealing, EF. B 
Gardner (to Embhart Mig. Co., a cor 
poration of Delaware) U.S. 2,719,567, 
Oct. 4. A machine for heat sealing lay 
ers of thet pia maternal includin 

















With the close-to-operation 
Walton Humidifier which over- 
comes hazards in 3 critical 
locations. 





ophone passing 
ried in hot DRY 
r that sets the ink Moisture should 


ona we ® 


tr gh press 


be replaced to mn nta strength and 


good worting properties 





phone converting 


" ‘ t. Friction causes 
totic. Stat 10865 trouble ~ynless it 
flows into a with enough moisture 





in storage area «e\lophone 


heoted sture to air, be 
mes brittle, tears easily. A humid 
fier t ng moisture 
the ically, thus keep 
z¢ ture the callophane 
f free inlormoatior 
from mo f turers of cellophane 
I» 1 rv e of hun jity in work 
ng « ’ 


q — 

) 
( i “POSITIVE” 
HUMIDIFICATION 


w-- "45 
| Walton Leborotories, inc. | 
| Dept. MP-12 ' 


lirvingten 11, NM. J. 


PCOMPANY Name 


ZOMG a BTATE oho 


“ 


send me infor 
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THE NEW INSTALLATIONS 
ArE COLTON 


SMITH F 


aALwit “es 
4 


PEPSODENT 


WILDR¢ 


ARNER « 


SHARPE & 





No Other Filler Approaches 
Colton No. 175 Automatic Tube Filler, 
Closer and Crimper in Speed, Accuracy, 

Versatility, Ruggedness 


Fills creams, pastes, liquids, powders into tubes, bottles, jars, 
cans with quantities so exactly metered that your savings on 
no over-fill are substantial. Fills bottom to top to prevent air 
pockets. Tubes up to 11/2” x 7'4"; Speeds up to 85 per min- 
ute. Clean, no tube wiping necessary. Extra equipment: Tube 
Cleaner; Cap Tightener; Stirring Device; Electrically Heated 
Water Jacketed Hopper; No-tube-no-fill Device; Heavy Duty 
Pump; Special Tube Holders; Delivery Conveyor Belt. Glad to 
send you literature. 


ARTHUR COLTON COMPANY 


DIVISION SNYDER TOOL & ENGINEERING COMPANY 
3514 €. LAFAYETTE . DETROIT 7, MICHIGAN 
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a pair of cooperating pressure members 
mounted for movement relative to each 
other into and out of pressing engage 
ment with said layers and having a 
heating element associated with at least 


one of pressure members 


Bottle Carriers, C. L. Bilbert (to Robert 
Cai Co. Ine.. New York, N. Y.) US 
2,719,649, Oct. 4. A bottle carrier formed 
from a single-piece blank of foldable 
sheet material, said carrier comprising 
a median and transverse partition panels 
dividing it into a plurality of cells 


Collapsible Partitioned Carton, K. | 
Buttery and T. V. Lugi, Jr. (to Suthers 
land Paper Co., Kalamazoo, Mich.) 
US. 2,719,650, Oct. 4. A collapsible par 
titioned carton comprising a tubular 
body member having collapsible hing 
edly connected walls having bottom 
members hingedly connected to the bot 
tom edges thereof, a partition member 
hingedly connected to the swinging edge 
of each of bottom members and diagon 
ally opposite pairs of the partition 
members being connected to each other 
and swingable to erected position when 
walls of body members are swung from 
collapsed to erected position and with 
locking flaps on uppered edges 


Foldable Shipping Box, C. A. Hester 
Prosser, Wash. U.S. 2,719,664, Oct. 4 
A shipping container embodying super 
posed box sections, fa h section com 
prising a bottom and upwardly folded 
side and end members, side and end 
members having U-shaped cuts therein 
with the ends of the cuts terminating 
at the lower edges of side and end mem 
bers at the fold lines between the bot 
tom and said members, providing 
hinged tab members, said tab members 
being folded downwardly below bottom 
into contact with the outer surface of 
the adjacent lower box section and 
cured thereto 


Container, W. L. Tharpe and R. K 
Wilson (to St. Joe Paper Co., Jackson 
ville, Fla.). U.S. 2,719,665, Oct.4. In 
a rectangular box having end and side 
panels, a double-walled upright parti 
thon disposed to extend between said 
side walls and being attached at each 
end of partition to a respective sic 
panel, an arcuate handle hingedly 
joined at the respective ends of handle 
to upper edge of at least one wall of 
partition, whereby said handle is selec 
tively positionable in an upright opera 
tive position and in an approximately 
horizontal retracted position 


Tape-Dispensing Devices, O. P. Erhardt 
(to Derby Sealers, Inc., Derby, Conn.) 
U.S. 2,719,713, Oct. 4. In a tape-dispens 
ing machine, a frame, tape-feeding means 
on frame including a movable actuat 
ing member stop means movably 
mounted on frame, said means includ 
ing @ cam-shaped member rotatably 
mounted on frame and adapted in one 
position to engage a part of actuating 
member and limit movement of same 


Machine for Setting up Cartons, W. H 


Inman (to Bloomer Bros. ¢ Newark 
aw ea U.S. 2.720.143, Oet. 11. A ‘ 
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Polyethylene twins. Bottle is packed in film Here's one of the first polyethylene bags 
bag which protects from leakage, allows used to package grass seed, It's made of 3 
package to be rack displayed. Bottle by mil green, opaque polyethylene. Used by 
Royal Mfg. Co., Prescott, Ariz.: bag by 


one of America’s leading seed firms. Made 
Central States Paper & Bag Co., St. Louis. 


by Milprint, Ine. 













Selected outstanding examples of the newest 
in polyethylene packaging. (These packages 


WHAT’S NEW IN weren't necessarily made of Poly-Eth Poly- 


ethylene, but they’re too good to miss.) 


Wherever you look these days—at packaging shows, at 
super markets, in department stores—the packaging material 
everyone is talking about is the strong, lightweight, flexible 
plastic. Polyethylene. A few of today’s most exciting new 


Polyethylene packages are shown on this page. You, too, can 


& get on the Poyvlethylene bandwagon! We'll be glad to direct 
you to processors who produce Polyethylene packages. Just 
write, “Poly-Eth,” Spencer Chemical Co., Dwight Bldg., Kan- 
sas City, Mo. 


Poly-Eth , SPENCER “() 









This polyethylene laminate film will shrink 
to conform to the shape of the ring. Does 
not breathe and has hich shock resixtance. 


Produced by Howard Plastics, Inc., Council 
Bluffs, Lowa. 















available as perforated bags. Produced by 
Texas Plastics, Inc., Elsa, Texas. 


This clear polyethylene bag is in great de- 
mand for packaging topped carrots and 
other highly perishable vegetables. Also 














She Luatily Shows... 


in DECORATIONS on POLYETHYLENE 


ty MODERN ART 
PRINTING 
COMPANY 






© “Don't judge a book by its cover 
advises an old saying. Trouble is, the 
public usually doe In fact, the sales 


, success of a product may be decided 


BRECK 


{oH AMPO?O 







largely by the quality of the decorations 
on its container. Especially if it's a 
hardto-print) polyethylene bottle 


Pr. Modern Art Printing Company is known for 


the (adilla quality of ite hot stamp 
decoratin work on polyethyle ne bottles 
Now, by reorganizing its plant facilities 
Modern Art has made substantial savings 
im the cost of this attractive, wear 
resistant printing. Write of phone today 
to learn how your polyethylene containers 
can gain the sale ippe al that comes from 


premium-quall lecorations by Modern Art 


Originators of hot slamp pruding on polyethylene hottles” 


MODERN ART PRINTING CO., INC. 


4.36 56th STREET e WOODSIDE 77, L.|.,. NEW YORK 
Phone: DEfender 5-7300 











Something Really NEW 
in a Paper Bag Closing Machine 

















FRY CONTINUOUS-MOTION 
Bag Closing Machine (MODEL GS 54) 


—_—-- — 


DOUBLE FOLDS 
and GLUES 





DOUBLE FOLDS 
and 
HEAT SEALS 


DOUBLE FOLDS, 
HEAT SEALS 
and GLUES 


Makes strong, sift-proof closures. 
Other models available. Send for descriptive litera- 


ture, 


GEORGE H. FRY COMPANY 
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chine lor eltm if rte havin 
folding sacle wal mc ha ures 
of transverse partitions adapted | Yr 
folded in different directions, 1 pene 
tively, to positions for dividing the 
carton into a plurality of cells, said 
machine comprising means for moving 


a collapsed carton in a path, devices 
for distending and setting up the sice 
walls of the carton during carton move 
ment, and mechanism rotating about 
axis means for engagement with parti 
tion groups during carton movement | 
fold same in different direction 


Container-Making Machine, 1 | 
Piazze (to Continent Can (% Ine 
New York N Y Ls P (202 
Oct. 11 A contaimer-making mechanism 


comprising means for teeding fattened 


tubular heat-sealable material means 
for initially dividing said material into 


separate container-lorming length in 
elongate endless conveyor mechanism ad 


jacent dividing means for engaging and 
moving separate lengths successively 
through predetermined lineal path, and 
means for seal-forming engagement with 


each successive length of material 


Method and Apparatus for Joining 
Overlapped Sheets, J. L. Kipnis (to 
National Container Corp.. New 


York 
N. Y.). U.S. 2,720,248, Oct. 11. A ma 
chine for forming a flat eam in a pair 
of overlapped sheets comprising a first 
guide, a first abrading unit opposite 
guide and including a first abrading 
element having an abrading surface in 
clined with respect to the surface of 


guide strip, a second guide and second 
abrading unit opposite first, and means 
for conveying a pair of overlapped sheets 
between first uide and first abra 


elements 


[wine Package. I H. Kimball ! The 


Coodyear Tire & Rubber ¢ A corpe 
ration of Ohte \kr Oba U.S 
2,720,508, Oct. 11. A ball of twine with 
a hollow center havir i mee end of 
twine extending from one end thereof 
wrapped with a sheet of heat-stretchable 
wrapping film which cover the ball 
substantially symmetrica with respect 


to the hollow center 


Bottle Closure, \ | W eisler Ly 
Altos, Calif LS. 2.720.330, Oct 1} 
\ bottle closure comprising a plate-like 
base member having an opening, mea 
carried by same for pivotally mounting 
on associated bottle for movement 

tween bottle neck oe rit mt 


ing. position 


Method of Uniform Powder Filling 
F. E. Stirn and A. S. Taylor (to Ameri 
can Cyanamid Co New York. N.Y.) 
U.S. 2,720,353, Oet. 11. The method of 


volumetric ally measuritiy substantialls 
uniform charges of a slightly non-uni 
form powder which « Mmprises in succes 
son passing a series of charge har 
bers under a powder-containing hopper 
withdrawing at least a part of the i 
present in the charge chambers throug! 
foraminous material formu s part 
the chamber wall | perat 
wijustable “ 











| Swift's frozen-meats bid 




















What do you want in your packaging? Inherent 
appeal? Transparency? Rigidity for product 
protection? Reuse value? Economy that is pro- 
portionate to all these features? 


This award winning polystyrene humidor typi- 


fies all the advantages of injection molded pack- 





aging. It was molded on an 8 ounce Lester 





injection molding machine for White Owl 





Cigars by Canadian General Electric Co., Ltd 





We suggest you investigate the competitive 





advantage offered by using plastic packaging 





molded on Lesters—the only machines with: 





the internally heated cylinder for rapid, thor- 











REPRESENTATIVES 













New York Steven F. Krowld Cincinnati 
Detroit M R. Tenenbaum 
Los Angeles 
Chicago J J. Schmidt 
veland Don Williams at. Louts 
a! Goh! Mort Machinery Sale Provid 











tributed y LESTER-PHOENIX, IN¢ 





Milwouk 


ough plasticizing; solid frames for rigid « lamp- 
ing and permanent platen alignment; central 
die height adjustment for ease of mold set-up 


plus many other exclusive features. 


Write for detailed specifications or have our 
local representative give you the complete 
story on how Lesters can be tailored to fit 


your specific packaging problem 
| | Zing | 


ESTER INJECTION MOLDING MACHINES 


FOREIGN 


Toronto, Canada A R&R. Willams Mach. Co, Ltd 
Sydney, Australia Scott & Holladay, Ltd 
Japan Okura & Co, New York, tne 
Stoc 


index Machinery Corp 
Machinery Sales Co 
A 6. Geers 


kholm Swiden 


Aktieboleget Servus 


Sydney W. Lohman Basi Switzerland Hermann Walt 






























PROTECT 
WITH 


PARTITIONS! 


Solve YOUR 
Internal Packaging Problems 


SAFELY—SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 


| Plain and Die Cut | 


Prompt Delivery 
Write or Call for Complete Data 


RAPI CUTTING 


CO., INC. 


90-96 ENGERT AVE. 
BROOKLYN 22, N.Y. 


EVergreen 6-2512-3-4 
(Formerly at 169-173 Franklin Ave.) 





a ae 


Swift's frozen-meats bid 





Continued from page 89 


steaks are to be medium or 


Also 
test for 


rare, 


well done included is a ree- 


ommended doneness, in 


which the cooked meat is slit with 
a sharp knife. This instruction is 
accompanied by a small color illus 
tration 

Due to the proportions of certain 
cuts, it is possible to utilize the side 
panels of the package rather than 
the bottom surface for detailed cook- 
ing instructions. An example of this 
treatment is the beef pot roast pac k 
age, which measures approximately 


6 in. long, 4% in. wide and 4 in 


deep. On this package, one side 
panel bears complete cooking direc 
tions for preparing a tomato pot 
roast of beef, while the opposite side 
of the package tells how to prepare 
With 


directly 


beef pot roast with vegetables 


this pre-tested information 


before her at the time she is remov 
ing the meat from the pac kage prior 
the housewife need not 
reler to her cook book, 


Thus, in addition to protecting the 


to ¢ ooking 


frozen meat cuts against shrinkage 


and weight losses and making them 


easy to display and merchandise in 


the retail outlet, the foil-wrapped 
packages tell the buyer everything 
she needs to know about the product 

Spaces provided in the upper right 
corner of the main display panel 
permit marking in the net weight of 
the meat in pounds and ounces, and 
the total sales price. Printed imme 
diately adjacent to the price is the 
exact number of pieces—one pot 
roast, three pork chops, four lamb 
loin chops, ete indicating how 
many persons can he served 

Since it is the product of several 
years of research by Swift, as to how 


“fresh” 


brand 


best to get pre packaged 


meats to the consumer with 
identification, the Swift test market 
ing will be closely watched by other 
meat packers and by the packaging 


world in general 


Credits: /ui/ 
ilustrated by Reynolds Metals Co 
S. Third St., Louisville 1, Ky 
foil wraps for veal cutlets, calves liver 
supplied by Mil 
Holton St., Mil 


wraps for packages 
200 


Similar 


pork tenderloins, ete 
1200 = N 
Wis 


print, Ine., 
waukee 11, 


Jewelry—an industry survey 


Continued from page 4 


contain 


prices for fair-traded items 


Some firms use printed ribbon tags 
athxed with an adhesive—and some 
of the higher-priced costume jewelry 


has metal trademark 


tags at ached 
to each piece by a metal ring 
Protective packaging 


ven though a large volume of fine 
still 


reach retail store display in pack 


ind costume jewelry does not 


ives much “behind-the-scenes” 
packaging is necessary to ship the 
merchandise from manufacturer to 
retailer who puts it in his own store 
box after purchase 

Fine metal sturtace s must he care 
fully protected from seratehing and 
tarnish, Prongs holding stones must 
be kept from catching or bending so 


hat stones become loose, In the past 


about the only packaging material 
for this purpose was tissue paper 
Today, many firms are packing cos 


tume jewelry in polyethylene bags 


which give excellent protection to 


contents, facilitate retail stock keep 


ing and are easy to remove when the 


merchandise is put on the counter 
for display. 

When the Joseph H. Meyer Co., 
Brooklyn, 


Richelieu “Poppit” beads this year 


introduced its unique 
1 distinctly new packaging require 
ment was encountered, The consume: 
had to be told 


beads. which disconnect and assem 


how to use these 
ble with a snap between each bead 
to make necklaces and bracelets of 
any length. The obvious place to tell 
the story was on a package, in the 
same way that directions might b 
given for the use of a toy or a tool 
The problem was solved by putting 
the beads in glassine envelopes on 
which are printed trade and product 
name plus a small drawing and de 
scription telling how the beads work 
instances of in 


one of the first 


formative packaging for a jewelry 
item 

Factory pre-packaging of jewelry 
for children has helped numerous 
manufacturers to build gift sales. A 
U. S. Time 


nelable success is the 


Corp's packaging of its character 


MODERN PACKAGi 


In 23 years, the 


BS * wl ae MM nsas 


watches 
nanle apenal 


company § 


watch 






































STEIGERWALD 
1 EB 


| LABELS 


Pressure Sensitive 


PERMANENT 
OR 
REMOVABLE 


Easy to Apply... Sure to Stick! 


Gone ts the glue pot! Gone is water! Steigerwald Sensi 
Stick pressure sensitive labels eliminate forever old-fash- 
ioned start-up and clean-up labeling machine jobs 
Sensi-Stick simplifies labeling to a 1, 2—pick and stick 
quick way—Individual labels or Dispenser automatically 
feeds individual labels on a tape ready for rapid application 


Economical — Faster 


, 
Better for all surfaces 
Steigerwald Sensi-Stick labels hold securely on all surfaces 
« won't buckle, curl or rub off even where others fail and 


nothing else will hold—choice of permanent or easy-to- 
take-off, surface safe adhesives 


Beautiful designs 


Reproduce your present label just as it is on Sensi-Stick or 
consider a new design with a choice of gold or silver foil 
embossed ; lustrous papers and sparkling inks to add an 
extra note of quality to your product. Use Sensi-Stick to 
Show you the way to the world’s fastest hand labeling 
operation 





CINCINNATI, OHIO CLEVELAND, OHIO EAST AURORA, N.Y FORT WORTH, TEXAS KANSAS CITY, MO. 








A.C. Stolimaier A C.and) Foster £ A. Brewer Ray A. Cunninghan A 8. Mason 
Stolimaier & Son, inc Hippodrome Bidg 33 Park Place 1236 University Drive 9045 Jefferson Street 
MariemontCenter Bidg herry 1.2468 Phone 1004 Wilson 7468 Baltimore GRU4 


BRamble 0222 



















LANSING, MICH LOUISVILLE, KY MEMPHIS, TENN. MINNEAPOLIS, MINN. WEW YORK, WY 
L. M. Clark Practical Products Edward Magnus } —. and) Lt. Moor John 4. McLaren 
P. 0. Box 387 joe Hermanr 278 S. Front Street 1329 Dupont Ave. So 500 West Lllth St 
. 416 Jefferson Street Memphis 8-2574 Locust 5309 vonument 2023) (OM eam a (-jlel 1a" °F 10. Bt ots me 


Wabash 1257 





910 West Van Buren Street 


DENVER, COLO. TAMPA, FLORIDA ST. LOUIS, MO. MUL WAUKEE, Wis. 









J. L. Netson Sales ( Harry J. Blakeslee Marvin Yates Company H.C. Lackowsk C ae crys 
2001 W. Alameda 525 W. Platt St Clayton Forsyth Bidg 1300 S. 72nd Street - al A 39 T, ILI IN NS 
kA. 2-884) H-20761 8230 Forsyth Bivd Binemound 8 0065 


TAylor 9-5400 


Parkview 6-0572 








Aelfp Yourself 10 MORE EFFICIENT, 


EASIER, ACCURATE SEALING WITH... 


THERMAL IMPULSE 


HEAT SEALERS by 


enritiy 


‘e/ertrod 


Uniform positive Sealing and Trim 
Ss aling WITHOUT continous heat For 
ALL Thermopla fic filem uch a 


ethelens 


Poly 
Pliofilm, ete ete up to .006 
tinick Seal through Wrinkl: Gu 
sett Liquids and Powder Instan 
faneous heat, no warm-up time needed 

Hand, Foot-Pedal and Power Oper 
ated models up to 42 long or de gned 
for special application 


Send for FREE DESCRIPTIVE LITERATURE 


—Se/ertrod 7... 
ici OF 


eu uM i we " ns 


2037 Utica Avenue, Brooklyn 
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Cartoning Simplicity 


~ 





tuck-o-mat 
convey-o-matl 
printer-coder 


carton closer 





IVAN S, Inc. 


2431 Dallas Street 
Angeles 31, California 


Dist. by New Jersey Machine Corp. Hoboken, Cincinnati, Chicago, Los Angeles 





watches In 25 years. the company s 
packaged Mickey Mouse watcl 
alone has rolled uy ale nt mere 
than 8.000.000 unite 

Children’s jewelry lends itself to 
many imaginative ideas and gives 
the opportuniiy for whimsy in di 
play packaging that can be inter 
preted in unusual constructions of 
paperboard formed transparent 
sheet and molded plastic ‘ 

In many wavs. the jewelry field i- 
unusual in that packaging must be 
planned for merchandise ranging in 
price from fortunes to farthings. It 
is a field where much is still sold 
unpackaged— at least, until the re 
tailer puts a purchased item in hi 
own store box. It is also an industry 
that so far has used practically no 
mechanical packaging productior 
Watches, pearls, cuff links and tie 
clasps are put into boxes by hand 
Even protective polyethylene en 
velopes are hand filled 

Phe essentials of self selection and 
display merchandising are making 
the decorative box or other package 
an ever more necessary adjunct for 
jewelry at the point of sale. And 
there is a big potential for creative 
design in this area, using today’s 
wide choice of packaging materials 
to meet and beat the competition. lh 
this field, certainly, it’s as important 
to sell the dealer is to ple wee the 


ultimate customer 


New Plax packages 


A number of new packaging devel 
opments were announced at a special 
press conference in New York re 
cently by officials of Plax Corp 
Hartford, Conn. Speaking for Plax 
were Robert I kider executive vice 
president ( Paul Fortner viet 
president for research and develop 
ment; Robert A. Glaenzer, vice presi 
dent for sales, C. N. Sprankle, sales 
manager, film and sheet division 
and John W. Carlile. n irket deve lop 
ment manager 

De velopment work at Plax is cur 
rently centered on lining materials 
designed to extend the range of 
products that can be packaged su 
cessfully in polyethylene bottles, kx 
perimental work in pressure packag 
ing colognes indicates lined pol 
ethylene bottles may have a future 
in aerosol packaging 


Plax officials believe the 











DIME OR DOLLAR SIZE. 


YOUR Roll Label Printer 


is a specialist in this field. 

His specialized “know-how” is 
based on years of experience 
and study in connection with 
designing and printing 

labels that sell! 


He prints on KLEEN-STIK 
pressure-sensitive paper stock, 
using specially-built equipment, to 
provide you with labels that will 
keep your production lines rolling 
at top speed. Practically any 
size... any shape... any stock — 
for fost,easy application without 
the use of water, glue or heat. 

For low-cost, high-impact 

labeling on your product or 
package, see your 

Roll Label Printer. 


FREE! TEST-1T-YOURSELF KIT 


Contains a selection of pressure- 
sensitive samples for on-the-spot 
testing in your own plant. 

Write today! 














ROLL LABEL SPECIALIST 
of your choice 


Pressure-sensitive roll labels in specially 
designed dispensers give you the world’s 
fastest known method of hand labeling. 
Available through your Roll Label Printer in 
automatic, semi-automatic, or hand-operated 
models to suit every need. 


KLEEN-~STIK PRODUCTS, INC. 


" ° 7.) jf c ‘ A ft 9) ic 
Pioneers in Pressure Sensitives for Advertising and Labeling 100 W. WILSON AVENUE ° CHICAGO 3], ILLINOIS 


LCEMBER 1955 
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@® Your Dictributors, your Dealers, your Customers 
all prefer products that are better protected, more eye- 
appealing, easier to handle. 


@ Hayssen packaging gives you all this and more, at 
less cost... neater, tighter, hermetically sealed product 
protection everyone goes for. 


@ Hayssen uses more accurate Electronic control, com- 
pletely automatic operation, fewer moving parts to wear 
out-—-get out of adjustment, heavy-duty construction for 
years of trouble-free packaging production. 


This HAYSSEN wrapping machine is dependable, economical 
Any shape, any size, neatly, tightly, casily 
wrapped. So simple to adjust, the operator 
does it--no expensive mechanics needed. 


qm New HAYSSEN “COMPAK” is Complete Packaging 
One machine forms, fills and seals... any 
product: Solid, liquid, semi-liquid or powder. 
Heavy-duty Scale Feed, improved Volumetric, 
Auger or Pump Feeds. 


Let our packaging engineers help you with your packaging 


Ud S5EM nrc isillins 


Since 1910, Manufacturers exclusively of automatic wrapping and packaging machines. 


Dept. MP-12, SHEBOYGAN, WISCONSIN 


Atlanta + Geston + Chicage + Dallas + Denver + Detroit + Les Angeles « Minneapolis 
few York + Philadelphia + St. Lewis + San Frameisce + Seattle « Montreal + Torente 





mercial deliveries of polymethylene 
( low-pressure-resin polyethylene ) 
bottles will be made for drugs and 
pharmaceuticals early in 1956. Cur 
rent problems are its unavailability 
a restriction likely to loom large 
most of next year—and the fact that 
many types will have to be tested 
before the materials most suitable 
for packaging specific products can 
be identified and developed. Re 
portedly, some 2.800 types of poly 
methylene could be produced. 
Commercial availablity was an 
nounced of oriented polystyrene 
throw-away trays for tomatoes that 
are set up automatically on a self 
locking-type carton machine. Also 
announced was a machine, similar to 
that for vacuum forming, to form 
containers trom orente d polystyrene 
\ similar machine for forming 
transparent lids has been introduced 
by Standard-Knapp Div., Embart 
Mfg. Co., and first units are in serv 
ice at the Dixie Cup Co. Other new 
containers are a stackable poly 
ethylene drum and a throw-away dry 


cell battery fluid container 


Wet paint samples 


Continued from page 97 


tailers insist, however, that the 
samples aren't to be used as a gauge 
of color. The whole idea is to let 
the user see what the paint will look 
like when it’s on the wall, dry and 
part of the complete room setting 

The paint user cuts out the cor 
ner of the unit package with scissors 
ilong a printed dotted line The 
contents are pressed out without 
muss or fuss into a flat dish, jar lid 
or similar container, and applied to 
the brush. 

Ihe paint samples also can be 
used for touch up, or for mixing 
colors not standard in the line 

But sample testing is the prime 
purpose and when the do-it-yourself 
painter has gone so far as to try the 
sample on his wall, the paint retailer 
can be somewhat more than reason 
ably sure that the entire room—or 


at least the wall—will be painted 


Credits: Unit packages developed 
formed and filled by the William Steven 
Co., 6666 Santa Monica Bled. Los 
fngeles 38, using No. 804 Duraflm 
(polyethylene extrusion-coated cello 
phane) supplied by The Dobeckmun 
Co., 3301 Monroe Ave Cleveland 13 
Ohio 


MODERN PACKAGING 





6th Western Exposition 
Thirty-two of the West's 


packaging and materials-handling 


leading 


experts have been named to the 
Board of Sponsors of the 6th Western 
Packaging & Materials Handling 
Exposition, to be held at the Los 
Angeles Pan Pacific Auditorium next 
July 10-12 

K. K. Dean. general chairman 
ss Fischer, Hugh Hicks, F. | 
Murphy, O. D. Carlson, F. A. Smith 
W. H. MeCallum, Ralph Jorgenson 
Spencer Tilden, Alexander Donald 
M. P. Mohr, K. G. Houts, F. | 
Carley, C. Ek. Jones, Dwight Tudor 
Karl Wuestenfeld, Don Blackwood 
P. N. Baxter, T. FE. Bruffy, Andrew 
Johnson, | J. Keefe Ir ze 
Heguy, W. H. Jaenicke, FE. L. Ken 
nedy | A. Fitch. O. I Jenkins 
lr. E. Ellison, J. B. Post, G. N. Glen 
denning, J. C. Hale, Fred Todt, B. B 
Miller and J. R. Queen 

The show, managed by Clapp & 
Poliak, Ine has during the past 
eight years become an institution in 


the Wes 


New film laboratory 


Continued tram page 156 


\ modern printing press permits 
investigation of problems of high 
speed printing of films, and com 
mercial bag-making and overwrap 
ping machines make it possible for 
laboratory personnel to predict how 
new types of film will perform in the 
customer's plant and to determine 
what modifications may be required 
in film or machine to achieve best 
results 

The laboratory's mechanical de 
velopment section works with film 
custome! ind manutacturers of 
packaging machinery to improve the 
performance of packaging mac hin 
ery 

The lab’s work in connection with 
new types of film is said to be es 
pecially valuable, since a new type 
may represent a distinct advance in 
regard to quality of the finished 
package, but may have machine 
running characteristics that present 
problems for standard types of ma 
chines 

The section recently has developed 
methods, reported as satisfactory on 
a laboratory scale, for solvent seal 
ing of Mylar polyester film and is 


irrently working on additional! m 


ine-seal methods 






rotective 


ackaging 


artitions for 





Pre-assembled 
partitions 
made to your exact 


for faster packing 


at lower cost! 


WRITE, PHONE or WIRE 
fer QUOTATIONS on 
YOUR REQUIREMENTS 


peter partition corp. 


Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. 


Telephone 


TRiangle 5-4033 BROOKLYN ll, N. Y. 








ft 


foilcra 





makes ‘em 


STOP 


LOOK 


BU 


Flag sales attention to your product 
with the glitter of foilcraft “Flash- 
manship” .. . adapt its eye-catching 
sparkle to your labels, seals, wraps, 


"ane 
wn your product | 









by 
We FOUcRarr 


tmre 
time €O8*O8ation 





Write Dept. MP 
for FREE copy 


tip-ons, displays or complete protec- 
tive over-wraps. It costs so little to 
add the sales flavor of Foilcraft to 
your product. 


FOILCRAFT PRINTING CORPORATION 


Brooklyn, New York 


3611 14th Avenue, GEdney 6-4516 


Cincinnati, Ohio 


Roselawn Center Bidg , MElrose 8963 


219 





[7] Greaseproof 
[] Waterproof 
lL] Odor 


LJ Acid or Chemical 


HPS can develop and produce 

Berrier Constructions or 
Combinations for more efficient 
product protection. 


A 


L/ Polyethylene C oating 


: L/ Oiling 
“¢ 


[] Waxing 


For Converters 


PROTECTIVE 


[/ Laminating 
LJ] Reinforcing 


HPS applies FUNCTIONAL Properties 
to FUNCTIONAL Materials for 
FUNCTIONAL Uses. 


lL] Paper 
lL] Foil 
L] Fabric 
[] Board 
L/ Polyethylene 


PACKAGING 


For Direct Users 


LET US OUTLINE OUR SERVICES * NO OBLIGATION 


As a result of knowing how to coordinate men, methods and materials 
HPS can usvally meet unusual demands. If you have a Berrier Con 


struction Problem, phone or write us. Thanks 


Von PROTECTIVE PACKAGING MATERIALS 
H-P-SMITH 


FOR OVER HALF A CENTURY 


y 


5009 W. SIXTY-SIXTH STREET © CHICAGO 38 © POrtsmouth 7-8000 





Faster vial capping 


Continued from page 109 


which drops in pl ice on top ot ¢ 
vial’s rubber stopper 

Next comes the key 
sealing of the caps. Th 
its aluminum cap in place, is moved 
under a pressure block, which lock 
the cap in position, At the same time 
three constantly spinning roller 
press against the bottom edge of the 
cap ind curl it under the lip of the 
vial 

The rollers ire mounted or 
able arms which are weighted 
the outside ends; thus, as they spi 
the action of centrifugal force pushe 
the weights outward and the roller 
inward against the cap 

With their stoppers now sealed i 
place by the perforated aluminun 
caps, the vials exit from the star 
wheel and move along the remainder 
of the high speed line At followi: 
stations they are labeled, inserte: 
into individual paperboard cartor 
and loaded into multiple carto 


other larger containers 


Credits: “KK /// 

hine manulactured by 

Kare Stuttgart Cermar li 

in U.S. by Alired Hoimann & ¢ 

Vew Yort V. J. Vials by Wheator 
Villville, N. J., and Ower 


PM's bold change-over 


Continued from page 86 


the company introduced its “Snap 
Open” package convenience fea 
ture.” TV spots featured a model 
changing her dress behind a screen 
illustrating the old pack. Then, in 
smart modern attire, the model 
stepped from behind the screen 
which she turned around to revea 
the new red, white and gold colored 
package 

The lapse of 10 days between the 
Sept. 20 premiere of the new pack 
ages and the start of national adver 
tising was a normal requirement, a 
cording to Mr. Greene, to make 
that all dealers would be imp! 
stocked with new package rl 


blast of advertising, it was felt. nm ht 





WHEREVER SOMETHING ¢.| 


STICKS 


Modern Packaging Engineers Use 


cau 


WHEREVER ANYTHING STICKS TO METAL SURFACES-~ 
ON FILM SEALERS, CRIMPER JAWS, EMBOSSING ROLLS, 
PANS, STAMPING, FORMING DIES—MOLDS OF ALL KINDS 
SIMPLY SPRAY ON THIS PURE 
SILICONE FLUID COATING 
And your sticking problems are over! 
The most economical way to apply 


costly Silicone Release Agents! 


SAFE — NON-TOXIC 
CLEAN — LONG LASTING 


Handy Self Dispensing Can 
Has No-Fumble, Speedy Spray Head 





PRICES (Delivered) 


Sample Can $2.00 
Per Unbroken Dozen $18.00 
Per Unbroken Gross $197.40 


“ INJECTION MOLDERS SUPPLY CO 


4 LEE ROD CLEVELAND 20, O 





MOLDING 
AND ENGRAVING 
RUBBER 


at these convenient 
sources of supply 


Moldit nd engraving rubber from “U. S.” assures the 
finest printing results. Why? Becaus¢ has com 


Give Your Product 
a Sales “Assist” 
with Distinctive — 


Mack Standard 
Moided Closures... 


Molded plastic closures in 
all stock sizes are available 
for fast delivery from 
regular stocks in reasonable 
quantities. A wide selection 
of decorative designs assure 
a “custom look” at the cost of 
an economical standard seal. 


Custom Packaging 
of Distinction... 
Call on Mack packaging 


technicians for new ideas 
in spec ial pat kaging 
Custom packaging by Mack 
has given a “sales assist” 
to countless successful 
promotions, Consult Mack 
on your custom packaging 
and closures requirements, 
now! Call or write for 
samples and prices today! 


MACK 
MOLDED 
EXCELLENCE 


[ 


F 


MACK MOLDING 
COMPANY « INC 
ynthetn ' General Offices & Main Plant 
It has tl resource j n _ WAYNE, NEW JERSEY 


plete control of manufacture all the way grow 


bber and compound 


Other Plants at 
GION VERMONT 
i WATERLOO, QUEBEC, 
CANADA 


distributor 


or call 


UNITED STATES RUBBER COMPANY 


Mechanical Goods Division - Providence, Rhode Island 








4, OF A MILLION REASONS 


WHY AVON CHOOSES 


PLASTIC CLOSURES BY.... 


410 WINDSOR STREET ¢ HARTFORD SS, CONN. 
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Avon knows the value of quality plastic closures— 
tops that keep their product sparkling fresh, eye ap- 
pealing, competitively priced. They’ve learned through 
experience that plastic closures by Scott meet every 
stringent specification of size, shade, appearance and 
quality—function without jamming—are uniformly 
clean and flash-free—yet cost surprisingly little. What- 
ever your plastic closure needs—design, extended 
stock or custom runs—investigate Scott’s complete 
facilities and service. 


Send today for full color brochure showing 
how Scott can save you time, save you 
money —and make you customers ! 





stampede them out of the product 

In all the change-over advertising 
the new package was featured with 
the old one in the background 
establishing a visual connection. And 
just to make sure that all dealers 
were covered (the company does not 
claim that all old packages were 
gone by Oct. |—particularly in vend 
ing machines) every ad for some 
time carried the prominent reminder 
“You'll see both packages for a 
while, until the change-over is com 
plete.” 

But so nearly perfect was the big 
change-over that by November 
Philip Morris was ready to launch 
its new advertising campaign on a 
new note, “to inform the public that 
the new Philip Morris is a new and 
gentle blend.” 

Three weeks after D-day, a check 
showed that only a small fraction of 
1° of the 1,300,000 outlets had any 
brown packages left. The brown 
package had become a_ collector's 


Self-sealing trays 


Continued from page 124 


them for placement in shipping 
cartons 

The unprinted cellophane feeds 
directly from a supply roll and is 
automatically cut off at the proper 
length. Cellophane end flaps are 
automatically heat sealed, resulting 
in a neat, secure wrap. Operating 
speeds used at the French plant 
range from 30 to 50 packages per 
minute, depending upon production 
requirements 

It is reported that the pressure 
sealing type of corner construction 
so effective for these baked goods, is 
equally adaptable to two-piece boxes 
and to one piece folding boxes with a 
hinged-style cover. The whole de 
velopment appears likely to open the 
way to many new and useful types of 


carton constructions 


Credits: “()-Board” sel/-sealing carton 
blanks by Marathon Corp., Menasha 
Wis. “Traylock” set-up machine manu 
factured by Package Machinery Co 
Springheld, Mass., and supplied through 
Varathon {utomati« overwmrapping ma 
chine by Oliver Machinery Co., Grand 
Rapids Vich. ¢ ellophane by {visco 
Film Div., American Viscose Corp., 1617 
Pennsylvania Blvd., Philadelphia 3, Pa 
Corrugated shipping container by The 
Smith-Lustig Paper Box Mig. Co. 2165 
BE. 3! St... Cleveland 15, Ohio 





This revelutionary machine brings tremendous 
economies te users of labelled heat-sealable bags! 


cuts taser costs—Uses labels printed on ordinary 
printer's enameled stock. No special thermo-plastic 
coated papers required. 


ATTACHES LABELS SIMULTANEOUSLY as bags are sealed, 
Handles tent or saddle-type labels. 


FAST, HERMETICALLY-TIGHT SEALING— Neatly heat-seals 
against moisture, evaporation and contamination. No 
staples, no pins, no unsightly closures, One operator 
does the work of two or more! 


SEALS ALL HEAT-SEALABLE BAG MATERIALS — Cellophane, 
pliofilm, polyethylene. 

PROVED PERFORMANCE —Simple design, continually im- 
proved over many years, is your insurance of long life 
and trouble-free performance! Ask for literature! 


Full line of HEAT SEAL-IT machines evailable 


* GLOBE * 
HEAT-SEAL, INC. 
HEAT SEAL-IT DIVISION 








PACKAGING MACHINES 


SPEEDS UP 
PRODUCTION 


An all-purpose portable belt conveyor, work table and straight- 

line production system, with and withour side leaves, Avail 

High Speed Automatic Machines for: able up cto 100 fr. long in 10 fc. easily assembled sections 
Capping 
Carton Loading PORTABLE OR STATIONARY 
Plug Inserting 


Special Purpose Applications i eee 


Write to us about your packaging problems fan ideal Git ¥_ 


I 
Please send Bulletin 1P-1 on Dept ! 
pmec INDUSTRIES Island Unitized Conveyor Tables. up ! 
(formerly Progressive Machine Co.) _ 


293 Hudson Street Hackensack, N. J. ADDRESS_ 


cirry - STATE 
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MfM Combi-Plants 
operate more economically 
increase the speed 

lower the packaging costs 








We deliver: | 


dw INDUSTRIE-WERKE KARLSRUHE Aktiengesellschaft - KARLSRUHE 





Scores with 
Packagers ! 


| PP 
, POTDEVIN CAN SOLVE 
YOUR SPECIAL GLUING 
or COATING PROBLEM 





LY 


») | TWIN-LOK 2% 


A ASSEMBLED GF 
— SELF-LOCKING 
PARTITIONS 


Hundreds of machines =U .2}“tefing of pain, vare 


speed coating of paint, var- 


, nish, glue, lotex, etc. — 
available that were POTDEVIN’s sixty yeors of 
: ‘ . specialization in coating 
designed for special in- equipment can quickly help 
: : you solve it gvaran- 
dustry applications. teeing initial low cost and 
top efficiency. Illustrated is 
an just one of hundreds of spe- 
we 7 ee ae eee Walnreee a i te 7 fon sae. cial machines. tt laminates 
FUEECTION GE mensmitem recommendation , rolls of materials up to 20° 
wide at speeds up te 50 

IWIN-LOK Partition feet per minute. 


3 , POTDEVIN macuine co. 
Fibre Partitions, Ine. 2300 South Adams " pad eR a . 


PEORIA, ILLINOIS 


Shipped prease« dl ready tor use 
require mini ! | WHITE FOR QUOTATION 
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Beverage cans 


ly technical d 

pre t a oO 
M any ol the 
e been completely 
have been min 
permitting the can 
© guarantee the metal 


idequate shelf 


guard the flavor and 
ted beverages packed 
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Data show that an increase in 
j content produces in mcrease in 


pressure in the container 
eases the ability of the prod 

up iron, Ascorbic acid 

1 antioxidant reduces the 
ron pick-up by the prod 
mental packs with lo 
onfirm the be 


ur in the 


CHICAGO, \L\ 


SUPERIOR CUSHIONING 


PADS & BLANKETS 
and save money, too! 


PROTEX pads and blankets give you the maximum interior 
cushioning protection obtainable and fit virtually any prod- 
uct or assortment you can name! The cost is substantially 
lower than most other forms of interior cushioning and take 
only a fraction of the time to pack. Avail yourself of this 
important money-saving clean method of packing. The pro- 
tection your products get is superb...resists all forms of 
shock and protects the finish of the product as well. Ease of 
packing, availability of ample supplies of packing material 
on hours notice are important too... you don’t have to order 
far in advance of production or store supplies all out of 
proportion to their rate of consumption. 


Consult us— Present your packing problems to us for complete pockage 


engineering design and service by experts. We will show you 
how to improve pockage performance and save money tool 


WRITE, WIRE, OR PHONE US 


AMERICAN EXCELSIOR CORPORATION 


1000 N. Halsted St., Chicago 22, Illinois 
NATIONWIDE SALES & DISTRIBUTION 
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NEW TYPES OF PATAPAR PROVIDE 
MOST EFFECTIVE GREASE-PROOF 
BARRIERS EVER OFFERED! 


Positive control of 
grease and oil penetration 


STOP “CRAWL” 


The test place drops of oil on 








the new grease-proof Patapar 
Vegetable Parchment. The 
drops remain on Patapar’s 
surface indefinitely in little 
globules. The oil does not 





spread or crawl. There is no 
penetration 


These new Patapars offer you 
a revolutionary LOW COST 
way to package products hay 
ing high content of grease, 
fats or oils. Their effective- 


ness has been proven with 





bacon, lard, shortening, mar 





( ' ! oy sting paper 
‘ d 7 garine, hams, sSHusage and 
. a oe ap aw a oe ee ew ew ew ee ee aed ; many other products 
HIGH WET-STRENGTH, TOO 
They have the same permanent high wet-strength that is in- 
herent in all the many types of Patapar Vegetable Parchment. 
And they are odorless and NON-TOXIC. 
EXCELLENT PRINTING SURFACE 
Because of Patapar’s rich, clean, white texture, outstanding 
printing « ffects are obtained. Our plants are spec ially equipped 
for printing by letterpress or offset lithography. Patapar 
printing service includes artwork, typography, engravings 
everything needed 
SEND FOR SAMPLES — tell us the application you have in mind and 
we will send brochure of samples together with technical 
information 
HI-WET-STRENGTM « GREASE-RESISTING Fay ane ae ; 
a ee, ; 
HEADQUARTERS FOR VEGETABLE PARCHMENT SINCE 16865 ~ ~—n —- 
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Slip ratings for films 


Continued from page 149 


from adjacent portions of the same 
roll of film were found to be very 
consistent 

However value s obtaine d on other 
poriions of the same rolls at various 
tume intervals, although consistent 
within themselves, did not duplicate 
earlier measurements. This is not 
felt to be an aging effect, but rather 
variability along the roll, since there 
was no evident pattern or tendency 
toward better or poorer slip. More 
over, other films (particularly Source 
G, 1, 2. and 3 films) were measured 
at various intervals and very good 
correlation among the values was 
obtained. It is therefore felt that 
certain of the films in Table I vary 
in surface frictional properties from 
point to point within their respec 
tive rolls and this accounts in large 
measure for the apparent discrepan 
cies in the results of the two methods 
of testing 

Classification of polyethylene films 
according to slip, A tentative scheme 
of classifying polyethylene films ac 
cording to slip has been de eloped 
This has been arrived at through 
discussions with salesmen and cu 
tomers who indicate how particular 
films behave during various handling 
operations and who volunteer their 
comments on the commercial ace ept 
ability of various films. No single 
scale of classification can be ex 
pected to describe the behavior of 
polyethylene film for all of its varied 
uses 

However, the description of the 
slip of polyethylene films as shown 
in Table IL is considered to be a fair 
one from the current commercial 
viewpoint 

The only question mark in this 
scheme is the designation “fair 
Some users have expressed 0.40 to 
0.50 as an acceptable range, while 
others prefer film with a coeflicient 
of friction of below 0.40. This 
scheme also indicates that film in 
the range below 0.40 has good slip 
This, however, does not necessarily 
mean that film in this range will 
give the best machinability and 
have the best handling properties 
There have been indications recently 
that film can have too much slip and 
it may be desirable to impose a lower 
limit on the good slip range. It must 
be remembered, however, that this 


is a tentative description and, as 
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There's a 


BETTER NET 


for you, too— 


40% BRAN IN THIS MAGIC BOX 
FLAKES 


== 


KRAFT 
dinner 
_— E a 
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RODUCT net weight, we mean—a highly important factor to 
America’s volume producers of packaged goods because it can 
I I b ’ 
and does. have a direct bearing on net profits 
PNEUMATRON provides net weighing a racy never before 
eht —— 
available ising a new instantaneous pressure principle. The 
Pneumatron "head ntains a highly responsive cantilever assembly 
which moves only a few thousandths of an inch during the weighing 
y wear and friction. An extremely sensitive 
t nriv det ndn Dos 
instantly detects and measures the posiuon 
of the we ighing assemDly kee] $ pac kage contents within tolerances 
which are remarkably close 
That's PNEUMATRON, in brief. Now setting ne 
dependability and economy in the packaging of the product 
above, it is tl il tion ¢ *neumatic’s years of specializ 
the engineering 1 building of automari pa kagir g 
Such advanced design is characteristic of all Pneumati 
for bort ng or packag 


Preumatic Scarce Cont 
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For the ultimate 


graphic 


Vhowe Hliram Walker Imperial 
Left ft right Hliram Walker 

Brandy, Hiram Walker's Ten 
High, Hiram Walker's Privat 
Cellar 


Original design r Bradfield 





reated hy it Minneapolis Minn 


HATS OFF +o Hmam Waker, INc. for the beverage indu 


» Crowning innovation 
/ revistered celloph ime 


cartons, converted film, foil, and specialty papers by gravure, flexo 


letterpress 
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in luxury wraps by André Kleerwrap 

( Once again quality-controlled production of the finest of rotogravure 
In spec tographic« matched colors, and prectston , 1 


overwrap results in another outstanding 


in sales-building packaging materials—folding 


and lithography—call or writ 


PACKAGES, INC. 


225 EAST HAWLEY ST 
CHICAGO PHONE 


MUNDELEIN, ILLINOIS 
AMBASSADOR 22-2116 














UNBREAKABLE 
6% and 13 
GALLON - 
PLAXPAK 
CARBOYS 


Bottles are Blow-Molded in ONE Piece of 
100%, High Molecular Weight Polyethylene 


A light-weight 








non-break 


ADVANTAGES 
able bulk container to reduce - 
shipping coste and make UMGREAKAGLE j 
safer, easier handling of haz SAFETY 


eoatly corrosive 
chemicals, Approved by 
ICC for acid shipments, in 
cluding hydrofluoric aeid up 


ardous LIGHT WEIGHT 


CHEMICALLY 


to 60% strength when pack 

nw 
aged in ICC IF Poly-ply eat 
jacketed carboy units 
Availahle fo mmediate de PACKING 
livery from large ware 
house stocks of jacketed and 








a al 
J. RABINOWITZ & SONS, Inc 
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PAR-PAK BAGS ARE TOUGHER! 

Made from only the best films available, to avoid rupturing 
PAR-PAK bags will withstand any normal strength test 
PAR-PAK BAGS ARE SEALED TIGHT! 

We take extra time and use special effort to produce bags 
with siftproof and leakproof seals. They're really sea'ed! 
PAR-PAK GUARANTEES THICKNESS! 

There's mo sacrificing of thickness-for-cost at PAR-PAK! Thick 
nesses are guaranteed, within standard tolerances 

PRINTED OR PLAIN—TRANSPARENT 


PAR-PAK supplies plain bags or printed 
4 colors 


in any design, up to 
Crystal clear, water clear or normal transparency 


PAR-PAK SERVICE IS TOPS! 
Many sizes in stock for immediate delivery. Size range—1" to 
40° wide, 1'4" te 96” long, .00125° to .006” thick 


WRITE OR PHONE PAR-PAK FOR ADDITIONAL INFORMATION ON ‘ 
POLYETHYLENE LINERS FOR DRUMS, BARRELS. CARTONS, ETC 


PAR-PAK co., Inc. 


1426 WEST 117th ST., LAKEWOOD, CLEVELAND 7, OHIO 
PHONE: ACademy 1-8029 
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Unsupported casi inyi lhe co 
etheients of triction of a number of 
commercially produced cast vinyl 
films have been measured by both 
the inclined plane method and the 
moving film, stationary sled method 
Comparison results are shown in 
Table Il 

\s has been previously indicated 
the inclined plane has a_ limited 
range and some of the hlms were 
nol measurable by this method 
However satistactory values were 
obtained for all the films tested by 
the moving film stationary sled 
method 

Although Kinet coethcients ol 
friction have not been listed for sev 
eral of the films, a satisfactory meas 
ure of their relative slip has been 
obtained in the static coefhicients of 
friction. This can be illustrated by 
comparing the outside-to-outside 
measurements of static coefhcient of 
friction for samples B4, C2 and C3 
From a knowledge of their com 
positions and from manual exam 
ination, it was believed that the B4 
sample had the be st slip (or least 
tack) and the C3 sample the worst 
slip. By comparing their static co 
efheients of friction this is seen to be 
true [he coefficients of friction of 
the B4, C2 and C3 samples are 0.90 
4.7 and 7.3, respectively 

The films in the table have been 
divided into three groups according 
to a range of coefficient values. The 
first group (A) includes films which 
have good to poor slip on both sides 
Le good to poor with reference to 
unsupported polyethylene (coefh 
cients of 0.25 to 0.64). Films in the 
econd group Be have high static 
coethcients on one or both sides, but 
these films also slip readily on one 
or both side when the initial con 
tact is broken high static. low ki 
netic coethcient ot triciion The 
last three filn ( have very high 
static coethcient ind do not slip at 
ill during the est In discussing 
these films. the relative tackiness of 
each film indicated by the static 
coethcient of friction measurement 

Polvethylene-coated cellophane 
Phe previou described tests can be 
ipplied to laminates ind coated 
stocks i well as 0 unsupported 
hims. Commercial samples of poly 


ethylene coated cellophane have been 





tested by the moving him, stationary 


netic coethcients of friction were low 
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| Get this FREE informative, new 


SAMPLE KIT 





Discover how Thilco 


LLLALL i4 
reduce breakage of bagged, canned or bottled goods 


Recommended for use 
in shipping 
such products as: — 


* Beer 
*Ale 
*Wine 
* Liquor 
* Drugs 
© Fruits 
* Meats 
*Rice 

* Sugar 
* Soop 


* Pharmaceuticals 
* Vegetables 

*Sea Foods 

* Cereals 

* Condiments 

* Bottled Foods 

* Spaghetti 

© Macaroni 

© Starch 

* Glass Containers 


Thilco Papers include 


Glassines and Greaseproots 
Water-Vapor Borriers, special 


treatment 


poppers, MG and mF 


Krafts and Special Bogs — most 
of them con be custom DECO 
RATED to your exact requirements 


NEW YORK © CHICAGO 


CINCINNATI 


DETROIT © MINNEAPOLIS 


$ 


i + 


LOSGIMOG methods 


Big reductions in costly damage to goods in transit 
are now accomplished by Unitized Loading with 
Thileo WRAP-Dri Retaining Papers. Papers 
developed by Thilmany and recommended by the 
American Association of Railroads keep unit 

loads intact and reduce shifting to the minimum 
Loads are tighter, more stable and better withstand 
humpage. Any wet damage from broken bottles 

is localized in the car. Full information on money 
saving Unitized Loading is yours for the asking 

The complete brochure of sample paper grades 
instructions and diagrammatic illustrations will help 
you save costly claim adjustment expense and build 
goodwill for your organization. Write for copy today, 











making a 


MARKED 
IMPROVEMENT 


in PAINT CAN MARKING 











The problem of paper labels on cans 
becoming dirty and torn (and presenting 
a poor sales appearance on the retailer 
shelf) plagued a typical paint manuta 
turer, until he began using the Marken 
Method. Now he mprinting variable 
data (color, batch number, et on 1500 
lithographed cans per hour with a Marken 
7OAF machine, Changing imprint simply 
means Sliding new type into the master 
plate (instead of ordering 2000 new 
labels). Whether it's a container, prod 
uct, part or tag you're marking—for 
decoration, designation or identification 

ask Markem. Thousands have, for the 
past 40 years. Write Markem Machine 
Co., Keene 1, New Hampshire 


VT cata VT | 
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i method and the data are given 
in Table IV. Each 


ured polyethyle ne to polyethylene 


» imple was Ineas 


cellophane to cellophane, and cello 
phane to polyethylene. Referring to 
the slip classification scheme for 
(Table 
11). the kinetic coefficients of fri 


unsupported polyethylene 
tion of these coated samples would 
ill be in the range of commercial 
acceptability, 0.15 to 0.34 for cello 
phane to cellophane, 0.13 to 0.39 for 
polyethylene to polyethylene and 
0.14 to 0.48 for polyethylene to cel 
lophane The static coefficients of 
friction of the A sample and the I 
sample on the polyethylene sides 
9 and 3.25, respectively——are much 
higher than is usual for unsupported 
polyethylene film. However, the re 
maining static coethcients were either 
equal to or slightly greater than the 
corresponding kinetic coethcients of 
Iriction 

Polyethylene coated aluminum 
foil. The coethcients of friction of 
commercially produced polyethylene 
coated aluminum foil samples were 
determined by the moving film, sta 
tionary sled method and representa 
tive results are presented in Table \ 
Coethcients of 0.29 to 0.38 for foil 
to foil, 0.45 to 0.90 for polyethylene 
to polyethylene and 0.74 to 1.05 for 
loil to polyethylene were obtained 
For any one sample, the difference 
between the kinetic coethcient of the 
foil te foil and of the polyethylene 
to polyethylene was quite marked 
the foil to foil having the better slip 
in all cases. With the exception ot 
sample D, the kinetic coethcients of 
friction of foil to polyethylene were 
greater than the coethcients for 
either polyethylene to” polyethylene 
or foil to foil 

\t the present writing, there is no 
indication of the commercial ac 
ceptability (or unacceptability) of 
these materials, but comparing them 
to unsupported polyethylene, the 
would be in the 


aluminum foil sides 


yard slip range the polyethylene 


des would have fair to very poor 
slip while the coethcients of poly 
ethylene to aluminum foil would be 
in the poor to very poor slip range 

Polvethylene-coated paper and 
vinyl-coated paper. Commercial sam 
ple . ot polyethyle hie coated bleac hed 
kraft paper and polyethylene-coated 
glassine paper were ¢ valuated by the 
moving film, stationary sled test 
method and typical results are shown 


im Table VI The paper to paper ki 
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netic coethcients of triction were low 





0.22 to 0.33) and very similar to 
each other, while the values obtained 
for polyethylene to  polyethylenc 
were comparatively high (0.51 to 
Since this is a limited amount of 


data and no standards are available 


lor comparison thre sample s must he 
considered with respect to unsup 
| 
‘ ported polyethylene. In this regard 
the polyethylene side of sample \2 
would be approaching commercial 
, 7 Ti swcceptability while the remainder 


ol the samples would probably bye 
outside the range of usability. From 
the same viewpoint, no objection can 
be raised to the slip of vinyl-coated 


paper “how! in the table vinyl-to 


vinvl coethcients being 0.40 for the 


static measurement and 0.20 tor the 





Kinetic 
Since these materials are not get 
erally used for the ime purpose is 


 teeencessee| Codes product labels 
may not be valid. However, the 


eh ee ...faster, cheaper, neater! 


the order of magnitude of coefhcient 


of friction which may be encountered Why not save money on your coding and imprinting? 
in these materials Why not do it with a Tickometer? 

Film extruders and converters are Hundreds of food and drug processors and packers 
acutely aware of the slip problems now use the ‘Tickometer exclusively to code-mark 


which can arise with plastic film and/or date their product labels and cartons, to guard 


laminates and coated products, and against imitations, to identify origins, machines, 
are in general agreement that qual inspectors, factory lots and grades. The Tickometer 
ity-control standards should be de does the job faster, cheaper—and unobtrusively 
veloped and adopted. The tests ° EFlectrically operated, it counts, as it imprints, at 
described herein have been found speeds up to 1,000 per minute. Saves losses on unused 


suitable for measuring the frictional labels that have pre-printed codes or identifications. 


characteristics of these structures Handles most kinds of cards, forms or paper items 


1 their adoption would undoubt And it’s so accurate, banks use it to count currency! 





i iti 
edly advance the development of The Tickometer can be rented or purchased 
satisfactor tandards for the in Easy to use, it does not require trained operators 
luster And PB service is available from 272 service 
a r 
Depending on the application, one _ points, coast-to-coast. Ask the nearest PB office 
er proc on ind 
of these tests can be made to suit the i ied ln for a demonstration. Or send the coupon for a free 
individual users requirements and eeconomical illustrated booklet and a folder of case studies 
( fale and 
quality-control standards can be ad Lombity, theis ian Pi B ™ 
justed to the end uses of the various product —_— itney- owes 
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Package your product in Gloss... 


get the new ‘plastic-like’ finish 


at less cost 








Wonder-worker for looks! 
A-C POLYETHYLENE in coating wax for 
wrappers and cartons alike produces a 
coating blend that does wonders for your 

packages. Wonders in the form of brilliant \ \ \ 

high gloss, a smooth ‘plastic-like’ feel, / \ 

greater depth and fidelity of colors and 

a remarkable new strength that means 

greater scuff resistance during in-plant 

and in-store handling 

Wonderfully workable, too 

A-C POLYETHYLENE wax blends are easy to 
work with in your present equipment 
There’s minimum rub-off the new high 
gloss is retained through hot pouring 

of foods, contact freezing and other 
handling operations 


Good news about costs! 

A-C POLYETHYLENE means that your 
sparkling paper wrappers and container 
can compete in appearance--at competitive 
or lower cost— with 


* 
* varnish type coatings a 
¢ clear, see-through wrappings 


Ask your paper converter to how you 
samples of high glos tock containing 
A-C POLYETHYLENE. Or write on your 
letterhead to us for the name of the paper 
convertor who can serve you 


SEMET-SOLVAY PETROCHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 


Room 5134 
/ < ol 40 RECTOR STREET, NEW YORK 6, N.Y 


New York * Chicago * Cleveland *Trade Mark 
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Acme Gravure Services, Ine. 
Allied Chemical & Dye Corp 
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America 
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Hudson-Sharp Machine Co. 


Industrie-Werke Karlsruhe 
Injection Molders Supply Co. 


Inman Manufacturing Co., Ine. 
International Staple & Machine 


Company 
Island Equipment Corp. 


Johnston Foil Mfg. Co. 
Jones, R. A., & Company, Ine. 


KVP Company, The 

Kaiser Aluminum & Chemical 
Sales, Ine. 

Kidder Press Company, Ine. 
Kimberly-Clark Corp. 
Kleen-Stik Products, Ine. 
Kleerwrap, André, Packages, 
Ine. 

Knowlton, M. D., Company 
Koppers Company, Ine. 


Lester-Phoenix, Ine. 
Lowe Paper Company 
Lusteroid Container Co., Inc. 


Mack Molding Company, Inc. 
Manhasset Machine Company 

Markem Machine Company 
Mason Box Company, The 
Mead Corp., The 

Mercury Heat Sealing Equip- 
ment Company 

Millsplastic Division, Con- 
tinental Can Company 

Milprint Ine. 

Modern Art Printing Co , Ine. 
Monsanto Chemical Company, 
Plastics Division 

Mosstype Corp. 

Nashua Corp. 

National Can Corp. 

National Container Corp. 
National Folding Box Co., Inc. 

National Starch Products Ine. 


Ohio Boxboard Company, The 
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Oneida Paper Products, Inc. 
Owensel illinois 
Oxford Paper Company 


PMC Industries 

Package Machinery Company 
Paper Machinery & Research, 
Ine. 

Paramount Paper Products Co. 
Par-Pak Co., Ine. 

Paterson Parchmem Paper Co. 
Permacel Tape Corp. 

Peter Partition Corp. 
Pitney-Bowes, Inc. 

Plastic Artisans, Ine 

Plax Corp. 

Pneumatic Scale Corp., Lid. 
Potdevin Machine Company 
Precision Valve Corp. 


R. C. Can Company 
Rabinowitz, J., & Sons, Ine. 
Rapid Cutting Co., Ine. 
Resina Automatic Machinery 
Company, Ine. 

Reynolds Metals Company 
Rhinelander Paper Company 
Riegel Paper Corp. 
Roto-Wrap Division, Conapac 
Corporation 

Rowell, E. N., Company, Inc 
Scientific Filter Company 

Seott Plastics 

Semet-Solvay Petrochemical 
Div., Allied Chemical & Dye 
Corp. 

Simeo Company, The 
Sinclair and Valentine Co 

Smith, H. P. 

Spencer Chemical Company 

Standard-Knapp 

Standard Packaging Corp. 

Staude, E. G., Mfg. Co., Ine. 


9 Stiegerwald, A. M. Company 


Stokes & Smith Co. 

Stuyvesant Engineering Co. 

Swift, M., & Sons, Ine. 

Tennant, C., Sons & Co., of 
New York 

Thilmany Pulp & Paper Co. 

Tite-Cap Machine Co. Ine. 

Tri-State Plastic Molding Com 
pany, Ine. 

Tupper Corp. 

Unette Corp. 

Union Carbide and Carbon 
Corporation, Bakelite 
Company 

U.S. Automatic Box Machinery 
Company, Ine. 

U.S. Bottlers Machinery Co. 

United States Rubber Company 


Vertrod Corp. 
Visking Corporation, The 
Viechek Tool Company, The 


Walton Laboratories, Inc. 
Waxed Paper Merchandising 
Council, Ine. 

Western Waxed Paper, Division 
Crown Zellerbach Corp. 
Wirz, A. H., Ine. 

Wolverine Paper Converting 
Machinery Corp. 
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? T'S IMPORTANT for American 

Cyanamid to hold down break 
age and handling costs in the 
shipment of samples both 
liquid and solid. Tailor-made 
shipping canisters by Harcord 
provide the right answer 





THIS NOVEL yet effective pump gun helped 
boost Pratt's Garden and Rose Dust sales 
to an all-time high! Low cost Harcord 
packaging permits a fast “retail” on this 
sell-on-sight package 


> paomonen with a successful past and promising future is Permatex 

Cooling System Cleanser and Radiator Rust Preventor. A functional, parti 
tioned Harcord canister which opens on both ends has helped make this 
twin’ merchandising package a top seller 





P You Sell It Better... 
because You Say it Best with 
PAPER CANISTERS by 
| 
= HARCORD MANUFACTURING CO. INC 
125 Monitor St., Dept.Mi leraey City, N. J 
2 New York Telephone BAreclay 7-6686 
¢ IRRESISTIBLE dusting powder woos the 
, women thousands more of them every 














year! Nestle Le Mur credits the sales con 
quest, in large part, to the feminine 
boudoir” package another quality 
production job by Harcord 














World’s Finest Flexographic Press 


SPECIFICATIONS 


1 to 6 colors 
26” to 80° wide 
Up to 40 stand 
ard repeat 
Repeats to 60 
available 








16584 Fitzpatrick Ave 


Introducing __- 


WOLVERINE Hydro-Printer 


PAPER CONVERTING MACHINERY CORPORATION | 


aM 





VERTI-PAK 


completely packages 
almost any product 
faster — better! 


This radically new machine 
takes cellophane or polyethy 
lene from a roll, forms a 
center-seam bag and seals it 


top and bottom around the 


product to be packaged 

quickly and automatically! 
Efficient feeding devices are 
available for foods, confec 
tions, drugs, chemicals, toys 
soft goods, hordware and 


other items 


To package your product more 
economically —Write for Ad- 
ditional Information Now! 


meereereeeeeeee 
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MERCURY 


MEAT SEALING 4OUlPmERT CO 


line of heer 


sealing equipment. 


ME Cor, Howard & Huntingdon . Philadelphia 33, Pennsylvania» 
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FOR PRODUCT 
IDENTIFICATION 


HOT DIE 
STAMPING 


WITH 


_ SWIFT ROLL LEAF 
@ DISTINCTIVE 


@ PERMANENT 
@ ECONOMICAL 


Pigment Colors, Bronze, Aluminum 


and Genuine Gold Submit sam- 


ple s of your produc t for free testing 


iWiustrated Free Booklet—"“How To Brand Your 
Product’ — mailed on request. 


M. SWIFT & SONS, Inc. 


Atal my ° HARTFORD ° pnt 
7 l J § ANGELES 








PROFIT 


Protect your product by using one of the 
dozen leading combinations of laminated 
transparent and extruded roll stock materials 
we have designed and engineered to fill your 
precise, particular packaging needs, We 
specialize in a quality product, so that you can 


capitalize on quality products 


Promote your product by cashing in on our 
unusually varied experience in producing 
and printing roll stocks whose appearance will 
attract and appeal to your customers, and 
whose constantly uniform excellence will keep 


satisfied customers coming. 


You know your product and problems. We 
know quality packaging. Let’s work together 
to make your packaging pay good profits, 


Call us or write us today. 


STANDARD Py 


PACKAGING 


CORPORATION 


General Sales Offices: | Lisbon Street, Clifton, N. J. 


Sales and Service Offices in Atlanta « Chicago « Los Angeles « New York 


ma 
Makers of ead The Pack of Perfection 


‘ 














OVAL OBLONG 


Y% 01.~1% 02.—2 02. 
30z.— 402.—8 02.. 









CYLINDER 


BOSTON ROUND 
- 1 oz.—2 oz. —3, 07. 
% 02.— 2 02.— 402. ae 
ty ee ns) ee VAY .—6 0z.—8 02. 
12 oz. 
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When you want standard shape plastic bottles fast — come to 
Continental. Our Millsplastic Division carries a large inventory of 
standard sizes in four popular shapes. Natural polyethylene bottles 
can be shipped at once, and the same molds can be used for 
transiucent or opaque colors. Yes, Continental has the plastic bottle 
you need. For fast shipment call us. 


CONTINENTAL CAN COMPANY 


MILLSPLASTIC DIVISION 


135 SOUTH LA SALLE STREET * CHICAGO 3, ILLINOIS 
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